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FOREWORD 


Tue following analysis of Canadian radio and _ television 
programmes was prepared for the Royal Commission on Broadcasting 
by Dr. Dallas W. Smythe of the University of Illinois and constitutes 
Appendix XIV of the Commission’s Report. 

As a necessary preliminary to the preparation of this analysis, 
Dr. Smythe and his associates compiled a large number of comparative 
tables relating to the programmes broadcast both by publicly owned 
and privately owned stations in Canada. The Commission did not 
feel that Canadians generally would find sufficient interest in these 
highly complex tables to warrant the expense of having them translated 
and printed in large numbers. However, since these tables were funda- 
mental to the study undertaken by Dr. Smythe and since they contain 
much information of value to broadcasters and to other students of 
mass communications media, the Commission arranged to have printed 
a limited number of copies of these tables and will make them available 
to broadcasters as well as to university and other libraries in Canada. 
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INTRODUCTION 


‘Tue ideas which have been employed in these studies and 
the procedure for applying them are set forth in Chapter I. The 
general character of the studies, however, should be described here 
so that the reader may know what to expect— and what not to 
expect —in the report. 

The data here presented are objective and, within narrow 
limits of variance, such as would result from the efforts of other 
persons who followed the same procedures as were used in these 
studies. Because the resources of the social sciences for dealing with 
content analysis are limited (and especially so when content analysis 
is conducted for masses of programmes from programme logs) there 
should be a clear understanding of the scope of the questions which 
are answerable from these studies. They provide no categorical answers 
to many questions which are important yet with which social scientists 
are presently unequipped to deal. Thus the reader will not find in 
this report the amount of “good” or “bad” TV or sound radio pro- 
grammes broadcast by the CBC or private stations, or by English or 
French stations. Social scientists are not prepared at this time to 
make such ultimate value judgments. He will find, however, the amount 
of programming of different classes broadcast by these groups of 
stations, the amount of commercially sponsored versus sustaining 
programming, the amount of programming produced in Canada, the 
United States and other countries, and the amount originated as local 
live programming, recorded local and network. By evaluating for 
himself the value of the different classes of programmes he may draw 
his own conclusions. Similarly, the reader will find no evaluation of 
the “effects” of certain kinds of programmes (such as Crime and 
Western versus School Broadcasts) and for the same reason. 

The studies provide answers to questions in the reader’s mind 
which are answerable from inspection of an organized inventory of 
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the TV and sound radio programming which was available to all 
Canadian viewers and listeners in the week of January 15-21, 1956. 
The inventory is organized around concepts and categories which 
have general interest not only for the Royal Commission but for people 
in the broadcast business and for the many diverse groups of Cana- 
dians which expressed their needs and hopes to the Commission in 
its public hearings. In a sense its function is like that of a dictionary: 
within its scope relevant answers will be found for many questions of 
public policy concerning TV and sound radio broadcasting. The most 
valuable portion of the study is thus apt to be the substantive tables 
themselves. 

The basic tabulations which comprised two mimeographed 
volumes — one for TV and one for sound radio — have been published 
in a single volume by offset printing process. The present report 
has two objects. The first and easiest to attain is to present the 
statistical highlights of the quantitative data which are to be found in 
the basic tables. The second and more difficult object is to charac- 
terize these summary data in words. A fully satisfactory discussion of 
the data would interpret them in relation to their causes, if not also 
to their effects. Leaving aside the prohibitive task of attempting scienti- 
fically to forecast the effects of the programme fare disclosed in our 
findings, even the analysis of why programmes are what they are is a 
large task. It would require examination in detail of the network and 
station structure as well as operations and programme policy in relation 
to the detailed findings on programmes as presented in the basic tables. 
In the short period of time available in the Commission schedule, 
it was not possible, unfortunately, to prepare such an integrated 
discussion. 

For readers who find it easy to analyze statistical tables the 
verbal summary offered may seem to be obvious and to add little to 
the pales: For readers who prefer some verbal summary of tabular 
i Wee: general discussion provided may be of value. In 
reading the followin it i i 
Rahs of aa tlle a vee ay nai 
this kind, handicaps both writer ah rath cae ema ‘i 
is somewhat difficult to read. The re ; sige feet ae 

. port begins with a statement of 
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the plan and procedure of the study. This is followed by a broad 
comparison of the television and sound radio programme service 
available from all Canadian stations. Chapters III and IV then analyze 
TV programmes for the week as a whole and in the different time 
segments of the week when programmes assume different audience 
composition. Chapters V and VI do the same thing for sound radio 
programmes. 


XV 


Chapter I 


The Plan and Procedure 
of the Study 


Selecting the Method 


Early in its work, the Royal Commission on Broadcasting 
determined that its terms of reference made desirable and feasible 
a study of the television and sound radio programmes broadcast by 
Canadian stations. Consideration was given to possible studies made 
of programmes as they were broadcast. Such studies are very costly 
inasmuch as staffs of monitors have to be recruited, trained and 
supervised during an extended period (usually, a full week) of viewing 
and analysis of all the programmes broadcast. A sample of some of 
the 33 Canadian TV and 175 sound radio stations might have been 
selected for such an extensive analysis of actual programmes. For a 
penetrating analysis of the artistic and value content of Canadian 
programmes, however, such an extensive monitoring study would not 
suffice. For a staff of experts competent to pass judgment on the 
artistic merits and the values contained in programmes manifestly 
could not be recruited and deployed for a week at a time in a number 
of communities. And the problems of establishing criteria for artistic 
merit and value content are so severe that acceptable rules could 
hardly be laid down either by creative artists or by social scientists 
for the guidance of monitors of the calibre available on feasible terms 
in any Canadian (or United States) city. Repeated viewing of the same 
programme by means of kinescope or other recordings by a panel of 
experts would be necessary for such an intensive study and the costs 
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of conducting such an intensive study, even assuming that the skills 
necessary for it were available, placed such an inquiry beyond the 
practical limits of the Commission’s operations. Accordingly, although 
tentative plans for both extensive and intensive monitoring studies were 
drawn and considered, they were rejected in favor of an analysis of 
programmes based on programme logs and other information. 
Analysis of programmes from the logs maintained by the 
stations, supplemented by collateral information, had advantages for 
the Commission. It did not require the physical presence of the analyst 
at the time and place of the broadcast. It did not require the making 
and use of recordings of programmes. It removed the practical necessity 
of selecting a sample of TV stations — itself a most difficult task 
in view of the absence of precise information concerning differences 
between the programmes of all the stations. The log analysis approach 
is not without disadvantages, however. The most serious of these was 
the fact that the logs give meagre information on which to base 
inferences concerning the programmes broadcast. The Canadian 
Broadcasting Corporation regulation 4 requires every station. 


“. .to maintain a program log, 
in a form acceptable to the Corporation, .. .” 


which log among other things is required to show “the title and brief 
description of each program broadcast.” Without exception, Canadian 
station logs studied failed to record such “brief descriptions”, and in most 
station logs some programmes were given only generic titles (i.e. 
“Playhouse of Stars”) with no indication of the specific title of the 
programme broadcast.” Similarly, the station logs fail to report all of 
the advertising contained in the broadcasts. In this respect the failure 
is due in part to defects in the regulations. The regulations require 
the station to report on its programme log, “(e) The time and duration 
of every spot or flash announcement broadcast, and the name of the 
sponsor or sponsors, if any;” some stations fail in part to do this. 


* Such violations of tke regulations are far from inadvertent. Thus one station 
manager, in correspondence concerning our effort to identify the content of programmes, 
said: “I have tried in so far as possible to answer the questions contained in the 
questionnaire. Unfortunately, when it comes to specific titles, to collect this information 
is virtually impossible in the case of most filmed shows, as these have long since been 
returned to the suppliers, and we do not keep a record of the kind of information 
you require. As you can appreciate, apart from inquiries such as yours, there would 


be no real value in maintaining this injormation oO a ermanen ba 1S. Emphasis 
n 
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But the regulations do not require the stations to record, and the 
stations do not report the time and duration of advertisements which 
appear in connection with sponsored programmes. To illustrate: the 
Imperial Oil Company might sponsor the broadcast of a hockey match 
and no doubt would avail itself of the provision in the CBC regulations 
permitting it to broadcast advertisements in such a programme. These 
advertisements would not be reported on the station log. The advertise- 
ments required by CBC regulation (4e) to be so reported are limited 
to the spot announcements on behalf of other advertisers (such as the 
Bulova watch announcements) which precede and follow the pro- 
gramme. How these practical difficulties were met in the conduct of 
the study is indicated below. 

Still another possible weakness of the programme log approach 
to content analysis is the fact that such a method does not facilitate 
fine distinctions in the quality of programmes. This proved not to be 
a serious handicap in using the log approach for the purposes of the 
Commission. As is indicated below, it was possible on the basis of 
the logs to make broad distinctions between “classes” of programmes 
where the classification rests on subject matter, on the form of the 
programmes, and on their manifest intention to communicate with one 
or another type of audience. Moreover the log analysis permitted, 
whereas other approaches would not, the determination of the nationality 
of the sources of television programmes, and the degree to which 
programmes originated with networks or with the local stations either 
as predominantly live or predominantly recorded material. And these 
and similar considerations were deemed important to the Commission’s 
interests. 

The same basic study plan was employed in both the TV 
programme log and the sound radio programme log studies. There 
were only two substantial differences between the two studies. One 
was the fact that the TV study embraced all 33 stations while the 
sound radio station study was limited to a sample of 62 of the 175 
stations. The other was the fact that whereas it was possible to determine 
the country of origin of all television programmes, it was not possible 
to make a satisfactory determination of the country of origin of 
recorded music broadcast by the sound radio stations. Because music 
bulks so large in sound radio programming, it was not considered 
worthwhile to determine the nationality of source for any sound radio 
programmes. 
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The study plan may be stated first in terms of the basic concepts 
employed and second in terms of the procedural steps taken during 
the study together with the sources of information used. 


Concepts 


Station Performance the Basis of the Study 


The present broadcast programme studies are oriented from 
the standpoint of the viewer-listener. That is to say, they consist of 
analysis of the programmes broadcast by stations. This would seem 
to be obviously desirable and deserves emphasis here to distinguish 
the present study from others which have approached the problem of 
broadcast service partly at least from the standpoint of asking: what 
kind of programmes are supplied the Canadian people by one or 
another network. To be sure the present study does permit examination 
of broadcast programmes which stations obtain from networks as 
distinct from those which are put together at the stations. However, 
the information reported in this study reflects programmes as broadcast 
and necessarily involves the same programme as many times as it is 
broadcast in the study week on different stations, regardless of whether 
the programme originates with a network or with a producer of 
“package shows.” 

Because the programmes viewed and listened to by Canadians 
include a substantial number received directly from United States 
border stations, a small sample of the latter have been included in 
the TV programme analysis. 

The stations have been grouped in various classes for purposes 


of presenting the programme information. In the TV study the 
following classes were used: 


Number of 
Stations 
CBC Stations=—Engush ic iccccacadkseec ee 6 
CBC Stations —Fretteh 305 eee p. 
Hotel. CBC Stations’ 10807 cetntal, Joys 8 
Private Stations — English ..... Sart Ot ARM aEE Fes. 6 be 22 
Frivate Stations <— Frenchy seisecccssoics «tyohowrtikseplece seas boet 3 
Totat, “Private Stations" eee ee 25 
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Number of 
Stations 
otaleeencushte..ce cet ee eet eee ee eee Oe 28 
otale—owbrenchterer.. sie .. ceo teats: lela tere | Dis beeen, 5 
RotalyGanadianOcalion see ce ees onsen enero 33 
WnitedgstateswBOrdens Stations mweces sc, Sena 2 


In the sound radio study, the following classes have been used: 


Number of 
English: Stations 
OR @iirans-@anada fx. paerece omits eee varie tol wank 4 
Privatemirans-@anlada« (DASIC irene easeceee: cane. cesnce sees 8 
Motaleebrans-Caniadar wen sect Ree ere 127 
GBER Dominions hates ees eS 1 
Privates Dominion sn (basic)iset. ce tone. cute cee 16 
Mota OMUNION: pyc ches hated cote nn RNA acne GE 
PriVvatewenaiitated tr. wae co) eee Cc 8 ita 14 
otal aGBGcStationstare es see eee es 5 
Motale Private? Stationsven ta. eee ee 38 
otal SEM clishese gus pees oa aeteeed...<teleee 43? 
French: 
COB CHR Mees AM Sonn ee cece ates, 2 
LEVENEN GS, ZANETD DEAN Wea lana eae J ae, in na ee NR 9 
Notalsebrench ‘Network 44 Sei yee 11? 
Privatew wo nathihated eit. See she ee 2 8 
otal Rintvaten rn: eet eneneee bi teaht sack estes ecg 17 
POtal sm ren Clee nee eines A enetero. cewussnases 19? 
TOtalse@ BGaStatlOnsmactct stucco eee tans eede eeckaccetuens he 
MOtalePrivateareneerernh.. hoctee te hic. Sater sscomeeaen ReRs vbaaee ocd 50) 3 
Mota daa diana tear Peeks eet tence a eee pea te ac sea 62? 


The sample of 62 sound radio stations was chosen by the 
Royal Commission on Broadcasting after careful consideration of the 
problems involved in sampling the 175 stations. The size of the 
required sample depended on the amount of tolerance of sampling 
variance which would be acceptable for specific items of information. 
It would also, of course, depend on the amount of difference (or 


1WBEN-TV (Buffalo) and WXYZ-TV (Detroit). Because station logs were 
not available for the U. S. Border stations, the data for these stations were derived 
from station listings in regional editions of TV Guide magazine, local newspaper 
listings and other sources of programme information for the study week, 

2In the interest of reducing space required for presentation of study results, 
these totals have been excluded from the basic tabulations. They might readily be 
computed by adding together the appropriate tables. 
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variance) between stations in the details of their programming. A 
statistical analysis of variance in local live programming based on 
CBC data provided possible designs for strict probability samples. 
This analysis showed, for example, that a sample of 59 stations would 
be required to provide sample information about local live pice 
ming which would be between plus or minus 10 percentage points of 
the “real” information 95 per cent of the time if the Commission 
desired to be able to make significant statements concerning all 19 
classes and sub-classes of sound radio stations (treating separately 
the basic, supplementary A, supplementary B groups of stations on 
the different networks). 

The Commission, however, preferred to restrict itself to a 
sample which would reflect the larger differences between the parts of 
the Canadian sound radio system. Rather than attempt to develop 
information which would portray differences between all of the inter- 
mediate groups of stations, it chose to reveal the framework or skeleton 
of progamme policy. For this reason the sound radio station sample 
ignored the supplemental A and B stations. As a consequence, the 
universe of stations to be sampled was reduced from a total of 175 
to 125. The probability sample approach was also rejected as providing 
too narrow a basis of selection. In addition to evidence of variance in 
local live programming, the Commission desired to base its sample on 
such considerations as geographical location, a balance between metro- 
politan versus rural areas, single versus multiple station ownership, 
length of time station had been in operation, etc. On the basis of all of 
the information available to it, the Commission selected a judgment 
sample of 62 stations. This in total was about half of the 125 station 
universe. The 62 sample stations were chosen from eight sampling 
strata. For seven of the eight the sample was half or more of the sta- 
tions; in the eighth, the non-affiliated private English stations, the sample 
was 38 per cent of the stations. The actual sample was as follows: 


English: Private, Trans-Canada (basic): 
CBC, Trans-Canada: CHSJ St. John, N.B. 
CBE Toronto CFNB Fredericton 
CBW Winnipeg CHE Sault Ste. Marie 
CBI Sydney CKGB Timmins 
CBU Vancouver CKPR Fort William 
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English: —Con. Private, Unaffiliated: (Con.) 
Private, Trans-Canada (basic): CJON _ St. John’s 
CJOC Lethbridge CJRW Summerside 
CKOV_ Kelowna CFRB_ Toronto 
CJAT Trail CKEY _ Toronto 


CKWxX Vancouver 
CKDA Victoria 
CJOB Winnipeg 


CBC, Dominion: 
CJBC Toronto 


Private, Dominion (basic): 


CJFX Antigonish French: 
CKX Brandon CBE; 
CFCN- Calgary CBAF Moncton 
CFCY Charlottetown CBF Montreal 


CHWK_ Chilliwack 
CFRN Edmonton 
CFPL London 
CKCW Moncton 
CFCF Montreal 
CHAB Moose Jaw 
CKOY Ottawa 


Private, affiliated: 


CJEM Edmundston 
CFRG_ Gravelbourg 
CKCH Hull 

CHNS- New Carlisle 
CJBR Rimouski 


CHOV Pembroke CHLT Sherbrooke 
CFQC Saskatoon CKSB St. Boniface 
GTS. saSherbcooke CHGB __ Ste Anne de la Pocatiere 
CJOR Vancouver CKVD Val @’Or 
CKRC Winnipeg Private, unaffiliated: 
Private, Unaffiliated: CIMT Chicoutimi 
CKBC Bathurst CHEF Granby 
CKXL_ Calgary CKRS = Jonquiere 
CKGR_ Galt CKBM Montmagny 
CJCH Halifax CKAC Montreal 
CJAD Montreal CHRC Quebec 
CJNB North Battleford CHRL_ Roberval 
CKOM_ Saskatoon CKVL_ Verdun 


The report treats the results of this sample as representing fairly 
the facts concerning the classes of station which compose the sample. 
It also uses them in the aggregate as representing a broad view of all 
Canadian sound radio. Arising as they do from a judgment sample, 
it is not possible, however, to state statistically the relation between 
such projected totals and the results of a study of every Canadian 
sound radio station if such a study were conducted. This warning 
means that small differences in the sound radio tabulations may 
represent sampling variance rather than “real” differences. In writing 
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the textual report we have tried to bear this in mind. No such reser- 
vation attends the TV study where every station was included in the 


sample. 


Time and the Sample Week 


The analysis of broadcast programmes is concerned with 
broadcast time. Programmes have different lengths and to count them 
would be less meaningful than to measure the elapsed time devoted 
to them. Accordingly these studies have measured the content of all 
the time when the stations were “on the air” for a sample week. “On 
the air” is taken to begin when the station signs-on (initiates its first 
programme directed at the audience) and to end when the station 
signs-off (terminates its last programme of the day). For sound radio 
stations which broadcast around the clock, the day was taken as 
beginning and ending at 6:00 a.m. Television stations customarily 
broadcast test patterns immediately before signing-on. Sometimes they 
broadcast test patterns in intervals during the day and sometimes after 
signing-off at night. Such test pattern time is excluded from the 
programme time counted in these studies. 

The selection of the sample week was made in light of the 
consideration that (1) it should be in the winter season when broadcast 
programming is generally of better quality than in summertime, and 
(2) it should contain no events which would render station program- 
ming unrepresentative of the usual kind of fare. The week of January 
15-21, 1956 was selected as meeting both of these requirements. 

The use of a week’s programmes is of course a reflection of 
the fact that there are known to be characteristic differences between 


* With the paucity of information available in the summer of 1956 concerning 
programming on sound radio stations, it was impossible to plan a probability sample 
of stations with the assurance from variance analysis that the sample would provide 
data with acceptably small variance for the principal kinds of information desired 
from the study. In these circumstances a judgment sample, carefully selected from 
the strata mentioned above, was not only a necessary but also a justified basis for 
generalizing about sound radio. Now that data have been gathered concerning the 
Principal kinds of information relevant to national policy decisions, it would be 
possible to do the variance analysis whick would support an acceptable probability 
sample for another study of sound radio, It would also now be possible from such 
variance analysis to determine the limits within which the “true” figure for, let us say, 
Total Music for all English unaffiliated Stations, lies on either side of the total provided 
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the composition of broadcast programmes on different evenings of the 
week; daytime programming differs sharply as between Monday through 
Friday and both Saturday and Sunday. A sampling unit shorter than 
a week would thus be inadequate; one longer would be redundant as 
differences between weeks are considered to be of little significance 
within the winter season. 


Studies of broadcast audiences reveal characteristic differences 
in their age and sex composition at different hours of the day. 
Accordingly the present studies have provided for separate analysis of 
programmes and advertising for what might be called the different 
presumptive-audience time segments of the week. These presumptive- 
audience time segments (referred to simply by their names or as time 
segments) have been defined as follows: 


General-audience hours. These are the hours of programming 
which include 6:30 to 9:00 p.m., Monday through Friday, and 
from sign-on to 9:00 p.m. Saturday and Sunday. In these hours 
parents and their children as well as other members of the 
household, if any, may be assumed to be in the broadcast 
audience about in proportion to their numbers in the set-owning 
part of the population. 

Children-hours. These include the hours from 4:30 to 6:30 p.m. 
on Monday through Friday. Children customarily are more 
numerous proportionately in such hours than they are in the 
set-owning population. Broadcasters generally recognize this 
and aim some or all of their programmes to children in these 
hours. 

Day-time hours. These include the hours from 6:00 a.m. until 
4:30 p.m. on Monday through Friday. They are the hours 
when housewives and children of less than school age are 
disproportionately numerous in the broadcast audience. 
Adult-hours. These include the hours from 9:00 p.m. to 6:00 
a.m. for all seven days in the week. In them the audience may 
be expected to be composed mostly of adults. 


The report of the study considers first programmes and advertising 
for the week as a whole, and then for each of these time segments. 
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Programmes and Their Classification 

A basic axiom of such studies as these is that all of the time 
when broadcast stations are on the air may be considered as being 
in programmes. Programmes may be thought of as having an opening 
curtain (a visual or aural signal which announces the beginning) and 
a closing curtain (an analogous signal announcing the termination). 
In between programmes are “station breaks” in which are found station, 
advertising and other announcements. In these studies we have assigned 
to a given programme the time from its opening curtain until the 
opening curtain of the following programme; i.e. its own programme 
time and the succeeding station break. This procedure permits tabulating 
time for classes of programmes which aggregate to total time on the 
air and has advantages for analysis and exposition which could not be 
realized if one had to deal with programme time and station-break 
time separately. 

A second axiom in content analysis is that it is the specific 
programmes which appear in the sample which are classified. This 
rather obvious remark has large consequences for it means in practice 
that if a programme such as Studio One presents in the study week 
a murder mystery while for most of the year it offers classical or other 
kinds of dramatic fare, Studio One will be classified as murder mystery. 
This is to say that these studies attempt to classify the programmes 
actually broadcast rather than what is “usually” broadcast. Such a rule 
is necessary in order to keep the programmes analyzed within objective 
limits; otherwise there would be no way of obtaining a uniform basis 
of classification and future as well as past programmes would have to 
be considered. 

A third axiom is that programmes as broadcast may be 
classified into homogeneous groups or classes of programmes. These 
classes are based on the content of the programme, its form, and to 
some degree on its intended audience. 

While considerations such as these controlled the process of 
programme classification in these studies, it would be erroneous to 
assume that the analysts brought a hard and fast set of programme 
classes to the study and forced the programmes into them. Quite the 
contrary, for the procedure was one in which the programmes to be 
classified established their own programme classification scheme, within 
the procedural ground rules stated above. At the outset a tentative 
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classification scheme was drawn up in consultation with the staffs of 
the Commission, the Canadian Broadcasting Corporation and the 
Canadian Association of Radio and Television Broadcasters. Classifi- 
cation began with this scheme. But as and when a succession of 
individual programmes revealed characteristics which presented diffi- 
culty in fitting them into the tentative list of classes, they were reviewed 
and revisions were made in the tentative classification scheme. As a 
result the final classifications and definitions which emerged from the 
studies went through literally scores of revisions and may fairly be 
said to have been developed by and to fit Canadian TV and sound 
radio programmes. 

Little more need be said to explain the programme classification 
process but that little is important. Programmes were classified on the 
basis of their predominant content. Thus, a programme might be mostly 
popular music but with one brief variety act in it; it would be regarded 
as predominantly a Popular Music programme (Class 14c) and the 
slender kinship of the programme to the Variety class would be 
disregarded. As a general rule, programmes were treated as units and 
were not broken down into parts. The exception to this rule is where 
a programme was composed of clearly distinguishable portions of 
differing content characteristics. Such programmes were broken down 
into their separate parts and each part was classified in accordance 
with its predominant content. For example, Radio-Journal-Actualities- 
Commentaires which contained both an editorial and a round-up of 
news items on the French sound radio network was treated as being 
20 minutes of Political and Other Controversial Public Affairs and 10 
minutes of News and Weather programmes. 

The classifications and definitions which were built in this way 
were used in both the TV and the sound radio studies. A consequence 
of this is the fact that some classifications are unique to one or the 
other system of broadcasting. For example, Music with Light Readings 
of Prose and Poetry, (Class 14e), appeared only on sound radio 
stations. The classifications and definitions are stated below. Along 
with them are presented illustrative programme titles for both TV and 
sound radio programmes in both the English- and French-language 
services. These programme titles are not offered as  statistically- 
determined representative samples but merely as illustrative of the 
kinds ‘of programmes classified under each classification. 
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Programme Classifications and Definitions 


Number Title, Description and Illustrations 


(1) NEWS AND WEATHER: Programmes reporting on local, regional, 
national or international events of the day or recent days’ happenings, 
including reports on the weather, road conditions, train arrivals, etc. 
Includes sports scores only when they form an integral part of the 
newscasts and are of five minutes or less duration. 


Illustrations: 
TV: 

English-language: 
Channel 8 News (local live) 
Panorama Newsreel (recorded local) 
CBC Newsreel (network) 

French-language: 
Derniére Edition (local live) 
Actualités de Radio Canada (network) 


Sound Radio: 
English-language: 
Local News (local live) 
CBC News (network) 
French-language: 
Nouvelles (local live) 
Prévisions du temps (local live) 


(2) NATURE AND SCIENCE: Programmes in which the intent is to 
portray some scientific aspect of life seriously, whether in the area 
of natural history, pure research or applied research in government, 
industry or educational institutions. Does not include children’s nature 
and science programmes (see 20a). 

Illustations: 


EV: 
English-language: 
Collector’s Item (local live) 
Away from the Nest (recorded local) 
Medic (network) 
French-language: 
Parade des 10 sous (local live) 
Les Aventures de Cornel Lumiére (network) 
Sound Radio: 
English-language: 
Ask the Weatherman (network) 
French-language: 
None 
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Number Title, Description and Illustrations — Con. 


(3) FOREIGN LANDS AND PEOPLES: Programmes mostly of a 
descriptive type on foreign countries and their peoples. Does not 
include international political and controversial issues (see 4). 


Illustrations: 
TVs: 
English--language: 
Your Early Date — Interview with Queen’s College student 
from Ceylon (local live) 
The Big Picture (recorded local) 
CBC Folio — Assignment India (network) 
French-language: 
Kaleidoscope — Documentary on customs and habits of 
African Negroes (recorded local) 
Passe Partout — Sur l’Allemagne (network) 


Sound Radio: 
English-language: 
Spotlite on Faraway Places (recorded local) 
Impressions of Europe (network) 
French-language: 
Radio Acadie (local live) 
Autour du Monde (recorded local) 


(4) POLITICAL AND OTHER CONTROVERSIAL PUBLIC AFFAIRS: 
Programmes involving expressions of opinion on political matters or 
other public affairs whether at the municipal, provincial, regional, 
national or international level. Includes interpretative comments on 
the news. All programmes in this class have a flavor of controversy 
because of their posture in the political, social and economic scene. 
Programmes in class 5 are distinguished from these by their non- 
controversial nature. 

Illustrations: 
IAG 
English-language: 
John Collingwood Reade (local live) 
Press Conference (network) 
French-language: 
Les idées en Marche—On a les députés qu’on mérite 
(network) 
Sound Radio: 
English-language: 
Capital City Commentary (recorded local) 
United Nations on the Record (network) 


French-language: 
La Politique Provinciale (Libéral) (network) 
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Number Title, Description and Illustrations — Con. 


(5) SOCIAL AND HUMAN RELATIONS: Programmes dealing with 
social, economic, emotional, and mental problems of modern society. 
Includes films concerning the subject matter of the social sciences, and 
history or biography where the life of a famous individual or the event 
is presented to inform rather than primarily to entertain. Also includes 
discussion of marriage and family problems, including applications 
of the social sciences. Programmes in this class need not deal only in 
non-controversial topics, but where they concern controversial topics, 
the manner of treating them is distinguished by an intent to inform 
rather than to move to action of one kind or another. Programmes 
presenting information concerning disasters, wars and famous military 
figures or other miscellaneous information are found in class 6. 
Illustrations: 

LV 

English-language: 
Problem of the Sex Offender (local live) 
Rabies Film (recorded local) 
Perspective — Are people Sheep (network) 

French-language: 
Interview Parade des 10 Sous (local live) 
Centre Lacordaire Canadien (recorded local) 
Passe Partout — L’Alcoolisme (network) 


Sound Radio: 
English-language: 
U.B.C. Digest (recorded local) 
Women and Crime —talk (network) 
French-language: 


La Clinique du Coeur (recorded local) 
Vie Ouvriére (network) 


(6) MISCELLANEOUS INFORMATION: Programmes with miscellaneous 


information including those dealing with military history and military 
men. 


Illustrations: 
TV: 
English-language: 
Crusade in Europe (recorded local) 
You Are There — Napoleon’s Return from Elba (network) 
French-language: 
Suivez le Guide (local live) 
Sound Radio: 
English-language: 
Enterprise in Action (recorded local) 
French-language: 
Les Ailes de la Liberté (recorded local) 
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(7) CANADIAN ACTIVITIES AND HERITAGE: Programmes designed 
to inform an audience of the activities in their own locality or region 
including institutional and public events. Includes also programmes 
designed specifically to reflect various aspects of Canadian life, to help 
foster a feeling of national unity and consciousness, and to interpret one 
part of the country to another. Programmes which teach the French or 
English languages are found here. 

Illustrations: 
IMR 

English-language: 

At Home — Interview with Director of Kingston YWCA 
(local live) 

Five Faces of Quebec (recorded local) 
Opening of Parliament (network) 

French-language: 
L’Actualité (local live) 
Regards sur le Canada — Hallucinations (recorded local) 
Histoire du Canada (network) 


Sound Radio: 

English-language: 
Good Citizen Dinner (recorded local) 
Canadian Scenes (network) 

French-language: 
Semaine au Village (local live) 
Nos Nations au Micro — Allemands (recorded local) 
Revue des Hebdos (network) 


(8) “FEEDBACK” PROGRAMMES: Programmes which concern the 
relations of the station to the people in its service area. Included here 
are programmes of discussion by citizens and station personnel. 
Illustrations: 

TV: 
English-language: 
Guest Spot (local live) 
French-language: 
None. 
Sound Radio: 
English-language: 
In Reply (network) 
French-language: 
Nos Correspondants (recorded local) 

(9) RELIGION: Programmes concerned with religious belief, worship, and 
conduct of religions. Included here are religious services, talks, drama- 
tizations, hymns, sacred music, etc. 
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Illustrations: 
TVs 

English-language: 
From the Minister’s Study (local live) 
Thrilling Bible Dramas (recorded local) 
Life is Worth Living (network) 

French-language: 
Oasis (local live) 
Messe: Grand Séminaire (network) 


Sound Radio: 

English-language: 
Midweek Meditations (local live) 
Sacred Heart Programme (recorded local) 
Sunday School of the Air (network) 

French-language: 
La Priére du Matin (local live) 
Radio Sacré-Cceur (recorded local) 
Elévations Matutinales (network) 


(10) FINE ARTS AND LITERATURE: Includes painting, sculpture, graphic 
arts, readings, prose, poetry, literary and other art criticism, etc. 
Illustrations: 

TVs 
English-language: 
University of Western Ontario (local live) 
Fighting Words (network) 
French-language: 
Histoire d’un Violon (recorded local) 
Orgues de France (network) 


Sound Radio: 
English-language: 
Drama Festival Interview (local live) 


After Dark (recorded local) 
Critically Speaking (network) 
French-language: 
A propos de Livres (local live) 
La Revue des Arts et des Lettres (network) 
(11) DANCE: Programmes designed to present ballet and other forms of 
the dance as an independent art form. 
Illustrations: 
EVs 
English-language: 
Concert Hour (network) 
French-language: 
None. 
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Sound Radio: | 
English-language: 
None. 
French-language: 
None. 


(12) AGRICULTURE, FISHERIES AND OTHER OCCUPATIONAL 
TOPICS: Programmes designed to meet the special needs and interests 
of major occupational groups. 

Illustrations: 
TV: 
English-language: 

Focus on Farm (local live) 

Hodge Podge — Well of Fertilizer (Ontario Department of 
Agriculture film on crop preparation) (recorded 
local) 

Country Calendar (network) 


French-language: 
Les Travaux et les Jours (network) 


Sound Radio: 
English-language: 
Farm Service Show (local live) 
British Columbia F.G.A. Convention Highlights (recorded 
local) 
Fisherman’s Broadcast (network) 


French-language: 
Information Rurale (local live) 
Société Canadienne d’établissement (recorded local) 
Le Choc des Idées — La Surproduction Agricole (network) 


(13) FAMILY LIVING AND SHOPPING: 


(13a) Famiry Livinc: Programmes concerned with the family, the household 
and its members. These programmes concern the family as spenders 
of income and of leisure time. They include programmes on cooking, 
marketing, personal care, safety, hobbies, pets, physical fitness and 
other consumer information and education. 

Illustrations: 
TVs: 
English-language: 
Kitchen Corner (local live) 
Film Feature — Trigger Happy Harry (care while 
cleaning guns — recorded local) 
Mr. Fix-it (network) 


French-language: 
Votre Menu (local live) 
La Cuisine de la Bonne Humeur (network) 
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Sound Radio: 
English-language: 
Lost and Found (local live) 
Here’s Health (recorded local) 
Man Around the House (network) 
French-language: 
Décés (local live) 
Personnalités Féminines (recorded local) 
Jardins Plantureux (network) 


(13b) MERCHANDISING: Programmes designed for the sole purpose of selling 
gadgets and other products. 
Illustrations: 
TV: 
English-language: 
Francis Frozen Foods (local live) 
Charles Antell (recorded local) 
French-language: 
Talon L’été (local live) 


Sound Radio: 
English-language: 
Movie Guide (local live) 
Car Book (recorded local) 
French-language: 
A L’Affiche de Nos Cinémas (local live) 
Sur le Vif (recorded local) 


(14) MUSIC: 


(14a) Serious Music: Includes all efforts at producing lasting music 
regardless of the form, period of time, and country in which the 
music was written. This category includes such widely different items 
as an ancient Gregorian chant (if presented purely as music outside 


a religious service), a Bach fugue, a Schubert Lied, a Turina bolero, 
and a Gershwin piano concerto. 


Illustrations: 
RVs 
English-language: 
Evoys Present (local live) 


Hands in Harmony (recorded local) 
Concert Hour (network) 


French-language: 
Piano Concertants (local live) 
L’Heure du Concert (network) 
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Sound Radio: 

English-language: 
Students Recital (local live) 
CJOC Concert Hall (recorded local) 
Toronto Symphony (network) 

French-language: 
Les Jeunes Artistes de CKSB (local live) 
A VlOpéra — Puritani de Vellini (recorded local) 
Orchestre National de la Radio-Télévision Francaise 

(network ) 


(14b) Licur Music: That type of popular music which over the years 
has become an accepted favourite, including semi-classical and dinner 
music, light opera, operettas, symphonic “pops”, etc. 

Illustrations: 
TV; 

English-language: 
Sunday Serenade (local live) 
Florian Zabach (recorded local) 
Showtime (network) 

French-language: 
Jacques LaRochelle (local live) 
Interméde (recorded local) 
Connaissez-vous la Musique (network) 


Sound Radio: 
English-language: 
Interlude (recorded local) 
Let’s Make Music (network) 
French-language: 
Musique du Diner (recorded local) 
Concerts Populaires (network) 


(14c) PopuLAR AND DANcE Music: Instrumental or vocal programmes 
featuring all types of recent popular and dance music. 
Illustrations: 

INES 

English-language: 
Uncle Jack at the Piano (local live) 
Guy Lombardo (recorded local) 
Cross Canada Hit Parade (network) 

French-language: 
Musique et Chansons (local live) 
Menu Musical (recorded local) 
Rollande et Robert (network) 


19 


Royal Commission on Broadcasting 


* Number Title, Description and Illustrations — Con. 


Sound Radio: 
English-language: 
The Record Album (recorded local) 
Hits and Encores (network) 
French-language: 
Chansonnettes (recorded local) 
Le Club des Chansonniers (network) 


(14d) Fork, WESTERN, OLD-TIME, AND BAND: Music handed down among 
the people, including folk songs, jazz that does not fit into (14c) 
(i.e. “classical jazz”), western, square dance, country music, military 
brass bands, and pop music which retains its currency over several 
generations. 

Illustrations: 
DV © 

English-language: 
Cape Breton Barn Dance (local live) 
Eddy Arnold Time (recorded local) 
Holiday Ranch (network) 

French-language: 
Paillettes (network) 


Sound Radio: 
English-language: 
Country Ramblers (local live) 


Riding the Range (recorded local) 
Carl Tapscott Singers (network) 


French-language: 
Veillées de Chez-Nous (local live) 
Marches Militaires (recorded local) 
Les Chansonniers (network) 


(14e) Music wirn Licht READINGS OF PROSE AND Poetry. Intended for 
relaxation and nostalgic reassurance. 


Illustrations: 
Vs 
None. 


Sound Radio: 
English-language: 
Day Dreaming (recorded local) 
Bod’s Scrapbook (network) 
French-language: 
Poémes et Musique (recorded local) 
(15) DRAMA: 


(15a) SERIOUS DRAMA: Plays of ideas or serious dramatic works of all 
periods, whether in original or adapted form. This category also 
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includes modern comedy of some literary substance (e.g., The Man 
Who Came to Dinner, Tonight at Eight-thirty, etc.). 
Illustrations: 
IES 
English-language: 
Film — Cask of Amontillado (recorded local) 
On Camera — The Tell Tale Heart (network) 
French-language: 
Télé-Théatre — Le Marcheur (network) 
Sound Radio: 
English-language: 
Theatre Royal (recorded local) 
CBC Stage — Child of the Cliffs (network) 
French-language: 
Le Petit Théatre de Radio-Canada — L’ours-by Chekov 
(network) 


(15b) . DoMestic DRAMA: The weekly or multi-weekly dramatic programmes 
primarily concerned with domestic life and family relations. This 
category includes the so-called radio and TV “soap operas” but does 
not include those domestic dramas which are primarily comic in 
intent. (see 15c). Includes “one-shot” dramas which concern the life 
of a family, material relations, etc., when they are neither of enough 
literary substance to qualify for Serious Drama, nor primarily con- 
cerned with the romantic love theme which distinguishes the Romantic 


Drama. 
Illustrations: 
TV: 
English-language: 
Secret Storm (recorded. local) 
Studio One — Dino (network) 
French-language: 
La Famille Plouffe (network) 
Sound Radio: 


English-language: 
Second Spring (recorded local) 
Pepper Young’s Family (network) 
French-language: 
La Marjolaine (recorded local) 
Un Homme et son Péché (network) 


(15c) Comepy DraMa: Dramatic programmes emphasizing comedy including 
some programmes closely related to the Domestic Drama but with 
greater emphasis on comedy situations. 

Illustrations: 
TVs 
English-language: 
Movie Matinee — Twin Beds (recorded local) 
I Love Lucy (network) 
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French-language: 
Toi et Moi (network) 
Sound Radio: 
English-language: 
House in the Country (recorded local) 
Vancouver Theatre — Like Father, Like Son (network) 
French-language: 
Nouveautés Dramatiques — Trabadoc et Rabalax (net- 
work) 


(15d) Crime, WESTERN, ACTION AND SCIENCE FICTION DRAMA: Crime, 
melodrama, science fiction, murder, spy, detective, mystery, and horror 
stories; the standard cowboy melodrama; and adventure and action 
stories aimed at an adult or family audience. 

Illustrations: 
EVE 

English-language: 
Western Theatre — The Doolin Gang (recorded local) 
Dragnet (network) 

French-language: 
Wanted for Murder (recorded local) 
Théatre Colgate — Foreign Intrigue ((French dubbed — 

network) 


Sound Radio: 
English-language: 
Stand by for Crime (recorded local) 
Marine Investigator (network) 
French-language: 
None. 


(1S5Se) Romantic DraMa: Drama in which the theme of romantic love is 


predominant. The “boy meets girl” theme is more evident than comedy, 
action, adventure, or other elements. 


Illustrations: 
Tei 

English-language: 

The Millionaire — The Story of Rita Kelly (recorded 
local) 

Ford TV Theatre — Hanrahan (network) 

French-language: 
L’Heure de Saguenay — ile d’Amour (recorded local) 
Histoire D’Amour (network) 

Sound Radio: 

English-language: 
City Hospital (recorded local) 

French-language: 
None. 
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(15£) MusicaL CoMEDy DraMA: Musical comedies where the dramatic 
element predominates as opposed to operettas (see 14b) where music 
is the predominant element. 

Illustrations: 
TV: 
English-language: 
Channel 11 Theatre — Stage Struck (recorded local) 
French-language: 
Cap Aux Sorciers (network) 


Sound Radio: 
English-language: 
Radio Theatre (recorded local) 
French-language: 
None. 


(15g) OTHER DRAMA: Included in this category are only those dramatic 
presentations which cannot be fitted under the six other headings and 
which are designed primarily to entertain an adult family audience 
(e.g. grand guignol, etc.). 

Illustrations: 
TV: 

English-language: 
Movie — Spirit of West Point (recorded local) 
Adventures of Robin Hood (network) 

French-language: 
Théatre au Coin du Feu — Jean de la Lune (recorded 

local) 


Sound Radio: 
English-language: 
Voice of Black and Gold (local live) 
Sunday Theatre (recorded local) 
French-language: 
Trio de Québec (network) 


(16) VARIETY: Programmes containing several “acts” and including a 
mixture of comedy, music, dancing, comedy gags and patter, etc., by 
professional or amateur talent in contests. This class is distinguished 
from Popular and Dance Music in that variety acts rather than music 
predominate. 

Illustrations: 
DV 

English-language: 
Town and Country Show (local live) 
Eddie Cantor Variety (recorded local) 
Denny Vaughan Show (network) 

French-language: 
Le Bal Chez Boulé (local live) 
Porte Ouverte (network) 
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(17) 


(18) 
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Sound Radio: 
English-language: 
Okanagan Varieties (recorded local) 
Happy Gang (network) 
French-language: 
Eddie Cantor Show (recorded local) 
Les Joyeux Troubadours (network) 


PERSONALITIES AND ODDITIES: Interviews or conversations with 
or about celebrities, people in the news, unusual occupations, sensational 
events, etc. Includes dramatizations of an individual’s life problems in 
an ostensibly realistic manner and in conjunction with the appearance 
of the individual. Also includes those daytime programmes built around 
the personality of the master of ceremonies and interviews with members 
of the studio audience or guests. The emphasis is on displaying the 
subject rather than on serious discussion. 
Illustrations: 
TV: 
English-language: 
Interview with local locksmith (local live) 
Stranger than Fiction (recorded local) 
Tabloid — Part of Time (network) 
French-language: 
Interviews with local personalities (local live) 
Etrange Mais Vrai (recorded local) 
Ici et la (network) 


Sound Radio: 
English-language: 
Here, There and Hollywood (local live) 
Rawhide (network) 
French-language: 
Confidentiel (network) 


QUIZ, GAMES AND CONTESTS: Those programmes (exclusive of 
sports) in which the basic activity is a social game or contest of wits 
with prizes or penalties for the performance. They include audience 
participation games but exclude genuine amateur talent contests which 
appear in Variety, Music, etc. The primary purpose of this group of 
programmes is light entertainment. 

Illustrations: 

te 


* 


English-language: 
Matinee Telequiz (local live) 
People Are Funny (recorded local) 
What’s My Line (network) 
French-language: 
La Balance d’Argent (local live) 
People Are Funny (recorded local) 
Le Point d’Interrogation (network) 
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Sound Radio: 
English-language: 
State Vacuum Quiz (local live) 
Double or Nothing (recorded local) 
French-language: 
Vingt Questions (local live) 
50 Par Jour (recorded local) 
Qui aura le dernier Mot (network) 


(19) SPORTS: 


(19a) Sports NEWS AND INTERVIEWS: News of the sports world. Interviews 
or discussions on sports when these are not minor parts of newscasts. 
Illustrations: 

TV: 
English-language: 
Sports Final (local live) 
Bill Corum Sport Show (recorded local) 
Vic Obeck Show (network) 
French-language: 
Colonne des Sports (local live) 
Nouvelles Sportives (network) 
Sound Radio: 
English-language: 
Sports Roundup (local live) 
Trans-Canada Sports Review (network) 
French-language: 
La Revue des Sports (local live) 
Le Monde du Sport (network) 


(19b) Sports Events: Include the major competitive team sports, field 
sports and individual athletic skills and recreations. 
Illustrations: 

INS 
English-language: 
O. H. A. Hockey (local live) 
Wrestling from Ringside (recorded local) 
Gillette Fights (network) 
French-language: 
Chicago Wrestling (recorded local) 
Hockey de Chez Nous (network) 
Sound Radio: 
English-language: 
Curling Club (local live) 
Imperial Esso Hockey (network) 


French-language: 
Le Hockey de Chez Nous (recorded local) 
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(20) CHILDREN’S: 
(20a) SCHOOL BROADCASTS AND OTHER YouTH EDUCATIONAL: Programmes 


designed mostly as a school or home teaching aid for children and 
teenagers. Includes all school and nursery broadcasts as well as junior 
farm, nature, and science broadcasts. Programmes intended to arouse 
an appreciation of music, etc. should also be included in this class. 


Illustrations: 
Ty: 

English-language: 
Wonderland (local live) 
Blasting Caps (recorded local) 
Fur and Feather (network) 

French-language: 
La Terre est Ronde (network) 


Sound Radio: 

English-language: 
Teen-Age Book Parade (local live) 
All Aboard for Adventure (recorded local) 
National School Broadcast (network) 

French-language: 
Nos Ecoles Francaises-Lorette (recorded local) 
L’Heure des Enfants (network) 


(20b-f) DRAMA: : 

(20b) Crime, Western, Action and Science Fiction Drama: Crime, science 
fiction, murder, spy, detective, mystery and horror stories; the 
standard cowboy melodrama; and adventure and action stories 
aimed at a child audience. 

Illustrations: 
DV 
English-language: 
Buck Rogers (recorded local) 
Wild Bill Hickok (network) 
French-language: 
The Lone Ranger (recorded local) 
Taille-fer (network) 
Sound Radio: 
English-language: 
Superman (recorded local) 
French-language: 
Le Chevalier Noir (recorded local) 


(20c) Comedy Drama: Children’s drama programmes emphasizing comedy. 
Illustrations: 
IVs 
English-language: 
Cartoon Theatre (recorded local) 
Maggie Muggins (network) 
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French-language: 
Willie Wonderful — Cartoons (recorded local) 
Pépinot (network) 
Sound Radio: 
None. 


(20d) Fairy Tales: Children’s tales and stories from folklore. Includes 


readings as well as dramatizations of fairy tales, folklore, and other 
children’s fiction. 


Illustrations: 
TVs 
English-language: 
Tiny Tot Time — The Story Lady (local live) 


Richfield Fairy Tales (film — recorded local) 
Bim Bam Boom (network) 


French-language: 
fle au Trésor (network) 
Sound Radio: 
English-language: 
Children’s Story Hour (local live) 


The Adventures of Pinocchio (recorded local) 
Sleepytime Storyteller (network) 


French-language: 
Pinocchio (network) 


(20e) Serious Drama: Serious drama as in (15a) but aimed at a child 
audience. 


Illustrations: 
TV: 
English-language: 
Alice Through the Looking Glass (network) 
French-language: 
None. 


Sound Radio: 
None. 


(20f) Other Drama: All other children’s dramatic programmes which 
cannot be fitted into any of the above headings. 
Illustrations: 
TV: 
English-language: 
Aubrey and Gus (network) 
French-language: 
Poupées Allemandes (recorded local) 


Sound Radio: 
None. 
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(20g) Variety: Variety shows for or by children. May contain music, 
comedy, circuses, clowns, acrobatics, vaudeville, etc. Also includes 
programmes built around personality of a performer who tells stories, 
conducts a “mailbag”, makes birthday announcements, plays (usually 
recorded) children’s music, etc. 

Illustrations: 
3 fal 
English-language: 
Fun Club (local live) 
Small Fry Frolics (network) 
French-language: 
None. 
Sound Radio: 
English-language: 
Kiddies Karavan (local live) 
Uncle Bill Show (recorded local) 
Uncle Bod (network) 
French-language: 
Le Coin des Tous Petits (local live) 
Samedi Jeunesse (recorded local) 
(20h) Quiz, GAMES AND Contests: As in class 18 but with children as 


participants and intended for child audiences. 
Illustrations: 


GV 
English-language: 
Little Red Schoolhouse (local live) 
Watch the Birdie (recorded local) 
French-language: 
Les Jeunes Talents (local live) 
Tic Tac Toc (network) 
Sound Radio: 
English-language: 
Shurgain Contest (local live) 
Playtime (recorded local) 
French-language: 
Concours Question (local. live) 
Le Marathon des Ecoliers (recorded local) 
(20i) OTHER CHILDREN’s: Other programmes not fitting into the children’s 
classes above are classified here. For example, children’s music 


programmes manifestly intended for entertainment were placed in 
this classification. 


Illustrations: 
Te 
English-language: 
Dance Party (local live) 
Folk Songs (network) 
French-language: 
Sophie Magazine (network) 
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Number Title, Description and Illustration — Con. 


Sound Radio: 
English-language: 
Good Deed Club (local live) 
Juvenile Juke Box (recorded local) 
Folk Songs for Young People (network) 


French-language: 
Chantons Jeunesse (local live) 
Tiny Tike Time (recorded local) 
Bonjour Dimanche (network) 


(21) PROGRAMME PROMOTION: Includes programmes designed to 
increase the audience for the station’s programmes or to demonstrate 
the technique of station operation. 


Illustrations: 
TVs 
English-language: 
Notes from Norm (local live) 


French-language: 
Ce Soir (network) 


Sound Radio: 
English-language: 
Programme Schedule (local live) 


French-language: 
A L’Antenne de CHGB (local live) 


Nationality of Programme Source 


The nationality of the source was determined for all TV pro- 
grammes. It was not determined for sound radio stations because of 
their recorded music programmes. The reasons for this decision appear 
from such questions as these. In the case of recorded music was the 
country of source the country where the record was physically pro- 
duced? It might be “pressed” in Canada from a “master” record “cut” 
in the United States. Was the country of source the country where the 
master record was cut? It might be a United States recording of a violin 
solo by a visiting Russian. Was the country of source the country of 
the performer’s nationality ? The Russian violinist might be performing 
a work by an 18th Century Italian. Finally, was the country of source 
the country of the composer’s nationality ? On the basis of such ques- 
tions it was decided that the amount of effort required to run down 
the relevant facts concerning every phonograph record played on the 
sound radio stations in the study week would be out of proportion to 
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the value of the resulting information. And because music programmes 
account for about half of all sound radio programme time, it was not 
deemed worthwhile to attempt the determination for the remaining 
classes. 

For the most part no difficulty was experienced in ascertaining 
the nationality of source of TV programmes. In making this determina- 
tion in some instances it was necessary to apply the rule of predomi- 
nance. For example, if a children’s programme was composed two- 
thirds of nature films from a Canadian source and one-third of a 
United States comedy short subject, it was regarded as having a 
Canadian source. 


Origin Within Canada 


Broadcast programmes originate either at the broadcast station 
or at a network. If they originate at the station their origin is said to 
be “local”, but such “local” programmes may be composed of “‘canned” 
material imported into the local station from a central location in 
Canada or directly from a foreign country, or they may be composed 
of live material. For the purposes of these studies what was deemed 
important was whether the programme was obtained by the station 
(1) from a network, (2) by importing recorded material from outside 
the community, or (3) from local resources of talent of one kind or 
another. Both the first and third of these might be either live or 
recorded. As a matter of fact, however, it was not possible to determine 
from programme logs whether some of the programmes belonged in 
the second or the third of these categories. The problem arose when 
a local station broadcast material which was recorded locally. It 
appeared on the log as recorded and could hardly be distinguished 
from other recorded programmes composed of phonograph records, 
transcriptions or kinescopes imported into the community. As a matter 
of necessity therefore it was decided to modify the categories stated 
above to these: (1) network—here there was no problem; 
(2) recorded local — including both imported records and records 
of local materials; and (3) live local —local material presented in 
live rather than recorded form. In the case of television programmes 
the information presented in the report approximates very closely the 
ideal — for local kinescopings are hardly feasible for most Canadian 
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TV stations as yet. In the case of sound radio programmes the 
information corresponds more to the necessary than the ideal categories. 
In all instances, if there was a mixture of material of different kinds 
of “origin” the rule of predominance was applied. That is to say, a 
“disc jockey” programme of recorded music would be classified as 
recorded local despite the fact that a live announcer gave the titles of 
the records, and made announcements or delivered some “patter” 
between selections. 

The meaning attributed to “network” requires explanation. For 
television programmes, Canadian stations draw only on the CBC 
English and French networks. For sound radio programmes, however, 
some Canadian stations obtain some of their programmes from United 
States networks. This presented a choice of procedures. For some 
purposes it would be valuable to know how much of private station 
programming came from any network. For the purposes of the Royal 
Commission, however, it was determined to restrict the network 
designation to the several CBC networks. Programmes obtained by 
sound radio stations directly from other networks were regarded as 
falling within the recorded local category. 


Commercial Versus Sustaining Programmes 


It was possible to determine whether each Canadian TV and 
sound radio programme broadcast in the study week was a commercial 
or a sustaining programme. A commercial programme was defined as a 
programme which contained advertisements at or between the opening 
and closing curtains. A programme thus could be termed commercial 
by virtue either of having one or more “sponsors” or by virtue of 
containing one or more advertisements of the type known as “spot” 
or “flash” announcements. A sustaining programme was defined as a 
programme which contained no advertisements at or between the open- 
ing and closing curtains. Of course a sustaining programme might be 
preceded or succeeded by station breaks loaded with spot announce- 
ments without impairing its sustaining status. The appearance of 
non-commercial announcements on behalf of community service 
organizations was possible within a sustaining programme. All pro- 
grammes were classified as commercial or sustaining and the tabulations 
summarize this information. 
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Advertisement Time 


In explaining the meaning of advertisement time in these studies 
it is important to emphasize that this information stands on a different 
basis than each of the preceding ways in which programme time has 
been classified and tabulated. Thus, all programme time could be 
classified as either commercial or sustaining, as having a Canadian, 
United States or other national source, or as originating with a net- 
work, recordings or local live talent. But advertising time is included 
in programme time. As noted above, there may be advertising in 
station breaks between sustaining programmes. It is clearly impossible 
therefore to relate advertising time to the time shown for commercial 
programmes. The simplest way to regard advertising time is to think 
of it as a fraction of all the time when the station is on the air broad- 
casting programmes to the public. 

Ideally it would have been desirable to measure precisely all 
the time devoted to advertising of all kinds. It was possible to measure 
the amount of time devoted to spot and flash announcements from 
the programme logs. As stated in the introductory section of this 
chapter, it was not possible to measure accurately the sponsors’ adver- 
tising in sponsored programmes. Instead, it was necessary to assume 
that such sponsors presented as much and not more than the permissible 
limits of advertising time specified by CBC Regulations for programmes 
of different lengths. Such “quotas” of advertising were counted in lieu 
of accurate measurements of such advertising. 

Even if there were no understatement of sponsors’ advertising 
messages involved in this procedure, the study would still fail to 
measure the full amount of advertising in broadcasting. In the case 
of both sound radio and TV, references to sponsors or other advertisers 
are frequently woven into the texture of the programme material itself 
so that the audience receives advertising without an obvious interrup- 
tion of the entertainment or information which is the essence of the 
programme. Such “integrated” advertisements may fall outside the 
scope of the CBC advertising “quotas”. In TV, additionally, visual 
advertising material is commonly employed in the form of signs, replicas 
of product packages, uniforms, hats, etc. Such advertising is often a 
backdrop for the programme material. In all probability, it could not 
be encompassed within the quotas of time permitted advertisers by 
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CBC regulations. A final form of advertising was noted in the pro- 
gramme log study which is not included in the total advertising time 
tabulated. This was the presentation of programme material which is 
itself an advertisement. Monologues by pitchmen (such as Charles 
Antell) appeared on the logs of some private stations. Such programmes 
were Classified as Family Living and Shopping: Merchandising (13b). 
It is not clear that the CBC regulations bear on them either as 
advertisements or as programmes. 


Non-Commercial Announcement Time 


_ It was desired to measure the amount of time devoted by 
stations to non-commercial announcements on behalf of community 
service organizations of one sort or another. In using the programme 
logs, however, no satisfactory tally of this kind could be produced. The 
CBC regulations concerning the logs make no explicit reference to 
such announcements. And while some stations do report such announce- 
ments on their logs, it appears probable that some such announcements 
are made during local programmes and are not recorded on the logs. 


Procedure 


The study procedure followed these steps: planning the study, 
editing the logs, coding the information desired, tabulating the coded 
information, and analyzing the resulting data. 


Planning 


The study began with a plan on which work was authorized 
by the Commission. This plan included a complete outline of both 
the concepts and procedure to be followed. Specifically, it indicated 
the kinds of information which would be produced in tabular form, 
and the procedure which would be employed in the production of the 
tables. It included estimates of the cost of doing the study. And where, 
as in the case of the sound radio study, a sampling problem was 
involved, a variance analysis was done to make possible the selection 
of an optimum sample for the purposes of the study. 
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Editing 

The first step in the execution of the study plan was the editing, 
coding and tabulating process. A strictly defined procedure was written 
down and supplied to all personnel involved in these stages of the 
study. In it concepts were defined (as related in the section above 
dealing with concepts), and operational steps were described int detail. 

In general terms the editing phase of the study included 
marking on the face of the programme logs the symbols which were 
adopted to represent the kinds of information described above under 
the heading of Concepts. Supplementary information was obtained 
wherever a reasonable doubt remained after careful inspection of the 
log entries. Every reasonable effort was made to obtain missing informa- 
tion from central sources rather than to bother the individual stations. 
Where all other sources failed, however, inquiries were directed to the 
stations for supplementary information. 

The determination of programme class presented most of the 
difficulties arising from lack of information. Log entries characteristically 
were restricted to a minimum entry of the title of the programme. 
Fortunately much descriptive material on network programmes was 
available through the exhibits filed with the Royal Commission by the 
Canadian Broadcasting Corporation. Those exhibits, however, tended 
to describe the individual programmes in terms of their “usual” content. 
Because in the present study we were concerned with the specific 
content broadcast in the sample week, it was necessary to make inquiry 
of the CBC as to the specific titles of many network programmes. The 
fact that many of the stations broadcast network programmes from 
kinescopes of transcriptions (because of lack of cable facilities or 
because of time zone considerations) introduced complications here: a 
station might in the study week broadcast a particular programme 
which the network had produced a week or two earlier. It was 
necessary to determine just which programme of a network series was 
broadcast by each station. Network programmes, especially in TV, 
depended heavily on programmes obtained by CBC from United States 
networks. As to these, information on the content of the particular 
programme broadcast in the study week had to be sought in the CBC 


Times, publicity releases from the CBC, and United States trade journals 
such as Variety, Billboard, etc. 
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Most of the problems of obtaining information for adequate 
programme classification, however, arose over programmes which 
originated with the stations. And of these, programmes of recorded 
material presented the most problems. It was possible to obtain the 
titles of such recorded materials from the CBC for its owned and 
operated stations, and directly from private stations. But to classify 
the programme properly it was necessary to know something of the 
content of the material. Most of the transcribed and kinescoped TV 
material could be identified in catalogues of programmes offered by 
suppliers or in industry services such as that provided by Standard 
Rate and Data Service. These sources provided synopses of story or 
plot and permitted accurate classification of such programme material. 
Much of the local recorded material on TV, however, consisted of old 
motion picture films. To learn their contents, a search was made of 
old motion picture trade directories and of reviews in motion picture 
trade papers. In this way a card file was developed which made 
available programme content information for the editor’s use when the 
same recorded programme appeared on more than one station. The 
remaining editing problems on content concerned local programmes 
with predominantly live content. Where the log entries did not permit 
a safe judgment as to the programme class, inquiries were addressed 
to the stations. A similar policy was pursued for sound radio stations 
except that there information on syndicated programmes was obtained 
from commercial firms which sell such material to the stations. 

The editing of nationality of source encountered problems 
paralleling those described for programme classification. CBC records 
were the first and most useful means of learning the nationality of 
source. Trade directories and magazines provided source information 
for recorded, kinescoped or film programmes. Follow-up inquiries to 
stations were also used. 

As was indicated in the discussion under Concepts, the practical 
editing problems in determining the mode of originating programmes 
in Canada forced a reorganization of concepts which was short of 
ideal. An exhaustive and burdensome inquiry would have had to be 
launched to learn from each station the proportion of each of its 
locally originated programmes which consisted of local materials broad- 
cast in live form as distinct from local materials broadcast in recorded 
form, and as distinct from non-local materials broadcast in recorded 
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form. In the light of the inadequate programme records evidently 
maintained by most of the stations, the attempt to reconstruct such 
information six months after the programme was broadcast did not 
seem justified. Even with this compromise with necessity, however, 
follow-up inquiries had to be addressed to many stations merely to 
determine which local programmes were predominantly composed of 
recorded material (either of local or non-local origin) as distinct 


from live material. 
The only problem in editing the commercial versus sustaining 


character of programmes consisted in the fact that the logs treated 
as sustaining programmes those which are commonly known as 
“participating”. Where instead of having one or more programme 
sponsor, the programme was interrupted by spot announcements on 
behalf of one or more advertisers, the logs generally termed the 
programme “sustaining”. As was indicated above, from the standpoint 
of the viewer-listener such programmes appeared to the Royal Com- 
mission to be indistinguishable from commercial programmes which 
were technically “sponsored”. Accordingly, editing rules were estab- 
lished by which this determination was made on the basis of 
information supplied on the logs. 

Advertising editing problems were necessarily discussed in 
stating the concepts employed (see above) and need not be reviev,ed 
here. One or two stations failed to record on the logs information from 
which the duration of spot announcements could be computed. Inquir- 
ies were sent to such stations for this information. For the remainder 
it was possible to edit advertising (with the limitations mentioned 
above) on the basis of the log information plus the quotas stated in 
the CBC Regulations. In such editing the policy was to resolve border- 
line cases in such a way as to understate the amount of advertising 
rather than to overstate it. Thus if coupled with station identification 
there appeared brief flashes which appeard to be commercial adver- 
tisements, they were generally not counted as such. 

The reasons were also stated earlier in this chapter why it was 
difficult to derive a reliable measure of the amount of non-commer- 
cial announcement time from the programme logs. It did not seem 


feasible to burden the stations with a retroactive job of reconstructing 
a record of this material. 
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The editing procedure was designed to insure that a maximum 
of reliability would be achieved in the exercise of the judgment 
necessary to make the kinds of decisions described above. There were 
two editing supervisors as well as the study director and the editing 
decisions were brought into reliable uniformity of policy through the 
device of mutual checking. As a routine matter, the programme classi- 
fication assigned a programme was checked by at least one of these 
three persons after the initial determination was made by another 
of the three. Indeed, it was through the discussions generated in this 
way that the programme classification and definitions evolved out of 
the programme material being studied, as was described under the head- 
ing of Concepts. A similar procedure was used for other editing deci- 
sions which involved exercise of judgment, such as the determination 
whether a programme was commercial or sustaining, whether a pro- 
gramme was local live or recorded local or whether it should be 
regarded as predominantly composed of Canadian or United States 
or other materials. In this way and in this way only can reliability 
be enforced in the conduct of a study of this kind. 

When editing was complete for every programme for the week 
the station log was ready for the next step. 


Coding 


For these studies the desired information concerning the 
broadcast programme was punched into a 5” x8” card. These had 
been gang-punched with rows of small circular holes close to the 
margins of the cards. They also had been printed with appropriate 
code indications for the holes and with captions for the station, the 
day, and the hour at which the programme was broadcast, and for 
the identification of the programme in all of the ways in which the 
programme was to be tabulated. “Punching” the edited information 
from the log to the tabulation card therefore involved punching out 
the remaining strip of paper between the appropriate holes and the 
margin of the card. 


Tabulation 


The mechanics of tabulation were simple. A knitting needle 
could be run through any given hole in a stack of cards (let us say, 
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all of the cards for the programmes of a station in a given time seg- 
ment of the week) and when the needle was lifted and shaken slightly, 
all cards which had been “punched-out” at that particular hole would 
drop from the stack. The information on such dropped-out cards 
was then computed by multiplying the number of cards by the value 
of that particular hole and the result was entered on a tabulation form. 
Tables were constructed in this way. Errors were eliminated in the 
tabulation process by checking the totals for all tabulations with the 
time the station was on the air. More generalized tabulations were 
derived from the basic tables and the same self-checking process was 
employed at each step until the most general tables completed the task. 
An even simpler, hand-tabulation procedure was employed for tally- 
ing the amount of commercial advertising and non-commercial 
announcement time. Such information was tallied on individual sta- 
tion sheets directly from the programme logs and these sheets in turn 
were checked and summarized according to the time segment break- 
downs which were desired. 

In a more fundamental sense, the tabulation plan was devel- 
oped before the Commission authorized the studies. For the studies 
were Outlined in their entirety and in comparison with other possible 
studies before work was begun on the studies. The preliminary plans 
outlined the kinds of tabulations which would be produced from the 
studies. When the basic tabulation process was reached, therefore, the 
operation was strictly mechanical. Following the analysis of the basic 
tabulations a number of analytical tabulations were conducted by com- 
bining in various ways the data already supplied by the basic tabula- 
tions. This, properly, is the subject matter of the final stage. 


Analysis 


As was suggested in the preceding paragraph, the analysis 
involved examining the basic tabulations, evaluating their significance, 
conducting further analytical tabulations which were suggested by 
inspection of the basic tables, and evaluating them. It was completed 
when the writing of the: report of findings was finished. 
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Comparison with 1949 Report by Charles Siepmann 


The design of the present study was so different than that of 
the study by Charles Siepmann, conducted for the Royal Comission 
on National Development in the Arts, Letters and Sciences in 1949,1 
that few comparisons are possible between the results of the two 
studies. These few are made in Appendix A. 


1 Report of the Royal Commission on National Development in the Arts, 
Letters and Sciences, 1949-1951. Ottawa: Edmond Cloutier, 1951. Appendix VI, 
p. 443-485. 
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Chapter IT 


A Comparison of Television 
and Radio Programmes 


Time on the Air 


Tue average Canadian TV station broadcast 62.0 hours per 
week in January, 1956 or about half as many hours as the average 
Canadian sound radio station (126.9 hours per week). Two United 
States border television stations were on the air for an average of 
116 hours per week, or almost twice as long as the Canadian TV 
stations. 


The Cultural Context of Canadian TV and Sound Radio 


Two salient features of the broadcasting context of TV and 
radio programmes are the extent to which they are commercially spon- 
sored as against sustaining, and the amount of advertising matter 
which frames them. Table I-1 summarizes for the several classes of 
TV and sound radio stations the proportions of total programme time 
in the week, January 15-21, 1956, which were commercially spon- 
sored. 

Overall, commercial programmes were more common on TV 
than on sound radio stations (56.9 as against 53.8 per cent). English- 
language! stations were more commercial than French-language 
stations in both the TV and sound radio services. However, the 
proportion of commercial programmes was higher on TV than on 


1 Hereinafter, the English and Frenck-language stations may be referred to 
simply as “English” or “French” with the words “language stations” omitted. This 
is done for greater brevity and clarity of exposition. 
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sound radio stations for all English stations combined whereas the 
reverse was true for all French stations. 

All private stations of both language services combined had 
higher proportions of commercial programmes than did CBC stations 
both TV and sound radio. The proportion of commercial programmes 
was higher on TV than on sound radio stations for both the CBC and 
the private groups. However, the contrast between station classes was 
much greater in the case of sound radio than of TV. The CBC TV 
stations were 44.0 per cent commercial as compared with 16.6 per cent 
for CBC sound radio stations. Private TV stations were 61.2 per cent 
commercial as against 58.1 per cent for private sound radio stations. 

When one examines more detailed comparisons the most strik- 
ing fact is that the CBC English TV stations were 48.8 per cent com- 
mercial as compared with 14.4 per cent for CBC English sound radio 
stations. A second noteworthy observation is that while the private 
English TV stations were slightly more commercial than their sound 
radio counterparts, the private French TV stations carried a smaller 
proportion of commercial programmes than did the private French 
sound radio stations. 


TABLE J-1— CANADIAN TELEVISION AND SOUND RADIO STATIONS: COM- 
MERCIAL* PROGRAMMES AS PERCENTAGE OF TOTAL TIME ON THE AIR, 
JANUARY 15-21, 1956 


Percentage of Total 
Time Which Was Commercial* 


Class of Station Television Sound Radio 
CBE Stations *(Enchish)¥ 24. Tk ee 48.8 14.4 
CRC Prans-Camadataae:::... act... eee — 15.4 
WBE sDominion, < skews. nee ee = 10.6 
CBG Stationsstbrench) 460. ee D7cOs 223 
lotal GBC Stations® <1... 0 eee 44.0 16.6 
Private Stations (English) ....0.00..0..0.00.0000... 62.9 61.9 
Private Trans-Canada ..............ccc00cc00.- — 62.4 
Private DOmimiont:..2.....8.e eee — 57.0 
Privare Cmatiiated 00... eae — 67.4 
Private Stations (French) .000.....0..000.0000..... 43.7 49.3 
Private French Network ...................... —— 47.4 
Private Amaia”, occa... ccnscuitheal eae — 51.4 
Total Private Stations .................. Glke Seal 
AD Stations (Biglish), °)..6./... 20 ee 59.7 56.8 
All Stations (French) ................. ion ieee 36.5 46.7 
Total Alb Stations occ: :tvoncett oh. 56.9 53.8 


*By subtracting the percenta i i i 
g ge which was Commercial from 100 per cent one obtains 
the percentage which was Sustaining. / 
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Among classes of sound radio stations, the highest proportions 
of commercial programmes were found in the private unaffiliated 
groups of stations in both the English and French-language services. 
The unaffiliated English stations had much higher proportions of 
commercial programmes than did the French stations (67.4 as against 
51.4 per cent). Both the CBC and private stations on the Trans- 
Canada network were more commercial than those of the Dominion 
network. 

When attention is directed to Table I-2, it appears that all 
Canadian stations combined broadcast slightly smaller proportions of 
interrupting advertising matter on TV than they did on sound radio 
(7.1 as against 8.4 per cent). The English stations — both TV and 
sound radio — carried higher proportions than did the French stations, 
but for both language services TV stations broadcast smaller proportions 
of such advertising materials than did the sound radio stations. 

CBC stations, both TV and sound radio, had smaller per- 
centages of time devoted to advertising than did the private stations 
in the respective services. But whereas the private TV stations had 
lower percentages of advertising than did the private sound radio 
stations, the reverse was true for CBC stations: they had relatively 
more advertising on TV than on sound radio. 

While all CBC stations combined broadcast larger proportions 
of advertising on TV than on sound radio, this result conceals 
divergent patterns for the English and French-language stations. Among 
the French CBC stations the TV stations actually carried a lower 
proportion of advertising than did the sound radio stations. For the 
CBC English stations, however, the proportion of advertising matter 
was more than twice as high on the TV stations as it was on the 
sound radio stations. 

The Trans-Canada sound radio stations, both CBC and private, 
had slightly larger percentages of advertising time than did the 
Dominion Network stations. But the private unaffiliated English sound 
radio stations had higher proportions of advertising than the private 
English stations affiliated with networks. The French unaffiliated 
stations had slightly lower percentages of advertising than the private 
French network affiliates. 

The same table (I-2) also shows the proportions of time used 
for Merchandising programmes. These included “pitchmen” and other 
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programmes the content of which was devoted to advertising. Slightly 
less than half of one per cent of the time on both TV and sound 
radio was used in this way. None of these programmes were found 
on the CBC stations in either language service for either TV or sound 
radio. Among the private English stations the same proportion (0.5 
per cent) was carried on both TV and sound radio. More were 
observed on the sound radio (0.6 per cent) than on the TV stations 
(0.1 per cent) of the private French group. The highest proportion 
for any class of station in either language service was broadcast by 
the private unaffiliated French stations (0.9 per cent). 


TABLE 1-2.—CANADIAN TELEVISION AND SOUND RADIO STATIONS: 
TIME DEVOTED TO ADVERTISING AS PERCENTAGE OF TOTAL TIME ON 
THE AIR, JANUARY 15-21, 1956 


Percentage of Broadcast Time in 


Interrupting Merchandising Total Measured 
Advertisements Programmes Advertising 

Tele- Sound Tele- Sound Tele- Sound 

Class of Station vision Radio vision Radio vision Radio 
CBC Stations (English).............. 5.8 Diy 0 5.8 DS) 
GBG@ehrans-Canad ava: use -itese — 2.5 — 0 — DS 
CBE] Dominions eee — 2.4 — 0 — 2.4 
CBC Stations (French)................ 4 3.8 0 0 3.4 3.8 
Total CBC Stations...... De 2.8 0 0 5.3 2.8 
Private Stations (English).......... 7.9 9.8 0.5 0.5 8.4 10.3 
Private Trans-Canada................ — 9.9 — 0.3 — 10.2 
Private Dominion...................... — 9.4 0.5 — 9.9 
Private Unaffiliated.................... — 10.4 ao 0.4 = 10.8 
Private Stations (French)............ 6.6 eS 0.1 0.6 6.7 719 
Private French Network.......... — 7.4 — 0.3 — th 
Private Unaffiliated.................... — a3 — 0.9 —_ 8.2 
Total Private Stations... 7.8 9.1 0.5 0.5 8.3 9.6 
All Stations (English)................ 7.4 9.0 0.4 0.4 7.8 9.4 
All Stations (French).................... 5.2 7.0 0.1 0.5 53 7.5 
Total All Stations......... Hell 8.4 0.4 0.4 “IRS 8.8 

a net et ae) eee 

— does not apply. 0 none broadcast. 


When the interrupting advertising is added to Merchandising 
programmes, the totals are as shown in the last two columns of Table 
I-2. The relationships there are similar to those for interrupting adver- 
tising (previously described) except for one difference. For the total 
of measured advertising, French private unaffiliated stations had a 
higher proportion than did the private French network affiliates. 
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‘The Programmes in the Week 


For all Canadian TV and sound radio stations during the study 
week, slightly less than three-fourths of programme time was in 
entertainment-type programmes! as may be seen in Table I-3. The 
English and French sound radio stations as a whole, placed identical 
emphasis on this type of programme material. The English TV stations 
as a whole had a slightly higher emphasis on entertainment-type 
material than did the English sound stations, but the French TV 
stations emphasized it conspicuously less than did the French sound 
stations carrying only 64.3 per cent entertainment-type material. The 
CBC stations as a whole on both TV and sound radio devoted about 
70 per cent of their total time to such programmes. This was an 
appreciably lower proportion than the 75 and 74 per cent given to 
entertainment-type programmes on all private TV and sound radio 
stations respectively. 

CBC English TV stations gave larger proportions of their time 
to entertainment-type material than their sound radio counterparts 
(73.9 per cent as against 68.4 per cent). This generalization is a bit 
misleading however, unless one quickly adds that among the CBC 
English-language sound radio stations, the CBC Trans-Canada stations 
carried only 63.7 per cent entertainment-type material while the CBC 
Dominion station included in the study had a comparable figure of 
86.9 per cent. The CBC French TV stations used barely three-fifths 
(61.5 per cent) of their programme time for entertainment-type 
material which was substantially less than the 73.9 per cent for CBC 
French sound radio stations. 

Both the private English TV and sound radio stations used 
about the same proportion of time for entertainment-type programmes 
(75.5 and 74.2 per cent, respectively). This comparison obscures the 
fact of substantial differences between sound radio stations depending 
on whether or not they were affiliated with networks. Thus, the private 
Trans-Canada stations emphasized entertainment less than the private 
English-language TV stations. Similarly, the French private stations 
which were affiliated with the French Network used less entertainment- 
type programmes than the French unaffiliated stations. In both language 
services the unaffiliated private stations used proportionately more 
entertainment-type material than the network affiliated stations. 


1See below, pages 56 and 57 for explanation of this term. 
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ND RADIO STATIONS: 
TABLE J-3.—CANADIAN TELEVISION AND SOU 

ENTERTAINMENT-TYPE AND INFORMATION-ORIENTATION-TYPE PRO- 
GRAMMES AS PERCENTAGE OF TOTAL TIME ON THE AIR, JANUARY 15-21, 


1956 
Oa 
Information- 

Orientation Entertainment 

Sound Sound 

Class of Station Television Radio Television Radio 
CBC Stations (Enbplish)......200 fares 26.1 31.6 73.9 68.4 
CBC Trans-Canada ...........c:scseccnseesssesrseses — 36.3 — 63.7 
CRO DOMINO Fo! kita, earner oner ce a i sis 
: fatrons CE TEMG). sc). dsnersetete eee ane ante : ; : f 
apply ray CBC ESiatioOns.....,.ce. Roe 29.2 30.1 70.8 69.9 
Private Stations (English).................008 24.5 25.8 Ties} 74.2 
Private Affiliated Stations...............000 24.5 QZ YS) 72.8 
Privates brans-Canadan. ©. -ccciageeee ey —- 29.0 — 71.0 
Private DOmIinMON Koaccrs Aeencrece nce — 26.3 —— (Bai 
Private Unaffiliated StationS.................0- — 23D — 76.5 
Private Stations (French).................cc8 Se 26.4 68.8 73.6 
Private French Affiliated..................... 312 29.0 68.8 1120 
Private French Unaffiliated...............00... — 23.8 — 76.2 
otal. Private: Stations =2.gssec.n.e eee 25.0 26.0 75.0 74.0 
BATT LIACOC Peet oes emece ease: eae een ese et 25.0 27.6 75.0 72.4 
Witter inlet dig fant ik rete. deerie ssa ee ent — 23.6 — 716.4 
AllieStations }\(Bnglish 222 .....aeresnscpees 24.8 26.4 TD, 73.6 
ATTA Stanons SUBTENCE)-.c2cc2..ceeeken een 35.7 26.4 64.3 73.6 
EROCAL MALLE SUAPIONS 7A 5s. 1. 4k... eee. oe 26.1 26.3 73.9 73.7 


[—] Does not apply. 


The pattern for Information-orientation-type programming 
mirrors in reverse that described for entertainment-type programming 
and need not be separately discussed. 


Table I-4 presents a summary for all Canadian TV and sound 
radio stations of the proportions of time devoted to individual classes 
of programmes for the full week. It is subject to the obvious limita- 
tion that it represents a composite of different kinds of station pro- 
gramming and therefore does not correspond to the programme fare 
available to any one individual viewer-listener. It does, however, repre- 
sent the programme fare available to all Canadians. 

The most obvious comparison between the TV and sound 
radio programming offered to Canadians by their stations is that while 
Music dominated sound radio programming (with 56.5 per cent of 
all air time), Drama programmes, for both the general and children 
audiences, dominated TV programming (with 42.6 per cent of all 
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air time). Possibly the next most striking inference relates to Chil- 
dren’s programmes. TV devoted a substantial 16.0 per cent of its 
time to such programmes, whereas sound radio used only 2.7 per cent 
of its time in this way. 


All Canadian TV station time contained a substantially larger 


proportion than all Canadian sound radio station time of the follow- 
ing classes of programmes: 


Nature and Science 

Foreign Lands and Peoples 

Canadian Activities and Heritage 

Family Living and Shopping 

Drama—all classes for the general audience and all except 
Fairy Tales for the child audience. 

Variety for both the general and child audience 

Sports Events 

Youth Educational Programmes 


Conversely, the sound radio service broadcast substantially larger pro- 
portions than did TV stations of: 


News and Weather 

Religion 

Fine Arts, Literature, etc. 

Agriculture, Fisheries, etc. 

Music—all classes, especially Popular Music 


Both TV and sound radio carried substantially similar proportions of 
the following classes of programmes: 


Political and Other Controversial Public Affairs 

Social and Human Relations 

Miscellaneous Information 

“Feedback” Programmes 

Merchandising programmes 

Personalities 

Quiz, Games and Contests—both general and child audience 
Sports News and Interviews 

Other Children’s Programmes 

Programme Promotion 
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TABLE 1-4.—PROGRAMME TIME BY CLASS OF PROGRAMME: PER CENT 
OF TOTAL TIME FOR THE WEEK ON ALL CANADIAN TELEVISION AND 
SOUND RADIO STATIONS, JANUARY 15-21, 1956 


SS Eee 


Class of Programme Television Sound Radio 
LING Ws Hd Weather. sate cscccacs oceust see aeoteeenenes J.5 10.8 
2). Nature andi Science ..c7ii.0i 8 re eebeeesn-eeceee 0.9 + 
3..Foreien Lands “and Peoples) «.......:::..0..228 1.6 0.2 
4, Political and Other Public Affairs .............. 1.5 1e3 
5. Socialand Eluman Relations 2... IGS 103) 
6. Miscellaneous Information .............00......0 0.7 0.4 
7. Canadian Activities and Heritage .............. 3.6 iy 
8.) Bheedback Programmes © ,...c.ce see * * 
OREM CON Mra. des aeons alee cere ane eee esc Del D2 
10g PinemAtts, sleitenature, ClC., &..a.0cn cee 0.6 122 
TS Dance ne eee cet ee oe eee 0.2 — 
12, “Agriculture basheries) Fete a... epee ee 0.8 1.6 
13. Family Living and Shopping ........................ 4.2 Bell 

US cee BaniiyaeAVIMO et a. ks eneiay tears eee ee 3.8 Deal 
1S be VerchanGisine = ..6>..21.12ceeee eo eee 0.4 0.4 
LA Musicuerocnanmimes:. 6.8, vn cree area 74 56.5 
PAAPR SCIONS ate. oserte rts. tee oth ces cs eo eee 1 4.9 
iM oh J CSSA 0) Ran Be rh ME 1.0 Sea 
i4e—Popularands Dancer .....2.7 ee eee 3.9 39.6 
14dHolk. Western; Old; ‘ete, 4.2. 1.3 6.4 
ier Witheerose and) Poctryas seer eee — 0.4 
[SeaDramaserogkammes: =<... ee 34.7 5.9 
US aS SCLIOUS) Arie hoc Sicgcre oe ee ee Del 0.8 
USD DOMEStICN cette. clean ee 4.4 B3) 
TD CHE COMECY Wesco se ess hs oe Wed 0.7 
iisd-G@rime; Western, ete. 5.4... eee LES \55) 0.8 
Se: mROMANtICH 2.0.5 casesess.\c_ 2.6 0.1 
ite Musical: Comedyai...0..55, ee ee 0.3 - 
ED) OUNCE aes fessor coco ee 17 0.1 

VOT ANIATICLY ete tte bacein teeter hte ee tS) 19 
A/S ETSONALILIES le cat nude 153 12) 
1327 @Ouize Games; and: Contests... eee 1:5) 1.4 
1D se SPOltS BELO STAMIMNES® ..00:.. eS eee 7.3 3.9 

19a. Sports News and Interviews ................ 2.6 2. 
£96. SOOSIS SE VENTS 65.001 ee 4.7 13, 
20 Children's Programmes. “1,2 eee 16.0 Del 
20a. Youth Educational Progs. ...0..00.00..0.00000. Sal. 1.0 
20-b-f Children’s Drama. ........00., ee ee 7.9 0.7 
20b. Crime, Western, etc. .......................... 4.2 0.3 
aN: MEomedye 2.00 A ee 1.8 aaa 
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TABLE 1-4 — Concluded 


Class of Programme Television Sound Radio 
DOGS AM Wael ALCS? —custenn Bee apiece tiveness 0.4 0.4 
OEM SCLIGIS 9355 Sede homer sae oie coon Tine: 0.2 — 
DOE OPER asic ws ceete ys MER RAR doles 1.4 — 

DORM CUMGLEIS” VATICLY con thce oben ncar a. 4.1 0.6 
20h. Quiz, Games and Contests | ......../....0.«: 0.3 0.1 
2 ig Others Childrenish Procsam ee 0.7 0.4 

Zilee RrOSTamMineweLOmOtvlOn ee. ne ret te 0.4 0.2 

TO tal Sienna meee ome: A ete meena tuaa ens cu nctnee Sc 100.0 100.0 


*Less than .05 per cent. 
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Chapter III 


TV Service for 
the Week as a Whole 


Section 1— The Amount and Cultural Context 
of TV Programming 


Turs section describes briefly the amount of TV service pro- 
vided by the several classes of Canadian stations and examines the 
commercial and non-commercial elements in the context of this pro- 
gramme service. 


Time on the Air 


All Canadian TV stations broadcast a total of 2045 hours in 
the week of January 15-21, 1956. Of this total, the CBC stations 
contributed one-fourth, the private stations three-fourths. Of the total, 
almost nine-tenths were from English stations, a little more than one- 
tenth from French stations. The English CBC stations broadcast 20 
per cent of the total programming while the English private stations 
were on the air for 68 per cent of the time. The French CBC sta- 
tions broadcast 5 per cent of the total programming while the French 
private stations were on the air 7 per cent of the total programme 
time. (See Table II-1).1 

As would be expected because of the longer period of TV 
development in the United States, the border stations in that country 


1 For the convenience of those wko wish to pursue the matters discussed, 
references are given to the basic tables, published separately. References in Chapters 
III and IV naturally refer to the volume of Tables on Television; those in Chapters V 
and VI to the Sound Radio Tables. 
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which send signals into Eastern Ontario broadcast much longer hours 
than do the Canadian stations. Thus the two U. S. border stations, 
WXYZ-TV, Detroit, and WBEN-TV, Buffalo were on the air for an 
average of 116 hours per week, or for almost twice as much time as 
the average of all Canadian stations (62 hours). English stations in 
Canada provided longer hours of TV programming than did the 
French. The median CBC English station was on the air for about 
68 hours per week, and the median private English station broadcast 
for 63 hours. The median CBC French stations broadcast 52 hours; 
among the private French stations, 41 hours. The station with the 
longest hours of service in the private English group was CKLW-TV, 
Windsor with 88 hours; the shortest hours were the 41 found on 
CKGN-TV, North Bay. The CBC English station with the longest 
hours was CBWT, Winnipeg with 75 hours; those with the shortest 
were CBOT, Ottawa and CBHT, Halifax with almost 64 hours each. 
The private French station which had the most programme service 
was CFCM-TV, Quebec with 65 hours; the least was CKRS-TV, Jon- 
quiere which had 31 hours. The CBC French stations were both on 
the air about 52 hours. (See Table II-1). 

Generally speaking English stations broadcast programmes in 
English, and French stations in French. However, sometimes English 
stations broadcast in French and vice versa. Programmes with titles 
in the “opposite” language! amounted to 10.9 per cent of all French 
station programming and 0.14 per cent of all English station program- 
ming. Although two CBC and three private French stations broadcast 
a total of some 26 hours of English-language programming in the 
week, one station (CFCM-TV, Quebec) accounted for 17 of the 
hours. One CBC English and one private English station broadcast a 
total of two hours and thirty minutes of French material.3 


*These were programmes the titles of which indicated usage of the opposite 
language. If there was reason to believe that while the title was in the opposite language 


the programme content was in the basic language of the station, the programme was 
excluded from this tabulation. 


*The stations and proportions of time for the week in the opposite language 
were: 


CBC French stations: Private French: 


CBFT, -Montreal............ 2.9 per cent CKRS-TV, Jonquiere.......... 6.5 per cent 
CBORE}, Ottawa... 1.9 per cent CJBR-TV, Rimouski.......... 11.0 per cent 
CFCM-TV, Quebec............ 26.6 per cent 


® The CBC English station was CBWT, Winnipeg, which carried 2.7 per cent; 
the private English station was CKSO-TV, Sudbury, with 0.7 per cent. 
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The Cultural Context of Canadian TV 


The framework of TV like that of any other art form has much 
to do with the content and the meaning of the content. Obviously, 
the situation and background of the viewers is central in that frame- 
work. So also is the context of the broadcasts. Part of the cultural 
framework of Canadian TV consists in the mixed public and private 
system of stations. This variable has already been discussed briefly 
in connection with the respective lengths of programme time of differ- 
ent classes of stations. It will also be interwoven with the analysis of 
the programmes broadcast, their nationality of source, and the form 
of their origin within Canada. A second and important part of the 
cultural context of Canadian TV consists in the auspices under which 
programmes are broadcast. A substantial portion of them is supported 
by the Canadian Broadcasting Corporation alone. Some are supported 
by the private stations. But a large proportion of them is supported 
by commercial interests. In this study the matter of auspices is dealt 
with in terms of programmes being either “sustaining” or “commercial”. 
Since the total programme fare falls into one or the other of these 
categories, it is unnecessary to discuss them both. When one has been 
discussed, the other may be taken to be the complement of the former. 
The following analysis deals with this contextual element from the 
standpoint of the commercial component. 


Commercial Auspices 


Overall, commercial programmes amounted to more than half 
(57 per cent) of all Canadian TV programming in the study week. 
There was a larger proportion of commercial programming on the 
English-language than on the French-language stations. And for both 
groups there was a larger proportion on the private stations than on 
the CBC stations. (See Table II-8-A). The actual proportions of com- 
mercial programmes were as follows: 


Class of Station Per cent 
GB GRE no lishimerres tree tetera eer er Oran ere nS: 48.8 
IDLivate me Melisieeeres teas sree se cmeressa sours ance nee 62.9 
CBG UREN CHIR eee et A TRAD ARE Oo eta MOB Uta 27.0 
Privates renc lire see tree sists seonces sae scmatn Seeeccedensosieca ceneaeeen 43.7 
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Because of wide disparities between the amounts of time on 
the air as well as between the amounts of commercial programmes 
for individual stations, the median is a safer measure than totals or 
averages. The medians, however, confirm the representativeness of the 
means except for the private French stations where the median station 
(CJBR-TV, Rimouski) had a lower proportion of commercial pro- 
grammes (38.2 per cent) than the mean (43.7 per cent). 

The highest proportion of commercial programmes (89.7 per 
cent) was found on CKLW-TV (Windsor) among the private English 
stations. The station in this group with the smallest proportion of 
commercial programmes was CKNX-TV (Wingham) with 43.6 per 
cent. Among the CBC English stations, CBWT (Winnipeg) had the 
largest proportion of commercial programmes (59.4 per cent) and 
CBUT (Vancouver) the smallest (39.3 per cent). None of the private 
French stations had a higher percentage of commercial programmes 
than CFCM-TV, (Quebec) with 56.6 per cent and none were lower 
than CKRS-TV (Jonquiere) with 23.8 per cent. Of the two French 
CBC stations CBFT, Montreal was 35.2 per cent commercial and 
CBOFT, Ottawa was 18.9 per cent. (Table II-8-B). 


Advertising Material 


Apart from the fact of commercialism, the length of time 
devoted to advertising material was partially measured. There was no 
way of knowing from the programme logs how much of TV broadcast 
time was devoted to programme material which contained visual back- 
ground advertising or where product names and “plugs” were inciden- 
tally worked into the context of the programme. It was possible, 
however, to arrive at approximate totals of the amount of advertising 
matter which obviously interrupted the flow of programme material. 
These announcements amounted to 146 hours of advertising material 
in the study week on all Canadian stations combined, or 7.1 per cent 
of all time on the air. The great bulk of this advertising announcement 
time or 110 hours appeared on the private English stations where it 
amounted to 7.9 per cent of total time on the air. Advertising on the 
private French stations was 6.6 per cent of total time on the air. On 
the CBC stations also, the English stations’ proportion of advertising 


(5.8 per cent) was higher than that for the French (3.4 per cent). 
(See Table II-9). 
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Examination of individual station percentages of time devoted 
to advertising confirms the representativeness of the total figures. The 
range for the private English stations was from CKLW-TV (Windsor) 
with the highest percentage (11.7 per cent) to CKNX-TV (Wingham) 
with 5.0 per cent. The median private English stations carried 7.7 
per cent advertising (CHCH-TV, Hamilton, with 7.7 per cent and 
CHEX-TV, Peterborough, with 7.6 per cent). The median private 
French station (CJBR, Rimouski) had 6.1 per cent while CFCM-TV 
(Quebec) with 8.0 per cent had the most and CKRS-TV (Jonquiere) 
with 4.2 per cent had the least. The range of advertising saturation 
for the English CBC stations was from a maximum of 7.1 per cent 
on CBOT (Ottawa) to a minimum of 4.6 per cent on CBHT (Halifax). 
The median for these stations lay between CBWT (Winnipeg) with 
5.8 per cent and CBLT (Toronto) with 5.5 per cent. Of the two 
CBC French stations, CBFT (Montreal) had the larger advertising 
content (4.4 per cent) while CBOFT (Ottawa) had the least (2.4 
per cent). (See Table II-8-B). 

The programme logs of the ten stations with the highest 
proportions of advertising were checked against the provisions of 
Section 7 (2) of the CBC Regulations. None of the ten stations were 
in apparent violation of the present regulations. 

A complete representation of the amount of advertising dis- 
closed by this study must take account of programmes which themselves 
are devoted to “plugging” products or services for commercial interests. 
Illustrations are such “pitchman” programmes as Badget Master, and 
Charles Antell’s preparations for care of the hair. Being programmes 
they appear in the tabulations of programmes rather than of advertising 
per se. Altogether they amounted to seven hours or to 0.4 per cent of 
all time on Canadian TV stations. On the private English stations 
they were 0.5 per cent of total time and on the private French stations, 
0.1 per cent. None appeared on the CBC stations in either language 
service. If such programmes be added to the interrupting advertising 
announcements, the total of measured advertising material amounted 
to 7.5 per cent for all Canadian TV stations, to 8.4 per cent on private 
English stations and to 6.7 per cent on private French stations. (See 
Tables II-1 to II-4-B). 

These Merchandising programmes appeared on nine of the 
33 stations. All nine were private stations of which eight were English 
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and one a French station. Only three of the nine stations broadcast 
Merchandising programmes for more than one per cent of total time. 
CKLW-TV (Windsor) devoted 5.1 per cent of its time to them, 
CJCB-TV (Sydney), 2.2 per cent, and CKSO-TV (Sudbury), 1.4 per 
cent. When one adds Merchandising programmes to the time used 
on interrupting advertising, the station with the largest proportion of 
measured advertising appears to have been CKLW-TV (Windsor) with 
16.8 per cent of total time on the air. The total for the Sydney and 
Sudbury stations was 10.3 and 10.9 per cent, respectively. 


Non-Commercial Community Service Announcements 


Canadian TV _ stations undoubtedly broadcast more non- 
commercial community service announcements than are shown on their 
programme logs. Their logs report a total of 30 minutes for all stations 
for the study week. This amounts to only 0.02 per cent of time on 
the air. The bulk of these announcements appeared on private English 
stations but even for these stations they represented only 0.02 per 
cent of programme time. (See Table II-9). 


Section 2 — Programmes in the Week 


The Most General View of TV Programmes 


A TV programme which provides entertainment to one man 
may well provide information and orientation (or education) to another. 
It is also probably true that a TV programme may to different degrees 
provide different viewers with information, orientation and entertain- 
ment. Nevertheless, it may have some value to bring together in groups 
the classes of programmes which for most people, most of the time, 
represent sources of either entertainment on the one hand, or informa- 
tion and orientation on the other hand. Such groupings are intuitive 
and are based partly on tradition and partly on the manifest intent of 
the people who write, produce, and pay for the programme production. 

In our view the group which may be called information- 
orientation-type programmes includes the following classes of 
programmes: 

News and Weather 

Nature and Science 
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Foreign Lands and Peoples 
Political and Other Controversial Public Affairs 
Social and Human Relations 
Miscellaneous Information 
Canadian Activities and Heritage 
“Feedback” Programmes 
Religion 

Agriculture, Fisheries, etc. 
Family Living and Shopping 
Youth Educational Programmes 
Programme Promotion 


Under the heading of entertainment-type programmes have been 
grouped the following classes of programmes: 


Fine Arts and Literature 
Dance 

Music 

Drama 

Variety 

Personalities 

Quiz, Games and Contests 
Sports 

Children’s Drama 

Children’s Variety 

Children’s Quiz, Games and Contests 
Other Children’s Programmes 


Asso defined, entertainment-type programmes amounted to 
three-fourths (73.9 per cent) of all Canadian TV programming in 
the study week. This was a substantially lower figure than the 85.1 
per cent entertainment-type programming on the two United States 
border stations studied. Stating the same data differently, information- 
orientation-type programmes provided one-fourth of Canadian TV 
programmes and 15 per cent of United States border stations’ 
programmes. 

It appears that the greater the emphasis on commercial pro- 
grammes the greater the emphasis on entertainment. For the findings 
by classes of stations here parallel the findings on commercialism. The 
class of stations with the highest proportion of entertainment-type 
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programmes was the private Englisth stations, with 75.5 per cent. 
For CBC English stations the proportion was slightly lower (73.9 
per cent). On private French stations, 68.8 per cent of total time was 
in entertainment-type programmes, while for CBC French stations the 
corresponding figure was substantially lower (61.5 per cent). As a 
whole, all English station programmes were 75.2 per cent entertain- 
ment-type as against 64.3 per cent for all French stations. And all CBC 
stations were 70.8 per cent entertainment-type as compared with 75.0 
per cent for all private stations. (See Table A-1). 


Entertainment-Type Programmes 


All Canadian and U.S. Programmes Compared 


For all Canadian TV stations combined, Drama programmes 
(both addressed to a general audience and to the child audience) 
easily dominated the entertainment-type programming with more than 
two-fifths or 42.6 per cent of all programme time as is shown in 
numbered Table 1. The remainder of the entertainment-type pro- 
gramming amounted to one-third or 31.3 per cent of all programme 
time. Of this remainder the largest portion consisted of Variety 
programmes (both addressed to a general audience and to children), 
with 12.0 per cent of all programme time. The third and fourth largest 
classes of entertainment-type programming were Music with 7.4 per 
cent and Sports with 7.3 per cent. The remainder of the entertainment- 
type programming consisted of between one and two per cent apiece 
for Quiz, Games and Contests and Personalities, and less than one 
per cent apiece for Fine Arts and Literature, and Other Children’s 
Programmes. (See Table II-4-B). 

An interesting contrast is provided by examination of the 
entertainment-type programming which provided 85.1 per cent of all 
programme time on the two United States border stations studied. 
(See numbered Table 1). Drama (General Audience and Children’s) 
on these stations was almost three-fifths (or 57.6 per cent) ‘of all 
programme time. Variety (General Audience and Children’s) provided 
13.1 per cent of total programme time or almost half of the remaining 
entertainment-type programming after Drama is taken into account. 
Quiz, Game and Contest programmes were 5.6 per cent of all US. 
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border stations’ time. Sports and Personalities provided between two 
and three per cent apiece. Other Children’s programmes were 2.0 
per cent, and Music consisted of between one and two per cent of all 
programme time. There were no programmes of Fine Arts and 
Literature, or of the Dance. (See Table IJ-4-B). 


Classes of Canadian TV Stations Compared 

A graphic presentation of the proportions of total programme 
time in the several classes of entertainment-type programmes on each 
class of Canadian TV stations is to be found in numbered Table 2. 
The characteristic pattern of entertainment-type programming on the 
French stations provided more diversity than that on the English 
stations. On the former there was less emphasis on Drama and 
relatively more time given to a number of kinds of entertainment which 
received little programme time on English stations. Thus the fifth and 
sixth largest classes of entertainment-type programmes on the CBC 
French stations (Variety, and Other Children’s Programmes) occupied 
about 5 per cent apiece of total programme time. By contrast, on the 
CBC English stations the emphasis on Drama was so great that the 
fifth and sixth largest classes of programmes in this group (Personalities 
and Fine Arts and Literature) constituted less than 2 per cent apiece 
of total programme time. The same order of relationships held for 
the private French and private English stations. 


NUMBERED TABLE 1 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF ENTERTAINMENT- 
TYPE PROGRAMMES, ALL CANADIAN AND TWO U.S. BORDER STATIONS 
FOR THE WEEK AS A WHOLE 


All Canadian TV Two United States 

p Per if Per 
Stations eens Border Stations ee 
Drainage. ces te een hae. 42.6 RATA gee eee ee ee sake 57.6 
Vict OLY pa Mertens Wee te) aaa’ aoe 12.0 WV ALI CUV are erent acer, ce euteine ce ee eee 13.1 
Music. 28 ieee. oats Fh) ae 7.4 OuizeiGames? eteae..264.2.40). ie 5.6 
Sportshirt tee «dap eis coed des} SDOLES slew eke Micnaeis deo anak : 2.8 
Ouiz~ Gamesmetciey. a ete 1.8 Personalities eset ee OES 
Rersonalitiesmerncee te eee he3 Others@hildrents, Hah ee eee 2.0 
OtheriChildren’srs see 0.7 IMUSIC «. exrcen,  he cede ee ck 1.5 
7 RASOLS Wao She peed R50 aOR Re RE Cue OD 0.6 Bine SATISS 2. ee 0 
TAN CS SRE ese GR ee 0.2 Dance? Ve ee haere eens 0 


Source of data: Table II-4-B. 
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NUMBERED TABLE 2 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF ENTERTAINMENT- 
TYPE PROGRAMMES BY CLASS OF STATION FOR THE WEEK AS A WHOLE 


CBC English-language a CBC French-language rat 
Stations sont Stations ie 
Dyraina’ acs... hessecksp core 2 ae 42.8 Dramas cies sass. ce eee 19.8 
VieTICEY™ Set: 5 eee os eee 11.8 SDOTUS ehiee chide Ferme eee 11.4 
SPOLtS eee ree 7.8 Quiz; ete se 8.6 
INMEUISIC et Saree eer des) MUSIC: 2.0%. eee 4.9 
Personalities: inns cds. 2-9 cae 1.6 Variety » t.5.. Ree eke 4.8 
Bin’ sATtSig sete arte octavo cages Bes 138) Other, Childrenis ee eee 4.8 
LANCE Pair ete shee he ihe hares 0.7 Personalities ee. ee eee eee 3.8 
Other OMUaren See 0.5 Fine, Arts: ....::.5:5.-eee eee 0.5 
ORV AAS teh ee Ae ee ad 0.1 Dance & xcccccohuemees cere eee 0 
Private English-language “ Private French-language 
Stations ee Stations sie 
DARIAN S AL Ai ee ert mee eee 45.6 Drama:.:.2¢. 33s eee 28.9 
Via PletViom even ee tiny. i630 thee, ekg 2S) Sports scscccueeeee pees eee lol 
IMUSIC A ie eet ter a An octet oe TES Variety jcictscc eee ee 8.4 
SPOOLS 2. MOMs sat hiya tee a wo 6.4 MUSIC. siccucsameeen ener tone 8.2 
OU Z AC CLCL, seeker at a iene an en eZ QUIZ; ella i eee 7.6 
Rersonalittespememe ta cerns 0.8 Personalitiess 1 eee 3.6 
Other Children'see ee ee 0.5 Fine’ Arts* 2... ee 0.6 
Pine. Arise. dan. usenet 0.4 Other Children'si= ee 0.4 
Dancer cement c cere 0.1 Dance’ seaicacntta ee ee 0 


A second observation relates to the relative size of the smauer 
programme categories such as Fine Arts and Literature and Music. 
At first blush it does not seem that there was much difference between 
the 1.3 per cent of total programme devoted to Fine Arts and Literature 
on the CBC English stations and the 0.4 per cent given them on the 
private English stations. The chances, however, of finding a TV pro- 
gramme in this field were three times as great on the former as on the 
latter group of stations. Similarly the 0.7 per cent of total programme 
time given to the Dance on the CBC English stations was seven times 
as large as the 0.1 per cent of such programmes provided on the 
private English stations. The total of Music programmes broadcast 
on these two groups of stations was about the same (7.3 and 7.6 
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respectively). Yet the make-up of these totals is quite different as the 
following comparison shows: 


TV: MUSIC PROGRAMMES AS PER CENT OF TOTAL TIME, 
ENGLISH STATIONS 


Music Sub-Classes CBC Private 
SOLON SHE etee te Ad Sorte ENE Ne Re te ricco 1.8 0.9 
| Lyd 01 ie haan eM ce ea ike) it Sea Ramm Oe RR ab 0.8 0.9 
Popular andiDance 5...) 6 rte) tae dk nk 3.6 4.3 
Folk, Western, Old-Time, etc. .................006.. i et | 1.5 
ARO EM EY RULS TONES, «oe REET Gerrans eet Uae US 7.6 


The CBC stations carried twice the proportion of Serious Music 
broadcast by the private stations, while the latter broadcast substan- 
tially more Popular and Dance Music and Folk, Western, etc., Music 
than did the former. 

Among the French stations about the same proportion of Fine 
Arts and Literature programmes were broadcast by both the CBC 
and the private stations; and there was no time given to the Dance 
on either of these groups of stations in the study week. The follow- 
ing proportions of the several classes of Music programmes were 
broadcast by these two groups of stations: 


TV: MUSIC PROGRAMMES AS PER CENT OF TOTAL TIME, 
FRENCH STATIONS 


Music Sub-Classes CBG Private 
SETIOUS TE re Hey, ice, «= re Being bol Ome 1.9 2.6 
TE Cie ey RUA tie cee rt gee a ON 1.0 2.6 
Populansan dl ance meee ee ee ste ibsf/ 2.6 
Folks Western, Old-Time etcn ee 0.3 0.4 
SPOtaleMRISIC PN Bh ne ae el ee. 4.9 8.2 


Overall, almost twice as much music was telecast by the private as 
by the CBC French stations and the former carried more than the 
latter of each sub-class of music. (See Numbered Table 2 and Tables 
II-2 and II-3-A). 

Having emphasized the importance of differences in the volume 
of the culturally valuable but quantitatively small classes of pro- 
grammes, it is in order to examine the composition of the largest single 
class of TV programming: Drama. The following table summarizes 
the sub-classes which go to make up this total. 
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- ES OF DRAMA 
fis ENT OF TOTAL TIME DEVOTED TO SUB CLASS 
einai GY CLASS OF STATION FOR THE WEEK AS A WHOLE 


GOs: 
English Stations French Stations Border 
Drama Classes CBC Private CBC Private Stations 
Drama CMSs 
ma (General Audience) 
wa aa ene aes A. a ate 3.5 Die 2.4 pig) 3.4 
TGtMESTIG «°. ivr econ aes 3.4 5.0 2.9 2.9 4.1 
GOMEDY? <cc.-ic detrusor are 8.0 8.0 Si 33 2a 
Crime, Western, etc..............:-+ 14.5 17.9 1.9 By ee 
Romantic ......... Lect 2.2 DED) 3.8 6.7 1.6 
Musical Comedy.......:0hi..:<.:.02:0<0 —— 0.4 1.0 0.7 0.7 
ON DONY Feoc es centr sername Pte DES ies) — bp 2.8 
Batali tet ee eee: 34.1 37.4 157 Qa 44.0 
Drama (Children’s) 
Crime, Western, etc...........:.------- 4.7 4.4 1.4 Dis TS 
Gomedvs Mees hee hee 2.4 17 0.5 1.8 49 
Palny, SEAlES sitcoms eter 0.1 0.3 1.0 1.1 — 
SeriOUSa eis sition ete eae ee eee 0.2 0.1 1.0 0.4 os 
Other Pye ees le ie Lg 1.3 1.6 0.2 — 1:2: 
pGotal rctis.ical: eater teams 8.7 8.2 4.1 5.8 13.6 
PPOtale DWealila 4.8 ear ore 42.8 45.6 19.8 28.9 57.6 


Source of data: Tables II-2, II-3-A, and II-4-B. 


If we combine drama programmes for both the general and 
child audiences, the largest single sub-class of Drama programmes on 
every class of station except the CBC French-language stations was 
that group called Crime, Western, Action, and Science Fiction Drama. 
It amounted to slightly less than one-fifth (19.2 per cent) of all pro- 
gramme time on CBC English stations, slightly more than one-fifth 
(22.3 per cent) on private English stations and slightly more than 
one-fourth (26.2 per cent) on the two United States border stations 
studied. This sub-class of Drama was much less important on French 
stations. It totalled only 3.3 per cent of the week’s time on CBC 
French and about twice that proportion, or 7.6 per cent on the private 
French stations. In large measure this Crime, etc., Drama class 
accounted for the differing totals of Drama on the French and the 
English stations. Apart from the Crime, etc., Drama, the remaining 
Drama programmes amounted to 23.6 per cent of total weekly time 
on CBC English, 23.3 per cent on private English, 16.5 per cent on 
CBC French, and 21.3 per cent on private French stations. Even 


excluding this category, Drama still occupied 31.4 per cent of total 
time on the U. S. border stations. 


62 


TV Service for the Week as a Whole 


Crime, etc., Drama was the largest single sub-class of Drama 
addressed to the general audience on both the CBC and private English 
stations, as it was on the U.S. border stations. Crime, etc., Drama 
aimed at the general audience was less abundant, relatively, than other 
sub-classes of Drama on the French stations. As a sub-class of Chil- 
dren’s Drama, however, Crime, etc., was the most abundant on both 
the English and French stations (CBC and private) as well as on the 
U. S. border stations. 

The second largest sub-class of Drama was generally Comedy 
Drama. It totalled about 10 per cent of weekly broadcast time on 
both the CBC and private English stations and was their second largest 
Drama category. For the two classes of French stations it amounted 
to 5 per cent of total time. On the CBC French stations this was the 
largest Drama category. On the private French stations, however, it 
was exceeded by Romantic Drama which amounted to almost 7 per 
cent. The U. S. border stations broadcast even more Comedy Drama 
(17.6 per cent of total time) than the English stations in Canada. 

Serious Drama was given about the same relative emphasis in 
the programming of all classes of stations. It totalled 3.7 per cent of 
broadcast time on the CBC English, 2.6 per cent on the private English, 
3.4 per cent on the CBC French, and 2.6 per cent on the private 
French stations. On the two United States border stations, Serious 
Drama amounted to 3.4 per cent of total time. 

Domestic Dramas (mostly with the plot of “soap operas”) were 
appreciably more abundant on English than on French stations. They 
were 5.0 per cent of total time on the private English stations and 
3.4 per cent on the CBC English stations. On both groups of French 
stations they amounted to but 2.9 per cent. For the U. S. border sta- 
tions they were 4.1 per cent. 

Romantic Drama was more abundant on the French than on 
the English stations. On the private French stations it amounted to 
almost 7 per cent and was the second largest Drama category. On 
the CBC French stations it was about 4 per cent. On the English sta- 
tions and the U. S. border stations it ranged around 2 per cent. 

There remain several minor categories of Drama. Musical 
Comedy Drama appeared only with traces on all classes of stations 
except CBC English where none was broadcast in the study week. 
Fairy Tales were several times as abundant on the French as on the 
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English stations although in no case did they exceed 1.1 per cent. 
And a group of miscellaneous dramas which did not fit into any of 
the other programme classes accounted for between three and four per 
cent of programme time on the English stations and the U. S. border 
stations. For the French private stations Miscellaneous Drama 
amounted to 2 per cent and for CBC French, only 0.2 per cent. 

Finally, in considering the entertainment-type programming, 
attention should be paid to the “medium” sized categories of pro- 
grammes. Variety programes stood second to Drama in size on both 
the private and CBC English stations, with about 12 per cent of total 
programme time. Sports and Music were the third and fourth largest 
categories on CBC English stations with 8 and 7 per cent, respec- 
tively, of total programme time. For the private English stations 
the sequence was reversed with Music (7.6 per cent) and Sports 
(6.4 per cent) in third and fourth places. On the French sta- 
tions of both classes a quite different pattern appeared. Their Sports 
programmes were second to Drama (instead of Variety as on the 
English stations) with 11 per cent of total time. For the CBC French 
stations, Quiz, Stunt and Contest programmes were in third place 
(with 8.6 per cent), followed by Music, Variety, and Other Children’s 
programmes. For the private French station Variety programmes were 
in third place (with 8.4 per cent), followed by Music, and Quiz, Game 
and Contest programmes. 


Information-Orientation-T ype Programmes 


A comparison of all Canadian TV stations with two United 
States stations is provided for information-orientation-type programmes 
in numbered Table 3. It is at once apparent that the more ample time 
given to this group of programmes on the Canadian stations provided 
sizable chunks of time for many different classes of programmes. Thus, 
one might arbitrarily determine that the 1 per cent level of programming 
was a substantial cut-off point below which only traces of programming 
would register. By this test the Canadian TV stations as a whole 
offered significant proportions of eight classes of information- 
orientation-type programmes, while only four programme classes were 
offered by the U.S. border stations in significant proportions. 

The eight “significantly abundant” classes of programmes on 
the Canadian stations begin with News and Weather programmes with 
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about 6 per cent of total time. In second place were Family Living 
and Shopping programmes with 4.2 per cent. Programmes about 
Canadian Activities and Heritage were in third place with 3.6 per cent. 
Youth Educational Programmes were in fourth place with 3.1 per 
cent. Religion was in fifth place with 2.1 per cent. And with between 
1 and 2 per cent each, there followed Foreign Lands and Peoples, 
Political and Other Controversial Public Affairs, and Social and Human 
Relations. On the two U.S. border stations, News and Weather with 
6 per cent also heads the list. As in Canada, Family Living and 
Shopping with about 4 per cent were in second place. Religion (with 
1.7 per cent) was in third place, and Foreign Lands and Peoples (with 
1.1 per cent) was in fourth. 


NUMBERED TABLE 3 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, ALL CANADIAN AND TWO UNITED 
STATES BORDER STATIONS FOR THE WEEK AS A WHOLE 


All Canadian TV 3 Two United States Border 

° er . er 
Stations nats Stations a : 
News) and Weather. er.tectscci-ce 20> 5.8 INe ws amd Wie athens. icc.1ccitecser0.c-o:5 5.9 
Family Living and Shopping............ 4.2 Family Living and Shopping........ 3.8 
Canadian Activities and Heritage...... 3.6 OYSUITEA TONING Pe Hane ae af Caer Se gn mee eee ee 1.7 
Youth Educational Programmes...... Sul Foreign Lands and Peoples.............. 1.1 
Religion: ose ausk.) CAO Ca: Seed ee Da Youth Educational Programmes...... 0.9 
Foreign Lands and Peoples.............. 1.6 INaturenandeSClence)....sccotsce.neok es 0.6 
Political and Other Public Affairs 1.5 Social and Human Relations.......... 0.4 
Social and Human Relationas............ 1) Miscellaneous Information................ 0.3 
INatITehandeOGICnCe Aare. aes. ae 0.9 Political and Other Public Affairs 0.1 
Agriculture, Fisheries, etc................. 0.8 U. S. Activities and Heritage........ 0.1 
Miscellaneous Information................ 0.7 ASTICUEULE ER ISHCEICS, “ClCi..tanh..-- 0 
Programme Promotion.................0::6++ 0.4 ‘sHeedbackis eRrocramimes.. 5 .scu. ues 0 
“Feedback” Programmes................... a PFOstamme = PrOMOLON: saya. cn: 0 


* Less than 0.05 per cent. 
Source of data: Table II-4-B. 


Present, but with less than 1 per cent apiece on the Canadian 
stations as a whole were Nature and Science (0.9 per cent), Agricul- 
ture, Fisheries and Other Occupational Topics (0.8 per cent), 


Miscellaneous Information (0.7 per cent), Programme Promotion (0.4 
per cent),1 and “Feedback” programmes (less than 0.05 per cent). 


1Programme Promotion time could not be determined for the two United States 
border stations inasmuch as this information was not disclosed by the sources of data 
for those stations. 
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For the U.S. border stations, six classes of programmes appeared with 
“traces”. Youth Educational Programmes were broadcast to the extent 
of 0.9 per cent of total time and Nature and Science Vice 0.6 per cent. 
The remaining classes were Social and Human rie (0.4 per 
cent), Miscellaneous Information (0.3 per cent), Political and One 
Controversial Public Affairs (0.1 per cent) and United States Activities 
and Heritage (0.1 per cent). There were no programmes concerning 
occupational information broadcast by the U.S. border stations. 

The respective proportions of total time for the week devoted 
to the several classes of information-orientation-type programming by 
the four classes of Canadian TV stations are shown in numbered 
Tables 4a and 4b. As would be expected from the fact that the CBC 
stations offered more ample time than did the private stations for 
this kind of programming, there were more programme classes with 
“significant” quantities of programmes among the former than the 
latter. 


News and Weather was the largest category on all classes of 
stations with the exception of the CBC French-language stations where 
Youth Educational Programmes substantially exceeded it. News and 
Weather was also a category of programmes which private stations 
broadcast in larger proportions than did CBC stations. Family Living 
and Shopping programmes were a second category offered more 
abundantly by the private than by the CBC stations in both languages. 
Conversely, the CBC stations in both language groups offered substan- 
tially larger proportions than did the private stations of Canadian 
Activities and Heritage, Youth Educational programmes, Foreign 
Lands and Peoples, Political and Other Controversial Public Affairs, 
Nature and Science, and Social and Human Relations programmes. The 
CBC French stations broadcast considerably more Religion than did 
any of the other classes of stations. The French stations, both CBC and 
private, carried slightly larger proportions of Agriculture, Fisheries and 
Other Occupational Topics than did the English stations. 


The Amount and Character of Children’s Programming 


Because of the interest in Children’s Programmes, they are 
summarized at this point. 
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TV: PER CENT OF TOTAL TIME DEVOTED TO CHILDREN’S PROGRAMMES, 
BY CLASS OF STATION FOR THE WEEK AS A WHOLE 


English Stations French Stations aay 
Children’s Programmes CBC Private CBC Private Stations 
Youth Educational Progs................... 3h 2.4 10.0 3.3 0.9 
Children’s Drama ; 
@rine;, Western, etc..-:5- 4.7 4.4 1.4 2.5 ies) 
GOme Cy Rati encom toad Br eae 2.4 C9 0.5 1.8 4.9 
Rairy eilalesa. sits |. See dee 0.1 0.3 1.0 1.1 0 
SERIOUS! the. 4A 41. coe ee A 0.2 0.1 1.0 0.4 0 
OUeT en cee or es eee 143} 1.6 0.2 0 A 
Total jeter ee eae bites! 8.7 8.2 4.1 5.8 13.6 
Ouiz; Games) and Contesise aes 0 0.2 1.0 etl 0 
Variety and Other Children’s 
PTrOSTraMIMeSs iawn 4.5 5:3 4.8 0.4 6.0 
Total Children’s Programmes ........... 16.7 16.1 19.9 10.6 20.5 


Source of data: Tables II-2, II-3-A and II-4-B. 


NUMBERED TABLE 4a 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, ENGLISH STATIONS FOR THE WEEK 
AS A WHOLE 


CBC English Stations ph Private English Stations ss 
INewsitandaWeatheteancs.:-.--anccrey. 5.0 News and Weather................0000008 5.9 
Canadian Activities and Heritage 4.9 Family Living and Shopping.......... Ay] 
Youth Educational Programmes.... 3.5 Canadian Activities and Heritage... 3.2 
Foreign Lands and Peoples............ De Youth Educational Programmes... 2.4 
Re SiOTI ye. 5 settee. eee et PL) URC SiO Ii eee eve ce tae oe ee 2.0 
Political and Other Public Affairs 1.9 Political and Other Public Affairs 1.4 
Family Living and Shopping............ 1.8 Social and Human Relations............ 1.3 
INaturemandim SClenCe: 1.2. eee is) Foreign Lands and Peoples .......... 1.0 
Social and Human Relation......... 1S Naturexand’ Science,.a3.4..21 se 0.8 
Miscellaneous Information.............. 0.8 Miscellaneous Information ....... ee Onn 
Agriculture, Fisheries, etc............... 0.7 Agriculture, Fisheries, etc.... On) 
Programme Promotion.................... s Programme Promotion....... SOE 
“Feedback” Programmes................. 0 “Feedback” Programmes ............... . 


* Less than .05 per cent. 
Source of data: Tables II-2 and II-3-A. 
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NUMBERED TABLE 4b 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 


ORIENTATION TYPE PROGRAMMES, FRENCH STATIONS FOR THE WEEK 
AS A WHOLE 


: . Per 
CBC French Stations es Private French Stations aus, 
Youth Educational Programmes... 10.0 News and) Weathers...) y.eeeee 7.8 
Wenn and) YVEathen tac.cetiee sce 5.3 Family Living and Shopping.......... 732 
Foreign Lands and Peoples...... eas 0) Canadian Activities and Heritage 3.5 
Canadian Activities and Heritage... 3.8 Youth Educational Programmes... 3.3 
Family Living and Shopping... 3.8 Foreign Lands and Peoples............ 2.9 
Religion . Pare dee Social and Human Relations........ L 
Social and Pinacn Heladans [ened 83) Religion: — .:.coeu.)--capeet eee 1.6 
Programme Promotion.. 2.9 Agriculture, Fisheries, etc.............. 1.1 
Political and Other Publis gai 1.9 Political and Other Public Affairs. 1.0 
Nature and Science......./...........0,.- 1.0 Programme Promotion.................... 0.5 
Agriculture, Fisheries, etc............... 0.9 Nature. and Science?..22 7.22). 0.4 
Miscellaneous Information............. 0 Miscellaneous Information.............. 0.2 
“Feedback” Programmes................ . 0 “Feedback” Programmes................ 0 


Source of data: Tables II-2 and JI-3-A. 


Perhaps the most striking fact here shown is the different 
character of the CBC French stations’ children’s programming, with 
its relatively heavy emphasis on Youth Educational material. For this 
class of station, the 10.0 per cent of total time in Youth Educational 
programmes was more than half of their total children’s time; it was 
three times as much as any other Canadian station class provided 
and 10 times as much as appeared on the U.S. border stations. 

For all other classes of stations, Drama was the main type of 
children’s programme and accounted for more than half of the total 
children’s programme time; within the Drama category, Crime, Western, 
etc. was by far the largest sub-class for all station groups with Comedy 
ranked second on all except the CBC French stations where Fairy 
Tales and Serious Drama tied for second rank. Only “trace” amounts 
of Fairy Tales and Serious Drama appeared on the English stations, 
both CBC and private, and none at all on the U.S. border stations, 
while these were present in substantially greater amounts on the 
French-language stations. 

Variety and Other Children’s Programmes followed Drama as 
the second major category of children’s programmes on the English and 
U.S. border stations, while on the French private stations Youth Educa- 
tion was the second largest category and Quiz, Games and Contests 
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ranked third. On the CBC French stations Youth Education was 
followed by Variety and Other Children’s Programmes as the second 
major category, with Drama third. 


Section 3— The Source of Canadian TV Programmes: 
Nationality of Source and Origin Within Canada 


The Nationality of Source of Canadian TV Programming 


Of the total programme output of all Canadian TV stations 
in the study week, 48.5 per cent was produced in Canada, 47.9 per 
cent in the United States, and 3.6 per cent in other countries. While 
in one sense this accurately reflects the fare available to viewers, it 
does not represent the widely divergent facts concerning the different 
language-services. For the total programme fare available in the English- 
language service was composed of Canadian-produced programmes 
only to the extent of 44.3 per cent, United States programmes, 53.1 
per cent and other countries programmes, 2.6 per cent. Evidently, 
English-speaking Canada’s TV programmes tend to be drawn from 
the United States. French-speaking Canada’s TV fare has quite 
different sources. Four-fifths (80.5 per cent) of it was produced in 
Canada, another tenth (11.1 per cent) in other countries (mostly 
France) and 8.4 per cent of it in the United States. Within these 
cultural-language lines, there are some differences in the sources of 
TV programmes by class of station. Thus, the CBC English stations 
carried slightly less United States-produced programmes (51.2 per 
cent) than did the private English stations (53.7 per cent), and slightly 
more Canadian-produced programmes (44.7 per cent as against 44.1 
per cent). The CBC French stations broadcast a much larger propor- 
tion of Canadian programmes (86.5 per cent) than the private French 
stations (76.0 per cent), and a much smaller proportion of United 
States programmes (2.4 per cent as against 13.0 per cent). It is of 
interest to note that the two United States border stations imported 
no Canadian programmes but did carry programmes (for 4.4 per cent 
of their programme time) which were imported from other countries 
— in that instance, the United Kingdom. (See Table II-5). 

Examination of the proportions of programmes imported by 
Canada from other countries showed that for the CBC English stations 
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two-thirds of these programmes came from the United Kingdom, about 
one-fifth from Australia, and the remainder from Italian sources. The 
private English stations drew 95 per cent of their other programmes 
from the United Kingdom with the remainder from Sweden and 
Mexico. All of the CBC French programming from other sources 
(11.1 per cent of its programmes) came from France, and the other 
sources of private French programming were France (98.3 per cent) 
and Africa (1.7 per cent). 

It is possible to learn more about the nature of programmes 
produced in Canada, the United States and other countries by reference 
to Table A-2 in the basic tables. Presented there are the proportions 
of all entertainment-type and information-orientation-type programmes 
broadcast in Canada by each class of station which were produced in 
Canada, or imported from the United States or other countries. From 
that analysis emerges the fact that Canada is more dependent on foreign 
sources for its entertainment-type material than for its information- 
orientation-type programming. Thus, while all Canadian stations 
produced 48.5 per cent of all their programmes, they used Canadian 
production for only 37.4 per cent of their entertainment-type pro- 
grammes, but for 80.1 per cent of their information-orientation-type 
programming. 

While this represents the national source of programming 
available to all Canadians, it does obscure the differences between the 
language services. The same table shows that for all English stations, 
Canada produced only one-third (33.2 per cent) of its entertainment- 
type programming as against almost four-fifths (77.7 per cent) of its 
information-orientation-type programming. Per contra, on the French- 
language stations, 74.1 per cent of the entertainment-type programming 
and 92.2 per cent of the information-orientation-type programming 
was produced in Canada. While French Canadians receive more 
Canadian-produced programmes of both types than English-speaking 
Canadians, it is evident that even the French stations import more 
of their entertainment-type than of their information-orientation-type 
material. (See Table A-2). 

Class of station differences appear in this analysis also. Thus, 
the CBC French stations imported less of their entertainment-type 
programming from the United States than from other countries Gi.6 
per cent as against 15.8 per cent), while the private French stations 
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imported more of their entertainment-type programming from the 
United States than from other countries (17.2 per cent as against 
14.2 per cent). The CBC French stations also broadcast more Cana- 
dian produced entertainment-type programmes, proportionately, than 
did the private French stations (82.6 per cent as against 68.6 per 
cent). The CBC English stations broadcast slightly larger percentages 
of their entertainment-type programming from Canadian production 
than did the private English stations. And they imported more of such 
programmes from other countries (4.6 as against 2.6 per cent) and 
less from the United States (60.7 as against 64.6 per cent) than did 
the private stations. Interestingly, however, both the CBC English and 
French stations broadcast smaller proportions of their information- 
orientation-type programmes from Canadian production than did the 
private stations in the respective language services. (See Table A-2). 


Such comparisons deal with groups of programmes and neces- 
sarily lack the clear-cut interest which attaches to specific programme 
classes. For example, the question may be asked: Taking all Canadian 
TV station programmes combined, what were the relative proportions 
of each programme class within the entertainment-type group pro- 
duced in Canada, in the United States, and in other countries? The 
answer is as follows: 


TV: PER CENT OF EACH ENTERTAINMENT-TYPE PROGRAMME CLASS 
PRODUCED IN CANADA, THE UNITED STATES OR OTHER COUNTRIES, 
ALL CANADIAN STATIONS FOR THE WEEK AS A WHOLE 


Per cent Produced in 


Entertainment-type Programmes Canada United States Other Total 
Ime pee A tS te CLC eecnen oie Mactactchtes aoe acs uaeeomnre: 95.8 = 4.2 100.0 
1D YY Vere gah sn cata ahresoahal ean span a aan Senerael in ike 100.0 — — 100.0 
INfuSIC—=) Rotale State cate Phila ® he. ee Mites 22.4 0.3 100.0 
SC LIOUS ie. Sintec ete ntcn cman ir ae cee Ps 717.6 22.4. — 100.0 
Teich (eee Ge enter ee rucr eon ee, AN 61.0 37.9 iit 100.0 
Popularandm Dances. Meer tiene ee 74.9 24.8 0.3 100.0 
FROG CLOMEN. Saree. een, eee aes : 96.3 Sul — 100.0 
Drama — General Audience — Total .......... : 10.0 81.8 8.2 100.0 
Serious, Perret ie waeete tees dee eck: caine 50.6 47.3 Mell 100.0 
DOMESTIC ERNIE. ore: eee tire ee enagens Wolo 67.6 9.9 100.0 
COME dyer ct ret eee tr Nace 9.7 84.5 5.8 100.0 
Crime veW eSteErnsy tC. ice). tes tees , 1.4 94.7 3.9 100.0 
ROMAN C pee eee meee nese ee Ss chases nse ak 2.9 69.6 PUT hs) 100.0 
Musicals Gomedy:sey rcs aerate Ai 28.2 71.8 — 100.0 
Others Pegi yer ohn. Geared erie ss inet as heck 17, 62.5 35.8 100.0 
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TV: PER CENT OF EACH ENTERTAINMENT-TYPE PROGRAMME CLASS 
PRODUCED IN CANADA, THE UNITED STATES OR OTHER COUNTRIES, 
ALL CANADIAN STATIONS FOR THE WEEK AS A WHOLE—Concluded 


Per cent Production in 


Entertainment-type Programmes Canada United States Other Total 
Drama — Children’s — Total «.....-....1..tnes 17.8 12:9 28 100.0 
Crime, Wester, CtGa eter amen 5.8 90.7 Se) 100.0 
Comedy .... A I Re ee eee 20.5 TIS — 100.0 
Fairy Tales ... bale me tee oe es 93.3 — 6.7 100.0 
Serious .. Bo WE AS. os ap 1c Se 100.0 —_ — 100.0 
Oliitcie AME eek ere SUM SRL eee ee atin el A Ee one 19,3 79.8 0.9 100.0 
Variety — General Audience ................0.006 BMG! 62.3 — 100.0 
(Biavlgdhqelniew ee enpeene vite chen do ele Meee ered 100.0 —_ _- 100.0 
Other Children’s Prosranimes 4.7....4-..to ate 96.4 3.6 -- 100.0 
Personalities iste ers ee eee ere 82.4 17.6 — 100.0 
Quiz, etc. — General Audiente ...................... 70.2 27.4 2.4 100.0 
Childrens ecu eee teae ee eee Beh, ae 100.0 —— — 100.0 
Sports — Total ........... ERS F NOUSh Li k eae 83.6 15.9 0.5 100.0 
News &. ileus. eee Ree athe 97.7 1.4 0.9 100.0 
Byents 2 ne sae Pe At Pench earn ieee) 24.1 0.2 100.0 
Total wEntertainment=type vies... area ee 37.4 58.3 4.3 100.0 


Source of data: Table III-10. 


It will be evident that generalizations such as that 37.4 per cent of 
all these programmes were produced in Canada will give way to more 
realistic detail when the basic tabulations are used. Here one finds, 
for example, that Canada produced only 10 per cent of its General 
Audience Drama, 17.8 per cent of its Children’s Drama, and 77.3 
per cent of its Music. Four fifths of all Drama was imported from the 
United States. That country was most important quantitatively as the 
supplier of Crime, Western, etc., Drama for the general audience (of 
which it provided 94.7 per cent). Other programme classes for which 
Canada drew heavily on the United States were Crime, Western, etc., 
Drama for the child audience (90.7 per cent),,.Comedy Drama for 
the general audience (84.5 per cent) and Other Children’s Drama 
(79.8 per cent). Other countries were also relatively most significant as 
suppliers of Drama, though they originated much smaller proportions 
of the total Canadian output of Drama than did the United States. 
The programme classes which drew heaviest on these other countries 
were Other General Audience Drama (35.8 per cent) and Romantic 
Drama (27.5 per cent). 

The question posed can be looked at in another light if it is 
re-stated in this way: What was the composition of all Canadian-pro- 
duced TV programmes? Of all TV programmes imported from the 
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United States? Of all imported from other countries? The following 
table provides answers to these questions. Entertainment-type pro- 
gramming made up more than half (57.1 per cent) of all Canadian 
TV programe production.! This effort was widely dispersed among the 
classes of entertainment-type programmes. Thus only two entertain- 
ment-type programme classes received as much as 10 per cent of the 
total TV programme time produced in Canada. These were Sports 
(12.6 per cent) and Music (11.8 per cent). Drama for the general 
audience constituted 7.2 per cent of Canadian production; that for the 
child audience, another 2.9 per cent. Children’s Variety accounted for 
8.4 per cent of Canadian TV production, and Variety for the general 
audience, another 6.1 per cent.? 

Imports from the United States for all Canadian TV stations 
combined were 90 per cent entertainment-type programming.® These 
imports from the south were concentrated in Drama and Variety. 
Almost three-fourths (72.5 per cent) of all imports from the United 
States were Drama. And Variety added another 10.3 per cent. Crime, 
Western, etc., Drama for both the general and child audience amounted 
to 38.7 per cent of all TV programmes imported from the United 
States. Comedy Drama for both of these audiences amounted to another 
16.1 per cent.# 


Jf the same calculations be performed for the classes of stations, this proportion 
was almost identical for the CBC stations in both language services and the private 
English stations. Private French stations used 61.9 per cent of their broadcasts of 
Canadian production in entertainment-type programmes. (Table III-5A-1.) 

2 The CBC and private English stations conformed to this general pattern with 
small differences between them. The CBC and private French stations tended to 
broadcast larger proportions of Canadian-produced Drama and Quiz, Game and 
Contest programmes for both the general and child audiences than the English stations, 
and less of Music, Fine Arts, and Dance. (See Table III-5A-1.) 

’ The CBC stations, especially the French (40.0 per cent of whose imports 
from the United States were entertainment-type) emphasized entertainment-type 
material less than did the private stations in importing from the United States. (Table 
III-5B-1.) 

4 As between classes of stations, the English stations imported relatively more 
Drama from the United States than did the Frenck stations. In both language services 
the CBC stations imported relatively less than did the private stations (CBC English, 
68.6 per cent; CBC French, 40.0 per cent; private English, 73.9 per cent; private 
French, 60.4 per cent). 

The largest single class of Drama programmes imported from the United 
States by every class of station was Crime, Western, etc., Drama. For the CBC French 
stations this was the only class of Drama imported from that country. The CBC English 
stations accepted 33.7 per cent of their imports from the United States in this class 
of Drama; the private English stations, 40.1 per cent, and the private French stations, 
36.5 per cent. There were only small differences in the proportions of Variety 
programmes in the imports from the United States by the four classes of stations. 
(See Table III-5B-1.) 
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TV: ENTERTAINMENT-TYPE PROGRAMMES AS PERCENTAGE OF TOTAL 
PRODUCTION IN CANADA AND OF IMPORTS FROM THE UNITED STATES 
AND OTHER COUNTRIES FOR THE WEEK AS A WHOLE 


Ql Be Ri Sh eee eee 


Canadian Imports from Imports from 
Class of Programme Production United States Other Countries 
A ec is Tony 8 gc ee eet ae et Per, een ee ez. 0 0.7 
Dati Sie cres. cc, oe Seca eee rer oad 0.4 0 0 
IMIGSIGe FE OLale cee cee ee eee 11.8 35 0.6 
Senious4 BAe ee eo oe areteee 2.0 0.6 0 
NCHUI erm rere i 12 0.8 0.3 
Poepular-and Dances-.s.. 6.0 2.0 0.3 
Polk. Western; sete; 2.05 txts. -eeot hy. 2.6 0.1 x0 
Drama — General Audience — Total A? 59.3 719.4 
Serioussneeee Wh eee cee 2.8 DAT 1.6 
Domestic . <fte AE R. Oe 6.3 122 
Comedy. so4.. octets ec iS) 1322 pes 
Crime vetc. & an ee ee ee 0.4 30.7 eal 
Romantic .... ee a ee 0.2 Bi57/ 19.7 
Musical Comedy ....... ee 0.2 0.5 0 
Omer ye. sae Ae Oe eee 0.1 22 16.6 
Drama — Children’s — Total .............. 2.9 12 aya 
Crimes Western, testes. cae 0.5 8.0 4.1 
COME Ca ee pent. eee cs. 0.7 2.9 0 
Bary ales ewe eee ee 0.7 0 0.7 
SCHOUS “1 eis rae, Pel Ode Ii. 0.4 0 0 
Other’. set. eat Ae AOR RT eae 0.5 23 0.3 
Variety — General Audience .............. 6.1 10.3 0 
Variety: Children’s snes. acacnesites 8.4 0 0 
Other Children’s Programmes... .......... 1.4 0.1 0 
Personaliticswec., “aerate eee ae HER } D3. 0.5 0 
Quiz, Games, etc. — General Audience pip) 0.9 1.0 
Quiz, Games, etc. — Children’s............ 0.6 0 0 
sports ——= Totalle.ses--5, see coors, De ee 12.6 2.4 1.0 
ING WSstoe scatcteees Oa ek ae ae ree 525 0.1 0.7 
ES Vents eee > PR eens 5. Se ae ee Tes 23 0.3 
Total Entertainment-type Programmes Sie 90.2 87.8 


Source of data: Tables III-5A-2, III-5B-2 and III-5C-2. 


Imports from other countries were also mostly (87.8 per cent) 
entertainment-type programming and consisted largely (84.5 per cent) 
of Drama.! A little more than one-fifth (21.2 per cent) of the total 
imports from those countries for all Canadian TV stations consisted 
of Crime, Western, etc., Drama for both the general and child 
audiences. This was the largest class of programme among such imports. 


*There was slightly less emphasis on entertai i 

; ainment-type imports from those 
countries on the CBC than on the private stations in both language services but no 
substantial difference between the language services. The CBC stations imported 
proportionately less Drama from tke other countries than did the private stations; in 


the case of the CBC French the i 
poets ee proportion of Drama was only 65.5 per cent. 
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Other substantial classes were Romantic Drama (19.7 per cent), Other 
Drama (16.6 per cent) and Domestic and Comedy Drama (12.2 per 
cent apiece). 

Further analysis of this order may be made from the basic 
tables’. Such tables constitute part of the dictionary aspect of this 
report. They will answer a multitude of questions relevant to the inter- 
ests of Canadians in one or another aspect of their TV programming. 
It is manifestly impossible and unnecessary in a summary analysis to 
attempt to cover all of these significant questions and the answers 
provided them by the tables. 


( 


The Origin of Programmes Within Canada 


Of all the TV programming received by the Canadian people 
from their own stations in the study week, three-fifths (60.2 per cent) 
came from the networks, about one-fourth (27.5 per cent) was origin- 
ated by the stations from recorded materials, and one-eighth (12.3 
per cent) was originated as live material by the stations. As compared 
with the United States border stations the difference is that Canadian 
TV used more network programmes and less recorded local material; 
the proportions of local live were virtually the same. (See Table II-6). 

As between the classes of stations in Canada, the differences 
in the origin of programmes relate both to the CBC private dimension 
and to the language services, with the former being the greater. The 
CBC stations in both language services broadcast substantially larger 
proportions of their total fare in network programmes than did their 
private counterparts. And they broadcast substantially smaller propor- 
tions of both recorded local and local live programmes than the pri- 
vate stations. As betwen the language services, all the French-language 
stations were more dependent on network programmes, broadcast 


2TIn Tables III-1 to III-5 will be found the actual minutes of time of programmes 
originating in Canada, the United States and other countries for each class of 
programme and for each of the classes of stations in Canada. In Tables III-5A-1 to 
III-5C-2, the time in each programme class is expressed in percentages of the total of 
all programme classes produced in Canada, in the United States and in other countries 
for each of the classes of stations. In Tables III-6 to IJJ-10 the data from Tables 
IlI-1 to III-5 are expressed in terms of the percentage which programmes produced 
in Canada, the United States and other countries were of the total programme time 
in each class of programme for each class of station. For some purposes it will be 
convenient for readers to use information on country of origin from tables organized 
with the class of programme as the basic structure. Such information is presented in 
the analytical tables A-4-1 to A-4-12. 
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much less recorded local material, and slightly less local live material 
than the English-language stations. The CBC French stations broadcast 
almost nothing but network programmes with a small proportion (1.4 
per cent) of recorded local material and no local live programmes. 
The CBC English stations used 68.3 per cent network, 24.6 per cent 
recorded local and 7.1 per cent local live material. As between the 
private stations, the French used more network programmes (64.2 
per cent as against 54.5 per cent), more local live (17.3 as against 
14.3 per cent), and less recorded local (18.5 as against 31.2 per cent) 
than the English stations. (See Table II-6). 

While 60.2 per cent of all Canadian TV programming came 
from networks, 59.0 per cent of the entertainment-type and 63.5 per 
cent of the information-orientation-type programmes came from net- 
works. The CBC English stations relied on networks for smaller pro- 
portions of their entertainment-type than of their information-orienta- 
tion-type programming. The opposite was true of private French sta- 
tions. And for the private English and CBC French stations networking 
had the same importance in both types of programming. When one 
compares the various classes of stations with respect to the relative 
extent of network material in entertainment-type programmes, it appears 
as might be expected that the CBC stations used substantially more 
network material than the private stations in both language services. 
The same was true of the information-orientation-type programme 
group. (See Table A-3). 

The CBC stations in both language services used relatively 
smaller amounts of local live material than the private stations for 
both entertainment-type and information-orientation-type programmes. 
For all classes of stations except CBC French, the proportion of local 
live was several times higher in information-orientation-type than in 
entertainment-type programming. There was no local live programming 
of either type on the CBC French stations. (See Table A.-3). 

Recorded local origination was more common among the pri- 
vate than the CBC stations in both language services for both enter- 
tainment-type and information-orientation-type programming. It was 
also more common on the English than the French stations. Finally, 
the use of recorded local origination was quantitatively more signi- 
ficant for entertainment-type programming than for information-orien- 
tation-type programming for three classes of stations. Thus, on the 
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CBC English stations, almost on-third (31.3 per cent) of the enter- 
tainment-type programmes, but only 5.5 per cent of the information- 
orientation-type programmes were recorded local. Two-fifths (39.2 
per cent) of the private English stations’ entertainment-type program- 
ming, but only 6.8 per cent of their information-orientation-type pro- 
grammes were recorded local. For the private French-language stations, 
the corresponding figures were 23.5 and 7.7 per cent. For the CBC 
French-language stations, however, only between one and two per cent 
of both types of programming were recorded local (See Table A-3). 

Until this point the analysis has been concerned with the pro- 
portions which a given amount of network, local live or recorded local 
programming bore to the total of a given kind of programme time. But 
the question should be examined in another light: What was the com- 
position in terms of programme classes of the total of a given amount 
of network origination of programmes? What was the composition of 
the recorded local broadcasts? What classes of programmes dominated 
the local live broadcasts? Because the backbone of the national TV 
system is the network services they will be investigated first. 

The following tabulation presents the percentage composition 
of the entertainment-type programming provided over networks to 
the Canadian people. In the aggregate, entertainment-type material was 
a larger part of network fare on the private than on the CBC stations, 
and on the English than the French-language stations. Drama (for 
both the general and child audience) was the largest single block of 
network programmes on all four groups of stations. The second larg- 
est programme class was Variety. More than one-third of the network 
programmes carried by the CBC and private English language stations 
was Drama. Between one-fifth and one-fourth of the network pro- 
grammes on the French stations was Drama. The largest single class 
of network programmes broadcast on all but the CBC French stations 
was Crime, Western, etc. Drama. It amounted to 14.0 per cent of 
all network programmes broadcast on the CBC English stations, and 
12.0 per cent on the private English stations. On the CBC French 
it was 3.4 per cent, and on the private French, 7.4 per cent of 
network programmes. It appears that there was relatively more 
network Drama of all kinds on the English than on the French 
stations, and also Variety. Likewise there was more Fine Arts 
and Dance programming in the English than in the French network 
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programmes broadcast. The CBC stations in both languages carried 
more of these latter two classes of network programmes than did 
the private stations. Conversely, Sports programmes were a larger pro- 
portion of network programmes on the French than on the English- 
language stations and they were also more common on the private 
than on the CBC stations in both language services. 

TV: PER CENT OF ALL NETWORK PROGRAMMES BROADCAST IN EACH 


ENTERTAINMENT-TYPE PROGRAMME CLASS, BY CLASS OF STATION FOR 
THE WEEK AS A WHOLE 


Per cent Network Programmes Broadcast by 


English Stations French Stations All 

Entertainment-type Programmes CBC Private CBC Private Stations 

el a alee kali ths did shee Minetiatnannna nis Tt cs 
ne GATES: sObCsettrcic es, oe tera ee 1.9 0.6 0.5 — 0.9 
| DE \ifectrs La eere ne Smet PR ieee hot nee Nea 0.1 — — 0.3 
Music — Total .............. 4h ae ee 7.4 9.2 4.7 8.8 8.3 
SELIOUS; orc cores re 15 1.6 1.9 3.4 i ey 
Wichti gees. Ae. MIS. SANS 0.9 0.6 1.0 Pps 0.7 
Popularcand sD ances sar 1 3.6 Sy? 1.5 2.6 4.4 
OL Teter eee neces cence 1.4 1.8 0.3 0.6 1.5 
Drama — General Audience —Total 23. 27.6 15.9 18.5 25.0 
SOnOUS Meee Pee ree 4.4 4,3 2.4 3.4 4.1 
Domestice secre ee eee 4.1 Sel 2.9 4.6 4.6 
Comedy. eee eee 4.6 6.4 3.8 1.4 55 
(CRIME VVESLEIN etc. eee eae 7.8 8.4 1.9 4.6 7.4 
ROMan(iCe’... Saencs cL 0.7 17 3.9 3.4 1:7 
Musicals COomedye 1. eet —- = 1.0 ile! 0.2 
Other eh ee eee eee 1.8 igi) — — 1S 
Drama — Children’s — Total ............ 10.9 9.1 4.9 6.3 8.9 
Crime, Western, etc. ..........:...0. 6.2 3.6 1.5 2.8 4.0 
COMeAV a Seen a eee. Oe! 2.0 0.5 1.1 1.9 
Bainy=s Dales... ates aunt a ee 0.2 0.4 1.0 1.8 0.5 
SELIOUS ge eee ee cong, Sone eae as 0.4 0.2 1.0 0.6 0.3 
OTe meer ete noses Pee nt: 1.8 2.9 — — 22 
Variety — General Audience ......... Matte 10.1 13.6 49 11.9 11.9 
Variety — Children’s ......... dee? et 5:9, 7.6 — — 6.0 
Other Children’s Programmes ........... 0.5 0.6 4.9 0.6 0.9 
Personalities tare seco ete eres: » ei 0.1 3.9 5.0 1.0 
Quiz, etc.— General Audience......... 0.2 0.5 Ta 5.0 1.4 
Quiz, etc.— Children’s ............. case |) — 1.0 dal 0.2 
Sports — Total .. eee et), TOO cae 0 11.3 13.6 7.6 
News ........ fod? Se Le i7/ 3.6 Syst) peal 
Events 4.3 5.3 TS Ike, Sho) 
Motaltees = ee 68.5 76.0 59.7 70.8 72.4 


Source of data: Table IJI-15-C. 


Overall, 93.2 per cent of the recorded local broadcasts con- 
sisted of entertainment-type material. Recorded local broadcasts tended 
more toward entertainment content on the English than on the French 


1A parallel analysis might be worked out for network information-orientation- 
type programmes, using Table III-15-C. 
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stations. For while the recorded local broadcasts of the two English 
station classes were more than nine-tenths entertainment-type mate- 
rials, the proportion for the CBC French stations was only 50.1 per 
cent and for the private French stations, 87.3 per cent. Drama pro- 
grammes made up the great bulk of recorded local broadcasts by the 
English-language stations, and the private French stations. In fact they 
amounted to 81.5 per cent of all recorded local material on the private 
English-language stations, 78.5 per cent on the CBC English, and 
70.8 per cent on the private French stations. On the CBC French they 
were only 16.7 per cent. Crime, Western, etc., Drama was alone 
responsible for 50.5 per cent of all recorded local material broadcast 
by the private English stations and also (with 39.1 per cent) was the 
largest single class of programme for recorded local material on the 
CBC English stations. It accounted for only 15.9 per cent of recorded 
local material on the private French stations which actually broadcast 
a larger proportion of Comedy Drama (18.7 per cent). Comedy Drama 
was the second largest class of recorded local material on both the 
CBC English (where it was 23.0 per cent) and the private English 
stations (where it was 16.2 per cent). There was no recorded local 
Crime, Western, etc., or Comedy Drama broadcast by the CBC French 
stations. 1 


Information-orientation-type programming on Canadian TV 
stations as a whole accounted for 62.2 per cent of local live broadcast 
time. More than half of the local live broadcast time on the private 
stations in both language services was of this type. Almost half (45.6 
per cent) of the CBC English local live broadcasts were in this group, 
and there were no local live broadcasts by the CBC French stations. 
In order to survey the highlights of the composition of this group of 
programme classes and also to illustrate a type of analysis which differs 
from that which was employed for entertainment-type programming, 
the question is asked: Taking all Canadian TV stations’ information- 
orientation-type programmes with each class of programme equalling 
100 per cent, what proportion of each was originated as local live, as 
recorded local and as network? 


1Comparable analysis may be done on the information-orientation-type 
programmes from the basic Table III-15-B. 
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TV: PER CENT OF EACH INFORMATION-ORIENTATION-TYPE ge lili 
CLASS ORIGINATED AS LOCAL LIVE, RECORDED LOCAL AND NETWORK, 
ALL CANADIAN TV STATIONS FOR THE WEEK AS A WHOLE 
ne a 

Per cent Originated as 


Local Recorded 


Information-Orientation-Type Programmes Live Local Network Total 
News and Weather......... BR ra et Re lo 57.9 DES 39.8 100.0 
Nature and Science....... hey pes Sie ean Te 18.1 80.2 100.0 
Foreign Lands and Peoples.............:.00.0+- y PUI) 29.3 68.5 100.0 
Political anid (Others CRA cir grers mao ttc sat 4.6 — 95.4 100.0 
Social and Human Relations................... ee 3.6 2.0 94.4 100.0 
Miscellaneous Information.................- iad. 5.4 18.4 76.2 100.0 
Canadian Activities and Heritage................... 14.9 6.3 78.8 100.0 
SHeedback :. PEOOraMIMeS ches costae tre = es 100.0 —_ — 100.0 
RGCLaT Oe soe eee eee re cee ies 12.4 76.3 100.0 
Agriculture? SPisheties;. Ct. seta, core 13.4 1.6 85.0 100.0 
Family Living and Shopping....................55. 70.6 7.6 21.8 100.0 

[Gzvae tole ci bang bo teams eel pe dies a aa <i 74.1 Oa 23.8 100.0 

Merchandising ......... PD eet cree Be 34.0 65.6 —— 100.0 
Youth Education Programmes..............0.::.:108 0.4 3.2 96.4 100.0 
ProsrammerPrOmoOuon med enea satan tino cect. 49.8 LAG2 39.0 100.0 

Total wey tae wee meres oe ee eee 29.3 ee 63.5 100.0 


Source of data: Table III-20. 


These various proportions go to make up the composite proportions 
for all such programmes previously cited, namely 29.3 per cent local 
live, 7.2 per cent recorded local and 63.5 per cent network. Yet it is 
clear that great variations existed as between one class of programmes 
and another. Thus, networks provided more than nine-tenths of all 
Political and Other Controversial Public Affairs, Social and Human 
Relations, and Youth Educational Programmes. And more than half 


of the News and Weather and Family Living and Shopping programmes 
were produced as local live.1 


* Analyses of this kind may be made for the various classes of Canadian TV 


stations and for entertainment-type as well as information-orientation-type programme 
classes from the tables cited. 


Here, as with the analysis of nationality of source, it is not appropriate to 
attempt a full exploration of the data for eack class of programme and for the various 
classes of TV stations. The portion of the basic tables which provide the basic 
detailed data on the extent of network, recorded local and local live programme 
originations consists of Table III-11 to III-15. In Tables III-15-A to III-15-C the local 
live programme time in each programme class for each class of station is expressed 
as a percentage of the total local live programme time for that class of station, and 
similarly with recorded local and network originations. Tables ITI-16 to III-20 present 
the percentages which local live, recorded local and network time were for each 
class of programme for each class of station. For readers who may wish to study the 
proportions of each class of programme which originated as network, as recorded local 


eo ee a for each class of station, such information is available in Tables 
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The Origin Within Canada of Programmes 
of Different Nationality of Source 


Sharp differences appear as between the English and French 
stations in the proportion of network programmes originated in 
Canada.1 
Thus, almost nine-tenths (87.7 per cent) of all French-language pro- 
gramming originated on networks had a Canadian producer, whereas 
only about half (52.9 per cent) of all English-language network pro- 
gramming had a Canadian producer. Close to half (45.8 per cent) of 
the English-language network programming but only one-twentieth 
(5.6 per cent) of the French-language network programming had its 
source in the United States. Other countries contributed 6.7 per cent 
of French-language network programming but only 1.3 per cent of 
English-language programming. 

No substantial differences existed in the proportions of all net- 
work programming which were produced in Canada as between the 
CBC and private stations in each language service. The private stations, 
however, did broadcast rather more of United States network pro- 
gramming and less of other nationality network programming than 
their CBC counterparts in both language services. 

The largest contrast is observed in the sources of recorded 
local progamming. Here the French stations as a whole used Cana- 
dian-produced materials three times as often as did the English stations 
(12.8 per cent as against 3.9 per cent). More than half (51.5 per cent) 
of the recorded local material broadcast by French stations was pro- 
duced in other countries (mostly France) whereas other countries 
supplied only 6.2 per cent of English-language programming. About 
nine-tenths (89.9 per cent) of English-language recorded local broad- 
cast time used United States-produced materials, whereas one-third 
(35.7 per cent) of the French stations’ recorded local materials came 
from that country. 


1This portion of the analysis. rests on Table II-7-A. In it will be found the 
network-originated programme time expressed as percentages obtained from Canadian 
producers, United States producers, and other nationality producers for each class of 
Canadian TV station. It contains similar material for recorded local and local live 
programming. The same data are analysed in the other direction in Table II-7-B. 
Thus, for all programmes the source of which was Canada, the percentages which were 
originated by the networks, as recorded local, and as local live are shown for each 
class of Canadian TV station. This table contains similar material for programmes 
which were produced in the United States and in other countries. 
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As between CBC and private stations, other interesting differ- 
ences appear. Thus, half of all the recorded local material broadcast 
by both the CBC and private French stations originated in other coun- 
tries (mostly France). The CBC French stations obtained all of their 
remaining recorded local material from Canadian sources, importing 
none from the United States. The private French stations, per contra, 
obtained almost two-fifths (37.8 per cent) of their recorded local 
materials from the United States, and only one-tenth (10.7 per cent) 
from Canadian producers. Only relatively small differences distinguish 
the CBC and private English stations — largest of which is the fact 
that the CBC stations drew a little more heavily on other nationality 
sources than did the private (9.3 per cent as against 5.5 per cent). 
Correspondingly, the CBC English stations used slightly less United 
States-produced recorded local material than did the private stations 
in that language service (87.5 as against 90.5 per cent). 

Local live originations, by definition, were all of Canadian 
production. 

In view of the interest in this topic, it may be worthwhile to 
examine the other dimension of the analysis (as presented in Table 
II-7-B). About three-fourths (72.3 per cent) of all programme mate- 
rial produced by Canada was broadcast as network programming, one- 
fourth (25.3 per cent) as local live, and one-fortieth (2.4 per cent). 
as recorded local. Half (49.8 per cent) of the material imported from 
the United States was broadcast as network origination and the other 
half as recorded local. One-third (35.8 per cent) of the material 
imported from other countries was broadcast as network, and two- 
thirds (64.2 per cent) as recorded local. Again, language-service 
characteristics will be found to predominate when the station classes 
are examined. 

Almost all (99.2 per cent) of the Canadian materials broad- 
cast by the CBC French stations originated as network programming, 
while for three-fourths (74.7 per cent) of the Canadian produced 
programming broadcast by the private French stations the same was 
true. Four-fifths (82.4 per cent) of the Canadian-produced programmes 
of the CBC English stations originated with networks, whereas the 
same was true for almost two-thirds (64.8 per cent) of the analogous 
materials broadcast by the private English-language stations. As would 
be expected, the CBC stations in both language-services broadcast 
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proportionately less of their Canadian-produced materials in both local 
live, and recorded local form than did their private station counter- 
parts. And as between the two forms of origination, local live accounted 
for the greater part; recorded local originations amounted to less than 
3 per cent of Canadian-produced programming for all classes of 
stations. 

United States-produced programming bulked largest as recorded 
local on the private English stations where it amounted to more than 
half (52.6 per cent) of their United States programme total. For the 
CBC English stations, the larger portion (57.9 per cent) of United 
States-produced programming originated in network form. The very 
small quantity of United States programming which appeared on the 
CBC French stations was all carried as network. Slightly more than 
half (53.7 per cent) of the small amount of United States programming 
which was broadcast by the private French stations was in recorded 
local form. 

Relatively more of the programme material imported from 
other countries was broadcast as network by the CBC stations in both 
language-services than by the private stations. The emphasis in French- 
language programming was more on the network use and less on the 
recorded local use of such materials than in the English-language 
service. (See Table II-7-B). 
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Chapter IV 


TV Service for 


the Audience Time Segments 


Section 1— The Amount and Cultural Context 
of TV Programming for Different Audiences 


Time on the Air 


Tue preceding analysis dealt with the full week of program- 
ming. In order to generalize about all TV service for the different 
classes of stations and about all Canadian TV service, it ignored the 
fact that within the week there is marked specialization of programme 
content to the presumed interests of differently composed audiences. 
This part of the report concerns the characteristics of the service to 
these differently composed audiences. The segments into which the 
full week’s time is divided are defined according to the presumptive 
sex and age composition of the usual audience. There are four such 
time segments, viz: 

General Audience Hours — 

Monday through Friday from 6:30 p.m. to 9:00 p.m. 
Saturday from sign-on to 9:00 p.m. 

Sunday from sign-on to 9:00 p.m. 

These are the hours when both parents and children 
are presumably available to the TV audience. 

Children Hours — 

Monday through Friday from 4:30 p.m. to 6:30 p.m. 
These are the after-school and suppertime hours when 
children are presumably available to the TV audience. 
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Daytime Hours — 
Monday through Friday from sign-on to 4:30 p.m. 
These are the hours when housewives and below-school 
age children are presumably available to the TV 
audience. 

Adult Hours — 
Every day in the week from 9:00 p.m. to sign-off. 
These are the hours when the adults are presumably 
the principal portion of the TV audience. 


Television stations characteristically observe a tradition of program- 
ming differently for approximately these time segments, although some 
of the boundary lines drawn for them in this study may differ from 
those used on some stations. 

Before discussing the character of the service provided to these 
presumptive audiences, it will provide perspective if attention is 
paid to the amount of service offered them by the several classes of 
Canadian TV stations. In considering the relative amounts of service 
offered in the different time segments, it may be useful to bear in 
mind the possible lengths of time in the respective segments. For 
example, stations might go on the air at 7:00 a.m. and programme 
continuously until 1:00 a.m., seven days a week. Such stations would 
provide 40.5 hours in the General Audience hours, 10.0 hours in the 
Children’s hours, 47.5 hours in the Daytime hours, and 28.0 hours 
in the Adult hours. 

As will be observed in the following tabulation, the CBC Eng- 
lish stations, on the average, operated for the longest hours of all 
classes of stations in every time segment. The somewhat lower average 
hours for the private English stations reflect the new stations with 
shorter hours of service; some private English stations operated even 
longer hours than the CBC English stations in every time segment. 
In evaluating the programme data which follow, it is important to bear 
in mind the relatively small amounts of programme time represented 
for the French stations, especially in the Daytime hours. It is also 
worthy of note that the two United States border stations studied 
approached the maximum of the hypothetical station with 18 hours per 
day which is used as an illustration below. 
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TV: AVERAGE HOURS PER WEEK PER STATION IN EACH AUDIENCE 
TIME SEGMENT, BY CLASS OF STATION 


Hours per Time Segment 


Class of Station General Audience Children Daytime Adult 
AUG anadian a Vee cse cone 25.6 8.6 507. 22.1 
GCBG—Enelishin. iia thlaes 28.1 9.6 6.6 24.4 
Private — English ...............0.... 25:6 8.9 6.3 DDS 
CBG=SIRTeENGhe acs eee 26.2 8.0 0.5 17.6 
Private — French .......:.....42.0.:. 20.2 4.5 Sal 17.9 


i WOmUES aU BOUGCI se otek 37.0 10.0 42.8 24.2 


(Source of data: Tables 1 in series IV to VII). 


The Extent of Commercial Programmes 
and of Advertising Content for Different Audiences 


The General Audience hours contained a higher proportion of 
commercial programmes than any other time segment. And the propor- 
tion of commercial programming was higher on the English than on 
the French stations in all four time segments. For more detail the 
reader is referred to first the following tabulation: 


TV: COMMERCIAL PROGRAMMES AS A PERCENTAGE OF TOTAL TIME 
IN EACH AUDIENCE TIME SEGMENT, BY CLASS OF STATION 


Per cent of Total Time in Hours for 


Class of Station General Audience Children Daytime Adult 
Alia Ganadtaner ec ch ati: 61.8 34.5 53.6 60.9 
CBC Enclisht ey. sneer eres 49.9 39.1 Sa 60.4 
Private — English ..............0..... 70.7 35a) 66.4 63.9 
CBO—— rene Paces covteeseese- ook DS) 0 0 42.5 


Private —="French) sca 43.5 38.6 B2ET 47.1 


(Source of data: Tables 8-A in series IV to VII). 


Of all classes of station, the private English stations carried the highest 
mean proportion of commercial programmes in three of the four time 
segments. The only time segment in which they yielded first place was 
the Children hours and in these the CBC English stations broadcast 
the largest proportion. The CBC French stations broadcast the lowest 
total percentage of commercial programmes in all four time segments, 
carrying none at all in the Children and Daytime hours. 

The effect of some private English stations with extremely 
high percentages of commercial programming was to bring the mean 
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above the median in both the Children and the Daytime hours. For 
example, CKWS (Kingston) was 100 per cent commercial in the 
Daytime hours and CHCH (Hamilton) was 84 per cent commercial 
in the Children hours. At the other extreme in those segments were 
CKVR-TV (Barrie) with no commercial programmes in the Daytime 
hours, and CKNX-TV (Wingham) with 7.5 per cent commercial in 
the Children hours. In the General Audience and Adult hours the 
median and the mean agree for the private English stations. In the 
General Audience hours the highest proportion commercial in this 
class was CKLW-TV (Windsor) with 93.5 per cent, and the lowest, 
CKWS-TV (Kingston) with 49.3. per cent. In the Adult hours, the 
highest was CKLW-TV (Windsor) with 87.7 per cent, and the lowest, 
CJLH-TV (Lethbridge) with 37.9 per cent. 

The CBC English stations all were within a narrow range, 49 
to 51 per cent commercial, in the General Audience hours. In the 
Children hours, they ranged between 45.0 per cent for CBOT (Ottawa) 
and 26.7 per cent for CBHT (Halifax). In the Daytime hours, these 
stations were all 100 per cent sustaining except for CBWT (Winnipeg) 
which was 57.6 per cent commercial. And in the Adult hours they 
ranged from 76.9 per cent commercial for CBWT (Winnipeg) to 42.5 
per cent for CBUT (Vancouver). 

Among the private French stations, CFCM-TV (Quebec) had 
the highest commercial proportions in the General Audience hours 
(67.4 per cent), in the Children hours (47.2 per cent) and in the Adult 
hours (60.0 per cent), while CJBR-TV (Rimouski) with 75.0 per 
cent was highest in the Daytime hours. CKRS-TV (Jonquiere) had the 
lowest proportion in the General Audience hours (with 17.8 per cent), 
in the Children hours (with none commercial), and in the Adult hours 
(with 30.5 per cent) while CFCM-TV (Quebec) was lowest in the 
Daytime hours with 21.3 per cent. The two CBC French stations had 
no commercial programmes in the Children and Daytime hours. In 
the General Audience hours and Adult hours, CBFT (Montreal) had 
the highest proportion commercial (32.8 and 55.7 per cent, respec- 
tively), and CBOFT (Ottawa), the lowest (18.1 and 29.2 per cent, 
respectively). 

As was indicated in the discussion of advertising matter in the 
week as a whole, only part of the time devoted to advertising could 
be measured in this study. That part of it which constituted pro- 
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gramme-interrupting announcements, when expressed as a percentage 
of total programme time was highest in the General Audience hours 
for all Canadian TV stations combined, and lowest in the Children 
hours (8.3 per cent as compared with 4.4 per cent). For three of the 
four time segments, (the General Audience, Daytime and Adult hours), 
it was higher for the private English stations than for any other class; 
for one (the Children hours) the mean percentage of advertising was 
highest on the CBC English stations. For all time segments, the lowest 
mean percentage of advertising was found on the CBC French stations. 
The actual data were as follows: 


TV: ADVERTISING TIME AS PERCENTAGE OF TOTAL TIME IN EACH 
AUDIENCE TIME SEGMENT BY CLASS OF STATION 


Per cent of Total Time in Hours for 


Class of Station General Audience Children Daytime Adult 
ANNIE Gana dian crore cco 8.3 4.4 5.8 ed 
CBCESEnelish) (ey. 6.4 Dy 0.8 6.6 
Private — English ................ 9.4 4.4 fed ial 
CBG Frenchy 4 te. ae 3.9 0.5 0 4.3 
Private — French _................ Sie, 4.9 6.6 6.3 


(Source of data: Tables 8-A in series IV to VII). 


The median station percentages of advertising agree with the 
mean figures given above for the CBC stations in all time segments. 
The median percentages for the private stations were lower than the 
means in every time segment, indicating that extremely high percent- 
ages on some stations pulled the means above the median. Thus, 
among the private English stations, in the General Audience hours 
the high was 12.6 per cent on CKLW-TV (Windsor) and the low was 
6.3 per cent on CKGN-TV (North Bay). In the Children hours, 
CKWS-TV (Kingston) had the high of 9.3 per cent and CKNX-TV 
(Wingham) the low with 1.2 per cent. In the Daytime hours, CKLW- 
TV (Windsor) represented the high among the private English stations 
(13.8 per cent) and CHCH-TV (Hamilton) the low (1.0 per cent). 
The Adult hour advertising was represented by a 14.0 per cent high 
on CKCO-TV (Kitchener) and a low on CJLH-TV (Lethbridge) with 
4.0 per cent. Among the private French stations, CFCM-TV (Quebec) 
had the highest proportions of advertising in all time segments (General 
Audience 9.3; Children 5.8; Daytime 6.8; and Adult 8.0 per cent), 
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whereas the lows in the General Audience hours (4.4 per cent), the 
Children hours (0), and the Adult hours (4.1 per cent) were found 
on CKRS-TV (Jonquiere). CJBR-TV (Rimouski) had the lowest 
proportion in the Daytime hours (5.8 per cent). 

Over and above the foregoing amounts of “interrupting” adver- 
tising matter there is the quantity of “pitchman” advertising where the 
programme material is itself an advertisement. Such advertising 
appeared on the private English stations in all four time segments. In 
the Daytime hours it amounted to 1.5 per cent of total programme 
time, and in the Adult hours, to 0.7 per cent on these stations. Traces 
of it (0.3 and 0.1 per cent, respectively) appeared in their General 
Audience and Children hours. Only a trace of this type of advertising 
(0.2 per cent) appeared on the private French stations, all in the 
General Audience hours. None appeared on other classes of stations. 

The amounts of Merchandising programmes carried on indivi- 
dual stations and the effect on their totals of measured advertising is 
shown as follows: 


TV: MERCHANDISING PROGRAMME TIME AND TOTAL MEASURED 


ADVERTISING AS A PERCENTAGE OF TOTAL TIME IN EACH TIME SEG- 
MENT, BY INDIVIDUAL STATIONS 


Proportion of Total Time in: 


General Children Daytime Adult 
Station Audience Hours Hours Hours Hours 


Merchandising Programmes 


CKILW-TVi Windsor. 2cc.ene 1.8 — 9.4 Hes 
CICB=LIVeSvdneye2. + +e ee 0.7 — — 4.2 
CKSO-TYV, Sudbury .......0.sccscccceere 0.9 — — 3.0 
CRCO-nY, Kitchener... eee. 0.9 — a — 
CKCW-IVe Moncton) e.eee.... 1.0 — — — 
CEPU-DV. london 7.26 ee — 2.0 — _— 
CIBRELV A RiImMOUSKIN 34. ee, ee 0.9 — — — 
CHSIEDVASamntelohniee: ees, oe. 0.4 — — — 
CFRN-TV, Edmonton ...................... 0.3 — — = 


Total, Measured Advertising 


CKEW-DVe Windsor 20..400.8.4e: 14.4 9.0 23) Ig fe 
CICB-EVA:Sydney wr eee 10.5 3:3 — 11.9 
CKSO-TV, Sudbury: 2....0/....0h00.20) 12.0 6.3 4.8 ilB-5) 
CKCO-ITV,, Kitchener’ <2.5-.....32..... 9.1 4.7 5.9 14.0 
CKOW-RY, Monctonise5 8.7 3.8 TU 5.0 
CBPL=DV. London #8. eee 9.2 7.4 4.9 6.9 
CIBR- LV. eRimouskinw se eee ee 75 eG) 5.8 6.3 
CHSI-TY? Saintjohnt.. 8.2 Deal 1.9 UP 
CERN-DVeBdmontoneee (he 3.9 5.1 9.5 


————— ee ee Ea eee 
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Merchandising programmes amounted to almost 10 per cent of Day- 
time hours on one station, and to 7 per cent of Adult hours on the 
same station. This station devoted nearly one-fourth of its Daytime 
hours and one-sixth of its Adult hour time to measured advertising. 


Non-Commercial Community Service Announcements 


For reasons given in the discussion of the Plan and Procedure 
of the Study, evidence of such announcements appeared so sparsely 
as to make analysis of them by audience time segments inadvisable. 


Section 2— Programmes for the Audiences 


Entertainment and Information-Orientation-T ype 
Programmes for the Audience Time Segments 


The most general perspective on the character of programming 
provided the broad segments of the audience through the week is sug- 
gested by the question, what proportions of the time in the different 
time segments is devoted to entertainment-type programming as 
against information-orientation-type programming ? 


TV: PROPORTIONS OF TOTAL TIME IN EACH TIME SEGMENT DEVOTED 
TO ENTERTAINMENT-TYPE PROGRAMMES, BY CLASS OF STATION 


General Children Daytime Adult 
Class of Station Audience Hours Hours Hours Hours 
rAlle@anadditan wl Vir sete dente 69.6 Taps 58.8 81.4 
WES Bordermotations) 6 ee 81.6 83.7 85.2 91.2 
CBCAENGHSHY Mee en Fee ethene, ane 65.0 83.5 65.4 82.8 
IBrivatem Erie lis nim. ca nents. aueionante de 73.4 79.2 58.1 81.4 
CB CBETEN CIty meant ah, acionusce Ramones oy iy 34.4 0 82.0 


TAV ALOR TeTICHLIIn. fee te tee. cee 63.7 70.5 47.8 77.9 
Source of data: Tables B-1, C-1, D-1 and E-1. 


The audience time segment most dominated by entertainment- 
type programming was the Adult hours for both classes of French 
stations and for the private English stations, as the following tabulation 
indicates. The CBC English stations concentrated most on this type of 
programming in the Children hours. The audience segment with the 
lowest proportion of entertainment-type programming—and, therefore, 
the highest proportion of information-orientation-type programming — 
was the Daytime hours, although the CBC English stations registered 
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a slightly lower proportion for the General Audience hours. For a 
closer look at programming in the different time segments, attention 
is directed first to the General Audience hours. 


Programmes in the General Audience Hours 


Entertainment-Type Programming 

A general comparison of all entertainment-type TV pro- 
grammes broadcast by Canadian stations with those available from two 
United States border stations in the General Audience hours reveals 
that the most obvious difference was in the proportion of Drama. 
Almost three-fifths (57.1 per cent) of the United States stations’ 
programme time was in Drama as compared with slightly less than 
two-fifths (38.5 per cent) for all Canadian stations. The corollary was 
that the Canadian stations had more time available for non-dramatic 
entertainment. Variety programmes for the Canadian stations took 
almost precisely the same fraction of General Audience time (12.7 per 
cent) as for the United States border stations. Slightly less time was 
taken up with Sports programmes on Canadian than on the United 
States border stations (5.7 as against 7.4 per cent). The programme 
classes provided in significantly larger proportions by the Canadian 
stations were Personalities, Quiz, Games and Contests and Fine Arts 
and Literature. None of the last of these appeared on the United States 
stations. It is worth noting that on the United States stations 23.5 per 
cent of the General Audience hours were entertainment-type material 
aimed at the child audience while this was true for only 10.6 per cent 
of Canadian station programming. To a large extent this reflects the 
longer hours of programming on Saturday and Sunday morning on the 
United States stations. (See Table IV-4-B). 

Numbered table 5 permits comparison of the entertainment-type 
programmes broadcast by the four classes of Canadian stations. Evident 
there is the fact that the General Audience hour entertainment fol- 
lowed a quite different pattern on the English and French stations, 
with a greater emphasis on Drama by the former. In both language 
services the CBC stations broadcast substantially smaller proportions 
of Drama than did the private stations. Likewise with Variety pro- . 
grammes. The CBC English stations broadcast larger proportions of 
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Music, Sports, Personalities, Fine Arts and Literature and Other Chil- 
dren’s programmes than did the private English stations. The CBC 
French stations carried larger proportions of Sports, Personalities and 
Other Children’s programmes than did their private counterparts. The 
private stations in both language services broadcast more Quiz, Games 
and Contests than did the CBC stations, and in the French service 
they also carried more Music and Fine Arts and Literature. 


NUMBERED TABLE 5 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF ENTERTAINMENT- 
TYPE PROGRAMMES BY CLASS OF STATION FOR THE GENERAL 
AUDIENCE HOURS 


CBC English-language : CBC French-language s 

Stations ae Stations Ae 
JDTrain aie eee eee aE Bai Praia Bee Pye ce Ae ree 11.0 
Variety arteemam nae near ea 7ye ee 11.9 S POLLS eee rt neat ete oe Ree nee 10.3 
MUSICT TC RU ener AL I: 8.0 Ourzretc Pan er oe eee 9.5 
SDOL(SUT tee eee are ALL 5.8 Personalities 2a. eee ee eee 7.6 
Personalities sant ee 3.8 Variety eer een Se7) 
BInewWwAwtsane dees ci eee eeee. ES MUSICRy 2 AAG: ee bee ee 4.0 
Othert@mildrensy i eae ee 0.3 Other Children’s eae ee 2.9 
Danceme sea tee, ee otk 0 iteRATISI tee aera mec tree 0 

OUIZARCL CRI Ny TE cette cs 0 Dances..2.e ee ee ak ee 0 

Private English-language 2 Private French-language Pe 
Stations an Stations eine 
NOEATINA See oie eek ons aentng. 44.7 Drama: Beat. be Zens A eee: 18.1 
VATICLV ENE Tens at oat oaks 13.8 CUNT S ELC aE ers 16.2 
VEUISI CA Re eRe Sheets ieee ed 6.6 Maricty eee ere tk ek eae 11.6 
POLES eer tee ca eect rca ceaeee Sat ININISTC Meer tet eee tt ttre ee 8.9 
PCESOMANIUICS HME eee. oes cece TES) SPONSE eee en iretre tec a meconn te 6.2 
IMO RAT Semen ee. Ree ee ee 3.03 0.9 In CepAT(S? Prdicceoncaeeoesrs ince ies} 
CONDZRCL CMR ER teen tk Wa: 0.7 | EXSTRSVOR OVEN HL CSIP ed aR 0.8 
Other Childrens... 0.1 Othern Cnidren Saver ee, 0.8 
DTS” yt toe dy ee tee eee 0 DAN CC era tion aise ance Ate 0 


Source of data: Tables IV-2 and IV-3-A. 


Information-Orientation-Type Programming 


The proportions of different information-orientation-type classes 
of programming included in all of the Canadian stations’ General 
Audience programme hours and the corresponding information for the 
two United States border stations are shown in the following tabula- 
tion. If one per cent is arbitrarily taken to represent a significant 
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minimum of programming, then the aggregate of Canadian TV pro- 
gramming in those hours had significant amounts of nine different 
classes of programmes of this type, as compared with five classes on 
the two United States stations. Larger proportions of General Audience 
time were devoted by the Canadian stations to News and Weather, 
Canadian (as contrasted with United States) Activities and Heritage, 
Social and Human Relations, Youth Educational Programmes, Agri- 
culture, Fisheries, etc., Family Living and Shopping, and Miscellaneous 
Information. The United States stations carried no Youth Educational 
Programmes or Agriculture, Fisheries, etc., programming. They did, 
however, carry larger proportions than the Canadian stations of Reli- 
gion, Foreign Lands and Peoples, Nature and Science, and Political 
and Other Controversial Public Affairs, although only a trace of this 
last class was broadcast. 


TV: PROPORTIONS OF TOTAL TIME IN THE GENERAL AUDIENCE HOURS 
IN CLASSES OF INFORMATION-ORIENTATION-TYPE PROGRAMMES, ALL 
CANADIAN AND TWO UNITED STATES BORDER STATIONS 


All Canadian Two United States 
Information-Orientation-Type Programmes TV Stations Border Stations 
INewstand Weathers.) <r eennte eee ee 7.0 4.8 
Canadian Activities and Heritage? .......0000....... 6.2 0.2 
RELI SIO Ty i eet cree ee ee ee ee mo es 4.3 5.4 
Social and Human Relations .....................-.- 2.9 1.4 
Youth Educational Programmes ....................... Dal 0 
ASTICUITUTe, HISMETICS + Clo rere eae he 0 
Foreign Lands and Peoples .............0c.0ccece0eeece 1.4 3.4 
Miscellaneous Information ..........00...0000.00. 0. 1.4 0.9 
Family Living and Shopping ..................:-:0.00. 1.4 9.7 
Programmes Promotion. a=). eee ee 0.7 2 
iINaturesand'Science = saree eee ; 0.6 1.4 
Political and Other Contro. Public Affairs .... 0.1 0.3 
eheed backasProcnammicse a tent ee 0 0 


*U.S. Activities and Heritage on the U.S. border stations. 
2? Not available. 


(Source of data: Table IV-4-B). 


Analysis of the information-orientation-type programme classes 
broadcast by the several classes of Canadian stations is possible from 
numbered tables 6 and 7. On the CBC English stations the largest 
proportion of time in the General Audience hours was given to pro- 
grammes concerning Canadian Activities and Heritage (9.3 per cent 
of all time). For this and for seven other classes, significant quantities 
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of which were broadcast by these stations, they carried larger propor- 
tions than did their private station counterparts. For only three pro- 
gramme classes to which any time was devoted by either class of 
station did the CBC stations carry smaller proportions than the private 
stations. These classes were Family Living and Shopping, Foreign 
Lands and Peoples, and Programme Promotion. 


NUMBERED TABLE 6 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, ENGLISH STATIONS FOR THE 
GENERAL AUDIENCE HOURS 


CBC English Stations aS Private English Stations ee 
Canadian Activities and Heritage 9.3 INewsimandi Weather... 2. eae: 7.0 
INewsrandawieathen. tn. al Canadian Activities and Heritage... 5.5 
Religion eer cet eon tens 4.7 Religion setn.c: tee ee 4.0 
Social and Human Relations........ 3.6 Social and Human Relations.......... Deal 
Youth Educational Programmes.... 3.6 Agriculture, Fisheries, etc............... 1.6 
Miscellaneous Information.............. 1.9 Youth Educational Programmes...... 1.6 
Agriculture, Fisheries, etc............... 1.8 Miscellaneous Information.............. ile) 
Nature sand’ ‘Science $74.,.:4..5..< 1.6 Family Living and Shopping............ 1.4 
Family Living and Shopping............ 0.9 Foreign Lands and Peoples............ 0.7 
Political and Other Public Affairs 0.3 UNaturemande SClONCey me ye ee te 0.3 
Foreign Lands and Peoples............ 0.1 Programme Promotion .................. 0.3 
Programme Promotion.................... 0.1 Political and Other Public Affairs 0 

“Feedback”’ Programmes.................. 0 “Reedback” Programme................... 0 


Source of data: Tables IV-2 and IV-3-A. 


NUMBERED TABLE 7 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, FRENCH STATIONS FOR THE 
GENERAL AUDIENCE HOURS 


CBC French Stations at Private French Stations oe 
Foreign Lands and Peoples............ 10.0 INewsmanGs Weatherman 7.6 
Youth Educational Programmes.... 6.7 Youth Educational Programmes... 7.5 
Retigiombeer.semnteely pare acsearle: 6.1 Canadian Activities and Heritage... 4.2 
News and. Weather... .:.0.cc.45. eek. 6.0 Foreign Lands and Peoples............ 4.0 
Programme Promotion.................... 5.9 RESTON eee eo eee Sail 
Canadian Activities and Heritage... 5.7 Family Living and Shopping............ Ball 
Social and Human Relations........ 4.8 Agriculture, Fisheries, etc............... OLS) 
Agriculture, Fisheries, etc............. 1.9 Natures and. Science... :s..2....i.c0eas 0.9 
Family Living and Shopping........ 1.9 Programme Promotion.................... 0.9 
INaturemandsSciencen.e....20 0 Political and Other Public Affairs 0.8 
Political and Other Public Affairs 0 Social and Human Relations........ 0.5 
Miscellaneous Information.............. 0 Miscellaneous Information.............. 0.4 
“Feedback” Programmes..............:... 0 “Feedback” Programmes................... 0 


Source of data: Tables IV-2 and IV-3-A. 
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The largest single class of information-orientation-type pro- 
gramming broadcast by the CBC French stations was Foreign Lands 
and Peoples, with 10 per cent of total time. These stations devoted a 
larger share of General Audience time to this class, and to Religion, 
Programme Promotion, Canadian Activities and Heritage, and Social 
and Human Relations than did the private French stations. The latter, 
per contra, broadcast larger proportions than did the CBC stations of 
Youth Educational programmes, News and Weather, Agriculture, 
Fisheries, etc., Family Living and Shopping, Nature and Science, Poli- 
tical and Other Controversial Public Affairs, and Miscellaneous 
Information. 

Marked differences characterized the French and English-lan- 
guage services (both CBC and private) in this type of programming. 
Thus, both the CBC and private French stations broadcast larger pro- 
portions than did either class of English station of Foreign Lands and 
Peoples, Youth Educational Programmes, Agriculture, Fisheries, etc., 
Family Living and Shopping, and Programme Promotion. The CBC 
French stations broadcast larger proportions than did either the CBC 
or private English stations of Religion, and Social and Human Rela- 
tions. The private French stations carried larger proportions of News 
and Weather and of Political and Other Controversial Public Affairs 
than did either class of English-language station. 


Programmes in the Children Hours 
Entertainment-Type Programming 


In the Children hours, the distinction between the sum of 
Canadian TV entertainment-type programming and that of the United 
States border stations is chiefly that the former relied less on Drama 
and more on Variety, Music and Sports than did the latter. More 
than three-fifths (62.5 per cent) of the United States border stations’ 
Children hour time was given to Drama and 50.0 per cent was devoted 
to Children’s Drama. On Canadian TV, a little over one-third (36.8 
per cent) of the Children hours was Drama, and one-fourth of the 
total time in those hours was Children’s Drama. Almost one-third of 
the Children hours on Canadian stations was Variety (when the 
closely similar Other Children’s class is taken into account), whereas 
only 6.2 per cent of time went for Variety on the United States sta- 
tions. Music amounted to 3.6 per cent and Sports to 2.5 per cent of 
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the Canadian stations, while none of the former and only 1.3 per cent 
of the latter appeared on the United States stations. Quiz, Games and 
Contests, per contra, amounted to one-eighth of the time on the United 
States stations, but only to one per cent on the Canadian. There were 
no programmes in the Fine Arts and Literature or Dance on either 
group of stations. (See Table V-4-B). A special analysis of Children’s 
programmes in the several audience time segments is presented at a 
later point in the report. 

Numbered Table 8 shows the proportions of Children hour 
time in the various classes of entertainment-type programming for the 
four classes of Canadian stations. In contrast to other time segments 
all four classes in varying degrees concentrated their time in these 
hours on either a few classes of programmes or on classes aimed toward 
children. Almost half of the CBC English time was devoted to Drama; 
Children’s Drama alone accounted for almost two-fifths of total 
Children hour time for this class of station. Almost another third of 
the Children hours for these stations was used for Children’s Variety 
and for Other Children’s programmes. The only other programme 
class represented in the entertainment-type material on the CBC English 
was Music which amounted to 4.3 per cent. The private English 
stations used more than one-third (36.2 per cent) of their Children 
hours for Drama; more than one-fifth of them were in Children’s 
Drama. More than another third consisted in Variety and Other 
Children’s programmes, almost all of which was aimed at the child 
audience. Small proportions of Music, Quiz, Games and Contests, 
Sports and Personalities rounded out the private English Children Hours. 

The CBC French concentrated all of their Children hour 
entertainment-type time in two programme classes — Other Children’s 
Programmes and Children’s Drama. The private French, by contrast, 
used one-third of their Children hour time for Sports. Another 29.6 
per cent consisted of Children’s Drama. And Quiz, Games and Contests 
(with 5.6 per cent) and Personalities (with 2.0 per cent) completed 
their entertainment-type programming in these hours. 


Information-Orientation-Type Programming 


Comparison of all Canadian stations with the United States 
border stations shows that the latter concentrated their Children hour 
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information-orientation-type programming in two classes, Youth Educa- 
tional Programming (10.0 per cent) and News and Weather (6.2 per 
cent). The Canadian stations carried a larger proportion of Youth 
Educational Programmes (13.8 per cent), 5.0 per cent in Family 
Living and Shopping, 1.6 per cent in Canadian Activities and Heritage, 
and traces of News and Weather, Foreign Lands and Peoples, Pro- 
gramme Promotion, Nature and Science, Political and Other Contro- 
versial Public Affairs, Religion, Social and Human Relations, and 
“Feedback” Programmes. (See Table V-4-B). 


NUMBERED TABLE 8 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF ENTERTAINMENT- 
TYPE PROGRAMMES BY CLASS OF STATION FOR THE CHILDREN HOURS 


CBC English Stations Per CBC French Stations ped 
Dramatis 47.8 Other:Childten:ss eer eres 21.9 
NYE Ne ee Ee ee ee 28.7 Drania (2.00 ee eee 125} 
INEUSIC ES a Mest Serre Peer ee 4,3 Fine; Arts se) pee ee 0 
Other (Children’s P29 Dance... ee er erence 0 
BinevArts 38. ete i eS 0 Music 4.33. See 0 
Dancen encase s Steere i 0 Variety...) i. cee eee 0 
Personalities’ =: en. ee eect 0 PersonaliticSues cee ease 0 
QUIZHEICH a ee ee 0 Quiz; eter Sita ee ee 0 
SPOTS cc Sarees Wee hee ees 0 SpoOrtsis .i.:30 ie ee eee 0 

° : : Per ° : Per 
Private English Stations oe Private French Stations neti 
Dyraniay er. s cate ee 36.2 SDPOTts 62 Acsecdaccaansee eee ee BBR 
WERICL yam, Jarrett eee cen BORA Diana’ cotes8.c ee ee 29.6 
MilSic one Bo ane. eens ©. eee 4.0 Quizseten cea. eee 5.6 
Others@mildrentsue= ee a eee 3.0 Bersonaliticsi ss eee 20) 
COUIZCICH ee ee ee [pe Pine ATts cc. ee eee eee 0 
SHOTS eer St Oe es go ihe3! Dance e824 2 eee eee 0 
Personaliticse sises ae ee 1.1 MUSIC 1355. :.c2<ses1 eee eer 0 
ETO MAT (Sh. eet cote eee 0 Variety rte eee eee eee 0 
Waneenct Hoy, ree, wean 0 Other Children’s) eee 0 


Source of data: Tables V-2 and V-3-A. 


Numbered Tables 9 and 10 present the proportions of individual 
classes of information-orientation-type programmes broadcast by the 
four classes of Canadian stations in the Children hours. The largest 
proportion for both the CBC and private English was in Youth Educa- 
tional Programmes, with the former carrying substantially more than 
the latter (14.8 as against 11.9 per cent). The only other class of 
this type broadcast by the CBC English was Canadian Activities and 


98 


TV Service for the Audience Time Segments 


Heritage of which their 1.7 per cent exceeded the 1.1 per cent for 
the private English. Family Living and Shopping programmes provided 
5.4 per cent of the time on the private English, and News and Weather 
another 1.0 per cent. Traces of five other programme classes were 
also broadcast by these stations in the Children hours. 

On the CBC French more than two-fifths (43.7 per cent) of 
the Children hours were occupied with Youth Educational Programmes. 
Approximately equal and substantial amounts (about 6.3 per cent 
apiece) of time were devoted to Nature and Science, Canadian Activities 
and Heritage and Family Living and Shopping by these stations. 
Religion to the extent of 3.1 per cent completed their programming of 
this type. A sharply contrasting pattern prevailed for the private 
French stations. Almost one-fifth (18.5 per cent) of their Children 
hours was given to Family Living and Shopping. One-tenth (9.2 per 
cent) of the time was used for Foreign Lands and Peoples and 1.8 
per cent for Canadian Activities and Heritage. And that was all. 


Programmes in the Daytime Hours 


In entering a discussion of programming during the Daytime 
hours it is necessary to remind the reader again that Canadian TV 
stations programmed relatively few hours during this time segment. 
While the English stations were on the air an average of at least six 
hours, the private French averaged three and the CBC French, half 
an hour per week. The significance of proportions for the latter two 
classes of stations is, therefore, small. 


Entertainment-Type Programming 


Drama constituted half of the Daytime hours for both all 
Canadian TV stations and the two United States border stations. 
Variety occupied another fourth of the time on the United States 
stations — if the closely related Other Children’s Programmes be 
grouped with Variety. Quiz, Games and Contests and Personalities 
made up about 5 per cent apiece, and there was a trace of Music on 
the programme fare of the United States stations. On the Canadian 
stations there were small amounts (between 1 and 3 per cent) of 
Music, Fine Arts, Quiz, Games and Contests and Variety and a trace 


09 


Royal Commission on Broadcasting 


of Sports programmes. Only 4.7 per cent of the p(B hours ‘con- 
sisted of entertainment-type programmes aimed at the child audience 
on the Canadian stations whereas 18.9 per cent of the Dee hour 
programming on the United States stations was entertainment-type 
material aimed at children. (See Table VI-4-B). 


NUMBERED TABLE 9 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, ENGLISH STATIONS FOR THE 
CHILDREN HOURS 


“ ° Per 
CBC English Stations oe Private English Stations ie 
Youth Educational Programmes... 14.8 Youth Educational Programmes fe @L:9 
Canadian Activities and Heritage 1.7 Family Living and Shopping se, 5.4 
News patid! | Weathieneccecrccecssscersees es 0 Canadian Activities and Heritage 1.1 
Nature: and. SCICMCE)..-4.c. cscs cece 0 News and Weather veosoennnseeeeeeeennnee 140 
Foreign Lands and Peoples............ 0 Programme Promotion 257.12 0.8 
Political and Other Public Affairs 0 Foreign Lands and Peoples a a OD 
Social and Human Relations........ 0 Political and Other Public Affairs 0.2 
Miscellaneous Information.............. 0 Social and Human Relations ....... 0.1 
“Feedback” Programmes................... 0 “Feedback” Programmes.................. 0.1 
Yetta ait hye aan ee a etn, Corie eteert he 0 Nature and Science....... seescseennsece 0 
Acriculture, HISHenies; \€tc......5..--.- 0 Miscellaneous Information.............. 0 
Family Living and Shopping ....... 0 Religion: 1... 98. eeere ae ee 0 
Programme Promotion.................... 0 Agriculture, Fisheries, etc. ............ 0 


Source of data: Tables V-28 and V-3-A. 


NUMBERED TABLE 10 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, FRENCH STATIONS FOR THE 
CHILDREN HOURS 


CBC French Stations oa Private French Stations me 
Youth Educational Programmes.... 43.7 Family Living and Shopping........ 18.5 
Nature. and ‘Science..:28:.....2..00..1.5 6.3 Foreign Lands and Peoples............ 9.2 
Canadian Activities and Heritage 6.3 Canadian Activities and Heritage 1.8 
Family Living and Shopping........ 6.2 News and Weather....................0... 0 
Religion deat eek... eee bee. eae: Set Nature and Science ..........0..0000. 0 
News and Weather................c:cc6006. 0 Political and Other Public Affairs 0 
Foreign Lands and Peoples.......... 0 Social and Human Relations........ 0 
Political and Other Public Affairs 0 Miscellaneous Information.............. 0 
Social and Human Relations........ 0 “Feedback” Programmeg.................. 0 
Miscellaneous Information.............. 0 Religion |. ee 0 
“Feedback” Programmes.................. 0 Agriculture, Fisheries, etc................. 0 
Agriculture, Fisheries, ete............. 0 Youth Educational Programmes... 0 
Programme Promotion................. 0 Programme Promotion.................... 0 


Source of data: Tables V-2 and V-3-A. 
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Drama provided the staple ingredient in the Daytime hour 
programming of both the CBC and private English stations as may 
be seen in numbered table 11. Almost three-fifths (57.9 per cent) of 
the Daytime hours on the CBC English were Drama, and the remainder 
of the entertainment-type programme time consisted of 7.6 per cent in 
Fine Arts and Literature. On the private English, Drama was slightly 
less important (49.7 per cent) and was supplemented by significant 
proportions of Music (3.6 per cent), Quiz, Games and Contests (2.1 
per cent) and Variety (2.0 per cent). There was also a trace of Sports 
and Other Children’s Programmes. 

There was no entertainment-type programming on the CBC 
French and on the private French the sole entertainment-type class of 
programmes was Drama, aimed at the General Audience, 47.8 per cent. 


Information-Orientation-Type Programming 


A comparison of information-orientation-type programming by 
all Canadian and the two United States border stations in the Daytime 
hours reveals that Family Living and Shopping programmes were the 
most numerous on both groups of stations but that they were far 
more abundant (28.5 per cent) on the Canadian than on the United 
States stations (9.2 per cent). The only other classes present in 
significant quantities on the Canadian stations were Foreign Lands 
and Peoples (3.7 per cent), Canadian Activities and Heritage (3.3 
per cent) and News and Weather (3.2 per cent). There were traces 
of each of the following classes: Youth Educational Programmes, 
Social and Human Relations, Religion, Miscellaneous Information, 
Agriculture, Fisheries, etc., and Programme Promotion. On the United 
States border stations the only class represented, other than Family 
Living and Shopping, was News and Weather (5.6 per cent). 

The composition of information-orientation-type programming 
in the Daytime hours on the four classes of Canadian stations is 
presented in numbered tables 12 and 13. On the CBC English stations 
Foreign Lands and Peoples and Family Living and Shopping each 
occupied 15.1 per cent of these hours, whereas Family Living and 
Shopping used 30.3 per cent of the time on the private English. On 
the former class of station, Canadian Activities and Heritage (2.5 per 
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cent) and News and Weather (1.8 per cent) were the only other 
classes presented. On the latter class, News and Weather (3.9 per cent), 
Canadian Activities and Heritage (3.8 per cent) and Programme 
Promotion (1.0 per cent) all had significant shares. Additionally, this 
group of stations broadcast traces of Foreign Lands and Peoples, Youth 
Educational Programmes, Social and Human Relations, Religion, 
Miscellaneous Information, and Agriculture, Fisheries, etc. 

All of the very small amount of CBC French programming in 
this time segment consisted of Family Living and Shopping and 52.2 
per cent of the almost as small volume of private French time was in 
the same class of programme. 


NUMBERED TABLE 11 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF ENTERTAINMENT- 
TYPE PROGRAMMES BY CLASS OF STATION FOR THE DAYTIME HOURS 


CBC English Stations he. CBC French Stations ee 
Drdinayuee erie fie Lee ie S79 Fine: Arts} 3h.-o) eee 0 
Hiner Ants' eo: oh eg a cep ee te 7.6 Dance, ..i,.:.38 ae eee Se eeeeceecenetee 0 
DanC d at a oe eee ee nee 0 Music. ..44ates ae eee eee 0 
INFUISIC. Sere ee. Rees. shalt See 0 Drama? a ee eee 0 
Variety... eset) 2. arene eet 0 Varicty..4.4. (4 eS eee eee 0 
Personalities ater...eet > acen eee 0 Personalities sa --4,.2- eee 0 
QUIZACICR es hon eee ho A ek 0 QUIZ. WetCies). eee eee 0 
Sports Mens oe. es arene tebe 0 SDOLtSS (it. eet ee eee ees 0 
Other "Childrens +1... eee 0 Other Cnildrentss eee ir ries 0 0) 


Private English Stations ee Private French Stations poe 
D rani. sees ae ete. © 49.7 Drama’ 2.34... 23 ee ee 47.8 
MUSIC. 2 Merereteeeets st), ae 3.6 Fine::Arts) .4e¢ose oe eee eee 0 
COUIZA CLC oa eee Pre | Datice® 7 ..3%.:5: eee ee oe 0 
WCE ame tobe cee een fe Fee 2.0 Music> °licsc20.c)eeee ee ee 0 
SDOLSarne eee eee ee. F 0.7 Variety 2... Ma eee eee 0 
Other’ Childgen’s? Niece. Ses, 0.1 Personalities’). see eter eee 0 
Be ATG i ee tect ee U3 0 QUIZ, CLC. eos aun ee 0 
DaNCO a | 2 mee ee eee 0 SPOPES ccc. en ee 0 
Personalities =.--eeeee ee 0 Other Childten's= eee 0 


Source of data: Tables VI-2 and VI-3-A. 
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NUMBERED TABLE 12 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, ENGLISH STATIONS FOR THE DAY- 
TIME HOURS 


CBC English Stations a Private English Stations ete 
Foreign Lands and Peoples............ Sell Family Living and Shopping........ 30.3 
Family Living and Shopping........ Sit News and Weather................00...0- 3.9 
Canadian Activities and Heritage 2.5 Canadian Activities and Heritage 3.8 
INewsaanduweatheter ).... eee 1.8 Prosramme ss Promotions... ae LO 
Naturemand= Science... 0 Foreign Lands and Peoples............ 0.7 
Political and Other Public Affairs 0 Youth Educational Programmes.... ~ 0.7 
Social and Human Relations........ 0) Social and Human Relationas........ 0.4 
Miscellaneous Information.............. 0 Miscellaneous Information.............. 0.4 
“Feedback” Programme................. (0) RE] STON ce veats ohare eee eee, koe 0.4 
ReliciGn' reticent tee ees 0 Agriculture, Fisheries, etc............... 0.2 
Agriculture, Fisheries, etc............... 0 INaturesand? Sciences! 2). ele 0 

Youth Educational Programmes .. 0 Political and Other Public Affairs 0 

Programme Promotion.................... 0 “Feedback” Programmes ................ 0 


Source of data: Tables VI-2 and VI-3-A. 


NUMBERED TABLE 13 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, FRENCH STATIONS FOR THE DAY- 
TIME HOURS 


CBC French Stations Be Private French Stations a 
Family Living and Shopping............ 100.0 Family Living and Shopping........ S222 
News! and Weather.) ..c.sts-scee--- 0 News and Weathev.......................... 0 
Nature “and “Science:.....<...;<.sses.s00000 0) INabuTewan dio Cen Cente ees 0 
Foreign Lands and Peoples............ 0 Foreign Lands and Peoples............ 0 
Political and Other Public Affairs 0 Political and Other Public Affairs 0 
Social and Human Relations........ 0 Social and Human Relations........ 0 
Miscellaneous Information.............. 0 Miscellaneous Information.............. 0 
Canadian Activities and Heritage 0 Canadian Activities and Heritage 0 
“Feedback” Programmes................. “Feedback” Programmes................. 0 
Relicioneseaetss: See 0 Religion Seeatet sitet. Seine td 0 
Agriculture, Fisheries, ete............. 0 Agriculture, Fisheries, etc............... 0 
Youth Educational Programmes.... 0 Youth Educational Programmes... 0 
Programme Promotion.................... 0 Programme, Promotione... 7-3 0 


Source of data: Tables VI-2 and VI-3-A. 


Programmes in the Adult Hours 
Entertainment-Type Programming 


Drama bulked largest in the total of all Canadian Adult hour 
entertainment-type programming, where it was almost half of total 
programme time. However, it was much less important quantitatively 
on those stations than on the two United States border stations, where 
it was more than two-thirds (69.5 per cent) of all programme time. 
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Sports (12.8 per cent), Music (10.8 per cent) and Variety (7.4 per 
cent) were other large elements in the entertainment fare provided 
adult viewers from all Canadian stations and they received larger 
proportions of all of these classes than did viewers of the United States 
border stations (where they amounted to 1.7, 3.1 and 5.7 per cent, 
respectively). Quiz, Games and Contests were barely significant with 
1.6 per cent on the Canadian stations but were the second largest class 
on the United States border stations, with 10.3 per cent. Personalities 
programmes amounted to about 1 per cent on both groups of stations. 
Traces of the Dance and of Fine Arts and Literature appeared on the 
schedules of the Canadian stations while no such programming was 
shown on the border stations. (See Table VII-4-B). 

As appears in numbered table 14, the entertainment-type pro- 
gramming on the English stations, both CBC and private, was domi- 
nated by Drama which accounted for close to half of total programme 
time in the Adult hours. Sports programmes were second largest (with 
15.4 and 11.6 per cent, respectively) with Music in third place (with 
9.6 and 11.3 per cent, respectively) and Variety in fourth place 
(with 8.2 and 7.2 per cent, respectively). Beyond this point the CBC 
stations had 2.1 per cent of Dance and a trace of Quiz, Games and 
Contests. Private English stations had Quiz, Games and Contests (1.5 
per cent) and traces of Personalities and Dance. 

A more evenly distributed pattern appeared on the French 
stations where Drama provided less than two-fifths of total programme 
time on both CBC and private stations. Sports programmes occupied 
almost another fifth of the time on the CBC stations, and Quiz, Games 
and Contests, more than another tenth. Music amounted to 8.5 per 
cent and Variety to 5.7 per cent on those stations. Fine Arts and 
Literature with 1.4 per cent were the smallest of their programme 
classes. On the private French-language stations, Music was a tenth of 
total programme time and Sports, an eighth, with Variety and Personali- 
ties (8.4 and 7.7 per cent) completing the schedule. 


Information-Orientation-Type Programming 


There is a marked difference between the information- 
orientation-type programming which was available to viewers of Cana- 
dian TV stations and of the United States border stations. About the 
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same proportion of News and Weather was available on both groups — 
7 to 8 per cent. But there the resemblance ends, for apart from News 
and Weather the United States border stations carried only 1.0 per 
cent of Nature and Science. The Canadian stations broadcast significant 
amounts of Political and Other Controversial Public Affairs (4.1 per 
cent), Nature and Science (1.7 per cent), Foreign Lands and Peoples 
(1.6 per cent), and Canadian Activities and Heritage (1.5 perscent)? 
Additionally they provided traces of Family Living and Shopping, 
Social and Human Relations, Religion, Miscellaneous Information, 
Agriculture, Fisheries, etc., Programme Promotion and Youth Educa- 
tional Programmes. (See Table VII-4-B). 


NUMBERED TABLE 14 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF ENTERTAINMENT- 
TYPE PROGRAMMES BY CLASS OF STATION FOR THE ADULT HOURS 


CBC English Stations ne CBC French Stations she 
Dramawieeiee 8.55. te Ae. 47.3 Dramas ee 36.6 
SportSa are ree et ota 15.4 SPOTS HEs. |S ee. peocors 18.5 
IMUSIC Rare ser eats Patan, odie ee eta 9.6 Quiz; ACtC has tet tena wae ee 11.4 
VAT IC EV Came Red Eto ts, conto seus 8.2 MEUISIC Wee exten tss eek ee Rs ere 8.5 
DAC me ete eb esteacicat racssstaes Dat Wialiet Vignes eek rcccs ee ee Sop 
(OUWIVATS SS 1 CARR, eee 0.3 ER CMP ATES: ge) ae Seth ee 1.4 
RITA USiwrmn ether aonceaeaaes mater eetes 0 EV ATCC tacen a eee cor cease eee 0 
Rersonalitiesins sarieve.. certs he: 0 PETSOMANtICSeps. cave, caees Here << 0 
Otheri@hiarentsee-.c. te. cat 0 Others Childrenis, as. seh. 0 

2 Per . . Per 
Private English Stations ie Private French Stations ee 
ID Tarinateaert ste ke ae ecom tite. .seet sores 49.2 Dyramiay eee wes. Bat eae 37.8 
SPOUES: BPE e htwat che. keene aa 11.6 Sportsye...neteiee ee. eee 11.0 
MUSIC = Beant seen Rhee ee 11.3 Musicwss «its Reine kaos eed 12.9 
Vatilet yas oar det ores eit Beh aes dee Wallet iene hte Ate, Rav, BORE R08 8.4 
QUART CIC Ae eae Ss. ee 1S Bersonalitiest Ai. oe ecicears aL. 
IPCTSONAlUCS™ eee ete ee 0.3 Pine PATS =e tes eee 0 
| B STS pha artie MamneteRee RRR RaeD ate 0.2 Danceare.racare tee ee 0 
ine wArts ts, Seer ee ne ee 0 Quiz Ctca se seinen) Cae, fie 0 
@therChildrenison, 0 OtherniGhildrentsasy.aees Foe 0 


Source of data: Tables VII-2 and VII-3-A. 
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As numbered tables 15 and 16 reveal, News and Weather was 
the largest programme class of the information-orientation-type for 
all four classes of Canadian stations in the Adult hours, with larger 
quantities of it appearing on the private than on the CBC stations. 
Political and Other Controversial Public Affairs was the second largest 
class on CBC stations in both language services with larger proportions 
of time there than on the private stations. On the English stations, 
Nature and Science, Foreign Lands and Peoples and Canadian Activities 
and Heritage were in third, fourth and fifth places, but with higher 
percentages on the CBC than on the private stations. Below the 1 per 
cent significance level was Religion for both of these classes of station, 
and also for the private English there were traces of Social and Human 
Relations, Miscellaneous Information, Programme Promotion, Agricul- 
ture, Fisheries, etc., and Youth Educational Programmes. On the CBC 
French, Social and Human Relations and Family Living and Shopping 
were present in significant proportions. The same was true for private 
French stations which also broadcast almost 4 per cent of their Adult 
hour time in programmes on Canadian Activities and Heritage —a 
programme class which did not appear among the programmes of the 
CBC French in this time period. 


Children’s Programmes in the Time Segments 


Programmes manifestly intended for children appeared to some 
extent in all of the time segments into which the study week was 
divided. To avoid the risk of fragmenting the significance of the analysis 
of such programmes, and at the risk of some duplication, the following 
tabulation brings into one place the proportions of time in the respective 
time segments occupied by the individual classes of Children’s pro- 
grammes for each of the classes of Canadian TV stations. 

While the greatest concentration of Children’s Programmes was 
found in the Children’s hours, substantial proportions of them were 
in the General Audience hours, and for the English stations there were 
small but significant proportions in the Daytime hours and still smaller 
amounts in the Adult hours. In the General Audience hours, Children’s 
Programmes took larger proportions of the time on the French (both 
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CBC and private) than on the English stations. And the private stations 
in both language services provided larger proportions of such pro- 
grammes than did their CBC counterparts. 


NUMBERED TABLE 15 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, ENGLISH STATIONS FOR THE ADULT 


HOURS 

CBC English Stations Be Private English Stations aa 
News sand, Weather fcce.c.c:setue. 5.3 News; and! Weatherens....- a... Get 
Political and Other Affairs ............ 4.9 Political and Other Public Affairs 3.9 
Naturevand ‘Science’... 225.5.... 2.4 Nature and! (Science 0)..8.-20. 1.8 
Foreign Lands and Peoples .......... 2.3 Foreign Lands and Peoples .......... 1.6 
Canadian Activities and Heritage 1.6 Canadian Activities and Heritage 1.4 
Relicignteere ms ce ences ecm 0.6 Family Living and Shopping .......... 1.0 
Social and Human Relations ...... 0 Religion! ab. anh oct 0.8 
Miscellaneous Information .......... 0 Social and Human Relations ...... 0.4 
“Feedback” Programmes ......:....... 0 Miscellaneous Information .......... 0.3 
Agriculture, Fisheries, etc. ............ 0 Programme Promotion .................. 0.2 
Family Living and Shopping .......... 0 Agriculture, Fisheries, etc. ............ 0.1 
Youth Educational Programmes... 0 Youth Educational Programmes... 0.1 
Programme Promotion .... .............. 0 =Feedbackia Programmes! means. 0 


Source of data: Tables VII-2 and VII-3-A. 


NUMBERED TABLE 16 


TV: PROPORTIONS OF BROADCAST TIME IN CLASSES OF INFORMATION- 
ORIENTATION-TYPE PROGRAMMES, FRENCH STATIONS FOR THE ADULT 


HOURS 

i Per . 4 Per 
CBC French Stations aah Private French Stations ae 
News: and. Weather .............cc.:000005 6.6 INewssands Weathers: +...8. see THES) 
Political and Other Public Affairs 5.7 Canadian Activities and Heritage 3.8 
Social and Human Relations ........ 2.8 Social and Human Relations ...... Se 
Family Living and Shopping .......... 2.8 Political and Other Public Affairs 1.7 
Nature and Science .................0008 0 Family Living and Shopping ........ 1.0 
Foreign Lands and Peoples .......... 0 Foreign Lands and Peoples .......... 0.5 
Miscellaneous Information ............ 0 INatineman de SClENCC ute ena aee 0 
Canadian Activities and Heritage 0 Miscellaneous Information ............ 0 
“Feedback” Programmes ................ 0 “Feedback” Programmes ............... 0 
Reliciongs 2g ie J ae 0 Religion’. SAGs ae eee 0 
Agriculture, Fisheries, etc. .............. 0 Agriculture, Fisheries, etc. ........... 0 
Youth Educational Programmes... 0 Youth Educational Programmes .... 0 
Programme: Promotion -..1.0.-s00-2--: 0) Programme Promotion .................. 0 


Source of data: Tables VII-2 and VII-3-A. 
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PERCENTAGE OF TOTAL TIME IN EACH AUDIENCE TIME SEGMENT 
DEVOTED TO CHILDREN’S PROGRAMMES, BY CLASS OF STATION 


English French English French 
Class of Programme CBC Priv. CBC Priv. CBC Priv. CBC Priv. 
Class Of ETOSTOING 
General Audience Hours Children Hours 
Youth Educational 
Prosrammes secede 3.6 1.6 6.7 75 | 148 EO nao), — 
Children’s Drama 
Crime, Western, etc. ........ 1.8 See. 2.9 3.3 G28: 71226 — 11.1 
COMEdY:, cence 2.9 2.4 1.0 1.7 3.9 4.9 —— 9 PTS. 
ay « DaleScite.s. tee ee — 0.1 — 0.8 0.9 (leg 6.2 7.4 
SOriOlS nt oe — — — 0.8 NT 0.8 6.3 — 
Other, <cceee ee e 2.4 abl 0.4 — OD 25 — — 
Total, Children’s Drama. 7.1 10.8 4.3 6:6. 37:45 22 Sel 2 2G 
Quiz, Games and Contests .... — 0.3 1.9 2.6 — 1.0 — —_— 


Variety and Other 

Children’s Programmes .. 0.3 0.7 2.9 0.8 31.47 83:95 29 — 
Total, Children’s 

Proprammesn seesctee ee 11-0° 33.4 15:8>) US SS Ge Oo ioc eco. 


Daytime Hours Adult Hours 


Youth Educational 
iProeraniiies meena es — 0.7 — — — 0.1 — 
Children’s Drama 


Crime, Western, etc. ........ — 1.8 — — — 1.0 — — 
Comedy? 22 tec 6.3 0.4 — — — — = — 
Pairyerl dles.ece ee aa 0.2 — — — — — — 
Serious Cunt. eek. Ree — — — = ~~ i. ae =23 
Ott once .ca eerie oe 0.2 — — — — =a oe 
Total, Children’s Drama .... 6.3 2.6 — — — 1.0 — — 
Quiz, Games and Contests .... -— — — = = = Se — 
Variety and Other 
Children’s Programmes .. — est — — — as mL. ax 
Total, Children’s 
Procrammess =e 6.3 5.4 — — — | — — 


Source of data: Tables 2 and 3-A of Series IV-VII. 


Both of these relationships were reversed in the Children hours when 
the CBC stations in both language services had larger proportions of 
Children’s Programmes than the private stations and when the English 
had much larger proportions than their French counterparts. 

Youth Educational Programmes tended to be concentrated. in 
the Children hours except on the private French where they were all 
in the General Audience hours. The CBC French devoted more than 
two-fifths of their Children hour time to this class of programme. 
Much smaller proportions of Children hour time were given to Youth 
Educational Programmes by the English stations but among them the 
CBC stations broadcast a higher proportion than did the private 
stations. As noted above, the private French stations put all their 
programmes of this class in the General Audience hours. The General 
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Audience hours were also the only ones to show any CBC French 
programmes outside the Children hours. In the General Audience hours 
both classes of French stations broadcast larger proportions of Youth 
Educational Programmes than did the English. The private English 
also showed traces of this class of programme in the Daytime and 
Adult hours. 

Children’s Drama bulked larger in the Children’s hours than 
in any other time segment for all classes of stations. And in those hours 
the highest proportion was shown by the CBC English (with 37.4 
per cent) and the lowest by the CBC French (with 12.5 per cent). 
In the General Audience hours the private stations in both language 
services broadcast larger proportions of Children’s Drama than did 
the CBC stations. This was also true of French private as compared 
with CBC French stations in the Children hours. The CBC English 
on the contrary carried larger proportions of this fare in both the 
Children hours and the Daytime hours than did the private English. 

Crime, Western, etc., was by a wide margin the largest class 
of Children’s Drama in the Children hours on the CBC English stations, 
where it was 28.7 per cent, and on the private English where it was 
12.6 per cent. For the private French stations, this class of programme 
was substantial (11.1 per cent) and tied for first place with Comedy 
Drama. There was no Crime, Western, etc., Drama on the CBC French 
where the largest class of Children’s Drama was Serious Drama (6.3 
per cent). In the General Audience hours the private stations in both 
language services broadcast larger proportions of Crime, Western, etc., 
Drama for children than did the CBC stations. Its only other appearance 
was on the private English stations in the Daytime and Adult hours. 

Comedy Drama was the second most common class of Children 
hour drama aimed at children on both CBC and private English 
stations. For the CBC French where there was no Comedy Drama, 
Fairy Tales were second. For the private French stations in those hours, 
Comedy Drama was tied with Crime, Western, etc., Drama for first 
place. Outside the Children hours, Comedy aimed at children appeared 
in significant amounts in all except the Adult time segment. This was 
particularly true of the CBC English stations which used about 3 per 
cent of their General Audience and 6.3 per cent of their Daytime hours 
for Children’s Comedy Drama. Fairy Tales were a substantial class in 
the Children hours on both the private French (7.4 per cent) and 


109 


Royal Commission on Broadcasting 


the CBC French stations (6.2 per cent). Little of this class appeared 
on the Engiish stations in any time segment. Apart from the CBC 
French the only place where Serious Drama accounted for more than 
a trace was on the CBC English in the Children hours when 1.7 per 
cent of the time was given to this class. 

Quiz, Games and Contests for children appeared mostly in the 
General Audience hours and then more on the French than the English 
stations. The only class of station to broadcast none of this class at 
any time was the CBC English. Children’s Variety and Other Children’s 
Programmes were quantitatively a very important part of the program- 
ming in the Children hours for three of the four classes of stations. 
They amounted to one-third. of all Children hours on the private 
English and to almost as much (31.4 per cent) on the CBC English. 
On the CBC French they constituted one-fifth of those hours (21.9 per 
cent). Their only other appearances as more than traces were on the 
CBC French in the General Audience hours and on the private English 
in the Daytime hours. 


Drama Programmes Aimed at the General Audience 
in the Various Time Segments 


The earlier analysis of programme classes necessarily dealt 
with broad classes and ignored the sub-classes of Drama programmes 
aimed at the general audience. Because of the very substantial pro- 
portions of time represented by Drama programmes, it will be worth- 
while to analyze their composition in the several audience time 
segments into which the week has been divided. The necessary informa- 
tion is brought together in the following tabulation: 


TV: PER CENT OF TOTAL TIME IN EACH TIME SEGMENT DEVOTED TO 
DRAMA FOR THE GENERAL AUDIENCE, BY CLASS OF STATION 


English French English French 
Class of Drama CBG Privy GBC Priv. CBE Priv. CBC weeny: 
____ General A udience Hours Children Hours 
SCEIOUSH Ie ce eer 3.9 1S — — — — — —_ 
Domestic 2PM 3.9 6.0 3.8 4.0 17 0.3 —— — 
Comedyys.2 2... 9.9 13.3 1.0 DA 2.6 1.8 — — 
Crime, Western, etc. 7.4 10.3 — 0.8 2.6 les — — 
Romance eee eee 0.9 1.0 — 2.5 — — —_ = 
Musical Comedy .. — 0.2 1.9 Te; — — — = 
Other’? ..21e 2 Se 0.6 1.6 — 0.4 Sy) 0.3 -= — 


(GAD BRE us 26.6 3529 6.7 iV LP) 10.4 isa 
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TV: PER CENT OF TOTAL TIME IN EACH TIME SEGMENT DEVOTED TO 
DRAMA FOR THE GENERAL AUDIENCE, BY CLASS OF STATION—Con. 


English French English French 
Class of Drama CBG Priva GBG. Priv. CBC Priv. CBG Priv. 
Daytime Hours Adult Hours 
Serious _sonbnteaiense denne — — — — 5.4 D8) Hak 5.6 
JD OMESUCHE TEE ern: 2.6 13.1 — — ei 355 2.8 2.9 
Comedy e GeNs..62 15.0 Tel — DHS 6.1 4.7 9.6 3.0 
Crime, Western, etc. 19.9 26.9 — — 25.9 26.6 SJ. 12D) 
IRomanceme tae 6.5 — — 16.8 3.4 5.0 11.4 11.3 
Musical Comedy — — — -— — 0.8 — — 
Othe ten 7.6 — — 1355 2.8 Ae) — 2.8 
Total, Drama 
(GAS) Ree. 51.6 47.1 — 47.8 47.3 48.2 36.6 37.8 


Source of data: Tables 2 and 3A of Series IV—VII. 


In the General Audience hours the largest quantity of Drama 
aimed at the General Audience was found in Comedy Drama for both 
CBC and private English (9.9 and 13.3 per cent, respectively); for the 
CBC and private French, Domestic Drama was the largest (with 3.8 
and 4.0 per cent, respectively). In the Children hours Other Drama 
for the CBC English (with 3.5 per cent) and Comedy Drama for the 
private English (with 11.3 per cent) were the largest classes. There 
was no General Audience Drama in the Children hours on either class 
of French stations. In the Daytime hours the most abundant class of 
Drama on both CBC and private English was Crime, Western, etc., 
which amounted to one-fifth of total Daytime hours on CBC English 
and to more than one-fourth of total Daytime hours on the private 
English stations. In the small number of Daytime hours on the French 
there was no general-audience Drama on the CBC stations, and Comedy 
Drama (with 17.5 per cent) stood first on the private stations. Crime, 
Western, etc., Drama was solidly established as the most important 
class quantitatively on both CBC and private English stations in the 
Adult hours, with one-fourth of the total time of each class of station. 
It is perhaps culturally significant that on the CBC French-language 
stations the most abundant class of Adult hour Drama was Romance 
(with 11.4 per cent) and that on the private French, although Crime, 
Western, etc., Drama was the largest class (with 12.2 per cent), 
Romance was a close second with 11.3 per cent. 

Serious Drama appeared on all four classes of stations in the 
Adult hours; otherwise its only appearance was on the English stations 
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in the General Audience hours. In the Adult hours, Serious Drama 
amounted to about 5 per cent of total time on three classes of stations 
and to 7 per cent on the CBC French stations. In the General 
Audience hours, while less common than in the Adult hours, the 
CBC English carried more (3.9 per cent) than did the private English 
stations (1.5 per cent). 

Domestic Drama was broadcast in every audience time segment 
by the English, but only in the General Audience and Adult hours 
by the French-language stations. It appeared in the Daytime hours 
(the traditional home of the “soap operas”) much more on the 
private than on the CBC English (13.1 as against 2.6 per cent). In 
the General Audience hours,.Domestic Drama was more common on 
the private than on the CBC stations in both language services. In 
the Adult hours, no significant differences existed between the propor- 
tions carried by the CBC and private stations although the English 
stations broadcast larger proportions than did the French. 


Music Programmes in the Various Time Segments 


One other programme class of diverse components which has 
been previously dealt with only in general terms should be examined 
in some detail. This is the class of Music programmes for the General 
Audience. The following summary brings together the elements of 
this analysis except for such music programmes as appear with 
Religion or Children’s Programmes: 


TV: PER CENT OF TOTAL TIME IN EACH AUDIENCE TIME SEGMENT 
DEVOTED TO MUSIC, BY CLASS OF STATION 


___English____French__ __English == __French__ 
Class of Music CBC Prive) CBE Priv. CBG Priv. CBGREETiy. 
General Audience Hours Children Hours 
NePiOus © ce ae 3.0 0.7 — 25) — 0.1 — —_ 
DENG te. 0.1 0.7 — 1.8 0.9 0.2 —- —_— 
Popular and Dance 2.6 25 33 46 3.4 eS) a _ 
Folk, Western, Old- 
time and Band... 2.3 P| 0.7 — — 0.4 == — 
Total Music .... 8.0 6.6 4.0 8.9 4.3 4.0 — —_— 
Daytime Hours Adult Hours 
Serious PPL. Ae — = 1.5 1.8 5.1 Saf; 
IEC. ee — 1.4 — — 17 ilps 2.8 4.7 
Popular and Dance — 1:8 —— a 57 WO — 1.6 
Folk, Western, Old- 
time and Band... — 0.4 — — Oh 7/ 0.9 —— 1.0 
Total Music .... — 3.6 — — 9.6 11.3 8.5 11.0 


Source of data: Tables 2 and 3A of Series IV—-VII. 
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Proportionately the largest supply of Music programmes was 
in the Adult hours although the percentage in the General Audience 
hours was substantial. There were no Music programmes on French 
stations in the Children hours nor on any but the private English 
stations in the Daytime hours. 

The largest class of Music programmes in the Adult hours 
was Popular and Dance for the English stations, both CBC and private 
with the latter having the larger share. On the French stations Serious 
Music was the largest class for the CBC, and Light Music for the 
private stations. In those hours there was no Popular and Dance 
Music on the CBC French and only a small proportion on the private 
French-language stations. Both Serious and Light Music amounted to 
between one and two per cent each on the CBC and private English 
in the Adult hours. Traces of Folk, Western, Oldtime and Band Music 
appeared on the English stations, none on the CBC French, and 1.0 
on the private French stations. 

In the General Audience hours, the largest class of Music on 
the CBC English was Serious Music (3.0 per cent), on the private 
English, Folk, Western, etc., Music (2.7 per cent), and on the CBC 
and private French stations, Popular and Dance Music (3.3 per cent 
and 4.6 per cent, respectively). In the Children hours on the English 
stations Popular and Dance Music was the largest class while in the 
Daytime hours the private English stations had between one and two 
per cent of Popular and Dance and Light Music. 


Section 3—The Source of Canadian TV Programmes 
for Different Audiences: 
Nationality of Source and Origin Within Canada 


The Nationality of Source of Canadian TV Programming 


While for the week as a whole Canadian-produced programmes 
were 48.5 per cent of all TV programming broadcast in Canada, 
there were substantial differences between the various time segments 
in this respect. As much as two-thirds (66.3 per cent) of all pro- 
gramme time used Canadian materials in the Children hours and as 
low as 44.8 per cent was used in the General Audience hours. 
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The English-language services, as noted in Chapter III, tend 
to use more United States than Canadian TV material. As the follow- 
ing tabulation reveals, however, more than half of both CBC English 
and private English programming in the Children hours was Canadian- 
produced. In the General Audience hours the CBC English used 44.1 
per cent of their time for Canadian materials, while the private English 
used 36.4 per cent. In the Daytime hours both of these station groups 
broadcast Canadian materials between 42 and 46 per cent of the time 
and a similar situation existed in the Adult hours. The CBC French 
stations were completely Canadian in programming in both the 
Children and the Daytime hours, 90 per cent Canadian in the General 
Audience hours, and three-fourths Canadian in the Adult hours. For 
the private French stations, the highest proportion of Canadian 
materials was found in the General Audience hours (85.1 per cent) 
and the lowest in the Daytime hours (52.2 per cent). 


TV: PER CENT OF TOTAL TIME IN EACH AUDIENCE TIME SEGMENT 
DEVOTED TO CANADIAN-PRODUCED PROGRAMMING, BY CLASS OF 


STATION 

General 
Class of Station Audience Children Daytime Adult 
Allwe@anadian cee eercdn ee Renee, 44.8 66.3 46.0 46.7 
CBG WFNS ISh ease eee ore tee 44.1 50.9 42.1 43.7 
Privatem enelishw o.oo ee 36.4 67.9 46.3 42.9 
CRC a hrenchigit tere eee ee eee 90.0 100.0 100.0 74.8 
Privatesshrench 2... RR 33: 85.1 68.6 Se Plea 


Source of data: Table 5 in Series IV-VII. 


The relative usage of United States programmes in the different 


time segments by the several classes of stations may be judged from 
the following tabulation: 


TV: PER CENT OF TOTAL TIME IN EACH AUDIENCE TIME SEGMENT 
DEVOTED TO UNITED STATES-PRODUCED PROGRAMMING, BY CLASS OF 


STATION 

‘ General 
Class of Station Audience Children Daytime Adult 
AUB Canadianiy ars et ee een $1.9 SHES) S15 48.5 
CBC EN Glish epee cee 76 ene Coates i SS) 39.6 57.9 syle) 
Private meticlishm eae. |e eee 60.8 31.8 52.6 54.7 
CBGy Hiénch een he tie el 2.8 — — 2.9 


Private Prench meee ee 9.2 29.7 13.5 13.0 
ge ee 
Source of data: Table 5 in Series IV-VII. 
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Half or more of both the CBC and private English programmes were 
of United States origin in all time segments except the Children hours 
with the highest incidence for CBC English being in the Daytime hours 
(57.9 per cent) and for private English in the General Audience 
hours (60.8 per cent). CBC French used no United States programmes 
in the Children or Daytime segments and less than three per cent 
each in the other two periods. The private French employed 29.7 
per cent of their Children hours for United States programmes. This 
was a proportion approaching that of the English-language services, 
and raises a question whether United States cultural influences on 
French-speaking Canadians find easiest access to the children of 
French Canada through the private TV stations. 

The Canadian TV programmes which employed materials 
produced in other countries than Canada and the United States are 
summarized in the following tabulation: 


TV: PER CENT OF TOTAL TIME IN EACH AUDIENCE TIME SEGMENT 
DEVOTED TO PROGRAMMES PRODUCED IN OTHER COUNTRIES, BY CLASS 


OF STATION 

} General 
Class of Station Audience Children Daytime Adult 
Al @anadiann peten toate 4st k cee 338) 22 D5 4.8 
CBC BE NCIS eset en ue Berta te 2.6 9.5 — 4.8 
Privateer nels 9.8 sec eee 2.8 0.3 ile 2.4 
GCBG@e Brenckh et caseet ths Pee Seas WP — — 22.3 
Privatee Rrenchy get eines: eat see 5.7 Les, 34.3 15.3 


Source of data: Table 5 in Series I[V-VII. 


While not too impressive quantitatively for the week as a whole, they 
amounted to substantial proportions in the programming of the CBC 
English in the Children hours (9.5 per cent), in the schedules of the 
CBC French in the Adult hours (22.3 per cent), and for the private 
French in both the Daytime hours (34.3 per cent) and the Adult 
hours (15.3 per cent). The prominence of other (mostly French) 
programming in those hours on the French-language stations indicates 
the cultural ties with France, at least for the adult portion of the 
population. 

In Chapter III it was pointed out that in the week as a whole 
Canada tends to import more of its entertainment-type programme 
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material and to produce less of its own than in the case of information- 
orientation-type materials. A study of Tables B-2 through E-2, which 
need not be detailed at this point, indicates that this was true for 
every time segment for the English stations both CBC and private, 
and for the private French stations. Only on the CBC French stations 
was Canadian production of entertainment-type material larger than 
and importation of it less than in the case of information-orientation- 
type materials. 

The detailed information concerning source of programmes 
for individual classes of programmes in each of the audience time 
segments is available in the basic tabulations. To illustrate the kinds 
of questions that may be asked for such tables, one might enquire: 
In what entertainment-type programme classes did Canada produce 
substantial proportions of the programmes broadcast in the different 
time segments ? The answer for all Canadian TV stations combined 
may be found in the following tabulation. It appears, for example, 
that while Canada produces all of the Variety and Quiz programmes 
broadcast in the Children hours, it produces only 5 per cent of the 
general audience Drama, 30 per cent of the Children’s Drama, and 
38 per cent of the Music in those hours. In general this pattern runs 
through the other time segments as well. In evaluating this table 
readers are warned against allowing an interest in proportions to 
obscure the absolute size of the time involved. Thus, the 33.3 per 
cent shown for Folk, etc., Music in the Children hours represents 
only 15 out of 45 minutes. 


PER CENT OF EACH ENTERTAINMENT-TYPE PROGRAMME CLASS 
PRODUCED IN CANADA FOR ALL CANADIAN TV STATIONS FOR THE 
WEEK AS A WHOLE AND FOR EACH AUDIENCE TIME SEGMENT * 


General 

Weekas Audience Children Daytime Adult 
a Whole Hours Hours Hours Hours 

Fine Arts and Literature .............. 95.8 100.0 — 100.0 0 
Dances. oe eee Sat Lae 100.0 — = — 100.0 

Music — General Audience — 

Mrotalis 40. a ee HTi58 69.8 37.9 10.2 92.2 
SSLIOUS ee Bee ee ee ae en 7G 55.9 100.0 — 92.1 
isht 225 ee eee ae 61.0 27.6 50.0 0 87.3 
Popular and Dance ........... 74.9 61.8 35.9 0 92.5 


Fok *ce ee wr" 663 97.4 33.3 100.0 100.0 
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PER CENT OF EACH ENTERTAINMENT-TYPE PROGRAMME CLASS 
PRODUCED IN CANADA FOR ALL CANADIAN TV STATIONS FOR THE 
WEEK AS A WHOLE AND FOR EACH AUDIENCE TIME SEGMENT * — Con. 
a 


General 
Weekas Audience Children Daytime Adult 
a Whole Hours Hours Hours Hours 
Drama — General Audience — 
Ota et eee ee 10.0 12.9 5.4 0 11.0 
WCHIOUS Aina Siete aCe 50.6 16.9 — — 63.1 
IDORMESHICt wasters nc en phe) 39.8 0 0 10.1 
Come dye ae See ee ee 9.7 10.0 ) 0 14.7 
Crime, Western, etc. ............ 1.4 0.1 Sal 0 17 
ROMANTIC He pate cn eee 2.9 0 a 0 3.8 
Musical Comedy \.....--2::60.10- 28.2 66.7 — — 0 
Oa eee EE ee ee ey ee eG, 0 22.6 0 0 
Drama — Children’s — Total .... 17.8 7.9 30.4 13.5 0 
CRIN CLC tire et see mare S73 11.1 2.4 0 0 
Goned ys ea ern here 20.5 Des 50.1 8.4 — 
eainyanl al eS) teen cack: 93.3 100.0 91.5 100.0 — 
SGHOUSttts eee er petee ae 100.0 100.0 100.0 — = 
Other Bree hen, sere oS 19.3 0 83.9 100.0 — 
Variety — General Audience ...... Shel 1.8) 100.0 — 77.3 
Variety — Children’s .......000...0.00.. 100.0 100.0 100.0 100.0 a 
Other Children’s Programmes ... 96.4 83.4 100.0 100.0 = 
PERSONA ILeSiee teers cmos: 82.4 82.9 91.3 — 76.2 
Quiz, etc. — General Audience... 70.2 88.1 100.0 100.0 38.0 
Quiz, etc. — Children’s ................ 100.0 100.0 100.0 — = 
Sports: —wl Ofall eS eres: 83.6 91.8 89.7 100.0 78.8 
ING WS eee een terres cs ik 97.7 OF 100.0 — 98.0 
EE VGIits Merrett) ee eRe Oe) a Teal TOA: 48.8 100.0 715.9 


* Zero indicates no Canadian programmes were broadcast but that some imported 
programmes were broadcast. A dash (—) indicates that no programmes at ail were 
broadcast. 


Source of data: Table III-10, and Table 18 in the series IV through VII. 


But the question can profitably be asked differently: How were 
Canadian TV production efforts distributed as between programme 
classes in the various time segments? The answer may be found in 
the following table. It is evident that a larger proportion (more than 
two-thirds) of Canadian TV programme production went into 
entertainment-type programmes in the Children and Adult hours than 
in the General Audience and Daytime hours. In the latter time segment, 
the large amount of information-orientation-type programming con- 
sisted mostly of Family Living and Shopping. Certain of the 
entertainment-type programme classes tended to receive major shares 
of Canadian TV programme production in each of the first three 
time segments mentioned. Thus, in the General Audience hours, Sports 
(especially Sports News) accounted for 11.6 per cent of all Canadian 
TV production, and Music— mostly Folk, etc., and Popular and 
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Dance — amounted to another 10.7 per cent. In the Children hours, 
Variety programmes aimed at children were 41.1 per cent of all 
Canadian production, with Children’s Drama accounting for another 
11.6 per cent. In the Adult hours, Sports (this time Sports Events 
predominated) accounted for 21.6 per cent of Canadian production, 
closely followed by Music — mostly Popular and Dance — with 21.3 
per cent. Variety for the General Audience (with 12.3 per cent) and 
Drama for the General Audience (with 11.0 per cent) also received 
substantial shares of Canadian production. 


TV: ENTERTAINMENT-TYPE PROGRAMMES AS PERCENTAGE OF TOTAL 
CANADIAN PROGRAMME PRODUCTION IN EACH TIME SEGMENT, ALL 


STATIONS 
General 
Audience Children Daytime Adult 
Class of Programme Hours Hours Hours Hours 
Fine Arts ward seiteravuresses ance. cecn eee 8} — Br5 = 
DAN COIs saesgees seem eee eter ee = — = 12 
Music — General Audience — Total ............ 10.7 2a 0.6 Dies 
SEniOUS eset oe a a eee ee ES) 0.1 ss 4.1 
ight pees. ps ee a a ores 1S 0.4 0.3 —— 3.0 
Ropularands Dances nce eer a 3.8 1.6 a P25) 
RO UISRETC Meni tees See tte a te eee ee ene 5.0 0.1 0.6 Ley, 
Drama — General Audience — Total ............ 8.4 1.0 — 11.0 
SELIOUS See ene, eke ee cree et ere 0.7 s — Ties 
DOMESTIC’ eee ete eee eee ee 4.7 a — 0.8 
COTIE DY rhe ee sek ce ewe en se 25 — — 1.6 
Grime-“Westerhwetcs Roa eee e 0.7 — 0.9 
ROMANTIC es eee hee or eee — a= — 0.4 
Musical Comedvae.e. teen 2 eee 0.5 — —- — 
OTHERS ree as Ae st. ean aon ee — 0.3 — = 
Drama — Children’s — Total... 1.6 11.6 0.9 — 
(Crime, ACC pte hee ee eee HGH 0.5 — — 
COMER Yee eer ore ee 0.1 3.6 0.3 — 
Pairyslalesve Apia ee) eh ee See 0.3 2.9 0.4 — 
SOOUS: ete tis Mc ecu cate oe eaten oe 0.1 1.9 ~- _— 
LO JRCYS oh meses eae cao Re ee een tee Er — Deh 0.2 oa 
Variety — General Audience ....... ...........000000.. 4.2 1.6 — 12.3 
Vaniety.— Children’s a.) Aste cok. ck eae. ee 0.9 41.1 Bee 
Other Children’s Programmes... ee 0.7 5.8 0.1 — 
Personalities. Fe eA, eo A ee tee 4.2 fez — 12 
Quiz, etc. — General Audience ........................ 3.4 0.7 3.4 ie) 
Quiz, jeter——|Childrents.). acces. s.as see led 0.5 —_ == 
SPOS LOtal yee ee. ee et 11.6 33 (yp? 21.6 
IN CUS ee eee Ae at cl nt. ee 9.3 3.0 — 3.6 
I VGHtGi rent inc ene eo en Ane, Mae een omy I} 0.3 ie 18.0 
Potalséentertamment-typets..0- ene. 49.1 69.3 12.9 69.9 
eatin es aan aie EN pia anee ube ensue te OS SE RN 


* Less than .05 per cent. 
Source of data: Table 13-A-2 in Series IV through VII. 
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Different station classes used their Canadian production 
resources differently. Space does not permit pursuit of this line of 
enquiry further than to cite as an example the Children hours. In 
them Children’s Variety programmes accounted for 41.1 per cent of 
all Canadian TV programme production. Only the English stations 
produced any Children’s Variety in this time segment. On the CBC 
English stations this programme class accounted for 56.4 per cent of 
all Canadian programme production, and on the private English, 45.5 
per cent. For all Canadian TV stations 11.6 per cent of their own 
production in this time segment went into Children’s Drama. Each 
class of station had between 10.8 and 14.5 per cent Children’s Drama, 
but there were interesting differences in its composition. Thus, Comedy 
Drama was the largest class of Children’s Drama produced by the 
English stations in the children hours, while Serious Drama and Fairy 
Tales were in first place on the French stations.1 (See Table V-13 
A-1). 


Origin of Programmes Within Canada 


There were marked differences between the audience time 
segments in the proportions of programming on all Canadian TV 
stations which were network, recorded local and local live in origina- 
tion, as may be observed from the following tabulation: 


TV: PER CENT OF TOTAL TIME ORIGINATED AS NETWORK, RECORDED 
LOCAL, AND LOCAL LIVE FOR ALL CANADIAN STATIONS, TOTAL FOR 
THE WEEK AND FOR EACH AUDIENCE TIME SEGMENT 


Total General 
for the Audience Children Daytime Adult 
Week Hours Hours Hours Hours 
INGtW OL Kents. cktte.d nies eee 60.2 65.2 64.8 1S 65.0 
Recorded Mwocaliiee csc. Ded 21.5 22.8 54.6 29.4 
OCAlE LAVCM Re eeehe eye os. 1253 13.3 12.4 33.9 5.6 
TO tal wae ets Seek ete, 2 100.0 100.0 100.0 100.0 100.0 


Source of data: Tables II-6 and IV through VII-6. 


1 Parallel analyses of the composition of programmes imported from the United 
States and from other countries may be done for the different time segments, the 
different classes of stations and the different classes of programmes by referring to the 
basic tabulations. (See Tables 13A-1 through 13C-2 in Series IV through VII). 
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Close to two-thirds of all the programmes were network for all time 
segments except the Daytime hours when only about one-tenth were 
network. Between 20 and 30 per cent of all programme time was 
recorded local in all time segments except the Daytime hours when 
recorded local constituted more than half of total programme time. 
Local live programming was least in the Adult hours, when it amounted 
to only 5.6 per cent and largest in the Daytime hours when it was 
one-third of the total. In the other two time segments, local live 
amounted to about one-eighth of all programming. 

Distinctive patterns emerge for the CBC and private stations 
in both language services as is shown in the following tabulation: 


TV: PER CENT OF TOTAL PROGRAMME TIME ORIGINATED AS NETWORK, 
RECORDED LOCAL AND LOCAL LIVE, TOTAL FOR THE WEEK AND FOR 
EACH AUDIENCE TIME SEGMENT, BY CLASS OF STATION 


Total General 
for the Audience Children Daytime Adult 
Week Hours Hours Hours Hours 
Network: ‘S 
CBC — English _............ 68.3 73.1 83.0 40.3 64.5 
Private — English _........ 54.5 59.3 57.9 3.4 61.9 
CBCA— French jin. 98.6 97.1 100.0 100.0 100.0 
Private — French _........ 64.2 70.5 44.4 — 73.4 
Recorded Local: 
CBC — English _............ 24.6 15:7 17.0 57.9 28.9 
Private — English ........ 31,2 26.1 26.1 54.5 32.6 


CBC — French .............. 1.4 2.9 — — — 


Private — French .......... 18.5 10.5 PS 47.8 20.1 
Local Live: 

CBC — English _............ Jbl Mi be? _— 1.8 6.6 

Private —English ........ 14.3 14.6 16.0 42.1 2h) 

CBC — French ............ — — oe — — 

Private —Frenck .......... AfieS 19.0 27.9 52:2 6.5 


Source of data: Tables II-6 and IV through VII-6. 


As would be expected the CBC stations in both language services 
broadcast a larger proportion of their programmes in the form of 
network programmes than did the private stations in every time 
segment. Both recorded local and local live programmes were used 
more in all time segments by private stations than by CBC stations — 
with two exceptions. In the Daytime hours, CBC English broadcast 
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slightly more recorded local than did private English. And in the 
Adult hours, CBC English used slightly more local live programming 
than did the private English. 

Looked at somewhat differently this tabulation tells us that 
CBC English stations relied on network programmes more during 
the Children hours, (when 83.0 per cent of programmes were network) 
than in any other time segment, and that they used them least in 
the Daytime hours (40.3 per cent). The private English used network 
programmes to about the same degree in the Adult hours (61.9 per 
cent), the General Audience hours (59.3 per cent) and the Children 
hours (57.9 per cent). They used practically no network programmes 
in the Daytime hours (3.4 per cent). French CBC stations were 
entirely programmed with network material in all time segments except 
the General Audience hours and in them 97.1 per cent of their time 
was network. The private French relied on network programmes for 
almost three-fourths of their Adult and General Audience hour pro- 
gramming, but used them for only 44.4 per cent of their Children 
hours and none of the Daytime hours. 

Recorded local programming was used most by the CBC and 
private English stations in the Daytime hours (when more than half 
the time was devoted to it), and least in the General Audience hours. 
The same was true of the private French stations, except that they 
used generally lower percentages of recorded local material than 
did the English. No recorded local material was used on the CBC 
French except for 2.9 per cent of the General Audience hours. 

Local live programming was used most by the CBC English 
in the General Audience hours (11.2 per cent) and by the private 
English in the Daytime hours (42.1 per cent). The lowest usage of 
local live for CBC English was in the Children hours when none was 
used, and for private English in the Adult hours (5.5 per cent). 
Private French programmed more than half (52.2 per cent) of their 
Daytime hours with local live material but only 6.5 per cent of their 
Adult hours. No local live programme material appeared on the CBC 
French stations. 

The question may be raised as to the relative use of network, 
recorded local materials and local live programming by the different 
classes of stations in the different audience time segments for 
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entertainment-type as compared with information-orientation-type 
programming. The following tabulation attempts an answer to this 


question: 


TV: PER CENT OF ENTERTAINMENT-TYPE AND INFORMATION- 
ORIENTATION-TYPE PROGRAMMING ORIGINATED AS NETWORK, 
RECORDED LOCAL AND LOCAL LIVE BY CLASS OF STATION AND 
AUDIENCE TIME SEGMENT 
ee SS ee 


General 
Audience Children Daytime Adult 
Hours Hours Hours Hours 
Network: 
CBC English — Entertainment-type .. TE 81.8 11.6 60.2 
Information-orientation-type _........ 76.8 89.5 94.9 84.8 
Private English — Entertainment-type 59.1 56.5 333 59.9 
Information-orientation-type ........ 59.9 63.3 35 70.4 
CBC French — Entertainment-type .. OZ 100.0 —- 100.0 
Information-orientation-type ........ 97.1 100.0 100.0 100.0 
Private French —Entertainment-type 68.0 63.0 a 2.3 
Information-orientation-type _........ 74.9 a= — 717.6 
Recorded Local: 
CBC English — Entertainment-type .. 2055 18.2 88.4 34.2 
Information-orientation-type ........ 6.8 10.5 _ Sia7/ 
Private English — Entertainment-type Bie 31.6 90.4 37.4 
Information-orientation-type _........ 10.7 4.8 4.8 8.6 
CBC French — Entertainment-type .. 2.8 — — aoe 
Information-orientation-type _........ 2.9 —_— — = 
Private French — Entertainment-type 11.9 26.3 100.0 25.2 
Information-orientation-type _........ 8.0 31.0 -- ZO 
Local Live: 
CBC English — Entertainment-type .. 8.3 a — 5.6 
Information-orientation-type —........ 16.4 — 5,1 Aute5 
Private English — Entertainment-type 9.2 11.9 6.3 Dali 
Information-orientation-type _....... 29.4 31.9 91.7 21.0 
CBC French — Entertainment-type .. —— — — — 
Information-orientation-type ........ — — == = 
Private French — Entertainment-type 20.1 10.7 — 2:5 
Information-orientation-type ........ el 69.0 100.0 20.4 


Source of data: Tables B-3 throuch E-3. 


To tease the significance out of this complex table, attention is directed 
first to the block headed “network”. It is evident that the CBC English 
stations relied more on the network for information-orientation-type 
programming than for entertainment-type programming in all four 
time segments. Little difference is noted between the extent to which 
the private English used the network for the two types of programming 
in the different time segments. Except for the Daytime hours the 
Same is true for the CBC French and in the Daytime hours these 
Stations were on the air only for a total of a couple of hours. The 
private French depended entirely on the network for their Children 
hour entertainment-type programming, but tended to draw more 
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heavily on it for information-orientation-type material than for enter- 
tainment-type material in the General Audience and Adult hours. 
The indication noted in Chapter III that the CBC stations in both 
language services drew more heavily on the network than the private 
stations for both types of material held true for each time segment. 

It was remarked in Chapter III that recorded local origination 
was used more by the private than by the CBC stations in both 
language services and for both entertainment- and information- 
orientation-type programming. The above table shows that this was 
true for all of the time segments with one exception; that being the 
Children hours when for information-orientation-type materials the 
CBC English stations used recorded local material relatively more 
than the private English. 

In all time segments, the CBC English stations used propor- 
tionately less local live material in information-orientation-type pro- 
grammes than did the private English, The same was true for 
entertainment-type programmes except in the Adult hours. The pro- 
portion of local live was higher in information-orientation-type pro- 
gramming than in entertainment-type programming for both CBC and 
private English stations in all time segments, and for private French 
stations in all segments except the General Audience hours. There 
was no local live programming of either type on the CBC French 
stations. 

At this point it becomes unfeasible to explore textually the 
rich data in the basic tables.1 To provide a small sample of the kind 
of analysis possible with these basic data, the illustrative material 
presented in Chapter III is carried a step further. Noted there were 
the percentages of local live, recorded local and network origination 
for the several classes of information-orientation-type programming 
for the week as a whole for all Canadian TV stations. At this point 
the corresponding percentages of individual programme classes which 
were originated as local live programming for each of the audience 


1Detailed data are presented in Tables 19 to 23 of the time segment tables 
(which are numbered IV through VII) for the number of minutes of programming 
originated by network, by recorded local and by local live modes of origination for 
each class of station. The percentage which network, recorded local and local live were 
of the total for each class of programme for each class of station is shown in Tables 
24 to 28 of the time segment tables. And for readers who may wish to approach the 
data from the standpoint of class of programmes rather than class of station, these 
percentages are also presented in the analytical Tables B-4-1 to E-4-1,. 
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time segments for the English and French stations is shown in the 
following table. One gains an impression of diversity and lack of 
standardized pattern. In this table the zero was used to indicate the 
absence of local live where some programmes were produced and a 
dash (— ) is used to indicate that no programmes at all were broad- 
cast in the programme class. Perhaps the only general tendency dis- 
cernible is the fact that the English stations offered larger proportions 
of local live than the French in most programme classes and most 
time segments. The only exceptions to this generalization were for 
Miscellaneous Information, Merchandising, and Nature and Science 
in the General Audience hours, and for Canadian Activities and 
Heritage in the Children hours. It may also be noted that for the 
English stations, local live production of information-orientation pro- 
gramming was concentrated most in the Daytime hours. In this time 
segment, local live was the dominant form of programming in all but 
two of the categories in which programmes were broadcast (Merchan- 
dising and Foreign Lands and Peoples). 

TV: PER CENT OF EACH INFORMATION-ORIENTATION-TYPE PROGRAMME 


CLASS ORIGINATED AS LOCAL LIVE FOR ALL ENGLISH AND ALL FRENCH 
STATIONS IN EACH AUDIENCE TIME SEGMENT 


General 
Audience Children Daytime Adult 
f.Mours:s 4 _\ i Hoursen) \ooaours) a eur 
Eng- Eng- Eng- Eng- 
lish French lish French lish French lish French 
News and Weather 74.7 25.0 97.4 — 100.0 — 41.9 28.6 
Nature and Science 5.5 11.8 ao 0 — — 0 — 
Foreign Lands and 

Peoples: Avail 0 0 0 0 10.3 — 0 0 
Political and 

C). CIP AS ee 100.0 0 0 — — — 3.4 0 
Social and Human 

Relations: «2: 2.4 3.0 0 — 100.0 os 0 0 
Miscellaneous In- 

formation 2.5 0 100.0 — — 100.0 as 0 —_— 
Canadian Activities 12.7 3.0 14.3 20.0 59.8 — 5.8 0) 
>“‘Feedback” Pro- 

LAMM sts eee ee — — 100.0 — — — — — 
Rension™ sr... ek. 13 4.6 — 0 100.0 — 9.9 — 
Agriculture, etc. ........ 10.8 0 — — 100.0 —- 100.0 —_ 
Family Living, etc..... 23.8 14.4 87.1 71.4 84.8 83.1 25.4 0 

Family Living ...... 21.9 9.1 86.8 71.4 86.9 83.1 19.5 0 

Merchandising ... 32.6 100.0 100.0 — 36.5 — 27.4 —_ 
Youth Educational 

Programmes ........ he? 0 0 0 0 — 0 — 
Programme Promo- 

TOR hese, eee 61.4 16.3 =100.0 — 51.0 — 100.0 — 


Source of data: Tables 26 in series IV through VII. 
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The Origin Within Canada of Programmes 
of Different Nationality of Source 


In Chapter III it was pointed out that while only about half 
of all English network programming had a Canadian source, almost 
nine-tenths of the French network programming was produced in 
Canada. It was found that the distinction between CBC and private 
stations with respect to their use of Canadian, United States and other 
nationality programming was not marked. That analysis related to the 
week as a whole, and the first purpose now is to ascertain the extent 
to which class of station differences mark the network programming 
by country of source for the different audience time segments. The 
following tabulation shows these data. The network programmes of 
the English stations, both CBC and private, relied most on Canadian- 
produced network materials in the Daytime hours, and least in the 
General Audience hours. In the former, the network programming 
was 100 per cent Canadian in source on the CBC stations and 89.2 
per cent Canadian on the private stations. In the latter, they were 
42.3 and 34.9 per cent Canadian, respectively. In the General 
Audience hours and the Daytime hours, CBC English stations carried 
a substantially higher proportion of Canadian-produced network pro- 
grammes than did the private English. But in the Children hours the 
private stations broadcast a substantially larger proportion of such 
programmes than did the CBC stations. In the Adult hours the propor- 
tions for both classes of English stations were close together — around 
57 to 59 per cent. The French stations of the CBC used Canadian 
material completely in the Children hours and the Daytime hours. 
The lowest ratio of Canadian to all network programming on the 
two classes of French stations was found in the Adult hours when 
the CBC ratio fell to 74.8 per cent and the private station ratio, 
to 86.0. 

In the English service, the time segment with the heaviest 
dependence on United States-produced network materials was the 
General Audience hours when such material provided 55.6 per cent 
of the CBC and 63.3 per cent of the private stations network pro- 
gramming. The time segment with the lowest dependence on United 
States materials was the Daytime hours and the next lowest the 
Children hours. The CBC English stations used a proportion of United 
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States network materials almost twice as high as that of the private 
English in the Children hours. In two of the remaining time segments, 
the private stations carried a higher proportion of United States net- 
work materials than did the CBC stations. In the fourth, the Adult 
hours, both had about the same proportion. 

TV: PER CENT OF NETWORK PROGRAMMING IN EACH TIME SEGMENT 


WHICH WAS PRODUCED IN CANADA, IN THE UNITED STATES, AND IN 
OTHER COUNTRIES, BY CLASS OF STATION 


General 
Audience Children Daytime Adult 
Hours Hours Hours Hours 
Produced in Canada 
CBC— English te =e eS 42.3 61.3 100.0 57.6 
Private —= English — <cccicc-csseecioopsscens- 34.9 85.0 89.2 59.0 
CBC FrenchiPeen ne eee 91.2 100.0 100.0 74.8 
Private —— French ics a ee 90.0 91.7 — 86.0 
Produced in United States 
CBG — Enslishite. s -tcetee crcee 55.6 28.3 — 42.4 
Private —Enelish (pe eee 63.3 15.0 10.8 41.0 
CBC —ABrench gt ee cats 2.9 — a 2.9 
Private— ‘French’ ...5..0-4.00.00-.0- 8.8 8.3 — 10.2 
Produced in Other Countries 
CBG — Enchisher. ne eee es. oa 10.4 — — 
Private — English 2. et eee 1.8 —_ —- — 
CBG Frenchie. .-6 os. eee 5.9 — — 223 
Private——FPrencha en (Ke — — 3.8 


Source of data: Tables 7-A in series IV through VII. 


The French stations depended much less than the English on 
United States-produced network materials. The CBC French used such 
materials in only the General Audience and Adult time segments, 
where they amounted to less than 3 per cent of the programming. 
The private French stations used United States material markedly 
more for 10 per cent of their Adult hour and 8 per cent of their 
General Audience and Children hour network programming. 

Network programmes produced in other countries amounted 
to quantitatively impressive proportions only in the programming of 
the CBC stations. The CBC French stations employed them for almost 
one-fourth (22.3 per cent) of the Adult hours, and 5.9 per cent of 
the General Audience hours. The CBC English stations used such 
materials for one-tenth of their Children hour programming. None 
of the other country materials were broadcast from networks in the 
Daytime hours by any class of station, none in the Adult hours by 
the English stations, and none in the Children hours by any class 
of station except CBC English. 
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Recorded local programmes stood second to network pro- 
grammes in quantitative importance. The national source of the 
recorded local programme material was as follows: 


TV: PER CENT OF RECORDED LOCAL PROGRAMMING IN EACH TIME 
SEGMENT WHICH WAS PRODUCED IN CANADA, IN THE UNITED STATES 
AND IN OTHER COUNTRIES, BY CLASS OF STATION 


General 
Audience Children Daytime Adult 
Hours Hours Hours Hours 
Produced in Canada 
CBC — SE nglishy koe a eee 1223 — — os 
Rrivate——enelishieec vere er oe, 4.4 10.1 ae 2.6 
CBG. = French Vite te eee oe 50.0 — — — 
Private=—Brenchil) 22 ce.cae aes De, — — 10.2 
Produced in United States 
CBG Enelishy iene ee 80.1 94.9 100.0 83.7 
Rrivate— Brclisis tester tees 88.8 88.9 95.8 90.0 
CBC — Ren chi tie deen ason sins s — — — — 
Private=—— EP renchypy ees. .ss ee chee 28.9 93.8 28.1 Pilea 
Produced in Other Countries 
CBC = Enelishh eee seis neve nares 7.6 Syl — 16.3 
Private—— Enclish@ wes. 20 ee 6.8 1.0 2.0 71.4 
CBG Erench: peewee: scneo Uh eee 50.0 — — — 
Private — French . hae LeU 45.9 6. 71.9 62.1 


Source of data: Tables 7-A in series IV through VII. 


Canadian-produced recorded material broadcast locally was a sub- 
stantial proportion of the total recorded local material in only one 
audience time segment: the General Audience hours. In them, it repre- 
sented half of the recorded local broadcast time of the CBC French 
stations and one-fourth of the recorded local broadcast time of the 
private French. It also represented one-eighth of the recorded local 
broadcast time of the CBC English stations, and 4.4 per cent of such 
time on the private English. This last group of stations carried some 
recorded local material of Canadian source in every time segment and 
was the only class of station to do so. None appeared in the other 
three time segments on the CBC stations in either language service. 
Ten per cent of the recorded local material broadcast by the private 
French stations in the Adult hours was of Canadian origin. 
United States sources accounted for about nine-tenths or more 
of the recorded local broadcast material on the private English stations 
in all four time segments, with the highest proportion (95.8 per cent) 
in the Daytime hours. Such material provided between four-fifths and 
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100 per cent of all recorded local broadcast time for the CBC English 
stations in every time segment. In both the Children hours and the 
Daytime hours the CBC English stations broadcast a higher propor- 
tion of their recorded local material from United States sources than 
did their private counterparts; in the remaining two time segments the 
reverse was true. The only time segment in which United States 
sources provided a predominant portion of the recorded material 
broadcast locally for the private French stations was the Children 
hours: in them more than nine-tenths of the recorded material broad- 
cast locally was of United States origin. In the remaining three time 
segments for those stations between 27 and 29 per cent of the recorded 
material came from the United States. No United States materials 
were included in the recorded local broadcasts of the CBC French 
stations. 

Other Countries provided recorded materials for local broad- 
casts in substantial proportions for the CBC French stations in the 
General Audience hours only, and for the private French in all time 
segments. This was so especially in the Daytime segment when 71.9 
per cent of the recorded material came from other countries. The 
CBC English stations used such material for about one-sixth of their 
Adult hour recorded local broadcast time and smaller proportions in 
the General Audience and Children hours. The private English stations 
used small proportions of other countries’ recorded material in every 
time segment but never more than the 7.4 per cent in the Adult hours. 
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Sound Radio Service 


for the Week as a Whole 


Section I—The Amount and Cultural Context 
of Sound Radio Programming 


Luis section of the report describes briefly the amount of 
sound radio service provided by the several classes of Canadian stations 
and examines the commercial and non-commercial elements in the 
context of this programme service. 


Time on the Air 


The 62 radio stations studied broadcast a total of 7,866 hours 
during the week of January 15-21, 1956. Of this total, seven-tenths 
were from English stations and three-tenths from French stations. CBC 
stations (English and French) contributed one-tenth of the total and 
the private stations nine-tenths. Although the average time on the air 
for all 62 stations was about 127 hours during the week, there were 
some differences shown by the various classes of stations. The follow- 
ing table shows the median time-on the air for the classes of stations. 
The CBC French stations were on the air the shortest hours (115 
hours) and the private English unaffiliated stations the longest (131 


hours). 
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SOUND RADIO: MEDIAN STATION TIME ON THE AIR FOR THE 
VARIOUS CLASSES OF STATIONS 


Median Time 


on the Air 
Class of Station (in hours) 
English Stations: 
GBC “TPrans=Canddar 0. nc eoescvcscesceee ne eee 120 
CBG? Dominion ese ee ee ee 123 
Private Trans-Ganad a. tgpcivcv-siccscs.seueesaceeccns-toe eek seemenne 126 
Private “DOMINION oes5..c.pecst gc <osa this Ooan eee eee eee eee 131 
Private. Unaffiliated ..2scs tse. cccee veces ee 131 
French Stations: 
CBC Brencht ac. tcc. 5c:5 eee eee eo ceee an 115 
Private French Network .....0... 2.2 118 
PrivatesErench Unatiitated()....---a tee ee 123 


Source of data: Table II-1. 


Not all of the programming was in the language designation 
of the stations. Programmes with titles in the “opposite” language 
represented 5.5 per cent of all French station programming and 0.03 
per cent of all English station programming. The larger portion of 
the opposite programming on the French stations was found among 
the unaffiliated French stations where it amounted to 6.8 per cent of 
total programme time. On the private French network stations, 5.4 
per cent of programme time had English titles.2 Only two English 
stations carried French programmes one of which was a CBC and the 
other an unaffiliated station.3 


1These were programme titles representing programmes broadcast in the 
opposite language. If there was reason to believe that while the title was in the opposite 
language the programme content was in the basic language of the station, the pro- 
gramme was excluded from this tabulation. 

* The stations and proportions of weekly total time in opposite language were: 


Per Per 
Private Network Affiliates: cent Unaffiliated French: cent 
CERG Gravelbourgan epee, 3.7 CHEE, Granby ee eee 4.9 
CIEM. Edmundstom ce 11.8 CKRS, Jonquieres: +.-pe ee eee 1.6 
CHING, INew ? Carlisleh4 5. oe....05 2.1 CKBM, Montmdeny 92 lies 
CIBR SE Rintouskie ee. noo ccces 2.9 CHRC. Quebec eee 1.4 
CHET sSherbrooke 2...) 2... 0.2 CHRLYRobervalai.. eee 0.7 
CKSB, St Boniface. s-5...2e ee 0.8 CK-VE,. Verduna. eee 34.9 
CHGB ste: “Annes ete... Ot 
GEYD, SVal @Onm we cei 2555 


*The CBC station CBW, Winnipeg, 0.6 per cent and the unaffiliated private 


station, CKBC, Batkurst, 0.9 per cent. 
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Commercial Auspices of Canadian Sound Radio 

Because the aggregation of the various classes of stations to 
provide a picture of all Canadian radio provides somewhat of a fiction, 
the following analysis will concentrate upon the differences between 
the classes. The per cent of time in each class of station which was 
devoted to commercial programmes is shown in the table below. 


SOUND RADIO: COMMERCIAL PROGRAMMES AS A PERCENTAGE 
OF TOTAL TIME, BY CLASS OF STATION 


Per cent 
Commercial 

English Stations 

CBG Trans-Canada ret. ene een) Sees 15.4: 

GEC.DoOmM One ewe Aas. sere: Peta! sae 10.6 

Private’ Trans-@anadar 320-8 mye t ee te 62.4 

PrivaterDominiongre.:.. eis tee ee eee, 57.0 

Private Wnattiliated pees. eis eee. tee ee ee: 67.4 
French Stations 

CULE iS e) 1 ELE ae ee ee ee 2) Pe roe ee 2253 

Privatey HrenchmNetwork seer ee ee ee 47.4 

Prvatewnrencos WO naiiiated sees eter (eee wee cee 51.4 


Source of data: Table II-6. 


There was a greater proportion of commercial programmes on the 
private stations than on the CBC stations by a margin of three and 
one-half to one. And, whereas the CBC English stations carried less 
commercial programmes than did the CBC French, the private English 
stations showed consistently higher proportions of commercial pro- 
grammes than did the private French. The medians generally conform 
to the means. The extremes were represented by CKEY (Toronto) in 
the private English unaffiliated group which devoted 90 per cent of 
its time to commercial programmes, and CJBC (Toronto) the CBC 
Dominion station with 10.6 per cent. Among the French stations, 
the high was represented by CHRC (Quebec) in the private French 
unaffiliated group (with 60.7 per cent commercial programmes) and 
the low by CBAF (Moncton) with 22.2 per cent for the CBC French. 


Advertising Material 

All interrupting commercial announcements within programmes 
or in station breaks represented 8.4 per cent of the time Canadian 
sound radio stations were on the air. This amounted to a total of 
664 hours of advertising material. The highest proportion of advertising 
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time was found on the private English unaffiliated stations which 
devoted 10.4 per cent of their time to advertising matter. The CBC 
stations ranked lowest with 2.4 per cent, 2.5 per cent and 3.8 per 
cent, respectively, for the CBC Dominion, CBC Trans-Canada, and 
CBC French stations. (See Table I-8). 

The individual station figures support the analysis of the 
station classes. Thus, stations devoting the most time to interrupting 
advertising were in the private English unaffiliated group. CKEY 
(Toronto) had 17.1 per cent, CJON (St. Johns), 15.8 per cent, and 
CFRB (Toronto), 15.7 per cent. The only other station which came 
close to these private English unaffiliated stations was CHAB (Moose 
Jaw) in the private Dominion group with 15.4 per cent advertising. 
Among the French stations also, the private unaffiliated group had 
the highest proportion of advertising matter with CKVL (Verdun) 
so using 11.7 per cent of its broadcast time. Second place on the 
French-language stations was held by private French Network stations 
CJBR (Rimouski) and CHRC (Quebec) both with 10.1 per cent 
of their total time devoted to advertising. (See Table II-9). 

Some programmes were found on both TV and radio which 
were themselves advertisements. Such programmes — usually identi- 
fiable as the “spiel” of a pitchman — should be added to the interrupt- 
ing advertisement time already discussed if a total of advertising time 
is to be approximated. The total time devoted to these Merchandising 
programmes (class 13b) for each of the classes of station is shown in 
the second column of the following table: 


SOUND RADIO: ADVERTISING TIME AS A PERCENTAGE OF TOTAL TIME, 
BY CLASS OF STATION 


Percentage of Total Time in: 


Interrupting Merchandising Total Measured 
Class of Station Advertisements Programmes Advertising 


English Stations 


CBG wirans-Canada D5) — 2. 
CBGeDounnionee 2 2.4 — 2.4 
Private Trans-Canada .......... 9.9 0.3 10.2 
Private Dopimion ...,......... 9.4 0.5 9.9 
Private, Unafiliated ......... 10.4 0.4 10.8 
French Stations 
CBC#French! 6.28. 3.8 = 3.8 
Private French Network .... 7.4 0.3 Tel 
Private French Unaffiliated es 0.9 8.2 


Source of data: Tables II-8, II-2, II-3, II-4 and II-4-A. 
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No merchandising programmes were broadcast by CBC stations in 
either language service. They were found on 36 of the 55 private 
stations studied, including three of the eight private Trans-Canada, 
12 of the 16 private Dominion, and 10 of the 14 unaffiliated English 
stations. Four of the nine private French Network affiliates and seven 
of the eight unaffiliated French stations also carried them. For the 
most part such programmes represented only traces of time, as they 
amounted to one per cent or more of total time on only 10 of the 
36 stations which broadcast them. CHAB (Moose Jaw) with 3.8 per 
cent had the largest proportion, followed by CJAD (Montreal) with 
2.6) per cent. 

When one adds the time in Merchandising programmes to that 
in interrupting advertising, the total of all measured advertising was 
highest for the unaffiliated English stations — 10.8 per cent, with the 
Trans-Canada and Dominion affiliates standing close behind. The 
station with the largest proportion of measured advertising appears 
to have been CHAB (Moose Jaw) with 19.2 per cent of total time. 
Next highest among the English stations were CKEY (Toronto) with 
17.4 per cent and CJON (St. Johns) with 16.3 per cent. For the 
French stations, the highest percentage of measured advertising was 
CKVL (Verdun) with 12.0 per cent, followed by CHRC (Quebec) 
with 11.3 per cent. 

The total advertising on sound radio undoubtedly exceeded 
these measured quantities. The reasons are two-fold. In the first place, 
it was necessary to assume that advertising in sponsored programmes 
did not exceed the maxima specified in CBC regulations (see 
Chapter I). There is reason to suspect that this may result in under- 
stating the actual amount of advertising. In the second place, it was 
not possible under the conditions of a programme log study to identify 
or measure the amount of “integrated” advertising imbedded in pro- 
gramme material. Such advertising on sound radio consists of the 
mention of product or service names, the names of enterprises, songs 
in which advertising messages are worked into the lyrics, etc. 


Sound Radio Advertising Time and CBC Regulations 


With some stations showing much higher proportions of adver- 
tising than others, the question may be asked as to whether these 
stations were in violation of CBC regulations governing the amount 
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of advertising matter to be presented. In a check of the 10 stations 
with the highest percentage of advertising time, apparent violations 
of Section 7 (2) of the CBC Regulations for Sound Broadcasting 
Stations in the absence of special permission from the CBC were found 
on 5 of the 10 stations. On three of the five stations with violations 
(CFNB, Fredericton, CFCN, Calgary, and CKOY, Ottawa), there were 
no regular or extreme violations. In an effort to utilize the maximum 
permissible advertising time in spot announcements, these three stations 
had only occasional periods where the total time in these announce- 
ments exceeded the four minute limit during a 15 minute segment by 
15 to 30 seconds, and where the number of spot announcements 
exceeded the maximum of five by one or two. 

On two of the stations, apparently extreme violations took 
place. On one station (CKPR, Fort William) between four and seven 
of nine regular daily programmes contained violations each day of the 
week (except Saturday and Sunday). On those programmes the 
maximum number of permissible announcements was exceeded by 
from one to six announcements, and the four minute time limit per 
fifteen minute segment was exceeded by more than 70 per cent. The 
total time consumed in announcements during one 22 minute pro- 
gramme was 10 minutes and 50 seconds. On the other station with 
regular violations (CKEY, Toronto), there were four 15-minute 
periods between 7:15 and 9:45 a.m. every day, Monday through 
Friday, in which the regulations were apparently violated. In one of 
these periods there were 10 spot announcements with a total duration 
of more than eight minutes — or 100 per cent more than the regula- 
tions permit. 

All violations found were on private English stations. Of the 
five stations with violations, two were Trans-Canada affiliates (includ- 
ing one of the extreme cases), two were Dominion affiliates, and one 
was unaffiliated (one of the extreme cases). All CBC stations and 
all French stations checked were without apparent violations. 


Non-Commercial Community Service Announcements 


As in the case of the TV analysis, a detailed inspection of 
non-commercial community service announcements provides little aside 
from the generalization that there was undoubtedly more of this 
material than was reported on the programme logs. As a proportion 
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of total time on the air, no station reported more than 0.6 per cent 
of its time in these announcements. And some stations showed no 
such announcements. The stations reporting the highest proportions of 
time were CKRC, Winnipeg (private Dominion), with 0.61 per cent 
and CBW, Winnipeg (CBC Trans-Canada), with 0.53 per cent. (See 
Tables II-8 and II-9). 

One clue to the extent of unreported non-commercial com- 
munity service announcements was provided by an analysis of informa- 
tion received from CBC English stations concerning such announce- 
ments they had broadcast in the study week. This information indicated 
they had broadcast a total of 47.7 minutes in non-commercial com- 
munity service announcements, as compared with a total of 41.9 
minutes reported on their programme logs. If this indeed be the 
measure of under-reporting on the programme logs of all stations, the 
effect of adjusting the log data upwards by one-sixth is still to leave 
the adjusted total at 0.7 per cent. Apparently non-commercial com- 
munity service announcements are not often broadcast. 


Section 2 — Programmes in the Week 


The Most General View of Sound Radio Programmes 


It is equally true for sound radio as for TV (see Chapter III) 
that a programme which provides entertainment to one man may well 
provide information and orientation (or education) to another, and 
that a single programme may to different degrees provide different 
listeners with information, orientation, and entertainment. Nevertheless, 
it is of some value to bring together in groups those classes of pro- 
grammes which for most of the people, most of the time, represent 
sources of either entertainment on the one hand, or information and 
orientation on the other hand. Those groupings are identical to those 
used in Chapters III and IV but are here reproduced for the con- 
venience of the reader: 


Information — Orientation — Type Programme Classes 
News and Weather 
Nature and Science 
Foreign Lands and Peoples 
Political and Other Controversial Public Affairs 
Social and Human Relations 
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Information — Orientation — Type Programme Classes—Con 


Miscellaneous Information 
Canadian Activities and Heritage 
“Feedback” Programmes 
Religion 

Agriculture, Fisheries, etc. 
Family Living and Shopping 
Youth Educational Programmes 
Programme Promotion 


Entertainment — Type Programme Classes 
Fine Arts and Literature 
Dance 
Music 
Drama 
Variety 
Personalities 
Quiz, Games, and Contests 
Sports 
Children’s Drama 
Children’s Variety 
Children’s Quiz, Games, and Contests 
Other Children’s Programmes 


As so defined, entertainment-type programmes amounted to 
almost three-fourths (73.6 per cent) of all Sound Radio programming 
on the 62 stations in the study week. Stating the same data differently, 
information-orientation-type programmes provided one-fourth (26.4 
per cent) of the total programming on the 62 stations studied. 

In descending order according to proportion of entertainment- 


type programming the various classes of sound radio stations were 
as follows: 


Per cent 
CBC Dominion ‘ih. d hed eee 86.9 
Private: English unafiiliatedi.4)...260. Ae ee 76.5 
Private sbrenchjunatiiliated sie... sees 76.2 
CBC i Prench nfo. o.c58 Biessscn A eee 73.9 
Private Dominion. ..25.0...40;e ee T37 
Private Prénch Network -...4))..J00)..2 2 eee 71.0 
Private” Trans-Canada | i....<ce0séecesssecnndosen ee 71.0 
CBC Trans-Canada sciccccsck okie eee 6357, 


It is interesting to note that one CBC English network stood at the 
top of the list as most concerned with entertainment, and the other 
at the bottom. If one leaves aside these extreme cases, the remainder 
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of the station classes fell within a narrow range in which the unaffiliated 
stations in both languages were at the top and the private Trans- 
Canada and private French-Network affiliates, at the bottom. No 
clear-cut relation between proportion of commercial programmes and 
proportion of entertainment-type programmes, such as was noted for 
TV stations, appears for sound radio. 


The Relative Amounts of Different Classes of 
Sound Radio Programmes 


Entertainment-Type Programmes 


Music on all Canadian sound radio stations in the sample 
averaged 56.5 per cent of total time on the air for the week studied 
and was by far the predominant class of entertainment-type pro- 
grammes. Attention is, therefore, first directed to music programmes. 
The following table shows their composition. 


SOUND RADIO: MUSIC PROGRAMMES AS A PER CENT OF TOTAL TIME 
BY CLASS OF STATION FOR THE WEEK AS A WHOLE 


With 
Readings 
Total Popular Folkand of Prose 
Class of Station Music Serious Light and Dance Western and Poetry 
English Stations: 
CBC Trans-Canada .......... 40.8 16.2 10.5 8.4 Sul 0 
CBE Dommion.. 2.0.60 72.8 11.8 2S 50.7 6.7 Bil 
Private Trans-Canada ...... 47.8 3.8 5.9 31.8 6.3 * 
Private Dominion. ............ 58.1 27 4.2 41.6 8.6 1.0 
Private Unaffiliated ........ 61.9 0.6 3.9 49,3 7.9 0.2 
French Stations: 
C@BCeErenchiy 2.4.5.0 46.7 aS) 8.7 19.5 1.0 0 
Private French Network .. 50.5 10.7 5.6 30.5 Bi) 0 
Private French Unaffiliated 66.2 3.1 5.6 SED) 4.0 * 


* Less than .05 per cent. 
Source of data: Tables II-2, 3, 4, and 4A. 


Aside from the CBC Dominion station, the private unaffiliated 
stations in both language services devoted higher proportions of their 
time to music than did the CBC and affiliated stations. 

Although the CBC Trans-Canada and CBC French used a 
smaller proportion of their time for all music than did the other 
classes, they showed much higher proportions in the Serious and 
Light Music categories. Both of these CBC groups used well over 
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half of their total music time for Serious and Light Music, while CBC 
Dominion and all the private station groups used Popular and Dance 
Music for from three-fifths to five-sixths of all their Music time. In 
the Folk, Western, etc., Music category all English-language stations 
(CBC and private) were around six to eight per cent, whereas the 
French-language stations had between one and four per cent of their 
broadcast time in this class. The CBC Dominion station and private 
Dominion affiliates were the only classes showing more than a trace 
of Music with Light Readings of Prose and Poetry. Music programmes, 
therefore, seemed to display a pattern depending upon affiliation or 
non-affiliation more than upon language-service. 


Entertainment-Type Programmes Other Than Music 


Drama programmes (for both the general and child audience) 
ranked second to Music on five of the eight station classes as may 
be seen in numbered table 17. Sports programmes were second to 
Music on the remaining three classes: CBC Dominion, private 
Dominion, and private French unaffiliated. Differences in attention 
to Drama appear to have been associated with network status rather 
than with language classes. Thus, CBC French stations led all classes 
of stations in using one-sixth of their total time for Drama, while 
those private stations affiliated with the French Network used a little 
less than one-tenth of their air-time for it. Drama programmes made 
up one-tenth of the time of the Trans-Canada network stations, both 
CBC and private. They amounted, however, to only 4.5 per cent and 
2.6 per cent of the time of the private and CBC Dominion stations, 
respectively. Unaffiliated stations (English and French) broadcast only 
relatively small proportions of Drama programmes (4.6 and 2.7 per 
cent, respectively). In the four classes of stations where Drama pro- 
grammes accounted for as much as one-tenth of total time on the air, 
Domestic Drama (primarily the “soap opera” variety) amounted to 
at least one-half of this total. 

Other than Drama and Music, only Sports on the private 
Dominion stations provided as much as five per cent of total pro- 
gramming on any class of station. Sports was the third largest enter- 


tainment class of programme on the private Trans-Canada and private 
English unaffiliated stations. 
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Having explored the larger entertainment-type programme 
classes, it is in order now to examine the smaller but culturally 
valuable programme classes. In doing so, the convention used in the 
analysis of TV programmes may be made applicable here, namely 
that a programme class with 1.0 per cent or more of total programme 
time will be arbitrarily regarded as present in significant quantity, and 
that below that level it may be spoken of as a “trace”. By this standard 
significant proportions of Fine Arts and Literature appeared on five 
of the eight classes of sound radio stations. On the CBC Trans- 
Canada, CBC French, and private French Network affiliates, this 
class of programme ranked third only behind Music and Drama, and 
received between three and five per cent of total time. It also 
appeared in significant quantity on the CBC Dominion station and 
the private Trans-Canada stations. Serious Music has been dealt with 
previously; children’s programmes and the sub-classes of Drama will 
be discussed below. We turn, therefore, to other kinds of entertainment- 
type programming. 

Variety programmes (both those addressed to the general 
audience and to children) made up between two and three per cent 
of the total programming of every station class except two (private 
Trans-Canada affiliates with 4.1 per cent, and private French 
unaffiliated with 1.0 per cent). Quiz, Games, and Contests programmes 
made up between 1.5 and 1.8 per cent of all programming on all 
private station classes (English and French). 


NUMBERED TABLE 17 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
ENTERTAINMENT-TYPE PROGRAMMES (EXCLUDING MUSIC), BY CLASS 
OF STATION FOR THE WEEK AS A WHOLE 


° Per 
CBC (Trans-Canada) he ( CBC (Dominion) en 
DD rarria cetee fe! eh asl hace hae, 11.0 SPOris eye cee ae ott ee ee 3.6 
LRN ge ee ee eee 4.8 j BY esi: ee een ns whe cece 2.0 
ViALICLY erat. tee en eee 2.9 WVATICEVE ee ee ee 2.4 
SPOS pike ee odie ona tenes oe 2.9 Person aliticsmeee eee 2.0 
Personalities meee ee tee ae 0.7 EIMGVATIS Sete err tte ator 1.8 
Other k@hildnenis eee 0.6 Othem, Children’sis. 1.6 
FUE) TNC arn Me ce ers assis wea ee 0 TANCE, crc ot cre ees 9 
QUIZ RRC LCM at oes. co een eee 0 @UiZenetc. 1. eerie. Sa ae 0 


Source of data: Tables II-2, II-3, II-4 and II-4-A. 
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NUMBERED TABLE 17—Con 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
ENTERTAINMENT-TYPE PROGRAMMES (EXCLUDING MUSIC), BY CLASS 
OF STATION FOR THE WEEK AS A WHOLE—Con 


Private (Trans-Canada) it Private (Dominion) el 
Dy paitian.; ee eee 10.6 Sports. 35. ate eee ee ie Sal 
SPOLES Bee ee esd recs coacke Meee encore 4.4 Drama eee ee eee 4.5 
Wariety a Sete hess cceeeeeme tee Al Variety fi, .2h.iassk eee tte IEG) 
Ouizsrete et eee Or ee 1.6 Quiz,ete eS eee ee 1.8 
FRU pA TES ee cette ence cy sone coasts ibeil Personalities, —a.55 ste aeeeencaees ile? 
‘Personalities: 7. eee. ee 0.8 Fine -Arts).}.. (206d eee 0.4 
@ther> Children’s’ ¥en. ccc oe 0.6 Other Children’s ee cee ee 0.3 
| D Yan eV elSen ween arent pie Ree santee er ty Wet eta 0 Dance: Vactac cco eeearneae 0 
Private — English 
; Per Per 
(Unaffiliated) ent CBC — French ny 
Dramas eso, Se ec oe 4.6 Drama! ?...2028 ates, cae eee 16.0 
SportSes: See ee ok ee eee SiH Fine: -Atts. 3... tae eee 4 
Vari et Vag ener eee eetaii: em mtr eae a, DEI Personalitiess 32a Des 
Quiz, Reich eek ee eee 1.6 Variety 2 a.ckae ee ee Aes 
Rensonalitiess2..-oe en ee 1.4 Sports; csictc See eae ee ee pa 2) 
Other Children's: 445 e ee 0.4 QuIZ,. €tC. ig... ate eee 0.5 
Hine CATES suconsacceecn ee tee 0.2 Dance | ..cccccedage eee eee OF 
Dancer ec ee ee 0 Other Childrens a eae 0 
Private — French - 
Private (French Network) hes (Unaffiliated) as 
Drama pee an. Cae es ee 10.0 SPOTS | ioe. Aerator eee 3:3 
Pine VAits) a eee, eee 29 Draina «et eee eee 2a, 
SOLUS ie eB tas he ee eR Me 2.6 QUuiIzZ.<CtC. .a9c hE ee ee tea 
ViGTIGEV IR se stare ec Merce ot etree bv Variety “irre te tee eee eee 1.0 
Quizerelc mere a OY a tere ae 1.5 PersonaliticSw a eee 0.7 
RersOnaliticsmessee. see ene Lal Other .Childrenisie, eee 0.5 
Other “Children’s? 4.20.4... 0.1 Fine "Arts” cone ee 0.2 
ATIC Oi Fed can eee, ee 0 Dance. ..,%8:.. Skee ee 0 


Source of data: Tables II-2, II-3, II-4 and II-4-A. 


Children’s entertainment-type programmes of all classes 
amounted to more than two per cent of the total time on the air on 
only one class of station — the CBC Dominion Network station, which 


devoted 3.2 per cent of its total time to children’s entertainment-type 
programmes. 


Information-Orientation-Type Programmes 


A graphic presentation of the proportions of total programme 
time in the classes of information-orientation-type programmes on 
each class of station may be found in numbered tables 18 and 19. 
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News and Weather programmes had a higher proportion of 
total time on the air than any other information-orientation-type pro- 
gramme class on every class of station. Private English stations (both 
affiliated and unaffiliated) had the highest proportions of News and 
Weather programmes with over one-tenth of their total programming 
falling in this class, while private French unaffiliated, CBC Trans- 
Canada, and private French Network stations were close behind with 
almost one-tenth of their total time being News and Weather pro- 
grammes. CBC Dominion and CBC French stations had the lowest 
proportions of News and Weather programmes, with 6.5 per cent and 
5.7 per cent, respectively. 

Religion programmes were the second largest class of 
information-orientation-type programming on all classes of stations 
except CBC Trans-Canada, where Religion was fourth-ranking. 

Considerable differences existed in the volume of time devoted 
by the CBC and private stations to five classes of sound radio pro- 
gramming which are generally deemed culturally and socially important. 
Youth Education programmes constituted 5.3 per cent of CBC Trans- 
Canada programming and 2.0 per cent of private Trans-Canada 
affiliate programmes but less than one per cent for all other classes 
of stations. Canadian Activities and Heritage programmes constituted 
4.4 per cent of total time on the CBC Trans-Canada stations — a 
substantial proportion of time. Only traces of these programmes 
appeared on the Dominion Network stations, both CBC and private, 
and on the Unaffiliated English-language stations. The private Trans- 
Canada affiliates used 1.1 per cent of their time for such programmes 
and all three classes of French stations broadcast them for between 
one and two per cent of their programme time. Agriculture, Fisheries, 
etc., programmes occupied another 3.8 per cent of CBC Trans-Canada 
station time. The private Trans-Canada and Dominion affiliates used 
between one and two per cent of their time for such programmes, 
but the CBC Dominion and unaffiliated English-language stations had 
only traces of them. Among the French-language stations the private 
network affiliates appear to have carried more of such programmes, 
than the CBC French and the unaffiliated French-language stations. 
Similar patterns prevailed for programmes on Political and Other 
Controversial Public Affairs and Social and Human Relations, for 
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both of which the CBC Trans-Canada, CBC French Network and 
private French Network stations broadcast between two and three 


per cent of total programme time. 


NUMBERED TABLE 18 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON ENGLISH STATIONS 
FOR THE WEEK 


Per 
CBC (Trans-Canada) cent 
IN CVS betes eee avs ceases casn hese ee OFS 
Youth Eaucationals.....:....00e" 5.3 
@anadiany ACtiVIUCS =. c.0c 4.4 
REM CIO sere Herta teen wees 4.4 
PNOTICUIGUTE: welC ammtna nnent tee =: 3.8 
PoliticalAwartsapenctss cere dees 2.8 
Sociale Relationsie rma ee Dee 
amiilyelcl Vin onesies eee eee Dens 
Roreien lands 2... cee 0.9 
Programme Promotion ............ 0.3 
Miscellaneous Information .... 0.2 
Seed baACkin nist pee shiseo ee eee ato eee 0.2 
IN Strom C(Cake at ae ee eres 0.1 
. Per 
Private (Trans-Canada) Soa 
NEWS eet il 
Religion ye::. 2... ete So? 
Ranvilysivino ge ee eee 3.6 
Youthy Educational 2.0 
ACTICUIEUTE He ClCa nse e-o- as eae HES 
Sociale elationSac ese ee Tey 
PONTICA ACL AIS men ene te een 1.4 
Canadian Activities ................: ite 
Miscellaneous Information 0.4 
Poreieneeands 6a oe ee 0.3 
INATTING qeelOseie sem eeet: -bumoe ae 0.1 
Programme Promotion ............ 0.1 
aPeedback” «2 i¥44 te aot * 
Private — English 
. Per 
(Unaffiliated) a: 
INC W Sines. censor ar ere kane 12.6 
Religion yes Seen ela tae 4.9 
anrilyaWeivan'& | nat th os vem tetsek Bee 
ASLICUINITE MEL mem a ee 0.7 
Political MAtiairsdcte.. at. ree 0.5 
Canadian Activities ................. 0.5 
pocial, Relations... eer 0.4 


* Less than .05 per cent. 
Source of data: Tables II-2 and II-3. 
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CBC (Dominion) eg 
ING WS ses oer 6.5 
Religion 2e.). *405ba..d nee Dps 
Family Divine ieee 1-2 
PoliticalWAtiairsae- ee eee 11 
Social Relations®....420=e ete. 1.0 
Foreign) Lands se eee 0.4 
Canadian wACtiVilics aes 0.4 
Nature; "Ctcr ee eee 0.2 
Agriculturemetcsan cece 0.2 
Miscellaneous Information ...... 0 
“Feedback”? =. Sk. cere 0 
Youth Educationaliysem se 0 
Programme Promotion ............ 0 
Private (Dominion) ie) 
INGWS'i. cate eee ee 11.8 
Religion oi. sees meee 5.8 
IBaniily sl ivin oa ee eee 2.6 
Political "Afiairs#.- eee 1.3 
Social’ Relations! ::2:saes.. eee iy 
A SrICUltTIT ess CLCae eee 1.1 
Canadian Activities 0.000.000.0000... 0.9 
Youths Educationalies-ae nea 0.8 
Roreteni lands eee 0.4 
Miscellaneous Information .... 0.3 
Programme Promotion ............ 0.2 
Nature): cies anus sone eee * 
“Feedback! Gis ites, ayaa, ee 0 
Private — English 

(Unaffiliated) et 
Miscellaneous Information ... 0.4 
Youth Educational®),..2%.7..) 0.2 
Programme Promotion ............ 0.1 
Nature; ctcia. ee ree = 
Foreign Kandsie eee ee 0 
“Feedback” 4... een, ae 0 
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NUMBERED TABLE 19 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON FRENCH STATIONS 
FOR THE WEEK AS A WHOLE 


CBC — French ad 

cent 
News and Weather ............0............. Sey 
REM SOM penetrate eee) it crn) Pee 3.9 
EKG oovs A) Wey ADD Wane ele wr Di oe da oh i Syail 


Political and Other Public Affairs 2.8 
Social and Human Relations ...... 2.8 
Agriculture, Fisheries, etc. .............. Dil, 
Programme Promotion 
Canadian Activities and Heritage 1.5 


Miscellaneous Information ............ 12 
Youth Educational Programmes... 0.9 
NaturesandeScience —.. re 0 
Foreign Lands and Peoples ......... 0 
“Feedback” Programmes ................ 0 
Private — French 

(Unaffiliated) oe 
INGwSeandueathonmer ie neem 9.8 
IREMSLOM Seemed ce denice et cane INS ne 5.8 
Family Living and Shopping ...... 3.6 
Canadian Activities and Heritage... 12D 
Agriculture, Fisheries, etc. ............ 2, 
Social and Human Relations .......... 0.7 


Political and Other Public Affairs 0.6 


* Less than .05 per cent. 
Source of data: Tables II-4 and II-4-A. 


Private (French Network) ae 
News and Weather ......0.....c.cce 8.9 
REM SIO TGs Met rete ese, oa nee Ns 5.2 
Family Living and Shopping .......... Sy 
Agriculture, Fisheries, etc. ............ 3.4 
Social and Human Relations .......... 2.6 


Political and Other Public Affairs 2.1 
Canadian Activities and Heritage 1.7 
Miscellaneous Information. ............ 0.8 
Youth Educational Programmes... 0.7 
Foreign Lands and Peoples............ 
Programme Promotion .................. 
Nature and SClenCe nn. eases se 0 
“Feedback” Programmes ................ 0 


Private — French 


(Unaffiliated) =o 
Miscellaneous Information ............. 0.4 
“Feedback” Programmes ................ 0.2 
Youth Educational Programmes... 0.2 
Foreign Lands and Peoples ............ 0.1 
Programme Promotion .............00 4 

Nature Rand SCIOMCCenneeceenteen te 0 


In addition to comparing the relative magnitudes of the several 
information-orientation programme classes, it may be worth noting 
briefly the relative amounts of diversity in programming in this area. 
The CBC French network stations showed the greatest diversity 
carrying nine of the information-orientation-type programme classes 
in significant amounts. The CBC Trans-Canada and its private 
affiliates, each carrying eight such programme classes, ranked second 
on the diversity dimension. At the other extreme, the English 
unaffiliated stations carried more than traces of only three such pro- 


gramme classes. 
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Children’s Programmes in the Week 

Children’s Programmes were a small proportion of total time 
for the week for all station classes, the highest proportion being that 
of the CBC Trans-Canada stations (6.5 per cent) and the lowest 
being found on the unaffiliated English (1.9 per cent) and unaffiliated 
French stations (1.3 per cent). As the following special tabulation 
indicates, the CBC Trans-Canada broadcast Youth Educational pro- 
grammes for 5.3 per cent of their time, the private Trans-Canada 
affiliates, for 2.0 per cent of theirs. There were no Youth Education 
programmes on the CBC Dominion station, and only traces on the 
other classes of stations. 


SOUND RADIO: PER CENT OF TOTAL TIME DEVOTED TO CHILDREN’S 
PROGRAMMES, BY CLASS OF STATION FOR THE WEEK AS A WHOLE 


English French 
CBE Private GBC Private 
Trans- Domin- Trans- Domin- Unaffil- Network Unaffil- 

Class of Programme Canada ion Canada ion iated Affiliate  iated 
Youth Educational .. 5.3 — 2.0 0.8 0.2 0.9 0.7 0.2 
Children’s Drama: 

Crime, Western, etc. — — 0.2 0.4 0.4 —— 02 0.1 

Comedyae eee o — — — — — — — 

Fairy Rales 2222: 0.6 0.4 0.4 0.6 0.3 TES 0.3 — 

SeTHOUS Tan ecee ~- — — = — — — — 

Other sees cstess — — — — = = — — 

Total, Children’s 

Dramas cea 0.6 0.4 0.6 1.0 0.7 G5 0.5 0.1 
Wariet Verret rrr — 1.2 0.6 0.6 0.6 — 0.9 0.4 
Quiz, Games, etc. .... — — 0.1 0.1 * — 0.2 0.2 
Other Children’s 
Programmes .............. 0.6 1.6 0.6 0.3 0.4 — 0.1 0.5 

Total, Children’s 

Programmes .......... 6.5 3 3.9 2.8 1.9 2.4 2.4 1.3 


* Less than .05 per cent. 
Source of data: Tables II-2 to II-4-A. 


Children’s drama on sound radio stations was almost non- 
existent. What little there was fell into either Fairy Tales or Crime, 
Western, etc. None of the latter appeared on the CBC stations. Traces 
of Children’s Variety, Quiz, Games, etc., and Other Children’s Pro- 
grammes appeared on most classes of stations. 
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Drama for the General Audience 


The composition of Drama programmes broadcast on sound 
radio stations appears from the following tabulation: 


SOUND RADIO: PER CENT OF TOTAL TIME DEVOTED TO DRAMA FOR THE 
GENERAL AUDIENCE, BY CLASS OF STATION FOR THE WEEK AS A WHOLE 


English French 
CBC Private CBC Private 
Trans- Domin- Trans- Domin- Unaffil- ‘Network Unaffil- 

Class of Programme Canada ion Canada ion lated Affiliate iated 
Serrous 0) saat he eal 0.4 2.0 0.3 0.2 17 iby ue 
DOmMeEstic# eee ae Sha! — 6.2 0.4 1.6 Tit 43) Pie) 
Gomedyihees 4 eit. tid 1.4 1.0 0.7 1.2 0.4 ie! 0.5 — 
Crime, Western, etc. 0.4 0.8 1.0 1.5 1,3 s= —— es 
ROMAN LICH ttoc —— — —_ 0.1 0.1 0.4 —— — 
Musical Comedy ...... a —_— — — 0.1 — — — 
Others eee ea — a= 0.1 * 0.2 0.2 0.3 0.1 


Total Drama (G.A.) 10.4 2; 10.0 35 3:9 14.5 95 2.6 


* Less than .05 per cent. 
Source of data: Tables II-2 to II-4-A. 


As between the various classes of stations, Domestic Drama was most 
often the largest class of Drama. The CBC French stations with 11.1 
per cent Domestic Drama had the largest volume of this class. French 
Network affiliates had 7.5 per cent Domestic Drama. The CBC Trans- 
Canada and the private Trans-Canada stations, with 5.5 and 6.2 per 
cent, respectively, had smaller proportions of Domestic Drama than 
their French counterparts. There were no Domestic Drama programmes 
on the CBC Dominion station and only a trace on the private 
Dominion stations. The unaffiliated stations had significant proportions 
of Domestic Drama. 

Serious Drama appeared in largest quantity on the CBC Trans- 
Canada stations where it amounted to 3.1 per cent of total time. 
Comedy Drama was found on four classes of stations in significant 
proportions, and Crime, Western, etc., Drama on only three. These 
latter classes of programmes did not amount to as much as two per 
cent of broadcast time on any class of station. 
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Section 3 —The Origin Within Canada 
Of Sound Radio Programmes 


The Origin of All Programmes 
on the Different Classes of Stations 


Of all the programming received by the Canadian people from 
their sound radio stations in the study week, three-fifths (60.4 per 
cent) was originated by the stations from recorded materials, about 
one-fifth (21.9 per cent) came to the stations from networks, and 
about one-sixth (17.7 per cent) was originated as local live by the 
stations. It should be remembered that not all live programmes were 
local live. Most network programmes were live. And not all local 
live programmes were composed exclusively of local talents, thus, 
news broadcasts originated locally were classed as local live although 
they included wire service material created outside the community. 

As between the classes of stations in Canada, the differences 
in the origin of programmes relate both to the CBC-private dimension 
and to the affiliation status of the stations (Trans-Canada Network, 
Dominion Network, French Network or unaffiliated), with fewer 
differences being found between the English and French-language 
services. 

Among the English stations, both CBC and private Trans- 
Canada Network stations used larger proportions of network pro- 
gramming and smaller proportions of local live and recorded local 
programming than did CBC and private Dominion Network stations. 
CBC Trans-Canada stations used network materials for over nine- 
tenths (94.2 per cent) of their total time, while the CBC Dominion 
station programmed only about one-fourth (24.8 per cent) of its 
time in this way. Private Trans-Canada stations broadcast network 
programmes for 30.1 per cent of their total time on the air, as com- 
pared with 14.1 per cent on the private Dominion stations. Unaffiliated 
private English stations offered more local live programmes and more 
recorded local programmes than either the CBC stations or the private 
affiliated stations (23.0 per cent of the total programme time was 
live, 76.1 per cent recorded local and 0.9 per cent network 
programmes). 

Among the French stations, the CBC French stations showed 
heavy concentrations of network programming, with only 3.6 per cent 
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local live programmes, and 8.3 per cent recorded local programmes, 
as against 88.1 per cent network programmes. Private French Network 
stations contained high proportions of both recorded local and network 
programmes (48.2 per cent and 39.8 per cent, respectively), while 
the majority of private French unaffiliated stations’ programmes were 
recorded local (80.5 per cent) with no network programmes. 

As between the language services, CBC English stations (both 
Trans-Canada and Dominion) and CBC French stations offered sub- 
stantially the same proportions of local live programmes but the fare 
of CBC English stations contained more recorded local programmes 
and correspondingly fewer network programmes than did that of the 
CBC French stations (18.0 per cent and 78.5 per cent, respectively, 
for CBC English, with 8.3 per cent and 88.1 per cent, respectively, 
for CBC French). Both classes of private English network stations 
carried more recorded local material, more local live and less network 
programmes than did the private French network stations. The French 
unaffiliated stations broadcast a higher proportion of recorded local 
material than their English counter-parts although for both groups 
this material constituted the great bulk of the programming. (See 
Table II-5). 


The Origin Within Canada of Information-Orientation 
and Entertainment-Type Programmes 


Network programming was about equally important for each 
class of station for entertainment-type as for information-orientation- 
type programmes. For both types of programmes, CBC stations carried 
higher proportions of network programmes than did their basic 
affiliates. The differences between the networks have been discussed 
above and need not be described again. 

Characteristic differences in the source of entertainment-type 
and information-orientation-type programmes, however, appear as 
between the proportions drawn from local live and recorded local 
sources. The actual data appear below. Local live materials provided 
proportionately more of the information-orientation-type programmes 
than of the entertainment-type programmes for all classes of stations. 
Conversely, for all classes of stations, much larger proportions of 
entertainment-type programmes were drawn from recorded local 
sources than was true of information-orientation-type programmes. 
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PROPORTIONS OF WEEKLY TOTAL ENTERTAINMENT-TYPE AND INFOR- 
MATION-ORIENTATION-TYPE PROGRAMMES WHICH ARE LOCAL LIVE 
AND RECORDED LOCAL, BY CLASS OF STATION 


Information- 
Orientation- Entertainment- 
Type Type 
Class of Station Programmes Programmes 


Per cent Originated as Local Live: 


English Stations 


CBCeiitans-Canadave one ee 4.0 0.3 
CBG Dominion. eer. satk eer 60.3 3.0 
Privates nans-Canadany in. te ee 45.0 6.6 
Private’ Dominion ®........4.4-.0--- SEES) 6.7 
Private natiiated ee en ee 72.0 8.0 
French Stations 
CBCSErenCh..ss20 ee... eer ess O23) 0.4 
Private French Network .................. 32 3)e5) 
Private natiliatedigwess..720y yeh cren 64.7 5.4 


Per cent Originated as Recorded Local: 


English Stations 


CBCwirans-Canada Beir eee 0.5 9.2 
CBC Dominions ..0. eee 16.6 719 
Privates lrans-Canadas.. 7s ee 20.4 65-2 
Private DontimiOnans ne ee SS, 19:3 
Private*Unanthiated seers. toe 27.6 90.9 
French Stations 
CBGRErench arate i ca, Ae 1.8 10.6 
Private French Network .................. 20.2 59.6 


Private, Unathliated q..aen ee Ayes 94.6 


Source of data: Table T-2. 


The Content of Local Live, Recorded Local 
and Network Material by Classes of Programme 


The study provides answers to two questions concerning the 
extent to which the several classes of station broadcast the several 
classes of programmes from network, recorded local or local live 
resources. Unfortunately, the large number of station classes makes 
it impossible to present summary statistics in the present report. All 


that can be done is to describe the data which may be found in detail 
in the basic tables. 
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The first question runs: What was the composition of the 
programming broadcast from network resources by the different 
classes of stations ? From recorded local resources? From local live 
resources ? 

Music programmes as a whole were the largest class of pro- 
gramme from network sources broadcast by all classes of stations 
except the private Trans-Canada affiliates and the English unaffiliated 
stations (for which they were second largest). The CBC Dominion 
station had the highest proportion with 52.5 per cent of network time 
in Music; the CBC Trans-Canada had 37.8 per cent, CBC French, 
44.0 per cent, private Trans-Canada, 23.4 per cent, private Dominion, 
40.5 per cent, private French Network, 28.5 and unaffiliated English, 
15.0 per cent. Drama for both the general and child audience was 
the largest class of programme drawn from the network by all classes 
of stations except the private Trans-Canada affiliates and the English 
unaffiliated stations for which it was the largest class. Leaving aside 
the English unaffiliated stations, 60.9 per cent of whose network pro- 
grammes were Drama, the largest proportion was found on the private 
Trans-Canada stations which broadcast 28.0 of their network time 
in Drama; for the other classes the comparable figures were CBC 
French, 18.2 per cent, private French Network affiliates, 22.1 per cent, 
CBC Trans-Canada, 11.9 per cent, CBC Dominion, 9.0 per cent, 
private Dominion, 12.9 per cent. (See Tables III-22 and III-25). 

Local live programming was predominantly News and Weather. 
On every class of station, this was the largest class of local live pro- 
gramming. At one extreme, 54.0 per cent of the local live programming 
of the English unaffiliated stations and 53.3 per cent of the Private 
Dominion was News and Weather. At the other extreme, 29.3 per 
cent of the CBC French local live programming was in this class. 
The second largest class of local live programming varied in an 
interesting way for the different classes of stations. On the CBC Trans- 
Canada stations the second largest class was Canadian Activities and 
Heritage, with 29.3 per cent of all local live programming. Sports 
programmes (mostly Sports News) was the second largest class with 
between 14 and 15 per cent on the CBC Dominion, private Trans- 
Canada, private Dominion, English unaffiliated and French unaffiliated 
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stations. And Religion was the second largest class of local live pro- 
gramming on the CBC French (with 24.2 per cent), and private 
French Network affiliates (with 19.3 per cent). Drama programmes 
were practically non-existent in local live programming. The private 
Trans-Canada stations used 1.0 per cent of their local live programme 
time for such programmes and traces appeared on the private Dominion 
and English and French unaffiliated stations. (See Tables HI-20 and 
III-23). 

Recorded local programming consisted mostly of Music pro- 
grammes, with a maximum of 96.8 per cent on CBC Trans-Canada 
and a minimum of 77.4 per cent on private Trans-Canada stations. 
Of the total recorded local programming, CBC French stations carried 
the highest proportion of Popular and Dance Music with 81.0 per 
cent and CBC Trans-Canada the least with 49.8 per cent. Serious 
Music was the largest proportion of recorded local programming on 
CBC Trans-Canada with 20.2 per cent and the smallest proportion 
on the English unaffiliated stations with 0.6 per cent. Light Music 
ranged from a maximum of 26.8 per cent on CBC Trans-Canada to 
a minimum of 1.4 per cent on CBC Dominion. Apart from Music 
the second largest programme class of recorded local broadcast was 
Youth Education on CBC Trans-Canada (with 1.7 per cent) and 
Other Children’s Programmes on CBC Dominion (with 2.1 per cent). 
Religion was the second largest class of recorded local broadcast on 
the private Trans-Canada (with 4.6 per cent), private Dominion (with 
5.6 per cent), private French Network (with 3.4 per cent) and French 
unaffiliated (with 3.9 per cent). Drama was the second largest class 
of recorded local programming on the English unaffiliated stations 
(with 4.9 per cent). The largest class of Drama on these stations 
was Crime, Western, etc., with 2.0 per cent. (See Tables III-21 and 
III-24). 

The second question concerning the origin within Canada of 
sound radio programmes is: What was the composition of each 
particular class of programmes broadcast by each class of station as 
between network, local live and recorded local. The large number 
of classes of stations precludes the presentation of the answer to this 
question for every class of programme in the present report. As an 
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example of the rich material in the basic tables, however, the relevant 
information for all Music and for two classes of Music is presented 
below: 


PER CENT OF SERIOUS, AND POPULAR AND DANCE AND TOTAL MUSIC 
PROGRAMMES ORIGINATED AS LOCAL LIVE, RECORDED LOCAL AND 
NETWORK, BY CLASS OF STATION FOR THE WEEK AS A WHOLE 


Percent Originated as: 


Recorded 
Local Live Local Network Total 
Serious Music 
CBG irans-Canad aye ete — 7.6 92.4 100.0 
CBC wm Dominion: ys. ame — 74.2 25.8 100.0 
Privateteiirans-Ganada ee 0.5 9.5 90.0 100.0 
Private sDominion, 2.05 ties. — 29.9 70.1 100.0 
English Unaffiliated ..............00...... 9.7 76.8 iS) 100.0 
GBC threnchs | aif areses ees 0.6 0.6 98.8 100.0 
Private French Affiliates ............ 0.2 25.6 74.2 100.0 
Frenche-Unathiliated™ 40.2.5... 1.6 98.4 — 100.0 
Popular and Dance 
CBCeirans-Canada. - 2 ae — 35.9 64.1 100.0 
CBCRDomimnionwess tee 0.8 91.6 7.6 100.0 
Riivate me urans-C@anadas 25a. 0.7 97.9 1.4 100.0 
Privatea OmImMiOne) cetera ree 0.7 97.0 DNB) 100.0 
English Unaffiliated | .../.0..04.....:. i 98.8 — 100.0 
CBCRP renchyke © a8. bs ce — 34.4 65.6 100.0 
Private French Affiliates ............ 0.4 95.9 Bul, 100.0 
FrenchimUinatiiliated ine e..o28 11 98.9 — 100.0 
Total — Music 
@BCe. Prans-Canada lyse ee — 14.4 85.6 100.0 
CBE” Dominions 2. eee. 0.6 81.5 17.9 100.0 
Private Trans-Canada. ...............:.. 0.9 84.4 14.7 100.0 
Brivater Dominions tee 1.0 89.2 9.8 100.0 
Enelish® Unathhtated: uae 1.8 98.0 0.2 100.0 
CBG -sBrenchai sees ees 0.2 16.7 83.1 100.0 
Private French Affiliates ............ 0.5 TAY 22.5 100.0 
irenchws WUnatiliated ae sn es i 98.9 — 100.0 


Source of data: Tables III-12 to III-18. 


Regarding the total of Music it is evident that network sources 
form more than four-fifths of the Music programmes broadcast by the 
CBC Trans-Canada and CBC French stations. The private French 
Network affiliates (with 22.5 per cent) drew a larger proportion of 
all their Music from the Network than did the private Trans-Canada 
(with 14.7 per cent) or the private Dominion affiliates (with 9.8 per 
cent). The CBC Dominion station used network sources for 17.9 per 
cent of its Music programmes. The English unaffiliated received only 
a trace of their Music programmes from the networks and the French 


unaffiliated, none. 
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Ninety per cent or more of the Serious Music was obtained from 
networks by the CBC Trans-Canada, CBC French and private Trans- 
Canada stations. Almost three-fourths of this class of music was drawn 
from networks by the private Dominion and French Network affiliates. 
The CBC Dominion station received one-fourth of its Serious Music 
from the network. Stations associated with networks obtained the 
remainder of their Serious Music almost entirely from recorded local 
sources. The only classes of station to originate significant proportions 
as local live were the unaffiliated stations. 

Network sources provided two-thirds of Popular and Dance 
Music for the CBC Trans-Canada and CBC French stations. For no 
other class of station did networks supply as much as 8 per cent. Local 
live origination of this class of music was generally insignificant (although 
the English and French unaffiliated stations originated slightly more 
than one per cent as local live.) Consequently, with the exception of 
CBC Trans-Canada and CBC French stations, all classes of stations 
obtained their Popular and Dance Music from recorded local sources 
more than 90 per cent of the time. 

In evaluating this and related information concerning program- 
ming in the several time segments of the week, it is necessary to 
remember that for the purposes of this study programmes produced by 
a network station for the network were treated as network program- 
mes and not as local programming. 
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Sound Radio Service 
for the Audience Time Segments 


Section 1—The Amount and Cultural Context of Sound 
Radio Programming for Different Audiences 


Time on the Air 


Win the sound radio broadcast week there is marked special- 
ization of programme content to the presumed interests of differently 
composed audiences. This chapter concerns the characteristics of the 
service to these differently composed audiences. The segments into 
which the time is divided are defined according to the presumptive 
sex and age composition of the usual audience. As in the TV analysis, 
there are four such time segments: 


General Audience Hours—Monday through Friday from 
6:30 p.m. to 9:00 p.m. Saturday and Sunday from 
sign-on to 9:00 p.m. 

These are the hours when both parents and children 
are presumably available in the radio audience. 

Children Hours — Monday through Friday from 4:30 p.m. to 
6:30 p.m. 

These are the after-school and suppertime hours when 
children are presumably available in the radio audience. 
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Daytime Hours— Monday through Friday from sign-on to 
4.30 p.m. 
These are the hours when the housewives or below- 
school age children are presumably available in the radio 
audience. 

Adult Hours — Every day in the week from 9:00 p.m. to 
sign-off. 
These are the hours when the adults are presumably the 
principal portion of the radio audience. 


In the case of those stations which were on the air for 24 hours per 
day, the Adult hours would be from 9:00 p.m. to 6:00 a.m., the 
Daytime hours from 6:00 a.m. to 4:30 p.m., and the General Audience 
hours on Saturday and Sunday, from 6:00 a.m. to 9:00 p.m. 

Individual stations varied in the amount of time in the time 
segments. It would be possible for the General Audience hours to 
contain 42.5 hours, the Children hours, 10.0, the Daytime, 52.5 hours, 
and the Adult, 63.0 hours of broadcast time on a station which broad- 
casts 24 hours per day for seven days a week. The average hours 
per week on the various classes of station for the audience time 
segments are given below: 


SOUND RADIO: AVERAGE HOURS PER WEEK IN EACH AUDIENCE TIME 
SEGMENT, BY CLASS OF STATION 


Hours per Time Segment 


General 
Class of Station Audience Children Daytime Adult 
English Stations: 
CBG mirans-Canada a ae ee 39.3 10.0 48.1 22.4 
CBE BS DOminion aw. 38.8 10.0 52.5 34 WSS 
Private’ ‘Trans-Canada .0....00..4h0:0- 40.4 10.0 52.4 ee) 
Privates Dominions 2 40.7 10.0 51.6 Sulail 
Private= Wnatiliated® ~setses....c2e 38.8 9.6 50.5 30.3 
French Stations: 
CBC TET CH dere eae ie Soret all ee 38.7 9.7 45.6 PV? 
Private French Network .................. 38.7 10.0 49.2 20.7 
Private French Unaffiliated ................ 39.4 10.0 50.3 Qe 


Source of data: Table 1 in Series IV-VII. 


The General Audience hours showed little variation as between 
classes of station, with averages ranging from 38.7 to 40.7 hours per 
week. The Children hours were the same for all classes of station 
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except the private unaffiliated group which contained one daytime- 
only station and the CBC French class where a breakdown at the 
transmitter forced a station off the air for a short period. The Daytime 
hours varied little with the exception of the CBC French stations 
which broadcast relatively fewer daytime hours. The longest program- 
ming in the Adult hours came from the private Dominion and private 
English and French unaffiliated stations. This was due to the presence 
of two almost full-time stations in the English-language classes and 
one among the French unaffiliated group. 


The Extent of Commercial Programmes 
and of Advertising Content 


For every class of station the highest proportions of commercial 
programmes were in the Children hours or the Daytime hours. The 
CBC stations in both English and French-language services had the 
highest proportion of their commercial programmes in the Daytime 
hours as also did the private French Network stations. All the other 
classes of private stations showed the highest proportions in their 
Children hours. All classes of private stations in both language groups 
had the lowest proportion of commercial programmes in the Adult 
hours. The CBC Trans-Canada and CBC French stations were lowest in 
the Children hours, and the CBC Dominion station had the least in 
the General Audience hours. In order to compare the classes of station 
on the proportions of each time segment devoted to commercial 
programmes, the reader is referred to the following table. 


SOUND RADIO: PER CENT COMMERCIAL PROGRAMME TIME IN EACH 
AUDIENCE TIME SEGMENT, BY CLASS OF STATION 


Per cent of Total Time in Hours for: 


General 

Class of Station Audience Children Daytime Adult 

English Stations: 
CBC [hrans=Ganadae &..cah.wietaerenees 13.9 3.1 23.6 6.0 
GBEE Dominion yee ere ot 3.0 10.2 Ala fsa 7.0 
Privatemmirans-Canadan -.eresee 551 80.4 76.0 37.0 
Private Dominion _.................... ae = 53.5 74.0 71.8 31.4 
Privates Unathliated: jactt.. ciate 60.7 84.8 78.1 5257 
ench Stations: 

Bae French Sees. eee. eee i510 113 39.6 8.2 
Private French Network ............0..... 36.7 58.2 68.6 11.9 
Private French Unaffiliated .............. STL oe 69.5 30.3 


Source of data: Table 6 in Series IV through VII. 
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The first and most striking observation is that among all 8 
classes of stations the private English unaffiliated stations consistently 
presented the highest proportions of commercial programmes in all 
four of the time segments, varying from a low of 52.7 per cent in the 
Adult hours to 84.8 per cent in the Children hours. Following closely 
behind, the private Trans-Canada affiliates were second highest in 
proportion of commercialism in all time segments, and the private 
Dominion and private French unaffiliated stations were in third and 
fourth place. The CBC stations were least commercial in all time 
segments, with the CBC Dominion station lowest in the General 
Audience and Daytime hours, the CBC Trans-Canada in the Adult 
hours and the CBC French stations in the Children hours. Analysis 
of the median proportions of commercial programming in comparison 
with the means generally confirms the representativeness of the means 
given above.! 

Examination of data for the individual time segments reveals 
the range of operations more clearly than did the analysis for the 
week as a whole (See Chapter V). Thus, in the Children hours five 
stations were 100 per cent commercial (CJIC, Sault Ste. Marie, CJCH, 
Halifax, CKEY, Toronto, CJOB, Winnipeg, and CKVL, Verdun). 
In the Daytime hours one station had as much as 95.6 per cent com- 
mercial programming (CJOB, Winnipeg). Even in the generally less 
commercial General Audience and Adult hours, stations had as much 
as 79.8 per cent (CKXL, Calgary), and 94.0 per cent (CHRL, 
Roberval) commercial programming, respectively. Aside from CBC 
stations which were consistently less commercial in all the time segments, 
the private stations which showed the lowest percentages of commercial 
programmes were CKTS, Sherbrooke (19.1 per cent) and CFRG, 
Gravelbourg (19.9 per cent) in the General Audience hours; CKTS, 


*Indicating that some extremely low-percentage stations affected the mean, 
it was lower than the median in the Daytime hours for the CBC Trans-Canada, pri- 
vate Dominion and unaffiliated English stations. Tke mean was also lower than the 
median in the Children hours for the private Dominion, unaffiliated English, and 
unaffiliated French stations, and in the General Audience hours for the private 
Dominion and unaffiliated English stations. Indicating that some extremely high- 
percentage stations affected the mean, it was kigher than the median in the Children 
hours for the CBC Trans-Canada and private French Network stations, in the General 
Audience hours for the private French Network stations, in the Daytime hours for 
the private French Network stations, and in the Adult hours for the private Dominion, 
unaffiliated English, and unaffiliated French stations. In no case did the deviations 
of means and medians amount to more than a few percentage points. 
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Sherbrooke (20.8 per cent) and CHOV, Pembroke (22.0 per cent) 
in the Children hours; CKTS, Sherbrooke (31.6 per cent) and CKBC, 
Bathurst (31.9 per cent) in the Daytime hours. In the Adult hours, 
CFRG, Gravelbourg with none of its time in commercial programmes, 
CKBC, Bathurst (2.3 per cent) and CJEM, Edmundston (5.1 per cent) 
represented the low stations. 

The total of programme-interrupting advertising matter, when 
expressed as a percentage of total programme time, was higher in the 
Daytime hours than in any other time segment for every class of station 
with the sole exception of the private French unaffiliated stations. 
The class of station with the highest percentage of advertising matter 
in every time segment was the private English-language unaffiliated 
stations for whom advertising occupied 8.3 per cent of total time in 
the General Audience hours, 12.9 per cent in the Children hours, 
14.3 per cent in the Daytime hours, and 5.6 per cent in the Adult hours. 

Running close to the private English unaffiliated stations in 
proportions of time given to advertising were the private affiliates of 
the Trans-Canada and Dominion networks, and, especially in the 
Children and Daytime hours, the private French unaffiliated and private 
French Network affiliated stations. One or another class of CBC 
station had the lowest mean proportion in every time segment. The 
actual data were as follows: 


ADVERTISING TIME AS PERCENTAGE OF PROGRAMME TIME IN EACH 
AUDIENCE TIME SEGMENT BY CLASS OF STATION 


Per cent of Total Time in Hours for: 


General 
Class of Station Audience Children Daytime Adult 


English Stations: 
CBCET rans-Canadaye: fete ee 1.6 0.6 4.5 
CBEsDoOmInON Fess 1.0 2.8 4.0 
Private Trans-Canada  ....:......0.c0.06 ee 12.6 14.2 
IRrIVate me OOMUMIONN ..seseacs seek oso 7.8 11.4 1 3eh 
Private Wmaniiated oo sccccccs-ccsgcenorerem 8.3 12.9 14.3 
Frenck Stations: 


SES Sa 
AnAROD 


i Capron chimera ecckty scsi aaaie anya 1.8 0.3 gpa 0.8 
Private French Network. .................... 4.9 10.2 1S 1 
Private French Unaffiliated .............. 48 12,7. 11.1 1.7 


Source of data: Table 8 in Series IV through VII. 


Again, the pattern of advertising performance is not fully 
disclosed by the station class means. The highest single station per- 
centage of advertising time was found in the private English unaffiliated 
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group with one station (CKEY, Toronto) showing a full one-fourth 
(25.8 per cent) of its time devoted to advertising in the Daytime hours. 
There were seven different stations in various time segments which 
broadcast 20 per cent or more of their time as advertising matter. The 


stations were as follows: 
Per cent Devoted 


Stations to Advertising 
In the Children hours: 
CHOW — Pembroke wen. eect ere 20.5 
CJON St... JOHNS) cyanea Once eee eee 20.0 
CPRB —Torontor eee eee ee eee 20.3 
(CRE Y= Porontoy a en ee ee 24.4 
GCRV1g Verdun Bart. SS haere seme eee 24.6 
In the Daytime hours: 
GHA B == MG@0Se saw rcccsecc soe eee eee Dy ted 
CTOIN SEP IOLMS i icececs co eaeeere cesses cree eee ee Mp2) 
GERB— Loronte ea ee Dal 
CRE Ye=— Toronto: Aa ek Cae eee Ste) 
CRW X=. V an COUV EL sac cas obs nese ae 20.8 
CR VE VV Orde a cceeccieeucccousneadiatenssousena ie eee MIS) 


In the General Audience and Adult hours stations in the private English 
unaffiliated class had the highest proportions of time devoted to 
advertising. These were CFRB, Toronto with 12.7 per cent and CKEY, 
Toronto with 11.9 per cent, respectively. (See Table 8-A in Series IV 
through VII). 

There were peak periods within the time segments in which the 
percentages of advertising time rose even higher than for the time 
segments as a whole. An analysis of ten logs of stations with the higher 
proportions of advertising showed that there were patterns of peak 
periods of spot and flash announcements on almost all stations studied. 
The highest period was between 7:00 and 9:30 a.m. All of these 
stations had one other secondary high period, some of them having it 
from 12:00 to 2:00 p.m., and others during the period 4:00 to 
6:30 p.m. On one station (CKPR, Ft. William) the advertising time 
between 7:15 and 9:30 a.m. ranged between 27.1 per cent and 28.7 
per cent of total time, as compared with the average of its station class 
of 14.2 per cent for the Daytime hours. On another station (CKEY, 
Toronto) the actual advertising time during the same period came to a 
maximum of 35.1 per cent on one day as compared with 14.3 per cent 
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for the Daytime segment average for that class of station. On the former 
station, the secondary high period of advertising time was between 
12:00 noon and 2:30 p.m., in which 25.4 per cent of the total time 
was devoted to advertising. On the latter station, the secondary high 
period was from 4:00 to 6:30 p.m., during which 22.5 per cent of the 
time was devoted to advertising. The peak periods for advertising time 
came during participating-type Popular and Dance Music programmes. 

Over and above the foregoing amounts of “interrupting” 
advertising matter there is the quantity of “pitchman” advertising 
where the programme material is itself an advertisement. None of the 
three classes of CBC stations carried any such programmes, and on the 
classes of private station there were traces (0.1 to 0.6 per cent) in the 
General Audience and the Adult hours. In the Daytime hours, the 
private English unaffiliated stations showed 1.0 per cent of the total in 
these hours devoted to Merchandising programmes. The most significant 
quantities of such material appeared in the Children hours. In these, 
the private French unaffiliated stations (with 6.4 per cent), the private 
Trans-Canada stations (with 2.9 per cent), the private French Network 
stations (1.9 per cent) and the private Dominion stations (with 1.1 
per cent) were the only four classes to carry this type of programme 
material during the Children hours. If such programmes are added to the 
“interrupting” commercial announcements, the private French un- 
affiliated stations carried a total of 19.1 per cent of their Children 
hours as advertising, and the private Trans-Canada stations, a total of 
15.5 per cent. Both of these classes then exceed the private English 
unaffiliated stations which had the highest proportion of “interrupting” 
advertising in each of the time segments. The station with the largest 
proportion of measured advertising appears to have been CHAB 
(Moose Jaw) which in the Daytime hours had a total of 30.7 per cent, 
consisting of 21.7 per cent interrupting advertising and 9.1 per cent 
Merchandising. CJAD, Montreal, in the same time period, stood in 
second place with a total measured advertising of 22.5 per cent of time 
on the air. 


Non-Commercial Community Service Announcements 


As stated in Chapter V, the time devoted to non-commercial com- 
munity service announcements was so small as to make analysis fruitless. 
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Section 2 — Programmes for the Audiences 


Entertainment- and Information-Orientation-Type Programmes 
for the Audience Time Segments 


In this section the general question as to the character of pro- 
gramming offered the broad segments of the audience through the week 
will be considered. 

As the following tabulation indicates, in three of the four time 
segments (General Audience, Children and Daytime), the CBC Domin- 
ion station devoted the largest proportion of its time to entertainment- 
type programmes of any of the station classes. In the Adult hours, 
the private French unaffiliated stations were in first place. Those classes 
showing the lowest percentages of entertainment-type programmes were 
the private Trans-Canada stations in the General Audience hours, the 
CBC Trans-Canada stations in the Children and Daytime hours, and 
the CBC French stations in the Adult hours. 


SOUND RADIO: PER CENT OF TOTAL TIME IN EACH TIME SEGMENT 
DEVOTED TO ENTERTAINMENT-TYPE PROGRAMMES, BY CLASS OF 


STATION 
General 
Audience Children Daytime Adult 
Class of Station Hours Hours Hours Hours 
English Stations: 
CBC Trans-Canada ¢,...044.12;geenen be 68.1 57.8 56.5 74.3 
CBC Dominign i... a 5 eee te 85.2 95.7 89.1 80.2 
Private Trans-Canada .........0.ccccccseee 67.4 74.5 72.0 73.4 
Private! Dominion oe 68.2 81.0 TS: 79.1 
Privates nafitiated yee. ee 71.0 82.4 74.7 84.6 
French Stations: 
CBG ORKENCD nice eee, eee ae 76.6 71.8 73.6 70.4 
Private: French Network ..............:...... WAAL ID6 69.4 71.5 
Private, Unatiliated’ ee Fite 69.7 76.0 86.6 


Source of data: Tables GA-1, Ch-1, Da-1, and Ad-1. 


Information-orientation-type programming is of course comple- 


mentary to the entertainment-type data and need not be discussed 
separately. 
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Programmes in the General Audience Hours 
Entertainment-Type Programming 


Music comprised 53 per cent of total time in the General 
Audience hours. Because the composition of this large proportion 
deserves investigation, Music programmes will be treated independently 
of other entertainment programme classes in this and the other sections 
dealing with the various audience time segments. 

The following tabulation shows the composition of music in the 
General Audience hours by class of station. 


SOUND RADIO: MUSIC PROGRAMMES AS A PER CENT OF TOTAL TIME IN 
THE GENERAL AUDIENCE HOURS, BY CLASS OF STATION 


With 
Folk, Readings 
Total Western, of Prose 
Class of Station Music Serious Light Popular etc. and Poetry 
English Stations: 
CBC Trans-Canada .......... 46.8 22.9 8.8 6.9 8.2 0 
CBC Dominion =... 62.9 9.0 5.4 Shall 17.4 0 
Private Trans-Canada ...... 51.0 8.4 8.7 26.2 ed 0 
Private Dominion ............ 49.2 4.4 5.8 EEA SERS) 0.3 
Private Unaffiliated .......... 55.5 1.2 6.6 39.0 8.7 0 
French Stations: 
GBC French! ..3.o.n 0h 57.8 26.3 10.6 20.6 0.3 0 
Private French Network.... 53.6 18.0 1.9 23.4 4.3 0 
Private French 
Unathtiated se. ors 61.7 3.6 ip? 46.3 4.6 0 


Source of data: Tables 2, 3, 4 and 4A in Series VI. 


The French stations, class for class, broadcast more Serious 
Music than did the English stations. The same was true where Light 
Music was concerned except that private French Network affiliates 
carried slightly less than the private Trans-Canada affiliates. Popular 
Music, however, did not follow language lines. Folk, Western, etc., 
Music was distinctly more abundant on English than on French stations. 
Regardless of language, it is evident that Serious Music was presented 
in larger quantity on CBC than on private network affiliates, and more 
on the latter than on unaffiliated stations. Conversely, Popular and 
Dance Music was less common on affiliated than on unaffiliated stations; 
and with the exception of the CBC Dominion station, it was less 
abundant on CBC stations than on affiliated stations. 
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Other General Audience Entertainment-Type Programmes 


Although amounting to Jess than one-fourth of all General 
Audience time, the other entertainment-type programmes were suffi- 
ciently important to deserve examination. Numbered Table 20 shows 


NUMBERED TABLE 20 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
ENTERTAINMENT-TYPE PROGRAMMES (EXCLUDING MUSIC), BY CLASS 
OF STATION FOR THE GENERAL AUDIENCE HOURS 


CBC (Trans-Canada) 


Sports 
Other. C@hildren:say eee: 
Variety 
Personalities ecient tee 
WD AnCeitse cust eae 
QUIZ CLO ei ten eran, eee eee 


Private (Trans-Canada) 


DD Ram a eee s.ccs serene. cate eee entaaes 
Sports 
Variety 
Bins eAntss tite ty yee ey ete 
QUIZ ete g cei. ee oe 
Other: Childrens: ease ieee 
Personalities) eases ss ee eee 
ID ANC EVE ses eee se Aare 


Dramarercn. ee ee ee 
Variety 
SPOntsSmaeras cee a 
Personalities 
QUIZ CLC eens ary eine ene 
Other Children’s 
Fine Arts 
Dance 


Dirainta es oti hee I aE ree 
Fine Arts 
Sports 

Variety 


Dance 


CBC (Dominion) 


Sports 
Variety 
Drama, :iiccsceecies as meee 
Fine” AtisS... 22st eee 
Other) Childrens. eee 
Dance tk ccc oraasave 7 ee Ree 
PersOnalitiesa es: eee ae eee 
Quiz, .eter{ See ee eee eee 


Private (Dominion) 


Drama 
Sports 
Variety 
Quiz jetta ee 
Others Childrenise see 
Rersonaliticsie esse eee 
Fine.-Arts: ..:ccateue eee 


Private — French (Unaff.) 


Sports 
Variety cence eb eee 
QUIZ, . 6iC.g a eee ee 
Other Children’s 
Drama‘: 3.455. en. eee 
Personalities 
Fine Arts 
Dance 


Source of data: Tables IV-2, IV-3, IV-4 and IV-4-A, 
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these programmes on the various classes of stations for the General 
Audience hours. Of these, Drama for the general and child audiences 
ranked as the most important on six of the eight classes of stations. 
Sports were most important on the CBC Dominion and the private 
French unaffiliated stations. In second rank among the programme 
classes were Fine Arts and Literature on CBC Trans-Canada, CBC 
French and private French Network stations, Variety on CBC Dominion, 
English unaffiliated and French unaffiliated stations, and Sports on 
private Trans-Canada and private Dominion stations. The most diver- 
sified entertainment-type programming was on the CBC Trans-Canada 
and private French Network stations which carried significant propor- 
tions of six classes of entertainment-type programmes, whereas the 
CBC French showed the least diversification with significant amounts 
of only three entertainment-type classes. 


Information-Orientation-Type Programming 


Numbered tables 21 and 22 show the proportions of different 
classes of information-orientation-type programming for the eight 
classes of stations. Without exception the two dominant classes in 
the General Audience hours were Religion, which ranked in first place 
for all station groups, and News and Weather programmes which ranked 
second. Beyond these two programme classes there was no overall 
pattern. 

If the measure of diversification of information-orientation-type 
programming is the one per cent significance level, the CBC Trans- 
Canada, CBC French and private French Network stations each had 
significant proportions of eight of the thirteen information-orientation 
classes, whereas the CBC Dominion station and the private English 
unaffiliated stations had significant proportions of three and four 
programme classes respectively. 
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Programmes in the Children Hours 


Entertainment-Type Programming 
In the Children hours, Music alone accounted for 61.9 per cent 
of the time on all Canadian sound radio stations. Following is a 
tabulation of the classes of music in these hours: 
SOUND RADIO: MUSIC PROGRAMMES AS A PER CENT OF TOTAL TIME 
IN THE CHILDREN HOURS BY CLASS OF STATION 


ne 


With 
Readings 
Popular Folk, of Prose 
Total and Western, and 
Class of Station Music Serious Light Dance etc. Poetry 
English Stations: 
CBG] Trans-Canada... anc. 42.4 21.5 Oat. 13.0 5.8 0 
GB LDontinion. 95.7 0 0 95.7 0 0 
Private Trans-Canada ............ Sel 0 6.6 43.4 Tea 0 
Private, Dominion’ vicecsei cunt 67.5 103} nse) 50.2 14.2 0.1 
Private Unaffiliated ................ 67.5 0 2.4 49.4 LSe7 0 
French Stations: 
GBC ehiench? .. xc. eee. 59.6 Die? 7 36.7 0 0 
Private French Network _.... 52.4 35 5.9 39.0 4.0 0 
Private French Unaffiliated .. 62.3 1.6 De 56.2 2.0 0 


Source of data: Tables 2, 3, 4 and 4A in Series V. 


The pattern of Music service in the Children hours had three features. 
The first concerns Serious Music which was a large part of the total 
time (one-fifth) of the CBC Trans-Canada and CBC French stations 
and was either absent or present in small proportions on other classes 
of stations. The second, concerning Popular and Dance Music, was 
more complex. With one striking exception, this class of Music was 
more abundant on the unaffiliated stations than on the affiliated stations 
and more common on the latter than on the CBC stations in both 
language services. The striking exception was the CBC Dominion station 
with 95.7 per cent of all its Children hour time in Popular and Dance 
Music. The third feature relates to Folk, Western, etc., Music which 
was more common on the English than the French stations and among 


the former was more abundant on the unaffiliated and affiliated stations 
than on the CBC stations. 
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NUMBERED TABLE 21 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
UNFORMATION-ORIENTATION-TYPE PROGRAMMES ON ENGLISH STATIONS 
FOR THE GENERAL AUDIENCE HOURS 


Per 
CBC (Trans-Canada) ee 
REL Si OM aah: shee bases, tees Oe Ch? 
ING WS settee ects, Serre 6.7 
Canadian Activities .................. 4.9 
Political -Atiairse ee ee 3.7 
Nwouth!Educationalea 2). 2.9 
iBorerontivandstts a. em ae 1.8 
PN DTICUIIUTE HT eLCH ees peeks eee 1.8 
Social@Relations eee... 152 
mPeedback"! een eee 0.6 
Bamilyeluivinioes se see 0.6 
Nature;Ctexh.) Se ae 2. Shore 0.3 
Programme Promotion ............ 0.2 
Miscellaneous Information ...... 0 
Pri Per 
rivate (Trans-Canada) Cony 
LAS lea voyale BW a eet one Oo CRE 10.3 
IN GW Sue eee Rn aoc acer eke 8.9 
PoliticaleA tains rn... ete 2.8 
iAlcriculturesrete..: Oe. set m7 2 
Social Relations yek.. eeet DED 
Canadian Activities ..:....:...0... 1.8 
Ramnihy Wivin' eee aero 1 tne 1.8 
Miscellaneous Information ... 0.9 
NWouthsbducationalie ..8)...0...- 0.9 
RORCIOnmisanGseee ea 0.5 
INGEUTE CLO Nee tee cen 0.1 
Reed backaae . eet ese .. AY ee 0.1 
Programme Promotion ............ 0 
Private — English ” 
(Unaffiliated) , ie 
Rieti sion: ¥ ae. tek ete ak ee 11.6 
INTENTS) Seen oe cc ae eee eee tele 
Jean hyp) Hine ve, Oy ee ee ae 1.9 
Political VAtiairs 23) ....%00- 26 ila 
SocialpRelationses...eeo.1...ueee! 0.9 
Miscellaneous Information ... 0.8 
Canadian “Activities *..........-- 0.6 


* Less than .05 per cent. 
Source of data: Tables ITV-2 and IV-3. 


tome Per 
CBC (Dominion) Nad 
IR eli Gi O gyyeiwie tress 1s Eo hen AM 5) 
ING WS ier ete) c, ee ee. Sal 
Social ™Relations’ =. eee ie} 
Ramilystivingie see. 0.9 
INaturesretcs BIS Fe ieee: te 0.8 
Political Attairs ee ee 0.6 
ASricultuKemetCr: see... 0.6 
Foreign ands®..2 sen. ee 0 
Miscellaneous Information .... 0 
Canadian Activities .................. 0 
Feedbacks), 2 eae Us 0 
Youth Educational’ =)... 0 
Programme Promotion ............ 0 
Private (Dominion) ti 
RCI PIOT meee eres nian natn ee 14.9 
INC WSMret ee cae ee eee ere 8.6 
Social Relations’)... a7 
Bamiihya livin s eet. ees. Se 7. 
GanadianieActivitiesie®...mee..- thes) 
Political sAdidirs. AAA Bee. 1.4 
Miscellaneous Information .... 0.6 
PAOTICUILUTCs NCLC.: earuecine arene 0.6 
KRoréeignelandst ees. eee 0.4 
Youth “Educational >. 0.3 
Programme Promotion .............. 0.1 
Natures: Ctet bee eee = 
SBeedbacke wise th. cue aes ) 
Private — English 
(Unaffiliated) a 
Woutheeducational’ hee 0.5 
Acricultune.. ctee eytgth sr es 0.4 
Programme Promotion. ............ 0.1 
INature;etce fete ties. * 
Roreignslandsyan beeot ete 0 
SReedback’ weit a ae eee 0 
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NUMBERED TABLE 22 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON FRENCH STATIONS 
FOR THE GENERAL AUDIENCE HOURS 


CBC — French an Private (French Network) ie 
PRELGION  cscssevuccsevssnoovsnetens tence ssnetoaer 6.0 Religion | .<..qsssesue tee 9.0 
News “and, Weather’ <.a:cc..scc-c 4.2 News and Weather 72..:4c0c0-.-0 Se] 
Political and Other Public Affairs 3.9 Social and Human Relations ...... 32 
Youth Educational Programmes .. 2.6 Agriculture, Fisheries, etc. .......... 25 
Canadian Activities and Heritage 1.6 Canadian Activities and Heritage 2.5 
Programme Promotion. .................. 1.6 Political and Other Public Affairs 2.3 
Family Living and Shopping ...... 15 Family Living and Shopping ........ 1.6 
Agriculture, Fiskeries, etc. .......... is Youth Educational Programmes 1.3 
Social and Human Relations ......... 9.6 Miscellaneous Information ............ 0.2 
Nature ‘and Science Winics..ceets 0 Foreign Lands and Peoples ........ 0.1 
Foreign Lands and Peoples ........ 0 Programme Promotion _................ % 
Miscellaneous Information ............ 0 Nature: and’ Scienc@s...0)-<--) 0 
“Feedback” Programmes .............. 0 “Feedback” Programmes .............. 0 
Private — French Private — French 

(Unaffiliated) Per (Unaffiliated) aaa 
REL SIO Ta reree eee tie tc, See 11.1 Youth Educational Programmes 0.6 
News .and=Weather ©.aus7..tone 8.7 “Feedback” Programmes ............ 0.3 
Canadian Activities and Heritage 2.6 Foreign Lands and Peoples ........ 0.2 
Family Living and Shopping .... 2.0 Miscellaneous Information .......... 0.2 
Social and Human Relations .... 1.3 Nature and! Scienceey..0.....ene 0 
Political and Other Public Affairs 1.2 Programme Promotion ................ 0 


Agriculture, Fisheries, etc. 


* Less than .05 per cent. 
Source of data: Tables IV-4 and IV-4-A. 


Other Children Hour Entertainment-Type Programmes 


Numbered table 23 shows graphically the per cent of total 
Children hour time which each of the eight classes of stations used for 
entertainment-type programmes exclusive of Music. 

The CBC Trans-Canada had significant amounts of Drama, Fine 
Arts, Personalities, Other Children’s and Sports. The private Trans- 
Canada stations had the same programme classes with the exception of 
Fine Arts, and the addition of Children’s Variety. There were no 
entertainment-type programmes other than Music on the CBC Dominion 
station, but on the private Dominion affiliates there were significant 
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proportions of Drama, Sports, Variety and Other Children’s Pro- 
grammes. The CBC French stations broadcast substantial proportions 
of Drama (7.8 per cent) and Sports (4.3 per cent). The private 
French Network affiliates had significant proportions of Drama, Variety, 
Sports and Quiz, etc. On both the private English and French-language 
unaffiliated stations there were significant proportions of Sports and 
Variety and Other Children’s Programmes on the English and Quiz, etc., 
programmes on the French. 


Information-Orientation-Type Programming Children Hours 


Numbered table 24 shows the various programme classes which 
go to make up the information-orientation-type programming for the 
classes of English stations; and numbered table 25 gives comparable 
data for the French stations. On the English stations, an interesting 
pattern emerges from a comparison of the CBC Trans-Canada and the 
other English station classes. The former devoted 13.2 per cent of their 
Children hours to Youth Educational programmes and 8.8 per cent 
to Canadian Activities and Heritage. On all other classes of English 
stations, News and Weather ranked first with between 12 and 15 per 
cent on the private English and 4.3 per cent on the CBC Dominion. 

On the French stations (numbered table 25), News and 
Weather were highest on the CBC French and private affiliates and 
almost tied for first on the private French unaffiliated stations. As with 
the English private stations, Family Living and Shopping had high 
proportions on the private French stations (affiliated and unaffiliated), 
whereas the CBC French stations devoted no time to this class of 
programme. The CBC French stations used substantial proportions 
of time for Religion, Agriculture, etc., and Programme Promotion. 
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NUMBERED TABLE 23 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
ENTERTAINMENT-TYPE PROGRAMMES (EXCLUDING MUSIC), BY CLASS 
OF STATION FOR THE CHILDREN HOURS 


CBC (Trans-Canada) 


| DS REN Ce ER AR ee er SE 
Inet Arts. noc thus coos at ee 
Personalities: au. wissees eee 
Others Childrentsyee oe 
SDOLS ME eis eee ote eee. 
Dane aA ese er atone 
QUIZ CtCh ce te em 
NiaTICLY A er ae dy eee tae caraatcises 


Private (Trans-Canada) 


SDOLIS Se ne: Meee ots 


WATICLY ae. cere eo tt eae 
OuIzZT RetCs Ae: cee SEA Seertes 
Rite AUIS reer. ones <2 ee Ae 
IDaINCe terre eet etn eee 


Private — English 
(Unaffiliated) 


Variety 
Sports 


Drama 


Quiz, etc. 
Fine Arts . 
Dance 


Private (French Network) 


Drama 
Variety 
Sports 


Other Children’s 
Fine Arts 
Dance 


CBC (Dominion) tik 
Pyne. Arts, sacs om eee ae 0 
Dance” oe Ap Teene bees , 0 
Drama 0 ' 3th eee eee 0 
Variety ccu..5 cman reise te eee 0 
Personalities 4.07. ee 0 
QUIZ. Cte. cen ueceeckc > Beane eee 0 
SPOPts., fects ne es cee ee 0 
Other, Children'sa =e eres 0 
Private (Dominion) a 
Dramas. 5.4 
Sports) (Ste on ee ee 4.3 
Variety ets. eee aot lee 1.9 
Other{@hildreniswn ee 1.8 
Quizietes 4. eee ee 0.1 
Fine ArtSsets) eats, haste 0 
Dance... cee Sesh bs nee eee eee 0 
Personalities", cee 0 
Per 
CBC — French we 
Dramas 2{e2 Es eee ee 7.8 
SPOLrtSioes <hr  eee 4.3 
Fine ‘Arts... ee eee 0 
Dance? . £4). cee. See ee 0 
VALICEY whe. bk A eee 0 
Personalities ............ 0 
Quiz, etc. as 0 
Othert@hildrenis e-. 0 
Private — French 
(Unaffiliated) Mes 
QUIZ, NCtCsee ee eee 2.6 
SpOfts! aoe. ee eee 226 
Variety ee eee 1.6 
Personalitiesa ae eee 0.5 
Fine ‘Arts a0nee eee 0 
Dance: sc nuhner eee 0 
Drama’... 22 ee ee 0 
OthertChildrentsie eee 0 


Source of data: Tables V-2, V-3, V-4 and V-4-A. 
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NUMBERED TABLE 24 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON ENGLISH STATIONS 
FOR THE CHILDREN HOURS 


CBC (Trans-Canada) Fer CBC (Dominion) Bey 
Youth “Educational.” .2......cc<.--: 113 }92 ING WSs cee ren eae eee! 4.3 
Canadian Activities .................. 8.8 IN UUT Cs RCC, meee re eee 0 
INOW Se cia. Sut No ce, ores he ai, 8.7 Foreieny sands eee eee 0 
PACTICUItUTC MctC.ee se eee ae 6.2 RoliticaiwA fi airs. eee ere 0 
ami Var le hVin oie ee een eee 2a NOCial Relations eee ees 0 
Political Affaizsy suidet. cunass 167 Miscellaneous Information ...... 0 
Programme Promotion ............ 1.0 Canadian Activities ..........000..... 0 
Miscellaneous Information ...... 0.6 “eedbacki see, feed eee 0 
INaturesretesiiys ss 2ae. pone £ 0 Religion... Hon eee SoGene. 0 
Koreicnilandsee ee 0 NOTICUIEUT eS CLON ee er tes. sree 0 
Social@Relationswese 0 Pamiilyelivine eee 0 
BPCCGUACK Mt a na: 0 Youth Educational .........0........ 0 
RCI PION Mites eet ete bakes sae 0 Programme Promotion ............ 0 

: Per ‘ are Per 
Private (Trans-Canada) Ay Private (Dominion) nae, 
TIN ERAS aay een UR cece ne ee ee 12rd INC WSiatiss teen tree eee eee 12.6 
IRamily Living eee tee ee i? Bamilyalsivinee- cso yee eee 2.9 
Canadian Activities .................. 4,3 AOTICUITUTCMMeCtCIE ec -eeter et nee 1.0 
PACTICULEULC sy CLC mer ee eee Bal Canadian Act viticS -.a....cee cs 0.7 
RoliticaleAtiairs yc: sree ee 0.4 Miscellaneous Information ...... 0.6 
Youth Educational”. 52..:.:ssy 0.3 Programme Promotion ............ 0.5 
Natures CtCs ... cue eee 0 Political tAdiains . Se eee ee... 2 0.3 
Roreign | andsis,..e tet. eee 0 Social ® Relations, ...0i5.05..288 0.2 
Social MRelationsmes. eee te 0) Ree YOM eee eck gene ee re eet 0.2 
Miscellaneous Information ...... 0 INA CUT Cs CLO sg set ct te cee Neer 0 
mIRC DACK utente ccainesoer rte 0 IRoreigns Wandsiee ee 0 
REN SION er eyuteaneee cme eee ee oners 0 “Reedbacke Wet. een a. arse 0 
Programme Promotion .............. 0 Youth Educational .................. 0 
Private — English bs Private — English 
(Unaffiliated) cont (Unaffiliated) ts 
ING WSR: cee es irl nig aveet 14.3 Foreign@candse... sete 0 
cami Vas eiVvan eesti een eee 1.4 RoliticalWAtiairsy. eee 0 
PNSTICUILULC sel Cen. cece eeee oe 0.7 Social Relations: 2..-..5...00 0 
Miscellaneous Information. ...... 0.6 Canadian Activities ................ 0 
Programme Promotion .............. 0.5 “Feedback WAN e.ae eee ee 0 
Natures ctCaieee eet ee! 0) Voutheeducationall eee ne 0 


Source of data: Tables V-2 and V-3. 
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NUMBERED TABLE 25 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON FRENCH STATIONS 
FOR THE CHILDREN HOURS 


CBC — French aa Private (French Network) a ne 
News and Weather .........::: (5) News and Weather 2.2722. ...1.. 13.0 
FREL ION oss see saceenssdevacs sate eeeaee rae 6.5 Family Living and Shopping ...... 5.0 
Agriculture, Fisheries, ete. ............ 6.5 Social and Human Relations .... 1.4 
Programme Promotion ................. 6.5 Canadian Activities and Heritage 1.4 
Canadian Activities and Heritage 1.3 Political and Other Public Affairs 1.1 
Nature and Science ....5..cic...cccc000e- 0 Religion: 24.):250 eee ee ii 
Foreign Lands and Peoples ........ 0 Miscellaneous Information ............ 0.9 
Political and Other Public Affairs 0 Agriculture, Fisheries, etc. ............ 0.5 
Social and Human Relations ........ 0 Nature and) Scienceyi=..2:-e 0 
Miscellaneous Information. ............ 0 Foreign Lands and Peoples ........ 0 
“Feedback” Programmes ............... 0 “Feedback” Programmes .............. 0 
Family Living and Shopping ...... 0 Youth Educational Programmes .. 0 
Youth Educational Programmes .. 0 Programme Promotion ................ 0 


Private — French 


(Unaffiliated) ee 
Family Living and Shopping .... 12.5 
News and Weather 2.720. ee 12.4 
Agriculture, Fisheries, etc. .......... eye | 
Religion ies wte...::..:1 3 eee ek es 1.6 
Programme Promotion .................. 0.4 
Miscellaneous Information .......... 0.2 


Political and Other Public Affairs 0.1 
Canadian Activities and Heritage 0.1 


Nature and Science ........0.c.cccc 0 
Foreign Lands and Peoples ........ 0 
Social and Human Relations ........ 0 
“Feedback” Programmes .............. 0 
Youth Educational Programmes .. 0 


Source of data: Tables V-4 and V-4-A. 


With respect to diversification of Children hour programming 
the CBC Trans-Canada was most varied with significant (more than 
one per cent) amounts of seven information-orientation-type pro- 
gramme classes. The French private stations, both affiliated and 
unaffiliated, showed greater programme variety than their English 
counterparts (six and four programme classes for the French as 
against four and two for the English). Again, the CBC Dominion, 
with only one class of information-orientation programme was an 
exception to the general pattern. 
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Programmes in the Daytime Hours 


Entertainment-Type Programming 


In the Daytime hours Music provided 54.9 per cent of total 
time for all Canadian sound radio stations combined. Its composition 
was as follows: 


SOUND RADIO: MUSIC PROGRAMMES AS A PER CENT OF TOTAL TIME 
IN THE DAYTIME HOURS BY CLASS OF STATION 


With 
Readings 
Popular Folk, of Prose 
Total and Western, and 
Class of Station Music Serious Light Dance etc. Poetry 
English Stations: 
CBC. Trans-Canada... ose 31.8 4.9 13.8 10.2 2.9 0 
CBC Dominion. eee 79.3 10.5 0 68.8 0 0 
Private Trans-Canada _.......... 44.6 0.1 3.6 35.0 5.8 Ont 
Privates Domimionee se ee 60.4 0.6 3.8 48.0 7.8 0.2 
Private Unaffiliated .....0.......... 60.2 0.2 1.6 50.3 71.9 0.2 
French Stations: 
CBC METCNCIT ar tect, at 36.1 522) 6.6 22.6 1 0 
Private French Network ...... 48.3 Ded 4.2 Bile 4.6 0 
Private French Unaffiliated .. 64.4 12; 4.9 54.4 3.9 0 


Source of data: Tables 2, 3, 4, and 4A in Series VI. 


Distinctive patterns appear for each class of Music. The CBC stations 
(and especially CBC Dominion) broadcast substantial proportions of 
Serious Music in the Daytime hours, but no significant proportions 
were offered by other classes of stations (except private French 
affiliates). Light Music appeared more on CBC than on other classes 
of stations (except that CBC Dominion carried none of it). Popular 
and Dance Music was generally more abundant on the unaffiliated 
than on the affiliated, and more common on the latter than on the 
CBC stations; to this there was the unique exception of CBC Dominion 
which devoted more than two-thirds of its Daytime hours to this class 
of Music. Folk, Western, etc., Music was more often found on the 
unaffiliated and private affiliated stations in both language services 
than on CBC stations. 


Other Entertainment-Type Programmes in the Daytime Hours 


The other entertainment-type programmes are illustrated in 
numbered table 26 for the several classes of stations. Drama pro- 
grammes ranked first in importance on three of the five classes of 
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NUMBERED TABLE 26 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
ENTERTAINMENT-TYPE PROGRAMMES (EXCLUDING MUSIC), BY CLASS 
OF STATION FOR THE DAYTIME HOURS 


CBC (Trans-Canada) Sad 
Drama’ si. teaetcrs e ees 14.2 
WV ATICEY ti corcc ss cacisscme ern ee Sie) 
INC ALIS. - cere ese eee 4.1 
AS) 0X65 tia ie uRPereLerene Mee Raa sn ee sembantes 0.8 
IPETSONALICICS <i ert oe ieee 0.3 
Dancemee rss ela tis oksee 0 
OUIZP Tet ee occ scnceny: 0 
OtheraChildren’s) 2...:..7-.--.. 0 
. Per 
Private (Trans-Canada) Pee 
OR ATTAy es eee orton 14.4 
War lekya vind eae trccng eee tesncn 6.4 
QUIZ CICS aes cos ee eee 2.6 
Personalities sen. tee ee 1.4 
Fine “Arts! ii. eee eee 1.0 
SOHOTUS TR. 5 sj heresies cco Ree ee eS: 1.0 
OthersChildren sie eee 0.6 
Dance a recs at eee cee 0 
Private — English "3 
(Unaffiliated) sce 
Dramas tein. cae ee ee 4.5 
QUIZMCICA cena ee Bal 
Personalities 2... ee eee Ds 
Sports’ reiterate, REL Ae Mp) 
Variety ee... ah Ren teks, See: 1.9 
PIC ee AES ico en 0.5 
DANCE ete SP enn a ge 0 
Other Children's eee 0 
A Per 
Private (French Network) cent 
ID TAM Ay. eo ke ce ae uote 13.4 
ALTO UE AS ae cs 2.6 
Ouizecte. aret sme, eee ee, WES 
Personalities geet eee 1.9 
Sports Secaepaene cet see 0.7 
RING PATIGN eee cet we, 0 
Dancet eet coe ee ee 0 
OtheruG@hildren eae ee 0 


CBC (Dominion) 


Variety *4:,.cpeoet eee eres. 
OUIZ: ete Pe a ee 


Private (Dominion) 


QUIZ CC en 1s ee 
Sports se seins cagre ee ee eee 
Personalities’ 2. fase 
Daa’ wcdsesccoksscsnetoonv one eee 
Varletya tenets. eee ere 
Other: Childventsmens nee 
Fines Arts 2 Ranndencnes eee 
Dance: A. oe eee Nee ee 


Drama‘ si Poet). ee ee 
Variety, .cMeystoaue ene 
Personalities sane eee 
QuizMctt. ee ee 
Bine EArts! 24%. Sea eae 
SDOLES voce ossage votes aa eee eee 
DANCE. asscacea sont ee ee 


Private — French 
(Unaffiliated) 


Drama:;..ceiiie ee Boe 
QUIZ CtCh ee ee nee eae ee 
SDOD(S) nee etn te econ eee 
Personalities = eee 


Variety 3:.. sect ee eee ee 
Pine"ArtStert, ssc eee 
Dancers ..2:35.. 50. 2 ee eee 


Source of data: Tables VI-2, VI-3, VI-4 and VI-4-A. 
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Per 
cent 
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English stations and two of the three French classes. The CBC French 
stations carried the most Drama programmes —a full one-fourth of 
their Daytime hours. Almost tied for second were the CBC Trans- 
Canada (14.2 per cent), the private Trans-Canada (14.4 per cent) 
and the private French Network affiliates (with 13.4 per cent). The 
least Drama was broadcast on the CBC Dominion station (none) 
and on private Dominion affiliates (2.0 per cent). Other important 
Daytime programme classes which appeared were Variety (in second 
place on four of the eight station classes), Personalities, and Quiz, 
Games and Contests. A substantial proportion of Fine Arts appeared 
on the CBC Trans-Canada stations (4.1 per cent) and significant 
amounts of such programmes were on CBC French and private Trans- 
Canada stations. Traces of them were also found in three other classes. 

Generally in the English service the private stations displayed 
more diversification of entertainment-type programming in the Day- 
time hours than did the CBC stations. The CBC English stations 
concentrated programming in three programme classes, whereas the 
private Trans-Canada affiliates divided it between six separate classes 
and the private Dominion stations, and private English unaffiliated 
stations, between five classes each. The French-language classes showed 
the opposite pattern, however, with the CBC French stations having 
five classes with significant proportions, the private French Network 
group, four, and the private French unaffiliated, three. 


Information-Orientation-Type Programming in the Daytime Hours 


Presented in numbered tables 27 and 28 are the classes of 
information-orientation-type programmes appearing on the several 
classes of stations. In the English-language service, News and Weather 
programmes were the most abundant sort of programme on every 
class of station. The CBC Dominion station showed the least diversified 
Daytime information-orientation programming with three classes, News 
and Weather, Family Living and Shopping, and Political and Other 
Controversial Public Affairs having, significant proportions. The greatest 
diversification was shown on the CBC Trans-Canada stations with 
significant amounts of eight classes and traces of all other classes 
except “Feedback” programmes. Youth Educational programmes 
amounted to 8.1 per cent on the CBC Trans-Canada stations, 4.1 per 
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NUMBERED TABLE 27 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON ENGLISH STATIONS 
FOR THE DAYTIME HOURS 


CBC (Trans-Canada) ee 
ING WS eee secs ecb eter es 10.8 
Youth-Bducational”..2 7+. 8.1 
Agriculture tetcises. 2... sees 6.3 
Family, iving eee nee ne 4.6 
Canadian ACtivitics) ....... eee 3.9 
INGINP ION tee Sorter tee esses race Sul 
Political@Atiairsie.....0 tee 2 
SocialeReclationse: see: 2 
Rorciene le andstre. ee ee eee 0.7 
Miscellaneous Information ...... 0.3 
Programme Promotion ............ 0.2 
Nature; Acte, As.cstete eee 0.1 
ph Cedbackics) ude some. «cece 0 

; Per 
Private (Trans-Canada) see 
INGW Sissies cre eae WES 
amily clenvin 2 sn eee ee 6.4 
Youth Educational]. 3... 4.1 
Religion ses, eee oe 2.9 
PAOTICUIUTCs aie (Camere re aaa ee 1S 
SoctaleRelations 4.3 ane 1.0 
Miscellaneous Information ...... 0.3 
iBoretonge ands eet eee 0.1 
Canadian Activities ..:2.....2.......- 0.1 
Programme Promotion ............ 0.1 
Naturessete. se. aa en: So ee 0 
RoliticaleAtiainrs: 270. cpee ee 0 
BRCCADACK 3 tere att eee ence oe 0 
Private — English 
(Unaffiliated) A 
INGWSHL ESR ees.” Bene ee ee 14.1 
arnthye letvinl eis seen eee gear 6.4 
Rell gionupe seca ick enn) Dee 
Agriculture} \etc;"28 a. 1.4 
Canadian Activities .................. 0.7 
Social Relationse eee 0.2 
PoliticalmAiiaursiee 4. te eee 0.1 


* Less than .05 per cent. 
Source of data: Tables VI-2 and VI-3. 
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CBC (Dominion) 


INCWS: s:Aii cee eee eee cece 
Family ivi eee 
Political: Affaits eis. 


Foreign WandSi eee 
INGCUTES ClC ane tere, eae ten eee tee 
SoctalMRelationsae ee... see 
Miscellaneous Information ...... 
“Peéedback’: teresa ee oe 
RCM PLON Wa. coe ee ee 
Acticultiresetch) nee 
Youths Educational gs.2. 3728... 
Programme Promotion. ............ 


Private (Dominion) 


INGWS's.cit tee esa eee eet 
Bamulyscivincenss es eee eee 
Religion cee tie ete eee 
(A cricultunes eterna eee 
SY outhyeaucational sane 
Canadian Activities =e 
PoliticalAtiairs’* eee 
Programme Promotion ............ 
SocialaRclationsia eta ee ee 


Foreien Wands 5. ee 
Nature€te: 2 ee eee ees 
“Peed back trea tere eee eee 


Private — English 
(Unaffiliated) 


Miscellaneous Information ...... 
Nature; ctce setae ea eee 
RoretonaleandsSi eee ee 
“Feedbackespe ee 


Per 
cent 
6.2 
pies) 
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cent on the private Trans-Canada group and 1.7 per cent on the 
private Dominion class. There were no Daytime Youth Educational 
programmes on either the CBC Dominion station or the private 


English unaffiliated stations. 


On the French-language stations (numbered table 28), the 
pattern was similar with the largest programme class being News and 
Weather on the private French Network affiliates and the unaffiliated 
French stations. Family Living and Shopping was the largest pro- 
gramme class on CBC French stations. As with the English stations 
the CBC French stations seem to have provided more diversification 
of programming for they broadcast significant proportions of eight 
programme classes while for the private affiliates there were six and 
for the private French unaffiliated stations, four. 


NUMBERED TABLE 28 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON FRENCH STATIONS 
FOR THE DAYTIME HOURS 


Per 
CBC — French ere, 
Family Living and Shopping ........ 6.5 
INews..ands Weathers 2)sc-c.ccassoonsers 6.3 
Agriculture, Fisheries, etc. .......... 3.9 
Miscellaneous Information .......... Sel 
Relision lack, J... taeiss tes Del 
Social and Human Relations ...... tS 
Programme Promotion .................. 1.2 
Canadian Activities and Heritage 1.1 
Naturetand “Science's ......f:sscc..1c0- 0 
Foreign Lands and Peoples ........ 0 
Political and Other Public Affairs 0 
“Feedback” Programmes .............. 0 
Youth Educational Programmes .. 0 
Private — French 
(Unaffiliated) is 
News) and) Weathers .2.0::.scss0- 2 10.3 
RELI SION se tee eM ene ee weernes teoee 5.4 
Family Living and Shopping ....... 4.9 
Agriculture, Fisheries, etc. .......... 13 
Miscellaneous Information .......... 0.7 
Canadian Activities and Heritage 0.5 
Social and Human Relations ...... 0.4 


Source of data: Tables VI-4 and VI-4-A. 


. Per 
Private (French Network) cent 
News and Weather 27707). .n.ce 9.6 
Family Living and Shopping ........ 6.5 
Agriculture, Fisheries, ete. _........ 5.6 
ROMA OM Pee iiecssss ier ee eee 4.9 
Miscellaneous Information ............ 1k 
Social and Human Relations ...... 1.0 
Canadian Activities and Heritage 0.8 
Youth Educational Programmes .._ 0.6 
Programme Promotion ................ 0.1 
Natures and Science) s.c.-:cc-cresns 0 
Foreign Lands and Peoples ........ 0 
Political and Other Public Affairs 0 
“Feedback” Programmes .............. 0 
Private — French 
(Unaffiliated) fet 
Political and Other Public Affairs 0.3 
“Feedback” Programmes ............... 0.2 
INature@ and Science t---ttce.ceee 0 
Foreign Lands and Peoples ........ 0 
Youth Educational Programmes .. 0 
Programme Promotion ................... 0 
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Programmes in the Adult Hours 


Entertainment-Type Programming 


Of all Adult hour time on all Canadian sound radio stations, 
62.2 per cent consisted of Music programmes. The composition of this 
Music by class of station and by Music sub-class is shown in the 
following table: 


SOUND RADIO: MUSIC PROGRAMMES AS A PER CENT OF TOTAL TIME 
IN THE ADULT HOURS BY CLASS OF STATION 


With 
Readings 
Popular Folk, of Prose 
Total and Western, and 
Class of Station Music Serious Light Dance etc. Poetry 
English Stations: 
CBC irans-Canaday j.s5.00 49.0 26.5 10.0 B58) T2: 0 
CBGHDominionee nea 63.9 25.6 4.6 20.9 7.0 5.8 
Private Trans-Canada ............ 45.3 Sy) 6.1 29.1 4.6 0 
Private> “Dominion - .2......2..... 63.0 4.3 33 47.1 4.4 3.9 
Private English Unaffiliated IY 0.8 4.8 60.7 4.3 0.6 
French Stations: 
CBGePrench os... eee 43.4 26.0 13.0 32 12 0 
Private French Network .... 48.7 20.3 4,3 23.8 0.3 0 
Private French Unaffiliated 717.6 6.5 5.6 61.2 4.1 0:2 


Source of data: Tables 2, 3, 4, and 4A in Series VII. 


All three CBC station classes used a full fourth of their Adult hours 
for Serious Music. The private French Network stations offered Serious 
Music for a fifth of theirs. Other classes used much less. Light Music 
occupied another tenth or more of the time of the CBC French and 
CBC Trans-Canada stations and other classes broadcast much less of it. 
Popular and Dance Music was more commonly offered by the 
unaffiliated stations in both language services than by network affiliates. 
And these in turn offered more of it than CBC stations. Folk, Western, 
etc., Music was broadcast in larger proportions on the CBC English 
stations than on private English stations of any of the three classes. 
For the French services the reverse was true, the unaffiliated stations 
using considerably more of this kind of music than the CBC and 
affiliated stations. The Adult hours were the only hours when Music 
with Light Readings of Prose and Poetry was presented in some quantity. 
This was on the CBC Dominion station and its affiliates. 
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Other Adult Hour Entertainment-Type Programming 


Other entertainment-type programming had an interesting pattern 
in the Adult hours, with Drama, Sports, Fine Arts and Variety the 
only classes represented in significant quantities. (See numbered table 
29). On the CBC stations, Drama was the most important class on the 
Trans-Canada group, Sports on the Dominion, and Fine Arts on the 
French. Compared with the other time segments, Fine Arts and 
Literature held an important place in the Adult hours. The largest pro- 
gramme class on the other station groups was Sports which ranked first 
on private Trans-Canada, first on private Dominion and first on both 
the English and French unaffiliated stations. Variety, the last of the four 
significant programme classes, amounted to not more than 2.3 per cent 
on any class of station. 


NUMBERED TABLE 29 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
ENTERTAINMENT-TYPE PROGRAMMES (EXCLUDING MUSIC), BY CLASS 
OF STATION FOR THE ADULT HOURS 


CBC (Trans-Canada) Per CBC (Dominion) ey 
IP) Rarmn ae oer eee cesta setae: 10.6 AS] XG) cE she A a inh a A 4.8 
IMG ATLS ea nee a antec tebas Oo 6.4 Ine Anise Ges ee tes eet eee 4.6 
SpOrtsSath: sce eect Pee 6.0 Drama wt oeneevccc een eee 4.6 
NAT CL VBR ett nete heeds Do) VahlCtye Meese. 0o Peo eka ey Mes 
aC OMA NE state tions cece eooe eee 0 DAnGer tices ee et 0 
Person alitics wees peor en kere 0 IReTSOnalitiesme saeceeenen eer tenner tae 0 
OuIZs CICA ae 0 QUIZH eter Mee ee ee 0 
Other Children's 5. te 0 Others Children’siy ees 0 
Per F es Per 
Private (Trans-Canada) ana Private (Dominion) ons 
SpDOitSeme se i dah Seeman te 1372 SDOLtS RC ete ta eee ee eas: 9.8 
Drain ameter ee re crt 12.0 D\ranva perenne te 4.2 
Wiatletvncr tte eect. eaten cette Mail WOIMCUYA Seeerern st oNcr sec eccre ee seee 1.6 
ine Ants Hic woh fetta: ae eae 0.5 EIMeGLATtS 2. .ntititehe nfo teats 0.5 
OuiZ Net Cater e isc itt eee 0.3 QUiztetcses:, sede. meet Hee 0.1 
Dancer ae era eres 0 Dance ig acct ihr ict: 0 
Personalities wets terciscaccyce 0 Rersonalitics meee tre eee 0 
OthemChildrents ee 0 Other Children's*ey. 22 0 


Source of data: Tables VII-2, VII-4 and VII-4-A. 
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NUMBERED TABLE 29 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
ENTERTAINMENT-TYPE PROGRAMMES (EXCLUDING MUSIC), BY CLASS 
OF STATION FOR THE ADULT HOURS — Con 


Private — English 
k Per Per 
(Unaffiliated) cent CBC — French cent 
SOOLUS te eet nesons on cette eee es 13 DPTANIA chet eee ee ee 9.4 
Dramavsc5..cmacom sane ee: 333 Fine‘ Arts: (1)... 22 Seer cote 10.0 
Manietyagert ht SP Breet ee 2 Sports ese. ee ee eee 7.6 
BRersonalitiesy te ect 0.4 Dance, iis: sno. aoe 8 es eee eee ee 0 
QUIZ CtC. ee ees 0.1 Variety 4. pees ce 0 
ine ArisG caste cmieeee tae nee 0.1 Personalities. ee 0 
DANCO mcrae Cerne 0 QUIZ, CtC. se 5 eee 0 
@ther(Childrensten ae 0 Other Children's eee eee 0 
Private — French 
, Per A Per 
Private (French Network) cent (Unaffiliated) ent 
BIN CPA TIS Meee Lae ee ery 8.3 SDOLS Ooh cen aut cae 6.8 
Drama. 2345. ch dane pees eee LS Drama 5 o:2:.9 eerie re 0.8 
SPOTts cyst eek ee WR Retsonaliticsyes sate eee 0.6 
Dance sa eects he, 0 Variety. tcccommeet coc eee 0.5 
MATICLY: hast. st eee eee a 0 Fine Arts... ¥echeee aieee 0.3 
Rersonaliticsa-.. ae eee 0 Dance cc eee ee 0 
QUIZ CIC. Ss, cee 0 Quiz, étC.. Shan ee ee 0 
Other Children's... 0 Other Childrents te eee 0 


Source of data: Tables VII-2, VII-4 and VII-4-A. 


Information-Orientation-Type Programmes in the Adult Hours 


Information-orientation-type programming is summarized in 
numbered tables 30 and 31. On the English stations, News and 
Weather was by far the outstanding Adult hour information-orientation- 
type programming with from 10 to 15 per cent on every class of 
station. The only other programme class to appear on all English 
stations was Religion, and that in proportions of from 1.7 to 4.5 per 
cent. Two other classes which appeared with significant proportions 
on the CBC English stations and the two private English affiliated 


groups were Social and Human Relations and Political and Other 
Controversial Public Affairs. 
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NUMBERED TABLE 30 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON ENGLISH STATIONS 
FOR THE ADULT HOURS 


CBC (Trans-Canada) re, CBC (Dominion) ae 
ING WS ere teen. aan none Dep IN GC WSieeccteset Retsnee «Aten Reet tent 10.1 
RR CLIGIONWA Teast. Hoch Lee 4.5 SOcial A RelatiONnSme, seen ee he) 
Social Relations -ns<qhet.eee ASD Rolitical -Affairs accuses ct PAY 
Canadian Activities .................. DRS RCH oIOn arc, Wee eee ee ee Das 
POliticaleeAtiairsaen eee tree eee ihs7/ BGTelp glean ac ee tees ibe? 
IA STICUICURe;. ClO. cee een 0.6 INStUTCCCs utente eo aes ree 0 
Foreion .andsie eee ee 0.3 Miscellaneous Information ...... 0 
Nature; cients. ee, Meee 0 Canadian Activities .................. 0 
Miscellaneous Information ...... 0 Seed DAC Karn teh ace ncnee satis 0 
BReed ACK uum esses teste 0 PN OTIGUITULE NCtC eae ee ane 0 
Famulyalziving eee ce a 0 amily livin) ee ee ) 
Youth Educational... 4 0 Youth eaucationaliesa sy 0 
Programme Promotion .............. 0 Programme Promotion ............ 0 

e Per : wo, Per 
Private (Trans-Canada) went Private (Dominion) Bee 
INGWSIE OO cision, oseteerstote 14.3 DRAW Henne emanated” lire ln Vaal yar 11.6 
REM GAOT cecereeene ts suites cian 3.8 Political: Atairs Sones eee Bed 
Social Relations ences ee 34 Social Relations Raees,.naet. te 2.6 
IROMtICAIVATLALTS pete eee Dee IRE SION gees Seer eee leg! 
Canadian eActivities™.1....08 13 Canadian Activities™..........5..0: 0.7 
Aericuitures eCLCnme at. 2 ie fret iL <3) Roreien, Wandsiiee serene se 0.6 
Roreiznel ands cree. «tan att. tm 0.2 Bamilysivin® fieceece. pees ai: 0.3 
Miscellaneous Information ...... 0.1 Miscellaneous Information ...... 0.1 
Natures \etCricre tccteecccocnetatees 0 UROTICUILUT EC elCe ,.cacccreeteees ieee * 
mE CCAD ACK Fy...p20cte sncteeatiar hte 0 INaturesetcs .7.+.cf ee ie. wee 0 
amit] Va Ltving, .ctaacceet Chere 0 ‘“Heedbackel «...aeeus i. 5ah eee 0 
south Educational) 1. :.1:u00c1e: 0 Youth Educational... ee 0 
Programme Promotion .............. 0 Programme Promotion .............. 0 
Private — English *s Private — English 2 
(Unaffiliated) aay (Unaffiliated)—con. poate 
ING W SWE ei ctitie itis ons sactonscctanehs 11.2 PNORICUIUUTOS CLCe Myercyece sera eenas 0.1 
RCL OT OM ae ihe ts sectscaee tenia Dall INAtUTE HetCNossthas coeste tee. eee 0 
PRoliticaltA flairs®.:..... 2 saree Oxi Foreiontlbands 8 304-2. te ) 
Canadian Activities <:cc..c-a.d-:« 0.4 SRG CU DAC Kae eee Witenes 0 
SOcial URCLAUIONS) ft oe .ce tert ceneee. 0.3 Youth Educational... 0 
Miscellaneous Information ...... 0.3 Programme Promotion ............ 0 
JEP BOTI NY, SBYAiAbI aye neeocetbocers wre: 0.3 


* Less than .05 per cent. 
Source of data: Tables VII-2 and VII-3. 
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NUMBERED TABLE 31 


SOUND RADIO: PROPORTIONS OF BROADCAST TIME IN CLASSES OF 
INFORMATION-ORIENTATION-TYPE PROGRAMMES ON FRENCH STATIONS 
FOR THE ADULT HOURS 


Per Per 
CBC — French cent Private (French Network) cent 
Social and Human Relations ........ 10.6 News and Weatherge....-.-...--.4:. 10.4 
Political and Other Public Affairs 7.9 Political and Other Public Affairs 7.3 
News and Weather .......................: 6.3 Social and Human Relations ........ 6.0 
Canadian Activities and Heritage 2.4 Canadian Activities and Heritage 2.4 
REGION ye aoc cssctcs terest ee Agriculture, Fisheries, etc. ............ fle} 
Agriculture, Fisheries, etc. ............ 12 Religion «c.....c8-c2 oer eee 1a 
INatare mand. (SCIenCe..... ee cue 0 Nature and Science ...................00+ 0 
Foreign Lands and Peoples ........ 0 Foreign Lands and Peoples ........ 0 
Miscellaneous Information ............ 0 Miscellaneous Information. ............ 0 
“Feedback” /Programmes 242000: 0 “Feedback” Programmes .............. 0 
Family Living and Shopping ........ 0 Family Living and Shopping ........ 0 
Youth Educational Programmes .. 0 Youth Educational Programmes .. 0 
Programme Promotion .................. 0 Programme Promotion. .................. 0 

Per ° 
Private — French (Unaffil.) cent Private a French Per 
News and Weather ..........cccccc 9.5 (Unaffiliated) — con. cent 
Canadian Activities and Heritage 0.8 Miscellaneous Information ............ 0.1 
Agriculture, Fisheries, etc. ............ 0.8 Nature andaScience ................:..:...- 0 
Social and Human Relations ........ 0.6 Foreign Lands and Peoples ........ 0 
Religion= ..3.0.:.c eee ee 0.6 “Feedback” Programmes .............. 0 
Political and Other Public Affairs 0.5 Youth Educational Programmes .. 0 
Family Living and Shopping ........ 0.5 Programme Promotion .................. 0 


Source of data: Tables VII-4 and VII-4-A. 


Numbered table 31 shows that the CBC French stations broad- 
cast substantial amounts of Social and Human Relations (10.6 per 
cent), and Political and Other Controversial Public Affairs (7.9 per 
cent), with News and Weather in third position. Significant propor- 
tions of Canadian Activities and Heritage, Religion, and Agriculture, 
Fisheries, etc., were also broadcast by the CBC French stations. The 
same six programme classes appeared on the private French Network 
stations in about the same proportions although for them the emphasis 
was shifted with News and Weather in the commanding position. On 
the unaffiliated French stations the only class appearing with significant 
volume was News and Weather. 


Children’s Programmes in the Time Segments 


Programmes manifestly intended for children appeared to some 
extent in all audience time segments except the Adult hours. Even though 
these programmes represented only a small proportion of the time for the 
sound radio stations, they should be summarized as in the following 
tabulation to avoid the risk of fragmenting their significance. 
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There were relatively more Children’s programmes in the 
Children hours than in the other time segments for all classes of station 
except the CBC Dominion. The three classes of CBC stations had higher 
proportions than the other classes in the General Audience hours. In 
the other time segments no regular relationships prevailed. 


SOUND RADIO: PER CENT OF TOTAL TIME IN THE TIME SEGMENTS 
DEVOTED TO CHILDREN’S PROGRAMMES, BY CLASS OF STATION 


English French 
CBC Private CBC Private 
Trans- Domin- Trans- Domin- Unaffil- Network Unaffil- 
Class of Programme Canada ion Canada ion lated Affiliates iated 


EE ES a Se ee A SE I ed era Ls ae 
General Audience Hours 


Youth Educational 


Programmes .............. 2.9 a 0.9 0.3 0.5 2.6 163 0.6 
Children’s Drama: 
Crime, Western, etc. — — On fet: 0.9 — 0.5 0.3 
@Womedyee. cere — os — =— == = iat eT. 
Fairy Tales .......... 0.8 1} 0.4 1.5 0.7 2.9 0.3 — 
SERIOUS) ects. occ — — —_— — — — = wae 
Other ese: — — — a9 = _ eh roid 
Total Children 
MAM Anes ee ere 0.8 1.3 aleil 2.6 1.6 2.9 0.8 0.3 
Wiarlety icant a 3.9 1.4 1.1 0.5 — ill 0.9 
Quiz, Games, ete. .... — -- 0.2 0.2 rn — 0.5 0.3 
Other Children’s 
Programmes |W. 1.4 0.6 OS: 0.6 0.5 oa 0.2 0.9 
Total Children’s 
Programmes. .i.01: 5.1 5.8 4.1 4.8 Bhal 52 3.9 3.0 


Children Hours 


Youth Educational 

Programmes .)..:.:--..,.. 13 — 0.3 — — — = Rid, 

Children’s Drama: 
Crime, Western, etc. — mo — lst] 0.8 — 0.5 — 
Comedy <-sscccccee — -—— — — == —= = aa 
Rairyed ales y.s-2.. Sy — I) 1.0 -- 6.5 2.8 — 
SemiOUStee | sete scc-ces a — — — — — Esse eos 
Other cht — — — — — — = = 


Dramagenccceee AAT — DS) Oe7 0.8 6.5 3.3 a 
ariety' £2: 34sec. —- — 1.9 1.9 3.4 — 7.0 1.6 
Quiz, Games, etc..... — — oo — — — — = 
Other Children’s 
Programmesi ee. 2-.2- 1.9 — Syl 1.8 3.9 —_ 0.3 — 

Total Children’s 

Programmes _........ 18.8 — 7.8 6.4 8.1 6.5 10.6 1.6 
I 


* Less than .05 per cent. 
Source of data: Tables 2, 3, 4, and 4A in series IV-VI. 
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SOUND RADIO: PER CENT OF TOTAL TIME IN THE TIME SEGMENTS 
DEVOTED TO CHILDREN’S PROGRAMMES, BY CLASS OF STATION—Con 


English French 
CBG Private CBC Private 


Trans- Domin- Trans- Domin- Unaffil- Network Unaffil- 
Class of Programme Canada ion Canada _ ion lated Affiliates iated 


Daytime Hours 


Youth Educational 
Programmes _.........-.. 8.1 — 4.1 leg —_ — 0.6 oo 
Children’s Drama: 
Crime, Western, etc. — — 
Comedy wees — — 
Fairy? Tales) 20. -—— —- = ms 0.3 — — = 
Serious ee s.. <. — — — 
Other. Peek — — 


Dramad. oes 
WaATIety: ..c. esas asters — — 0.3 0.6 = — rit 


Quiz, Games, ete. .... -—— — — —_— —_— —_— — 0.2 
Otker Children’s 
Programmestr.-e- — Sal 0.6 0.3 —- — — 0.5 


Total Children’s 
Programmes .......... 8.1 Set 4.7 Pa) 0.9 — 0.6 0.7 


Source of data: Tables 2, 3, 4, and 4A in series IY-VI. 


Looking more closely one is struck by the uneven attention 
given to Youth Educational Programmes. In the prime Children hours 
a large share of the time on the CBC Trans-Canada stations (13.2 per 
cent) was in such programmes but except for a trace on the private 
Trans-Canada affiliates no other class broadcast any of them. Similarly, 
in the Daytime hours, Youth Educational Programmes amounted to 
the sizable 8.1 per cent of CBC Trans-Canada station time and the 
significant 4.1 per cent of the time of the Trans-Canada affiliates. The 
barely significant 1.7 per cent on the Dominion affiliates and a trace 
on the private French Network affiliates rounded out the offerings with 
none appearing on the CBC Dominion, the CBC French or either 
group of unaffiliated stations. In the General Audience hours a more 
even performance is noted on the same class of programme. At least 
traces of such programmes appeared on all except the CBC Dominion 
station. And significant proportions were on the CBC Trans-Canada, 
the CBC French, and the private French Network affiliated stations. 

Children’s Drama was relatively scarce. It appeared at all on 
only six of the eight classes of stations in the Children hours, and in 


182 


Sound Radio Service for the Audience Time Segments 


significant proportions on only five. The largest proportion (6.5 per 
cent) was on CBC French stations and it consisted entirely of Fairy 
Tales. Indeed this class of Children’s Drama had the only substantial 
volume of Drama presented in the Children hours. In the General 
Audience hours only barely significant proportions of Children’s Drama 
were broadcast on five of the eight classes of stations — and again 
the Fairy Tales contributed the larger portion of the totals. In the 
Daytime hours, no significant proportion of Children’s Drama appeared 
on any class of station. 


Drama for the General Audience in the Various Time Segments 


Heretofore Drama programmes have been treated as if they 
were all alike. Because of the interest in Drama programmes which in 
former years appeared in large volume on sound radio and because 
of the interest in television Drama, it will be worthwhile to draw 
together the information concerning the subclasses of Drama. 

For all Canadian sound radio stations combined, the audience 
time segment which offered the largest share of general-audience Drama 
appeared to be the Daytime hours although there was little even in 
this time segment. 


SOUND RADIO: PER CENT OF TOTAL TIME IN EACH TIME SEGMENT 
DEVOTED TO DRAMA FOR THE GENERAL AUDIENCE, ALL STATIONS 


General 

Class of Drama Audience Children Daytime Adult 
SOTOUG Spectre ate mee ees tonicee nara ey Ast 0.2 x Dal 
OMOSLIC rere eee ts ae eee 0.7 1.8 Fen: 0.4 
OMI OY hee. in rte ey eee cceas 15) 0.2 0.2 0.8 
Crime, Western, etc. ..........00.005 12 0.3 0.2 es 
FROTMATIOIG) . ger a.cauteecnae ete teeters <=. 0.1 — 0.1 i 
IMirsicalas Comedy iter ..: nee ‘” — — 0.1 
(CLINS? Mi ie LES as i ce eee eee Se. 0.2 0.1 — 0.1 

Total Drama (G.A.) ......... 4.8 2.6 Tal 52 


* Less than .05 per cent. 

Source of data: Tables 2, 3, 4, and 4A in series IV-VII. 

Domestic Drama with a substantial 7.2 per cent of total time was 
the only class of Drama presented in significant proportions in the 
Daytime hours. Only small amounts of this and other classes of Drama 
appeared in the other time segments.1 


1The contributions of the various classes of stations to these quantities of 
Drama programmes may be traced in Tables 2, 3, 4, and 4A, Series IV through VII. 
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Section 3—The Origin Within Canada of 


Sound Radio Programmes for the Different Audiences 


The Origin of All Programmes on the Classes of Stations 

The proportions of local live, recorded and network-originated 
material in all programmes in the different audience time segments 
were often considerably different from the proportions for the week 
as a whole. 


Network Programming 

The following tabulation shows the variations in network pro- 
gramming among the classes of stations for all programmes in the 
different time segments: . 


SOUND RADIO: PER CENT OF TOTAL TIME IN THE WEEK AND IN EACH 
TIME SEGMENT DEVOTED TO NETWORK PROGRAMMES, BY CLASS OF 


STATION 
Total for General 
Class of Station the week Audience Children Daytime Adult 
English Stations: 
CBC Trans-Canada ............ 94.2 95.9 87.9 90.2 92.2 
CBC. Dominions 24.8 32.4 0 4.8 HANI 
Private Trans-Canada ........ 30.1 30.1 11.0 29.7 39.2 
Privates Dominionene ee 14.1 23.9 19.9 ail 3.5 
Private Unaffiliated ............ 0.9 0.5 0 1.6 0.6 
French Stations: 
GBGaErench sere eee 88.1 87.6 81.9 85.0 98.6 
Private French Network .... 39.8 44.2 10.9 31.0 66.7 
Private French Unaffiliated .... 0 0 0 0 0 


Source of data: Table 5 in series II and IV-VII. 


It comes as no surprise to find that the CBC stations broad- 
cast much higher proportions of network programmes in all time 
segments than did the affiliated stations and that these in turn carried 
higher proportions than the unaffiliated stations. It is of interest, 
however, to observe that the CBC Trans-Canada stations carried a 
higher proportion of network programmes than did the CBC French 
in all time segments, and that the CBC Dominion station only 
resembled the other CBC network stations in this respect in the Adult 
hours. The private French Network stations broadcast higher propor- 
tions of network programmes than other classes of network affiliates 
in three of the time segments; in the Children hours, the private 
Dominion affiliates broadcast the highest proportion of network pro- 
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grammes.’ In three of the four time segments, the private Trans- 
Canada affiliates broadcast higher proportions of network programmes 
than did Dominion affiliates. 

Networking was relatively most important in the Adult and 
General Audience hours. For two of the three classes of CBC stations 
(Dominion and French), the highest proportion of network pro- 
grammes was in the Adult hours, while for the CBC Trans-Canada 
stations this was true in the General Audience hours. Two of the 
three classes of private network affiliates (Trans-Canada and French 
Network) broadcast the highest proportion of network programmes 
in the Adult hours, but for the third (Dominion affiliates) the highest 
proportion was broadcast in the General Audience hours. The lowest 
proportions of time were devoted to network programming in the 
Children hours by all groups of stations except the private Dominion 
affiliates. 


Local Live Programming 

The following tabulation reflects the variations in local live 
programmes offered by the various classes of stations for the different 
audience time segments: 


SOUND RADIO: PER CENT OF TOTAL TIME IN THE WEEK AND IN EACH 
TIME SEGMENT DEVOTED TO LOCAL LIVE PROGRAMMES, BY CLASS 


OF STATION 
Total for General 
Class of Station the week Audience Children Daytime Adult 
English Stations: 
CBC Trans-Canada ............ 1 1.4 3.1 1.9 Tot 
CBC Dominions eee 10.5 13.3 4.3 11.9 5.1 
Private Trans-Canada .......... s WC 16.1 23.0 18.1 17.6 
Private Dominion ................ 20.6 17.9 19.6 23.4 20.0 
Private Unaffiliated ................ 23.0 Dies 21.6 DS 21.6 
French Stations: 
(CBC ue PRENCHC lp ccostesstasccsce Boos 3.6 4.1 10.8 3.0 0.8 
Private French Network .... 12.0 13.0 24.0 MES) Si 
Private French Unaffiliated 19.5 19.5 26.5 18.8 18.4 


Source of data: Tables in series II and IV through VII. 


1The seeming paradox that the CBC Dominion broadcast no network pro- 
grammes in the Children Eours while its affiliates carried 19.9 per cent network 
programmes deserves explanation. The data are correct and reflect two facts: (1) 
that one Dominion affiliate broadcast in the Children hours from transcriptions of 
Dominion network broadcasts, and (2) that other Dominion affiliates broadcast Trans- 
Canada network programmes in their Children hours. 
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The actual percentage of time devoted to local live program- 
ming, of course, is affected by the proportion of time given to net- 
working, as well as recorded local material. For this reason analysis 
of the relative rather than the absolute size of the proportions of 
local live for the different classes of stations may be valuable. For 
two of the three classes of CBC stations (Trans-Canada and French), 
the highest proportion of Local Live programming was in the Children 
hours; that time period carried the lowest proportion of local live for 
the CBC Dominion station which had its highest proportion in the 
General Audience hours. The former two classes used their lowest 
proportions of local live in the Adult hours. 

For two of the three classes of private network affiliates 
(Trans-Canada and French), the highest proportion of local live was 
also found in the Children hours. On the Dominion affiliates, it was 
in the Daytime hours. The lowest proportion of local live was in the 
General Audience hours for the affiliates of both the Trans-Canada 
and Dominion networks. It was in the Adult hours for the French 
Network affiliates. 

It is interesting to note that the unaffiliated stations broadcast 
generally larger proportions of local live material than did stations 
using network programming. Thus, the English-language unaffiliated 
stations carried higher proportions of local live than any other class 
of English-language station in three of the four time segments; only 
in the Children hours was their proportion exceeded by that of the 
Trans-Canada affiliates. Similarly the French-language unaffiliated 
stations broadcast higher proportions of local live than any class of 
network or network affiliated stations except in the Daytime hours 
when their proportion was exceeded by the Dominion affiliates. In 
considering the meaning of “local live” it is well to remember, as was 
pointed out in Chapter I that a large portion of network programming 
is live and that local live includes a large volume of local newcasts 
which mostly depend on wire service news from outside the community. 
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Recorded Local Programming 


The following table presents the variations in recorded local 
programming offered by the various classes of stations in the different 
time segments: 

SOUND RADIO: PER CENT OF TOTAL TIME IN THE WEEK AND IN EACH 


TIME SEGMENT DEVOTED TO RECORDED LOCAL PROGRAMMES, BY 
CLASS OF STATION 


Total for General 


Class of Station the week Audience Children Daytime Adult 
English Stations: 
CBC Trans-Canada ........:... 4.1 2.7 9.0 71.9 6.7 
CBC Dominion: 2425.02.25 64.7 54.3 95.7 83.3 23°), 
Private Trans-Canada ........ Syn 53.8 66.0 Sy 43.2 
Private Dominion .............. 65.3 58.2 60.5 ALS 76.5 
Private Unaffiliated ............ 76.1 78.0 718.4 Toe 77.8 
French Stations: 
CBC renclisysete asset. 8.3 8.3 73 12.0 0.6 
Private French Network .... 48.2 42.8 65.1 Sia 27.6 
Private French Unaffiliated 80.5 80.5 73.5 81.2 81.6 


Source of data: Tables 5 in series II and IV-VII. 


Two of the three classes of CBC stations (Trans-Canada and 
Dominion) used recorded local materials most in the Children hours; 
the French Network stations used such material most in the Daytime 
hours. The least use of recorded local materials was in the Adult 
hours for the CBC Dominion and French Network stations; for the 
CBC Trans-Canada stations recorded local material was least used 
in the General Audience hours. 

On the groups of network affiliates, the Children hours had 
the largest proportion of recorded local material for two: Trans- 
Canada and French Network. Dominion Network affiliates used such 
material most in the Adult hours. The least recorded local material 
was broadcast in the Adult hours by affiliates of the Trans-Canada 
and French Networks; for the Dominion affiliates least was used in 
the General Audience hours. 

The unaffiliated stations in both language services differed 
from stations regularly connected with networks in having consistently 
high proportions of recorded local material in all time segments; 
in no time segment did their recorded local material drop materially 
below three-fourths of their time on the air. They had the highest 
proportions of recorded local material of all classes of stations in the 
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General Audience and Adult hours; in the Children and Daytime 
hours they were second only to the CBC Dominion Network stations 
in this respect. 


The Origin Within Canada of Information-Orientation-Type 
and Entertainment-T ype Programming 

In all audience time segments, CBC Trans-Canada stations 
followed the pattern described in Chapter V, relying on network pro- 
gramming for approximately nine-tenths of all their information- 
orientation programmes, and for between four-fifths and nine-tenths 
of their entertainment-type programmes. These stations broadcast 
only very small proportions of entertainment-type programmes in 
local live form (less than 1 per cent in General Audience and Daytime 
hours, and none at all in Children or Adult hours), and, similarly, 
only very small proportions of their information-orientation-type pro- 
grammes in recorded form (1.0 per cent in Daytime hours, 0.5 per 
cent in Children hours, and none at all in General Audience or Adult 
hours). 

Every class of station other than CBC Trans-Canada had 
substantial differences in the origin of their programming in the several 
time segments. It is, however, impossible to explore all those differences 
textually. Some examples will reveal the extent of information which 
the analytical tables (Series T, GA, Ch, Da, and Ad) offer the reader. 

The proportions of entertainment-type programmes which were 
recorded local on the several classes of stations in the various time 
segments were as follows: 


SOUND RADIO: PER CENT OF ENTERTAINMENT-TYPE PROGRAMMING 
ORIGINATED IN RECORDED FORM IN EACH TIME SEGMENT BY CLASS 


OF STATION 
General 
Audience Children Daytime Adult 
Class of Station Hours Hours Hours Hours 
English Stations: 
CB@e Trans-Canad awe. eto ee 4.0 15.3 lise 9.0 
CECEDominions ~.- ee aes. tee 58.5 100.0 92.6 26.1 
Privates rans-Canada. 5.0.4.5... 64.8 77.8 68.4 Deel 
Private DOminions - ee 66.4 91.2 90.9 72.0 
Private Wnafhliated yo. 21) 92.7 93.2 90.8 88.6 
French Stations: 
CBC* French V4... ae ee ee 10.3 10.2 15.2 0.8 
Private French Network .................... 49.9 79.8 Tosh 36.5 
Private French Unaffiliated ............ 94.3 95.4 96.5 91.5 


Source of data: Tables GA-, Ch-, Da-, and Ad-2. 
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For all classes of stations the highest proportion of entertain- 
ment-type programmes was recorded local in the Children hours 
(except on the CBC Trans-Canada and private French unaffiliated 
stations). The lowest proportion of recorded local entertainment-type 
programmes was offered during the Adult hours on five of the eight 
station classes. The private French unaffiliated stations presented a 
higher proportion of their entertainment-type programmes in recorded 
local form than any other class of station during every time segment 
except the Children hours, where they were exceeded by CBC 
Dominion’s 100.0 per cent. 

Despite their network resources, the private English stations 
affiliated with the Trans-Canada and Dominion networks derived a 
majority of their entertainment-type programmes in each time segment 
from recorded local, and not network sources. The Trans-Canada 
affiliates’ proportion of recorded local programming ranged from a 
low of slightly more than half of their entertainment-type program- 
ming in the Adult hours, to a high of more than three-fourths during 
the Children hours. The Dominion affiliates presented a minimum of 
two-thirds of their entertainment-type programmes in recorded local 
form during the General Audience hours, and over nine-tenths of this 
type of programming was recorded in both the Daytime and Children 
hours. 

CBC Trans-Canada and French stations, by contrast, derived 
no more than one-sixth of their total entertainment-type programmes 
from recorded local sources in any time segment. 

Private French Network stations procured about three-fourths 
of their entertainment-type programming from recorded local sources 
during the Children hours and Daytime hours, almost one-half in the 
General Audience hours, and slightly more» than one-third in the 
Adult hours. 1 


1For the interested reader, further detailed data are presented in Tables 9 
through 19 in the series numbered IV through VII for the number of minutes of 
programming originated as network, recorded local and local live for each class of 
station. The percentage which network, recorded local and local live were of the total 
for each class of programme for each class of station is shown in Tables 20 through Dike 
For readers who wish to compare the form of presentation of any particular class 
of programme within either the information-orientation or entertainment-type programme 
groups on the different classes of stations these percentages are presented in the time 
segment analytical tables numbered T, GA, Ch, Da, and Ad-3, 
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The Content of Local Live, Recorded Local 
and Network Material by Classes of Programmes 


As was indicated in Chapter V, the origin within Canada of 
particular classes of programmes may be viewed from two standpoints. 
The first view is represented by the question: What was the composi- 
tion of the programming broadcast from network resources by the 
different classes of stations? From recorded local resources? From 
local live resources ? 

The largest proportions of network programmes were found in 
the Music category in all time segments. Whereas, as will be observed 
later, local live and recorded local programming showed a tendency 
toward concentration in a few programme classes, network time was 
diversified as between programme classes. 

As a rough measure of this diversification, the tabulation below 
lists the number of the 21 major programme classifications which 
amounted to more than one per cent of the total network programmes 
on the several classes of stations for the various time segments. 


SOUND RADIO: NUMBER OF PROGRAMME CLASSES CONTAINING MORE 
THAN ONE PER CENT OF NETWORK TIME IN EACH TIME SEGMENT, BY 
CLASS OF STATION 


General 

Audience Children Daytime Adult 
Class of Station Hours Hours Hours Hours 
GBC sirans-Canada: Gauss .cee eee 14 12 12; 10 
CBE MD OMINION asa eae. nc eee 8 0 1 9 
Private Lrans-Ccanada.. wre. ee 12 4 10 9 
Privatem Dominion sce on eae 13 3 10 9 
CB CSMETCTCH iy cia cacceeaenn eae 11 8 13 1 
Private French Network .................. 11 5 12 4 


Source of data: Tables 30 and 33 in series IV-VII. 


| The CBC Trans-Canada station group had consistently the most 
network programme diversification in all time segments. All station 
classes showed greater diversification of their network programming in 
the General Audience and Daytime hours than in the Adult or Children 
hours; the English stations had the least in the Children hours, and the 
French stations the least diversification in the Adult hours. 
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In the General Audience hours, the highest proportions of 
network time (between 42 and 54 per cent) were found in Music 
for all classes of stations. Ranking second were Drama programmes 
for the general audience with between 8 and 14 per cent on all classes 
of stations. All programme classes which contributed substantial 
proportions of network time (using five per cent or more as a measuring 
stick) are listed below for the General Audience hours on the six 
classes of stations broadcasting large quantities of network programmes. 
The programme classes are ranked in the order of magnitude of per- 


centages devoted to them. 


SOUND RADIO: MAJOR PROGRAMME CLASSES CONTAINING FIVE PER 
CENT OR MORE OF NETWORK TIME IN THE GENERAL AUDIENCE HOURS, 
BY CLASS OF STATION 


CBC (Trans-Canada) Per 
Rank cent 
eeRIVEISICUSe |e ttete een ie Ara kee 46.0 
TD PATI VM | ee orecs cr keane suieeemaneee 8.0 
SMMC CIO NM Wee fae cdec te reer ice eee 1S) 
4. News and Weather ................ 6.3 
MBE ING ATS ercrin ncn enrs sence mae 5.4 
6. Canadian Activities ..:..........0 52 
ee NII OTC IS dies cores teesgsetese as ec asec 5.0 
CBC — French Per 
Rank cent 
TEMINETISICS eteaetre sy ater mies coment rset 56.6 
DED ramMa. Vata es 9.6 
See OI GTEN Sa, ce eee eee eee 6.3 
AMERELISIONS Meer Mord ness Scout 5.8 
Private (Dominion) Per 
Rank cent 
IVELISIC@ een Pes ere cee teetets 48.5 
Deel Tamia Pee. bs: 25. 2.120: REET Se 11.9 
SPS DOLLS.) yc. eek eset ce eek aseeg eas 7.4 
AMO INGEN So tactet ieestneeeestors mean ase 6.1 
SMV anletyails chee eee ees 5.5) 


Source of data: Tables IV-30 and IV-33. 


CBC (Dominion) 


Per 
Rank cent 
Lea Musics ak... 24 ee ee 53.8 
Om Drang ech kss ovine es 9.9 
Sy Chidrenss by yee cers eke ees 9.9 
ASB ATICCY <o ctsc con ta eee 8.0 
SMB SPOTS peste in. een eee 6.0 
Private (Trans-Canada) vee 
Rank cent 
DSININIS CY eee cote tom thr eee eee ta eer 42.4 
DS TGAM A 6. kde ea ee Pee 9.2 
3. News and Weather .................. 8.5 
4. Political and Other Public 
Afiairsteere ane erent cere 8.1 
Bim SDOLS Biaac. cen mete ee «- ater D2, 
6. Social and Human Relations 5.1 
a] IC PATIL SIIN art ctde esiete ete rect ee Sal 


Private (French Network) po, 


Rank cent 
PONIUSICH ace an renee: 46.3 
DaDramay Seeeh.. Vey eee ee 13.8 
Se hine “AttS: co ee eee 10.1 
4News and Weather (2.-....--.-: pall 
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In the Children hours Music programmes again predominated 
but by a lesser margin. And, on the private French Network affiliates, 
Music was overshadowed by Domestic Drama, Children’s Fairy Tales, 
and News and Weather. The following listing shows the major pro- 
gramme classes which appeared in the Children hour network pro- 
gramming on the several classes of stations. 


SOUND RADIO: MAJOR PROGRAMME CLASSES CONTAINING FIVE PER 
CENT OR MORE OF NETWORK TIME IN THE CHILDREN HOURS, BY CLASS 


OF STATION 

CBC (Trans-Canada) pay CBC (Dominion) Per 
Rank cent Rank cent 
LAS IVAUS ICY gears eee oe en ease Nts 38.2 (No network programmes during 
ACHES dyin cect ou OR 213 pei 
SNe wsn aude Weathers ne... 9.9 
eA STICUUULG MRCLC SMa er menirtee Tek 
ya Canadian. Activities, 42... 6.4 
CBC — French Pes Private (Trans-Canada) Per 
Rank cent Rank cent 
TP SMITISICH Sep terres cts eee eae 63.9 LU MUSIC™ irae eee eee ee S763 
DSC HUGT EN Ste eer Seer nr 7.9 2. Drama sect ateo ae eee eee 28.5 
S eACTicUliunemcteymee ee tree 71.9 3. Acricultures etc ee 28.5 
4. News and Weather .................... 6.6 Ge Personalities meee ete ee eee art) 
Private (Dominion) Pee Private (French Network)  p,, 
Rank cent Rank cent 
A NVELISIC oe ce eeisors eee as ca pence 44.8 1... Drama” ec ea eee ee 38.4 
2. News and Weather .................. 32.8 2. Children]s” serene eee 25.6 
Se DLatiaen nee wee eae ne, ees 22.4 35 News andaWeatheree sree 20.6 

45 Milsic! ae eee er mee ee 12.8 


Source of data: Tables V-30 and V-33. 


Only three of the classes of station devoted at least 5 per cent 
of their network time to Children’s programming. The CBC Trans- 
Canada stations were the only group showing a substantial amount 
of Canadian Activities and Heritage, whereas three of the station 
classes devoted considerable proportions to Agriculture, Fisheries, etc. 
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The Daytime hours showed no particular programme class with 
consistently high proportions of network fare on all classes of station. 
Music programmes were relatively large on CBC Trans-Canada and 
CBC French station groups, but ranked quite low on other stations. 
Drama programmes (mostly Domestic) provided high proportions of 
the network programming of the CBC Trans-Canada, CBC French, 
private Dominion and private French Network stations. 


SOUND RADIO: MAJOR PROGRAMME CLASSES CONTAINING FIVE PER 
CENT OR MORE OF NETWORK TIME IN THE DAYTIME HOURS, BY CLASS 
OF STATION 


CBC (Trans-Canada) 
Rank 


. Variety 
. Family 


ASTICUITUTE) fCLCs nas ahah con 


Living and Shopping .. 


CBC — French 
Rank 


. Family 
. Variety 
» News and Weather .4..::...:00030. 


Livin e See eee. 


Private (Dominion) 
Rank 
Children’s) Fg otf eat ee 


ile 


Source of data: Tables VI-30 and VI-33. 


Z 
8. 
4 
5 


ME RCrsONAalitieS rn... c.sectscnecgienncore eee 


News and Weather ..................... 


. Variety 
. Music 


Bill 


Per 
cent 


29.4 
29:2; 
T3 
6.5 
59 


Per 
cent 


3353 
Ted 
10.7 
6.8 
6.7 


CBC (Dominion) 
Rank 
ie Personalities’ 21... tet eee 


Private (Trans-Canada) 
Rank 


2h, 


Variety 


See Chidren snes .a ee cers steer eee 
4. News and Weather .................... 


Private (French Network) 
Rank 


AYN UN FF WN 


. Drama 


. Variety 


. Music 


SAcricultunessetCq ees ase 
. News and Weather ..................-. 
. Family 


VET ViM Sg ee cane ees 


Personalities) ...:<tsotscostee eee 
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In the Adult hours, Music again dominated all classes of 
stations’ network programming, but there were high proportions of 
other programme classes. The data are shown in the table below. 
Of the programme classes which are quantitatively small for total 
time on the air, Fine Arts and Literature contained between 6 and 
10 per cent of all network material on all three classes of CBC 
stations and 12.4 per cent on the private French Network affiliates. 
Political and Other Controversial Public Affairs ranked fifth on CBC 
French stations (with 7.9 per cent), fourth on private French Network 
affiliates (10.9), and fifth on private Dominion affiliates (with 7.8 
per cent). 


SOUND RADIO: MAJOR PROGRAMME CLASSES SHOWING FIVE PER CENT 
OR MORE OF NETWORK TIME IN THE ADULT HOURS, BY CLASSES OF 


STATION 

CBC (Trans-Canada) oe CBC (Dominion) nee 
Rank cent Rank cent 
INMUSICN sche eae ee 46.0 iL. Musics eraerteereres eee fern 60.0 
2. News and Weather .................... 12.4 2. News and Weather ..............000.... 7.6 
eyo Dig: ¥30: Ri pees: a ee eee ere reir ite 3. Fine -ArtS 220: Sees ee 6.5 
ASS Bin@ SATUS aeinccc.c cere Paes 7.0 4: Drama. 32: eee eee 6.5 
Se Sports: Seen cea eee 6.5 5. “SpOrts |... 4.0. cere a eee 6.5 
CBC — (French) Per Private (Trans-Canada) ee 
Rank cent Rank cent 
PMVIUISICH a aaeses sco tern cone ene 43.4 fl gIMUSIC | .2.22..c055 ee 29.2 
2. Social and Human Relations... 10.8 Die DT AMA: docs ee ee 23.9 
SS CEEITIOHATES crap eae sas -arce eke 10.2 3.. Sports: ¢.2 =. 2 eee 12.4 
APT ATA Wedccs. ces eee roceve ern Aee ce 9.6 4. News and Weather .......0.....00.0.. 12.0 
Saeolticalsand, Other ....2- ee 7.9 5. Social and Human Relations... 7.3 
GRODONES! ice es oe eer Wad 6." Religion: <3: 2.36 eee She) 
7. News and Weather ...................: 5.6 

Private (Dominion) Per Private (French Network)  p,, 
Rank cent Rank cent 
DPE NUUISIC eee cs sivas ERR 42.0 1. MuSiOw Akeni ane ee. 33.4 
MS DOTS eos 5c hse ee 11.9 2 Fine, Arts 3.5... eae eee 12.4 
Ad Drei et: Vata oe Rees 2 ier oe erat eee 10.8 3a, Drama’... sete ee 10.9 
4. Social and Human Relations... 10.7 4. Political and Other ..0..000..0.0.. 10.9 
ad holiticalwand= Other... 7.8 3. News and, Weather s.......0e- 10.0 
6. News and Weather ...................... 5.9 6. Social and Human Relations.... 8.4 
eRe MATIOLY otek, eer eee ee oe SiS) TV SDOLUIS Me... cece cee ee 7.4 


Source of data: Tables VII-30 and VII-33. 
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In general, the basic pattern found for the week as a whole for 
the predominant programme classes in local live broadcasting was 
also found in the time segment tables. News and Weather was the 
single programme class with the largest proportion of local live pro- 
grammes for all classes of station in all time segments generally. 
Other programme classes for which there was a consistent pattern of 
substantial local live production were Sports News and Events, 
Religion, Children’s programmes and Family Living and Shopping. 

News and Weather, Religion, and Sports were quantitatively 
the most important classes of local live programming in the General 
Audience hours. Together they amounted to from 70 to 85 per cent 
of local live time for each class of station except the CBC Trans- 
Canada and CBC French stations (which broadcast only a small 
proportion of local live programmes anyhow). 

In the Children hours News and Weather, Sports, Family 
Living, etc., and Children’s programmes accounted for between 81 
and 100 per cent of the local live material on all stations except CBC 
Trans-Canada and CBC French which devoted most of their small 
amounts of local live time to Canadian Activities and Heritage, and 
Religion respectively. 

In the Daytime hours News and Weather, Sports, Agriculture, 
Fisheries, etc., Personalities and Religion contributed between 75 and 
85 per cent of all local live time on each class of private station, 
affiliated and unaffiliated. The English stations, however, used more 
local live time for Personalities, and the French used more for Religion. 
Although the proportions in Agriculture, Fisheries, etc., were not high, 
they were fairly consistent throughout all station classes ranging 
between 2 and 4 per cent on the French-language stations and 4 to 
7 per cent on the English-language groups. The exceptions were again 
the CBC Trans-Canada and CBC French stations which devoted most 
of their small amounts of local live programming to News and Weather 
for both, Canadian Activities on CBC Trans-Canada, and Programme 
Promotion on CBC French during the Daytime hours. 

In the Adult hours, News and Weather provided over half of 
the local live programming for every class of station with Sports 
contributing the bulk of the remainder. Music programmes consisted 
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of from 3 to 10 per cent for each private station class. These three 
programme classes amounted to between 90 and 100 per cent of all 
local live time in the Adult hours with the exception of CBC Trans- 
Canada which divided its small amount of local live programming 
between News and Weather and Agriculture, etc. (Tables VH-28 and 
VU-31). 

The vast bulk of all programming presented in recorded local 
form in every time segment was Music programmes, and of those, 
most were Popular and Dance Music. Apart from Music, relatively 
substantial amounts of recorded local time were used in the General 
Audience hours for Religion, Drama and Children’s Programmes; in 
the Children hours, for Children’s Programmes (on the private stations 
both English and French), and for Family Living and Shopping, 
Drama, and Agriculture, Fisheries, etc., relatively substantial propor- 
tions of recorded local time, apart from Music, were used in the Day- 
time hours for Children’s Programmes (on all classes of English 
stations), for Quiz, Games and Contests (on the private English), 
and for Family Living and Shopping and Religion (on the private 
French); and in the Adult hours for Religion (on the private English 
stations). (Tables 29-32 in series IV through VII). 

The second question concerning the origin within Canada of 
sound radio programmes is: What was the proportion of each particu- 
lar class of programmes broadcast by each class of station which was 
originated by a network, as local live, or as recorded local material ? 
Space forbids a reasonably complete answer to this question for each 
of the time segments, for each class of station and for each class of 
programme. One illustration of the uses of the basic data, however, 
may be provided. We know, from the preceding analysis, that the 
unaffiliated stations depend heavily on local live sources for their 
programming. There is also understandable interest in the performance 
of these stations in providing something more than entertainment fare. 
At this point, therefore, there is offered the following tabulation of 
the proportion of each class of information-orientation-type programme 
which was broadcast from local live resources by the unaffiliated 
English and French stations in the various time segments into which 
the week is divided. 
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SOUND RADIO: PER CENT OF EACH INFORMATION-ORIENTATION-TYPE 

PROGRAMME CLASS ORIGINATED AS LOCAL LIVE FOR PRIVATE UN- 

AFFILIATED ENGLISH AND FRENCH STATIONS IN EACH AUDIENCE 
TIME SEGMENT 


General Children Daytime Adult 
Audience Hours Hours Hours Hours 
Class of Eng- Eng- Eng- Eng- 
Programme lish French lish French lish French lish French 


News and Weather 98.7 95.1 98.3 99.0 99.3 96.7 99.8 100.0 
Nature and Science 0 — == se — — a 2. 
Foreign Lands ......... — — — od == 25 = aia 
Political and Public 


/ Niblett Peesoscbeease sdotes: 44.9 0 — 100.0 100.0 100.0 Dag 0 
Social and Human 
IRelatiOnSs tes eee 37.3 8.2 — — 0 88.4 0 0 
Miscellaneous Inform- 

ation Wee: 7.8 44.4 10.0 0 60.0 13.9 0 0 
Canadian Activities... 48.6...0..3.1.00.— Oe 36.5 0 526 13.6 
% ack” Pro- zie 

STATIN heroes eeeeeee — 27.8 — — — 100.0 — — 
Relicion see 82.5 47.6 — 0 31.6 42.9 30.0 80.0 
Asrictlture wena 54.6 13.2 53.7 0 88.2 30.8 100.0 81.8 
Family Living and 
Shoppings nee 27.6 65.9 66.4 84.3 56.2 51.2 58.3 42.9 

Family Living ...... PES 73.0 66.4 90.4 60.8 Some OOL0 54.5 

Merchandising ...... 25.0 49.5 — 78.5 29.7 Sell 0 0 
Youth Educational 

Programme .......... 17.4 26.5 — = ae a = — 
Programme Promo- 

LOL: ec ease eee 100.0 — 100.0 100.0 — — a — 


(Zero indicates no local live where some programmes were produced in other forms 
for the programme class, and the dash indicates no programmes at all were broadcast 
in the programme class.) 


Source of data: Tables 23 and 26 in series IV-VII. 


These data speak for themselves and are not susceptible to the brief characteriza- 
tion which space permits. 
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Appendix 


Comparison with 1949 Report by Charles Siepmann 


For the most part the results of the present study are not comparable with 
those of the 1949 Siepmann report for the Royal Commission on National 
Development in the Arts, Letters and Sciences. The Siepman report dealt 
largely with the performance of networks rather than of stations, although 
some station data were included. Even for station data, many otherwise 
desirable comparisons are excluded by differences between categories and 
definitions of programme classes and of station time. Some limited comparisons, 
however, are possible. They are stated with appropriate qualifications below. 


Proportion of Sound Radio Programme Time Which Was Commercial 


It appears that the proportion of commercial programmes on the private 
English and the private French sound radio stations rose substantially between 
1949 and 1956. Between the same years there appears to have been a substantial 
decline in the proportion of commercialism on the CBC English stations. There 
seems to have been a moderate decline on the CBC French stations. These 
conclusions are based on the following data: 


1949 1956 
Number of Number of 
Class of Station Per cent Stations Per cent Stations 
CBC Trans-Canada (basic) ............ Q5e) 10 15.4 4 
@BC Dominion (basic) «........5.0...00. 17.8 1 10.6 1 
Private Trans-Canada (basic) .......... AS? 12 62.4 8 
Private Dominion (basic) ................ 312 21 57.0 16 
CBGeErenchi(Dasic)) ossisexsunrenreareences 28.2 3 203 2. 
Private French Network Stations 23.8 2 47.4 9 
Unaftiiated "Brstish sc s.ccscecer se: 29.6 om) 67.4 14 
Unathliated Frenchreas.... eee 7 51.4 8 


ene EEE EEE IEEE ERED! 


Source of data: 1956 data from Table II-6 of Sound Radio Tables 1949 data: 
all but unaffiliated stations Report of The Royal Commission (Massey Commission), 
p. 460; unaffiliated stations, ibid. p. 471. 


The qualifications on this comparison are three in number. The first relates to 


the stations included in the sample. The numbers differ as between 1949 and 
1956 for all classes except the CBC Dominion and the unaffiliated stations 
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both English and French combined. The composition of the 22 stations in the 
unaffiliated group is different in the two years. The second warning is that the 
1949 data for unaffiliated stations relate to the time period from sign-on to 
midnight whereas all 1956 data refer to a full day which may extend beyond 
midnight. The third warning relates to the definition of “commercial” used. In the 
present study programmes were termed commercial if they were participating 
programmes with spot announcements between the programme curtains, as well 
as if they had single programme “sponsors”. The Siepmann study does not state 
the definition of commercial used and possibly participating programmes were 
not regarded as commercial in it. If this were so, one would expect the 1956 data 
to show higher proportions for this reason alone. However, by no means all of 
the apparent rise between the two years could be due to the inclusion of 
participating programmes in the latter year. 


Percentage Which All Music Was of Total Programme Time 


It does not appear that all Music programmes on sound radio stations 
changed substantially as a proportion of total programme time between 1949 
and 1956. The data are as follows: 


Class of Station 1949 1956 
(per cent) (per cent) 

CBCiirans-Canadam(Dasic) a mesy coc cee eee ss 40.8 
CBC. Dominion? (basic) "2.22. ee ek eee * 72.8 
Private; Prans-Canada (basic) oe ae eee 50.8 47.8 
Privaten Dominion (asic) sweetness eer ee eee 49.5 58.1 
CBG French* (basic) 8 00). Ces Ae. cee * 46.7 
Private. French Network «Stations )s..220.63..2520- olen 52.0 50.5 
Unaditiated. Binglich 0s rth 2. janes tar atte natonccal 57.0 61.9 
Wnatiiliated shen Clee, sae eees eee eee ee a 66.2 


*— Data not given. 


Source of data: 1956 data from Tables II-2, 3, 4, and 4-A of Sound Radio Tables. 
1949 data: all but unaffiliated stations, Report of the Royal Commission (Massey 
Commission) p. 454; unaffiliated stations, ibid. p. 477. 


Again there are three warnings. The stations included here are the same as in the 
analysis of commercial programmes and the same limitations attach to them. 
In the second place, the Siepmann report data for all classes of stations relate 
to the period from sign-on to midnight whereas the 1956 data refer to the full 
broadcast day. And lastly there may have been some differences in classifying 
programmes as Music. In the 1956 study many programmes classed as Popular 
Music contained minor ingredients of Variety and these might have been classified 
by Siepmann as falling in the latter class. In the absence of programme definitions 
in his study there is no way of checking on this. 
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